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CATEGORY OVERVIEW

US market:

$97B in 2015

36% of world

market*
*morgan stanley/euromonitor  data

ESTABLISHED ACTIVEWEAR

EMERGING ACTIVEWEAR

NON-ACTIVEWEAR BRANDS MOVING

INTO ACTIVEWEAR

Landscape of brands

category
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general
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ESTABLISHED PLAYERS

2015 REVENUES

THE TOP BRANDS IN THE ACTIVEWEAR SPACE

ACCOUNT FOR $65 BILLION IN GLOBAL

REVENUE.



ADDING ACTIVEWEAR TO
THE ASSORTMENT

Net-A-Porter

Zara

H&M

Tory Burch

Kohl's

Columbia

Gap/Old Navy

Abercrombie

Victoria's Secret

Forever 21
GAP

WE LOOKED AT BRANDS WHOSE HISTORIC FOCUS IS IN OTHER

CATEGORIES AND THEIR RATE OF ADDING ACTIVEWEAR

PRODUCTS OVER THE PAST YEAR.

MACY'S NET-A-PORTER ZARA

+60% +10% +131% +74%



EMERGING BRANDS

Kith

Supreme

Bandier

Outdoor Voices

 Tracksmith

PE Nation

Alala

The Upside

Carbon38

Yogasmoga

PE NATION

KITH
KITH IS A MASSIVELY POPULAR STREETWEAR

BRAND THAT CONTINUALLY LAUNCHES

PRODUCTS IN MINI BATCHES FUELING SCARCITY

DEMAND AND COLLABORATES WITH BRANDS

INCLUDING NIKE AND ADIDAS.

AVERAGE PRICE:

PANTS: $270

TEES: $132

A BRAND THAT

EMBODIES THE

BLURRING OF THE

LINE BETWEEN

SPORTS AND

LIFESTYLE.

AVERAGE PRICE:

PANTS: $113

TOPS: $81

WITH MORE STYLES AND

HIGHER PRICE POINTS, THESE

ARE PROPELLING  THE 4.3%

EST. CATEGORY CAGR FROM

2015-2020

60%



INFLUENCERS

THE

ROCK

68.5M

CURTIS

WILLIAMS

25.1K

Hannah

Bronfman

332K

KAYLA

ITSINES

5.7M

Influencers in this space are a mix of

athletes, dedicated fitness buffs, and

celebrities, many of whom are

endorsed by major athletic brands.

celebrities including rihanna and

kanye west have created their own

capsule 'athleisure' collections.

Australia is an influential

activewear market with its outdoor

culture and warm climates.

2015 REVENUES



RECENTLY INTRODUCED: WOMEN'S
PRODUCTS THAT

HAVE DROPPED IN THE

PAST TWO WEEKS.



RECENTLY INTRODUCED: MEN'S
PRODUCTS THAT HAVE

DROPPED IN THE PAST

TWO WEEKS.



STATE OF THE INDUSTRY

THERE WERE

40% more

Activewear SKUs

on offer

An audit of 5 activewear brands showed

that between October 2015-2016

A 1% decrease in

average price

yet...

with more brands

joining this space,

There's a glut of

products in the market.

without differentiation,

most brands will face

continued downward

price pressure. 



PRICING BY CATEGORY: WOMEN'S
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PRICING BY CATEGORY: MEN'S
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ACTIVEWEAR CATEGORY EXPERTISE DELIVERED.

TALK TO US: HELLO@STYLESAGE.CO


