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businesses thrive here

http://goo.gl/ItwfBZ


“Business has only
two functions —
marketing and
innovation.”

Peter F Drucker

... to create and keep a customer

http://goo.gl/ItwfBZ


Creativity needs to marry
technology really quickly! 



Something else is changing

PR is no longer Public Relations

but Public Engagements

PR and Marketing need to

collaborate to become part of the

communications engine in the

business of influence

... but how?

http://goo.gl/ItwfBZ


SINGAPORE
MASTER CLASS

Two workshops
designed for
experienced B2B
marketing and
communications
professionals

3rd November 2015

http://goo.gl/ItwfBZ


Expert Facilitators

Veronica Lind

Veronica, also a marketing technologist, used to lead a

marketing team in IBM with a global remit. She has a solid

track record of helping the brand grow revenue with the

right marketing strategy well executed. She had also been

a highly successful entrepreneur with very good business

acumen.

Koh JohJu

JohJu is a PR professional with 20 years experience and

an excellent track record. She’s done the gamut from

media relations, planning and executing major events with

mass audience, to change management, reputation

management and even to crisis communications.

https://www.facebook.com/SingaporeMasterClass
https://sg.linkedin.com/pub/jj-koh/a/297/6a3
http://goo.gl/ItwfBZ
https://au.linkedin.com/in/veralind


Interactive workshops created

using templates and guides

developed by two highly skilled

marketer and PR professionals

over the course of their own

work. Take away skill sets that

can help your brands establish

emotional connections for ROI

with their customers.

We will be using a framework

that was put together, time

tested over the years with B2B

marketing and so ready for use

with emerging digital marketin

g technologies. We guide you

on a strategy to make the

emotional connections during

the lifecycle of your

engagement with each set

of customers so that you can

generate leads.

What you will get

Intense, interactive half-
day workshops that
incorporate a blend of
presentations,
discussions and hands-
on exercises.
A sumptuous
networking lunch where
you take this
opportunity to connect
with expert marketers
and open new doors.
FREE templates for
your marketing and
communications
planning use.

https://www.facebook.com/SingaporeMasterClass


http://www.vermilionmarketingau.com/#!sign-up-for-singapore-master-class/c94v


The new marketing is all about orchestrating your customer’s journey. Develop B2B
marketing strategies that allow you to personalise your engagement touch points with each
target audience.

Create and drive meaningful messages that effectively communicate what your brand’s
value and contribution to stakeholders and their communities, and make the emotional
connections during the lifecycle of your engagement with each set of customers. 

Using a framework that our trainers have created for use in actual B2B marketing over the
years, this workshop will help the experienced marketing professional to achieve important
goals:

- conduct outreach to stakeholders with limited resources 
- forge emotional connections with your B2B customers 
- generate demand for your brand’s products and services

http://www.vermilionmarketingau.com/#!sign-up-for-singapore-master-class/c94v


Change the game in B2B marketing by focusing on WHAT your customers want and HOW
best to deliver the experience with the right digital and mobile marketing technologies.

Marketing and communications professionals work together to make customer
engagements meaningful, consistent and effective. They will learn to leverage social
media tools and networks to educate, engage and drive sales.

Working towards creating a digital marketing campaign plan, our trainers will discuss :

- develop a campaign map corresponding the customer's lifecycle with your organisation
with engagement techniques leveraging engaging content and assets
- the effective use of leading marketing technology components 
- examine which social media networks are suitable for your brand
- mobile marketing application to grasp your customer’s attention 
- the different approaches to measuring marketing effectiveness and value

http://www.vermilionmarketingau.com/#!sign-up-for-singapore-master-class/c94v
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SINGAPORE

S I G N  U P  N O W ! ! !

MASTER CLASS

for actionable knowledge

TUESDAY 03 NOVEMBER

http://www.vermilionmarketingau.com/#!sign-up-for-singapore-master-class/c94v


http://www.vermilionmarketingau.com/#!sign-up-for-singapore-master-class/c94v
https://www.google.com.au/maps/place/Suntec+City+Mall/@1.2953671,103.859532,17z/data=!3m2!4b1!5s0x31da19af25771877:0x64dca8531f0ccf88!4m2!3m1!1s0x31da19aefcff45db:0x71f09dcf46064f44


https://www.facebook.com/SingaporeMasterClass
http://www.pinstripes.com.sg/

