


Disclaimer

Thisdocumenthasbeenpreparedby ZOODigitalGroupplc (theά/ƻƳǇŀƴȅέύsolelyfor presentationpurposes. It shouldnot be reproduced,redistributedor passed
to anyother person. Thisdocumentis beingsolelyissuedto anddirectedat (i) personshavingprofessionalexperiencein matters relatingto investmentsandwho
are investmentprofessionalsasspecifiedin Article19(5) of the FinancialServicesandMarketsAct 2000(FinancialPromotion)Order2005(the "FinancialPromotions
Order") or (ii) personswho are high net worth corporatebodies,unincorporatedassociations,partnershipsor high valuetrusts asspecifiedin Article 49(2) of the
FinancialPromotionsOrder,or any director, officer, employeeof any suchcorporatebody, unincorporatedassociation,partnershipor trust or (iii) shareholdersof
the Companywithin Article43of the FinancialPromotionsOrderόά9ȄŜƳǇǘtŜǊǎƻƴǎέύ.

Thisdocumentisexemptfrom the generalrestrictionon the communicationof invitationsor inducementsto enter into investmentactivityon the basisthat they are
only beingmadeto ExemptPersonsand havetherefore not beenapprovedby an authorisedpersonaswould otherwisebe requiredby section21 of the Financial
Servicesand Markets Act 2000όάC{a!έύ. Any investment to which this document relates is availableto (and any investmentactivity to which it relateswill be
engagedwith) only thoseExemptPersonsdescribedin the aboveparagraph. Personswho are not ExemptPersonsshouldnot rely on this documentnor take any
action upon this document, but should return it immediately to finnCapLimited, 60 New Broad Street, London,EC2M 1JJ. In considerationof receipt of this
documenteachrecipientwarrantsandrepresentsthat he or it isanExemptPerson.

Thisdocumentdoesnot constituteor form anypart of anyoffer or invitation to sellor issueor purchaseor subscribefor anysharesin the Companynor shallthey or
anypart of them, or the fact of their distribution, form the basisof, or be reliedon in connectionwith, anycontractwith the Companyrelatingto anysecurities. Any
decisionregardinganyproposedpurchaseof sharesin the Companymustbemadesolelyon the basisof the information issuedby the Companyat the relevanttime.
Pastperformancecannotbe relieduponasa guideto future performance. Thisdocumentis beingprovidedto recipientson the basisthat they keepconfidentialany
information containedwithin them or otherwisemadeavailable,whether orally or in writing in connectionwith the Companyor otherwise. Thisdocumentis not
intendedto be distributedor passedon, directly or indirectly,or to anyother classof persons. Theyare beingsuppliedto you solelyfor your information and may
not be reproduced,forwarded to any other personor published,in whole or in part, for any other purpose. In particular they, directly or indirectly, must not be
distributed to personsin the United Statesof America,its territories or possessionsor Australiaor Canadaor Japanor the Republicof Irelandor SouthAfrica. Any
suchdistribution couldresult in aviolationof UnitedStates,Canadianor Japaneselaw.

Thisdocumentdoesnot constituteor form part of a prospectuspreparedin accordancewith the ProspectusRules(beingthe rulesproducedandimplementedby the
FinancialConductAuthorityόάC/!έύby virtue of the ProspectusRulesInstrument2005) andhavenot beenapprovedasa prospectusby the FCA(asthe competent
authority in the UK). Thisdocument does not contain any offer of transferablesecuritiesto the public as suchexpressionis defined in section102(b) FSMAor
otherwiseanddoesnot constituteor form part of anyoffer or invitation to subscribefor, underwriteor purchasesecuritiesnor shallthis document,or anypart of it,
form the basisof, or be relied uponin connectionwith, anycontractwith the Companyrelatingto anysecurities.

Certaininformationcontainedin this documentconsistsof forward-lookingstatementsreflectingthe current view of the Companywith respectto future eventsand
are subject to certain risks, uncertaintiesand assumptions. Many factors could causethe actual results, performanceor achievementsof the Companyto be
materiallydifferent from anyfuture results,performance,or achievementsthat maybe expressedor impliedby suchforward-lookingstatements,includingindustry
trends,andchangesin businessstrategyandvariousother factors. Shouldone or more of theserisksor uncertaintiesmaterialize,or shouldunderlyingassumptions
proveincorrect,actualresultsmayvarymateriallyfrom thosedescribedin suchforward-lookingstatements.

Recipientsof this documentare cautionednot to placeany relianceon these forward-looking statements. TheCompanyundertakesno obligation to republish
revisedforward-looking statementsto reflect changedeventsor circumstances.



ÅRevenues increased by 18% to $7.8m 
(H1 2015: $6.6m)

ÅEBITDA up by 7% to $1.0m (H1 2015: $0.9m), 
reflecting increase in sales force and 
continuing R&D

ÅProfit after tax up to $0.7m (H1 2015: $0.3m)



ÅOverall client numbers grown by 29% over 
corresponding prior year period

ÅSecured approved vendor status with three 
major Hollywood film studios and one of the 
leading online video services

ÅLaunched new services for compliance 
editing and electronic screeners

ÅIncreased sales force and continued 
investment in R&D



About ZOO: 
Global Content Services

Connected in the cloud



Designed to streamline, centralise and 

automate complex global workflows

Powered by Proprietary 
ZOO Technology



Trusted by major Hollywood Studios 
and Global Brands for over 10 years



ÅExtend software platforms to apply automation 
which improves quality, lowers cost, and enhances 
management control

ÅEngage scalable contract labour for translation, 
quality control, metadata preparation, etc.

ÅContinue to innovate to fulfil end-to-end services 
for global digital video distribution

ÅSecure position as approved vendor with leading 
media and entertainment organisations



ÅMedia and Entertainment industry has been undergoing 
fundamental change

ÅHome Entertainment now returned to growth: US Q2 
spending up 6%; Blu-ray up 35%; EST up 9% (source: DEG)

ÅUS original scripted TV series doubled in seven years 
(source: FX Networks)

ÅDigital Distribution forecast to eclipse physical products 
(DVD, Blu-ray) in 2016 (source: PwC)

ÅGlobal audio/video was 70% of internet traffic in 2015, 
forecast to be 82% by 2020 (source: Cisco)

ÅProfessional services in the sector forecast to grow at 
CAGR >24% to 2020 (source: Research and Markets)

ÅOTT video marketplace $32B by 2019 (Juniper Research)



ÅGrowth in number of online retailers creates 
greater demand for digital distribution services

ÅGrowth in demand for localisation services due to:

ÅMore online retailers

ÅMore countries reached by online retailers (>190)

ÅLower barriers for entry of digital services in new 
territories

ÅGreater number of TV programmes being created

ÅRising quality standards of localised materials

ÅLegislation requires greater use of captions for deaf 
and hard-of-hearing



ÅNumber of invoiced clients grown by 29% over H1 
2015

ÅRevenue is diversified across a greater number of 
clients

ÅContribution from largest client reduced from 64% 
in prior period to 47%

Å90% of invoicing derived from 16 largest clients (H1 
2015: 9 clients)

ÅSales growth due in part to expansion of doubling 
of sales force in 2016



ÅEfficient creation of TV and film content to comply 
with cultural requirements of diverse territories



ÅDigital service for private, secure distribution of 
screening copies over the internet



ÅtŀǊǘƴŜǊǎƘƛǇǎ ǘƘŀǘ ŜȄǘŜƴŘ ½hhΩǎ ǇǊŜǎŜƴŎŜ ƛƴǘƻ ƻǘƘŜǊ 
territories



ÅContinuing to secure relationships with large 
content owners and online retailers

ÅInnovating with new technology platforms to 
deliver greater efficiencies and broader scope

ÅIncreasing penetration of an expanding market with 
a differentiated proposition






