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Warming up an established credit union brand

Business Results

Fast-growing, innovative credit union Continued growth and elevated brand
with headquarters in Eugene, Oregon recognition; ability to expand into new
and 10 branches markets and introduce new products

. and divisions with success
Audience

Members and potential members
(individuals and businesses) in Lane, SEI ‘ O
Benton, Linn, Deschutes, Marion and

COMMUNITY CREDIT UNION

L4

Polk counties

Challenge

Tell the SELCO story and create a brand
program to support ongoing marketing
and differentiate SELCO

Strategy

Comprehensive brand refresh and ongo-
ing marketing bring warmth and personal
touch, present SELCO from the member's
point of view. Advertising campaigns,
branch openings, new product introduc-

] i tions, promotions and more within the
E— 1585, = brand framework and visual system
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crealive company ‘ marketing brains + creative soul

optimize@creativeco.com | +1866.363.4433 | creativeco.com | Blog: OptimizeMyBrand.com
© 2014 Creative Company, Inc o @ o @ @



