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“How do | stack up against my competitors?”

We hear this question all the time from our customers. The data-driven marketer
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FACEBOOK ACTIVITY & ENGAGEMENT

Facebook posts per day vs. engagement rate
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INSTAGRAM ACTIVITY & ENGAGEMENT

Instagram posts per day vs. engagement rate
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TWITTER ACTIVITY & ENGAGEMENT

Twitter posts per day vs. engagement rate
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DECLINING REACH, DECLINING ENGAGEMENT?
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IS EVERYONE DECLINING ON FACEBOOK?



PRODUCTS

THE FAMOUS

FRUITY CHEWY CANDY

FROM JAPAN

What's so great about HI-CHEW ™? Is it all the fresh
fruit flavors? The smooth, chewy texture? The
international community of HI-CHEW ™ Fans? Come
see, and taste, for yourself.

CHECK US OUT ©

WHERE TO BUY

CHEW CREW

EVENTS

STORY
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Hi-Chew ee
HECHEW)
e October 3, 2017 - &

HECHEW)

October 3, 2017 -

We are FALLing for our new Sweet and sour Mysta W€ are FALLIng for our new Sweet and Sour Mystery Mix. Go grab one

this Halloween season at your local Walgreens and

Mysterious Flavor and take a guess to win the uin~ LN1S Halloween season at your local Walgreens and Target, try the

hookup from HI-CHEW and Spirit Halloween http:/

Mysterious Flavor and take a guess to win the ultimate Halloween
hookup from HI-CHEW and Spirit Halloween http://bit.ly/2xWIDss

~10% ~7%
CONTEST POSTS CONTEST POSTS
FOR HI-CHEW FOR FOOD & BEVERAGE
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STABLE ENGAGEMENT RATES ARE GOOD



Fairmont.com Home About Us Our Loyalty Program ¥ Find a Hotel ¥ Explore Interests ¥ View Offers ¥ Search ¥ Login ¥ English

Sairman

CHATEAU LAKE LOUISE

Introduction | Activities & Services | Accommodations | Destination | Offers | Dining | Spa | Meetings & Weddings | Photos | Reviews | Directions | Contact Us

Vg e
‘B o e

X CHECK AVAILABILITY SMY PROFILE

IENCE THE

Lake Louise v

Fairmont Chateau Lake Louise ¢

ARRIVAL DATE DEPARTURE DATE

12-Jun-2018 13-Jun-2018

Check Availability & Rates

View or Modify Reservation

+ Expand

pn e
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9‘ fairmontcll « Follow
’j Banff National Park

lake?

fairmontcll This has got to be one of the
best night shots of Moraine Lake we have
ever seen. @ Have you visited our sister

Zel : @deljayphotography

thenaintnh Reautiful

deljayphotography « Follow

Moraine Lake

deljayphotography Thank you &
@suttenwood_photography

jeremiahbang Spectaculer!

fairmontcll Incredible! @ We would love to
repost with credit!

meera_ejaz | have no words- this is
something else.

deljayphotography @fairmontcll | would
be delighted for you to repost

~78%

UGC REPOSTS

4.62%

ENGAGEMENT RATE
PER POST

LANDSCAPE AVERAGE: 18% UGC
REPOSTS
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YOU'VE HEARD: “IS TWITTER EVEN WORTH IT?"



Children’s’ Medical Services Patients Visitors Donors & Volunteers Medical Professionals QSearch

Healthcare of Atlanta

& Find a Doctor @ Locations & Children's Physician Group A Research &= Careers O About Us S Donate Now

Expert Orthopaedic Care

With the help of our team at Children’s Physician Group—Orthopaedics and Sports Medicine, and our Sports

Medicine Program, Aleks Golde overcame multiple knee injuries to become one of the top female high school golfers

in Georgia.
Read Her Story >
@
H ® =,
¢ O, Qs - =
Locations Wait Times Find a Doctor Medical Services Patient Information MYChart
Find the care you need Know before you go by Our database of Our nationally-ranked Learn more about what Children’s MYChart
at any of our checking out the wait physicians makes it physicians provide to expect when your allows you to securely
convenient hospital, times at our urgent easy to find the right advanced, child becomes a access your child’s
urgent care or care and emergency doctor for your child. compassionate care in patient at Children’s. medical records and
neighborhood department locations. more than 30 communicate with your
specialties. healthcare team.

locations.




4 Children's

2. Healthcare of Atlanta

Twitter Engagement Rate / Tweet

Medical Services Patients Visitors Donors & Volunteers Medical Professionals QSearch

205 226 0.32%

TWEETS RETWEETS OF ENGAGEMENT
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@ATLANTAFALCONS
@RINGOFHONOR @CHARLIEPUTH

@NICKJONAS @CHASEELLIOT

@LUDACHRIS

@BRAVES

VINCE DOOLEY
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Thank you @ringofhonor wrestlers for
spending the day with our patients!

C Follow )

ROH Wrestling &

@ringofhonor

Download the new #ROHApp for free
now!

Tweets Following Followers

448K 228K 208K

Followed by Barack Obama and 2 others

11:37 AM - 26 Aug 2017

298 Retweets 1,424 Likes @ G % m * @ &

a Cody Rhodes, The Young Bucks, The Young Bucks and 4 others

QO 18 11 298 ) 14K ~NM v )
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1. KNOW YOUR PLATFORMS
2. LEVERAGE THE UNIQUE STRENGTH OF EACH

3. TEST, MEASURE, AND REFINE
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QUESTIONS?

sethb@rivalig.com
@seth_bridges
@RivallQ



