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Many sports executives fear that the reason for  
the decl ining rat ings and ageing audience is the 

disengagement of new generat ions from live sports

But  that’s not   true 

N e w  generat ions  enjoy sports  just as   
m u c h  as  the older generations, they  

just c on sume  it in a  different way

- McKinsey  & Company



… and  with so many  entertainment  
options at their fingertips, g rabb ing   
and  keep ing  their attention is one 
of the hardest things to do





Gamification is about des i gn ing   
user-centric digital  experiences,  

that unlock fan emotions and  drive  
deeper engagement  and   loyalty











A N E  W  D I M E N S I O N  F  O R  F A N  E N G A  G E M E N T   

D R I  V E N  B Y  C O M P  E T I T I  V E  G A M I F I C A T I O N  



Zack’s journey 
f rom bystander to 
active supporter in 
a gamified  system

This  is 
Zack!
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