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1 Million Home Pages

https://webaim.org/projects/million/lookup



1 in 13 Elements is a Barrier



SEO



Groups of Three, Please

You have 20 minutes to work on your SEO…
…what would you do?



WCAG in 90 Seconds

Perceivable

Operable

Understandable

Robust



Users Who…

Are Blind Have Low Vision
Cannot Use a 

Mouse

Are Deaf or 
Hard of Hearing

Have a Learning 
Disability

?



Excuse me, has anyone 
seen my red stapler?



SEO vs. Accessibility



SEO vs. Accessibility+SEO Accessibility



How Does Our SEO Work
Impact Real People?

Images missing ALT 
attributes (labels)

Redirect chains

Duplicate page titles

Non-descriptive link text

Are Blind
Have Low 

Vision

Cannot 
Use a 
Mouse

Are Deaf 
or Hard of 
Hearing

Have a 
Learning 
Disability

?



Continuous Development

Quality Assurance

SEO

Accessibility



Litigation



People with Disabilities 
Shop Online, Too



“Is this a requirement…
…or just a nice-to-have feature?”
“You don’t understand…I’m trying to give you money. 
Should I go to Target?”

– Rachel Olivero



Common Barriers

Perceivable

Operable

Understandable

Robust



We Wouldn’t Tolerate Broken Images!



So, We Shouldn’t Tolerate This Either!

Image

DSC_2248 jpg Image

Button

Image

Button

fa-user-circle Image



Perceivable:
Unlabeled Forms – Placeholder Text

First Name

Last Name

E-mail address



Perceivable:
Unlabeled Forms – Start Entering Data

First Name

Last Name

cooc@Siteimprove.c



Perceivable:
Unlabeled Forms – Blinking Cursor

|

Last Name

cooc@Siteimprove.com



Perceivable:
Best Practice for Form Labels

|
First Name

Last Name

cooc@Siteimprove.com
E-mail Address



Perceivable:
Best Practice for Form Labels

|
First Name

Last Name

cooc@Siteimprove.com
E-mail Address

Always visible

Connected to each field

Beware of placeholder 
text

Use a method other than 
color to denote errors



Operable: 
Non-standard Forms

Native, HTML-based 
controls

Receive keyboard focus

High in contrast



Understandable:
Use Headings



Understandable:
Use Lists



Understandable:
Ambiguity Doesn’t Help Google Either

Read more

Buy now

Read more

Buy now

Learn more

Purchase Today!



Understandable:
Use Descriptive Link Text

Learn more about Catering

Breakfast Menu

Dinner Menu

Lunch Menu



Robust:
Keep It Simple (Not Like This!)



POUR:
Social Media Posts

When all the conference rooms are 

booked at Siteimprove HQ – Minneapolis 

Set ALT text on images

Use CamelCase in 
HashTags

Transcript, captions, and 
audio description for videos



Your Toolbox

Champion

Awareness

External

Environment Partners Packaging

Internal

Software Products Staff



You Don’t Need a Screen Reader!
(But It Might Help)

Unplug your mouse…navigate with the keyboard

Imagine splitting the screen into 4 quadrants …can you 
understand how items are related?

Run automated accessibility testing tools



What Changes Will You Make on 
Your Site in 15 Minutes Tomorrow?



=SEO Accessibility



Let’s Connect

Corbb O’Connor
Accessibility Testing Operations Manager

(612) 259-6368
cooc@Siteimprove.com

linkedin.com/in/corbb/

Siteimprove.com

mailto:cooc@Siteimprove.com
http://www.linkedin.com/in/corbb/
http://www.siteimprove.com/

