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What’s Stopping Your 
Institution from Going 
Social?

This disconnect between employees and brand messaging is 
just one of several reasons that financial institutions might 
hesitate to transform their employees into brand ambassadors 
on social media. The brand’s identity could become inconsistent, 
and depending on what’s posted, the company could expose 
itself to compliance risk. 

When a company’s team is especially large, those risks can 
become a serious deterrent for any financial organization to 
embrace the concept of social selling, or positioning your 
employees as brand ambassadors through their own social 
media accounts.

In a Gallup poll of more than 3,000 
randomly selected employees, only 36% 
of those in banking and financial services 
reported understanding what their 
companies stand for and what sets them 
apart from competitors. 

Only 36% of employees understand
what their companies stand for.
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Engaging Today’s 
Consumer

Employees have always been the face of the company, but 
in the changing landscape of financial brands, they have the 
potential to become much more than that. In today’s digital 
world, traditional advertising isn’t cutting it. Experts expect 
retail branch visits to decline by at least 36% by 2022, while 
mobile banking will rise by up to 121%.

Brands must reach consumers where they 
are — today it’s all about mobile and social 
media.
 
Consumers want to hear a brand’s social voice, not the cut-
and-dried one on TV commercials and billboards. A great way 
to build that social voice is to let your employees speak for 
your brand on social media. And it works. LinkedIn analysis 
revealed that when a post came from an employee’s personal 
account rather than a company account, its click-through rate 
was two times higher. 
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The Return on Social 
Media Investment

Social selling can also earn four to six 
times more media value for your brand. 
For example, compared with the nearly 
$30 you would spend to reach 1,000 
people on TV, you could reach just as 
many people on social media for only 
$2.50. You can also track the specific 
performance of each social media post to 
ensure that every message reaches the 
most receptive audience.

MITIGATING RISK 

While it’s understandable that this strategy can be seen as 
especially risky for large teams, Gremlin Social can mitigate 
this risk in several ways. Linking employee faces to branded 
content humanizes your financial institution, and humanization 
builds trust — which is especially important for larger companies. 
Working with Gremlin Social can help your brand connect with 

SOCIAL 
MEDIA

11X ROI
$28

$2.50

TV

consumers in an authentic way, while maintaining important 
standards for messaging alignment, compliance and accuracy. 
Gremlin Social allows financial institutions to:
• Post approved content on your employees’ behalf
• Archive social activity for teams of any size
• Map out your returns for more insight

http://WWW.GREMLINSOCIAL.COM


WWW.GREMLINSOCIAL.COM

Posting Pre-Approved 
Content on Behalf of 
Your Employees
Typically, only about 30-40% of a financial institution’s staff 
post regularly to their own social media pages. The rest 
leave a great deal of opportunity and lost impressions on 
the table. Having marketing experts post branded content 
on their behalf through our platform, however, can maximize 
your brand’s reach and engagement without taking up your 
employees’ time. This will also ensure the messaging is in 
line with your brand image.
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Archiving Compliance 
For Teams of Any Size
If you have 100 employees to advocate for your brand, 
keeping track of all their social posts can be a daunting task. 
Consider that the average internet user has at least seven 
social media accounts. Now imagine managing posts on 
that many profiles for each of your employees. It’s simply 
not possible for many teams to provide the adequate time 
and effort to archive it all and maintain compliance standards. 
That’s when you need to bring in a third-party team to keep 
everything on track for you.
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Mapping Out Your 
Returns For More Insight
Gone are the days of seemingly aimless billboards with 
hazy ROI. Modern consumers respond more to personalized, 
highly tailored marketing — and allowing employees to do 
the talking on social media helps you go above and beyond 
that expectation. Without the tools in place to track progress 
and results, though, things could get messy quickly — 
especially if you have a lot of employees doing the talking. 
You’ll want to know exactly how all employees’ social posts 
provide better returns and impact your bottom line. With 
Gremlin Social, you can.
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Even if you’re a master on your personal 
social media channels, managing social 
media for business - especially regulated 
industries - requires the right tools and 
significant planning. It’s not just about 
promoting your brand - it’s building and 
nurturing relationships with your audience. 
And just like in real life, it starts with a 
conversation. Compelling, authentic and 
relevant conversation. 
 
Social selling can seem daunting, but 
with a cohesive strategy, you CAN 
engage with the audiences who matter 
most to build trust and reach your 
institution’s goals. 

For more information on Gremlin Social’s 
social media management software, 
visit GremlinSocial.com 

Are You Ready?

SCHEDULE A DEMO:
gremlinsocial.com/demo 
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