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Build action into United Way's brand

Susan Gray, Licet Cazarez, and Josiyn Hilton (Lo ),
from Kemper Services Group in Salem volunteer at the

Salvation Army as partof the 2012 Day of Acton.
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With a new Executive Director, the Mid-Willamette Valley United
Way wanted a boost in messaging, visibility and action. We chose
to add “The Power of 5" to the well-recognized LIVE UNITED
theme. Photos of familiar community members and specific

agencies and causes 4 It's e
easy for your employees

@

TSN YoU aNA YU mpioyess SIveTo Uniten w3y,
each gt sadded to <o mny athers o iliply the

fulfllng.
Cirde

ineed.
aut
werage

tasat
rble

1 You'll energize and engage [REA
employees as they help the
community 2 We provide
training and leadership for
your campaign 3 You can
maximize your donation
dollars and support worthy d

zedfor

50

seams
saign

deduction 5 Everyone can
choose where their donation [l

Heath |

LIVE UNITED @
T0 THE
ssible for ~ POVEROF

2ers to support their
1g campaigns.

« Loaned Executives are trained to support
your campaign every step of the way.

« We provide your Employee Campaign
Coordinator with training and support for a
Successful campaign.

« We accurately and efficiently process your
employee’s donations, providing appropriate
recognition while protecting privacy.

« We provide campaign materials and
pledge forms.

LOANED EXECUTIVES

Loaned Executives (LEs) are the laison between
United Way and businesses. They worka flexible
schedule during the key campaign period October
through the second week of December.

AN OPPORTUNITY FOR YOUR
HIGH-POTENTIAL EMPLOYEES

Our LE program can give your high-potential
employees exceptional experience and trining
inbusiness planning, project management,
customer elationship management, public
speaking and sales presentations. Schedules and
time commitments are flexible. Ifyou commita
stf personto the LE program, we'll ensure their
‘workload fitstheir schedule.

JOIN WITH OTHER
BUSINESS LEADERS

United Way campaigns are good for business and
good for our community. Contact United Way of
the Mid-Wilamette Valley to ring a United Way
campaignto your workplace.

(503) 363-1651 UnitedWayWh.org
@® MnitedWayMWV_ ) @UnitedWayhwy
Tweet your news with funitedtothepowerofs
liveunited@UnitedWaylW.org
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Blog: OptimizeMyBrand.com

Henry (7) and Evyn (1) Baker have pledged
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HERE ARE 5 WAYS GIVE 5 DOLLARS

Your $5 a week, $5 a month or $5 per N
paycheck will change lives. TELL 5 :;:::ﬁs
FRIENDS 5 to the power of 5 means e
3,125 people will know how to help.

GIVE 5 HOURS So many worthy causes VE
need your time. JOIN 5 PEOPLE Volunteer "
with friends. ADD 5 MORE Give another < tofulflling
$5 or 5 hours, ask 5 to give. More and "‘iwm
more lives changed. Join us!
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WE'VE MADE IT EASY TO GIVE

1. Give online on our website, UnitedWayMWN.org,
we've made t easy withjust afew clicks.

2. Be partof your workplace campaign, fillout a
pledge form.

3. Joinwith others to give yourtime and expertise.

4 Setup amonthly gifton your credit card, you'll
eam the points!

5. Volunteer fora Day of Caring ...we'lltellyou
where we need volunteers.

TAKE ACTION—LIVE UNITED

T0 THE POWER OF FIVE

Whenyou give to United Way,each sitis added
050 many otherstoincrease the impact inyour
community. When you give o the Povier of 5, you
‘multplyth diference you'll make and the ves you
willchange.Join us!

Contact Urited Way ofthe Mid-Wilamette Valley
togive, aska question, orjoin us!

(503) 3631651 UnitedWayhV.org
® MnitedWayWV- @ @UnitedWayMWy
Tweet your news with funitedtothepawerof5
liveunited@UnitedWayMWV.org
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Donor

Following established brand
standards, we created a messaging
platform and visual system to connect
all communications. These two flyers
targeted to employers and donors told
how each could be involved and why it
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BUSINESS A regional United Way in Oregon, serving Marion, Polk and Yamhill counties
MARKET  Employees, employers, community members and potential donors

The Power of 5 made it simple to get involved

CHALLENGE STRATEGY

Rebuilding after a rocky few years, the A more specific, actionable message
challenge was to bring the community was created around the Power of 5.
together and create a higher level of Layered with the national LIVE UNITED
visibility and commitment. theme, we identified 5 ways to

participate. We emphasized how
a small amount could make a
difference. Give 5 dollars; Tell
5 friends; Give 5 hours; Join 5

Engaging major employers
to bring the campaign

to employees, and
motivating large donors to

AN LIVE UNITED

TO THE POWER OF FIVE become members of the people; then add 5 were specific
President’s Leadership calls to action supported by photos
HEREARE 5 WAYS: Yor P GIVE 5 DOLLAR e Circle were essential. Telling the of community leaders holding up 5
$5.aweek, $5.a month or $5 per paycheck 1 . . . o
ilchngts Soe TELL 5 FRIENDS CHANGE United Way story in local communities fingers, or 5 dollars or a hammer.
power of 5 means 3,125 people will know { OR LIVES 0 o
howtohely Somanynoty V74 - GIVE' HOURS WITH THE POWER OF 5 ' and capturing attention throughout

causes need your time.

Volunteer with friends Give / JOIN 5 PEOPLE
another $50r 5 hours, sk 5 o give. More " THEN DD

and morelives changed. Join us!

the region were the goals

THIS YEAR LIVE UNITED 70 THE POWER OF

RESULTS

3| e |\ L The 2013 campaign saw a significantly higher level of both giving and
engagement from the community, employers and employees. And it
we ) continues to grow.
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Adding action to the LIVE UNITED theme was a ~ u:’ob";:n;:s;o :l:x::::i:\:,::s \"‘0‘ Integrated Campaign '0:“
way to create new attention to the campaign. We posters and Facebook banners, \\7 c_ategory g
followed United Way brand standards to build an we built the elements for an ‘g) A:erw_ce_ Industry &.
) T : . vertising Awards {k
integrated campaign integrated campaign that engaged
) —Jennifer Larsen Morrow viewers and inspired response.
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