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Promoting McMinnville to foodies and wineaus

With grant funding from a new lodging tax, the McMinnville 
Downtown Association chose Creative Company to create an 
integrated campaign to promote McMinnville as a destination  
for wine and culinary tourism.

After an initial brand exploration, we 
identified a mobile-friendly website as 
a critical point of choice for visitors. 
Supplemented by posters and a print 
ad campaign, we boosted attention to 
all that Mac has to offer.



CHALLENGE 
In 2014 McMinnville, Oregon instituted 
a lodging tax to fund tourism. The town 
has a burgeoning food and wine scene 
that had been drawing visitors without 
organized promotion. The McMinnville 
Downtown Association applied for a grant 
for a campaign focused on downtown’s 
food and wine offerings. With a small 
budget, the goal was to create 
buzz that built on accolades 
as one of America’s “foodiest” 
towns, and the “Best Main Street 
in the West.” Creative Company 
was chosen to plan, design, 
build and manage the campaign. 

Taste Mac, the numbers are the “wow!”
STRATEGY
Once the list of restaurants, wineries  
and tasting rooms, and breweries and tap 
rooms was tallied, we knew the numbers 
said it all. So much in just 14 strollable 
blocks. We chose the “Taste Mac” theme, 
created the brand system and built the 
campaign. A website became a central 
guide, with reviews and photos of the 

tree-lined downtown. Ads were 
placed in high-end magazines 
targeted to tourists and an 
AdWords campaign drew more 
visitors to the website. Rack 
cards, posters, static clings 
and coasters brought the 
message into each location. 

Half page, full page and 2/3 
page color ads stand out. Social 
included Facebook branding and 
memes to share.

RESULTS

Launched in mid-March, 2015, the campaign continues to create buzz. 
Website visitors come from around the country. Visitor volume has 
increased significantly.

BUSINESS  Destination promotion for McMinnville, Oregon
MARKET  Local, statewide and Northwest tourists interested in fine food and wine

“Accolades from the community, visibility around 
Oregon and beyond, and a definite buzz all validate 
the campaign concept and level of exposure we 
have achieved. Can’t wait to see the numbers at 
end of year!”

-- Jennifer Larsen Morrow
Project Manager / Strategist

Creative Company, Inc.
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 E   Davis to Baker

Woodard Wines, 323 NE Davis St.,

Community Plate, 315 NE Third St.,

Pura Vida Cocina & Arte, 313 NE Third St.,

Blue Moon, 310 NE Third St.

Willamette Valley Vineyards, 300 NE Third St.

Harvest Fresh Grocery & Deli, 251 NE Third St.

Bitter Monk, 250 NE Third St.

La Rambla, 238 NE Third St.

Gem Creole Saloon, 236 NE Third St.,

Geraldi's Italian Eating Place, 226 NE Third St.

, 216 NE Third St.,

Wildwood Café, 319 NE Baker St.,

, 120 NE Fifth St., 

 C   Ford to Evans

Terra Vina Wines, 585 NE Third St.,

Lumos Wine, 581 NE Third St.

Honest Chocolates, 575 NE Third St.,

Ribslayer To Go, 575 NE Second St.,

R. Stuart & Co., 528 NE Third St.,

Los Molcajetes, 527 NE Third St.,

Crescent Café, 526 NE Third St.,

Peirano & Daughter, 525 NE Third St.,

Vino Arcanum, 525 NE Third St.,

Nick's Italian Café, 521 NE Third St.,

McMenamins Hotel Oregon, 310 NE Evans St.

Red Fox Bakery, 328 NE Evans St.,

Serendipity Ice Cream, 502 NE Third St.,

Eisold Smith Tasting Room, 210 NE Evans St.

Thistle Restaurant & Bar, 228 NE Evans St.
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 34 restaurants     17 wineries & tasting rooms     7 breweries & tap rooms

Farmers Market on Cowls between 
2nd and 3rd, Thursdays 1pm to 
6pm, May through October.

 A  Granary Dist. & Pinot Quarter

Walnut City Wineworks, 475 NE 17th St.

Eyrie Vineyards, 935 NE 10th St.,

Remy Wines, 905 NE 10th St.

Heater Allen Brewery, 907 NE 10th St.,

Dominio IV, 888 NE Eighth St.

Valley Commissary, 920 NE 8th St.,

Matello, 925 NE Seventh St.

Grain Station Brew Works, 755 NE Alpine, 
Suite 200

, 755 NE Alpine 
Suite 200A

McMinnville Malthouse, 755 NE Alpine, 
Suite 100

Brittan Vineyards, 829 NE Fifth St., Suite 700

Winderlea, 829 NE Fifth St., Suite 700,

Elizabeth Chambers Cellar, 455 NE Irvine St.

Golden Valley Restauarant & Brewery, 
980 NE Fourth St.

Sip, taste, stroll and discover McMinnville,  
Oregon’s Favorite Main Street.

 B   Galloway to Ford

Bistro Maison, 729 NE Third St.

Deluxe Tavern and Billards, 711 NE Third St. 

Thai Country Restaurant, 707 NE Third St.

1882 Grille, 643 NE Third St.

Barberry Room at KAOS, 643 NE Third St.

Morning Thunder, 619 NE Third St., 

 D   Evans to Davis

Eola Hills Wine Cellars, 448 NE Third St.,

Tamami Chocolates, 448 NE Third St.,

NW Food & Gifts, 445 NE Third St.,

3rd Street Pizza, 433 NE Third St.,

Cabana Club, 425 NE 3rd St

411 Eatery and Lounge, 411 NE Third St.,

Sage Restaurant, 406 NE Third St.,

Velvet Monkey Tea Room, 406 NE Third St.

Third Street Oil & Vinegar, 424 NE Third St.

^ Two of the many ads placed

< A downtown guide used on a     
   rack card and on the website

^ Memes for social 

^ Facebook cover image


