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Disclaimer
This document has been prepared by ZOO Digital Group plc (the “Company”) solely for presentation purposes. It should not be reproduced, redistributed or
passed to any other person. This document is being solely issued to and directed at (i) persons having professional experience in matters relating to investments
and who are investment professionals as specified in Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the "Financial
Promotions Order") or (ii) persons who are high net worth corporate bodies, unincorporated associations, partnerships or high value trusts as specified in Article
49(2) of the Financial Promotions Order, or any director, officer, employee of any such corporate body, unincorporated association, partnership or trust or (iii)
shareholders of the Company within Article 43 of the Financial Promotions Order (“Exempt Persons”).

This document is exempt from the general restriction on the communication of invitations or inducements to enter into investment activity on the basis that they
are only being made to Exempt Persons and have therefore not been approved by an authorised person as would otherwise be required by section 21 of the
Financial Services and Markets Act 2000 (“FSMA”). Any investment to which this document relates is available to (and any investment activity to which it relates
will be engaged with) only those Exempt Persons described in the above paragraph. Persons who are not Exempt Persons should not rely on this document nor
take any action upon this document, but should return it immediately to finnCap Limited, 60 New Broad Street, London, EC2M 1JJ. In consideration of receipt of
this document each recipient warrants and represents that he or it is an Exempt Person.

This document does not constitute or form any part of any offer or invitation to sell or issue or purchase or subscribe for any shares in the Company nor shall they
or any part of them, or the fact of their distribution, form the basis of, or be relied on in connection with, any contract with the Company relating to any securities.
Any decision regarding any proposed purchase of shares in the Company must be made solely on the basis of the information issued by the Company at the
relevant time. Past performance cannot be relied upon as a guide to future performance. This document is being provided to recipients on the basis that they
keep confidential any information contained within them or otherwise made available, whether orally or in writing in connection with the Company or otherwise.
This document is not intended to be distributed or passed on, directly or indirectly, or to any other class of persons. They are being supplied to you solely for your
information and may not be reproduced, forwarded to any other person or published, in whole or in part, for any other purpose. In particular they, directly or
indirectly, must not be distributed to persons in the United States of America, its territories or possessions or Australia or Canada or Japan or the Republic of
Ireland or South Africa. Any such distribution could result in a violation of United States, Canadian or Japanese law.

This document does not constitute or form part of a prospectus prepared in accordance with the Prospectus Rules (being the rules produced and implemented
by the Financial Conduct Authority (“FCA”) by virtue of the Prospectus Rules Instrument 2005) and have not been approved as a prospectus by the FCA (as the
competent authority in the UK). This document does not contain any offer of transferable securities to the public as such expression is defined in section 102(b)
FSMA or otherwise and does not constitute or form part of any offer or invitation to subscribe for, underwrite or purchase securities nor shall this document, or any
part of it, form the basis of, or be relied upon in connection with, any contract with the Company relating to any securities.

Certain information contained in this document consists of forward-looking statements reflecting the current view of the Company with respect to future events
and are subject to certain risks, uncertainties and assumptions. Many factors could cause the actual results, performance or achievements of the Company to be
materially different from any future results, performance, or achievements that may be expressed or implied by such forward-looking statements, including
industry trends, and changes in business strategy and various other factors. Should one or more of these risks or uncertainties materialize, or should underlying
assumptions prove incorrect, actual results may vary materially from those described in such forward-looking statements.

Recipients of this document are cautioned not to place any reliance on these forward-looking statements. The Company undertakes no obligation to
republish revised forward-looking statements to reflect changed events or circumstances.
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The OTT Market Today

• Current market dominated by OTT-
first companies

• Content licensed from:
• Major media producers (usually 

non-exclusively)
• Independent studios (often 

exclusively)
• Leading OTT operators create own 

original content
• Top 3 US platforms by subscribers*:

• Netflix 158.8 million
• Amazon Video 96.5 million
• Hulu 75.8 million
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Studios

OTT Services

Consumers

Present

* Source: eMarketer forecast to end of 2019
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2019-20: Transition of OTT Services
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OTT Services including DTC

Consumers

Future?• A number of major media 
producers are launching ‘Direct 
to Consumer’ (DTC) services

• Some have already announced 
their intention to discontinue 
licensing to other OTT providers

• Others may follow
• This will create a significant shift 

in the perceived value of 
established players and new 
entrants

• The trend of more content into 
more languages will continue
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Hours of Content by Platform (US)

7* Source: Ampere Analysis, 2019
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Studio brands 
average 3,800 hours

SVOD majors average 
42,000 hours Shown with 

major studio 
content removed

Disney+ & Hulu

• Rebalancing of content will lead to significant consumer market shift
• Creates new opportunities for ZOO 
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Vendor Selection by Large Buyers*

8

Ad-hoc 
engagement

Approved/ 
Preferred Vendor

Primary 
Vendor

Trialing new 
vendors

Appointment: Selected following 
RFP†

* For illustration purposes only; in practice the approach and terminology vary between different buyers
† Request for Proposals – a procurement process typically operating on a 3-4 year cycle
‡ In each scenario, work is priced by the project and is related to the run-time of the content; work is invoiced on 

completion or monthly

Selected from 
preferred vendors 

following RFP†

Regular projectsRegular projectsSporadic projectsWork frequency:

HighLow-mediumOccasional/ad-hocVolume:

Possible; longer 
visibility

None; short 
visibility

None; no visibilityCommitment:

HighLow-mediumProjectCapacity required:

Agreed rate cardAgreed rate cardProjectPricing‡:
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Growth – Four Strategic Pillars

• INNOVATE – by creating value-adding cloud 
software technology

• SCALE – through a freelance network

• COLLABORATE – work with like-minded, world-
class experts in media localisation, education 
and research

• PARTNER – secure preferred partner status 
with leading buyers
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ZOOstudio Localisation Ecosystem
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Client

ZOO A.N. Other Vendor 1 A.N. Other Vendor 2

ZOOsubs

ZOOcore

ZOOvault

ZOOecho

ZOOdubs

ZOOhive

ZOOscripts

ZOOscreen

Subtitling
Captioning
Dubbing
Audio Description
Metadata
Artwork
Digital Packaging
Compliance
Scripting
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H1 Trading

• Anticipate H1 revenue in line with our expectations and broadly in 
line with comparable prior year period

• Favourable revenue mix delivering improved gross margin
• Backdrop of considerable industry change

• Studio reorganisations
• Delays in localization contracts
• M&A activity
• Accelerated decline of DVD/Blu-ray
• Strong demand for OTT digital packaging

• Selected as de facto preferred vendor for major content producer
• On-going R&D investment focused in the period on ZOOstudio
• Confident in full year expectations 11
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Investment Summary

• Strategy – technology-first approach to media 
localisation

• Scalability – cloud-based, agile, scales through 
partners and freelancers

• Growth – large expanding international market still in 
its infancy

• Culture – entrepreneurial and agile; steeped in the 
industry with long track record
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