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“We’re committed 

to working with 

innovat ive partners 

that can make our 

customer’s onl ine 

shopping journey 

the best i t  can be.”

Ta n g i b l e e ’ s  t e c h n o l o g y  p r o v e s  t o  b e  t h e  r i g h t 
f i t  f o r  S h o p  D i r e c t ’ s  o n l i n e  c a t a l o g .

Shop Direct is  the UK’s second largest pureplay 

onl ine retai ler,  with annual  sales of  a lmost £1.8 bi l l ion. 

Our digital  department store brands are Very.co.uk, 

L i t t lewoods. com and VeryExclusive.co.uk,  and receive 

an average of 1 mi l l ion website v is i ts  every day,  with 

more than 59% of onl ine sales completed on mobi le 

devices.

We exist  to make good things easi ly  accessible to more 

people.  With our department store range of famous 

brands,  market- leading ecommerce and technology 

capabi l i t ies and unique f inancial  services products 

offer ing f lexible ways to pay,  we’re wel l  placed to del iver 

on that promise.

We sel l  more than 1,100 famous brands,  including big 

name labels and our own exclusive brands.  We have 

4 mil l ion customers and del iver 48 mil l ion products 

every year.  Our f ree cl ick and col lect service,  del ivers 

to 5,800 stores across the country,  increasing ease and 

convenience for customers.

The innovat ive platform – which has been developed by Shop Direct ’s  partner Tangiblee, which 

has operat ions in the US (Chicago, I l l inois )  and in Israel  (Tel-  Aviv)  – helps customers get an 

accurate perspect ive of the s ize of i tems such as handbags and luggage before they order them.

S U M M A RY

J O N AT H A N  WA L L 
G R O U P  E C O M M E R C E  D I R E C T O R

E N T E R  TA N G I B L E E

 Revenue per Visitor

+ 10.3% 

 Conversion Rate

+ 7.2% 

https://tangiblee.com/


17.1%  o f  cus tomers 

who saw the  s i ze 

compar i son too l  used 

i t  and in teracted wi th 

i t  fo r  an  average o f 

28.6 seconds

In Shop Direct ’s  most recent test  (carr ied out 

between 1 October 2015 and 2 November 

2015),  the technology was vis ible to hal f  of 

mobi le device customers v is i t ing al l  product 

pages across purses,  handbags and luggage. 

The platform was not v is ible to the other 

hal f  of  mobi le device customers.

The test found that the technology 

contr ibuted to a 10.3% and 7.2% increase 

in net revenue per v is i tor and customer 

sales conversion respect ively across product 

pages where the tool  featured, compared 

with those pages where i t  was not present. 

Meanwhi le,  17.1% of the customers who 

saw the s ize comparison tool  used i t  and 

interacted with i t  for  an average of 28.6 

seconds.

The tr ia l  wi l l  begin in Shop Direct ’s  in-house user experience lab, where the company wi l l  learn 

how customers interact with the platform before test ing i t  across Very.co.uk,  VeryExclusive.co.uk 

and Litt lewoods.com.

Having now successful ly rol led-out the technology to al l  v is i tors to i ts  s i tes,  Shop Direct is 

working with Tangiblee to tr ia l  the latest vers ion of the platform for watches and jewel lery.

Jonathan Wal l ,  Group eCommerce Director at  Shop Direct,  said:  “We’re committed to working 
with innovat ive partners that can make our customer’s onl ine shopping journey the best i t  can 
be.”

+ Customer  Sat is fac t ion

+ Revenue Per  Vis i tor 

-  Return R ates

https://tangiblee.com/


“Tangiblee’s technology is  helping us do that;  giv ing our customer conf idence in the actual 

s ize of i tems before she buys.  Our tests indicate the feature can support sales growth.

El iad Inbar,  Co-Founder of  Tangiblee, commented: “We are excited to partner with a leading 

ecommerce retai ler  such as Shop Direct,  thanks to their  advanced A/B test ing methodology. 

We were able to rapidly rol lout,  prove the value of our solut ion and improve Shop Direct ’s 

bottom l ine.

“Going forward we are conf ident that rol l ing out addit ional  categories wi l l  further increase the 

value we del iver to Shop Direct and i ts  customers.”

TA N G I B L E E ’ S  VA L U E 

https://tangiblee.com/get-demo
https://tangiblee.com/get-demo/

