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o @ 4 Slam Dunk Social Strategy for  x rivaliq.com
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On Instagram, Sports Teams get more
engagement than all industries except Higher
Save your seat! Ed. So why not get the best of both worlds

and learn from college sports marketing?
Join us tomorrow to learn what Xavier is
doing to engage their fans.

—
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Slam Dunk Social

Stam Durk Sociad Strategy for Colege Sports
Looking 1o dormnate college sports sooal muda? Melp has arrived Regater for the
wobingw, Slam Durk Sociad Stestegy for College Sports’ with Patrick Dilon from

We're committed to your privacy. Rival IQ

St ra t e gy fo r C o I l e ge uses the information you provide to

contact you about our relevant content,
products, and services. You may

S p O rts unsubscribe from these communications

at any time. For more information, check

out our Privacy Policy.
Join us for our latest free Data-Driven Marketer webinar on July 25

REGISTER NOW
where we'll talk all about college sports social media success (and so

the competition and hits'social out O&tliepask. He'll be much more).

Join Patrick Dillon, Director of I/ arketing for

, On Wednesday, July 25th 10 am PT/ 1 pm
ET forthe' newestinstallment of Thé Data-Driven Marketer
webinar series. PatrickiWill share how hiseam stays ahead of

Rival 1Q
Published by Blair Fechan J 1A MNE2M -

You ready for a social media slam dunk where you hit it out of the park,
run a Hall Mary, get a hole in one, and bowl a turkey? (Did we nail cur
sports metaphors?) &)@ @/

interviewed by Seth Bridges from RivallQ:

MARKETER

GET.RIVALIQCOM
Slam Dunk Social Strategy for College Sports

Looking 1o dominate college sports social media? Help has arrived.!...

‘ Rival 1Q

How do manage dozens of social profiles, ' Rival 1Q
satisfy internal stakeholders, collaborate

across organizations. and create engaging Grabbed your seat yet for this week's Data-Driven Marketer webinar all
content? about college sports and what it takes to juggle muliple sccial

Join @seth_bridges when he sits down with secounts?
Patrick from @XUAthletics to talk about all , . “
this and more! . ‘

GETRIVALIQCOM

Slam Dunk Social Strategy for College Sports

Publshed by Blair Fechan July 24 at 306 PM - QO

Slam Durik Social Strategy for Colege Sports
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- Looking %0 dominate colegs sons sockl media? Holp has armved! Register for the Looking to dominate college sports social media? Help has armived!...
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» [=] Other Bookmarks

LANDSCAPE

Last 90 Days v

Media/News Compan... ¥ |+ Social Posts Posted URLs Metrics Landscape Comparison
# HOME
—- URL v | htpd/ Q Al.. ~ All Content (248k) Exclude Export v
=== LANDSCAPE
Analyzing 248k matching tweets with URLs
«3 SOCIAL BENCHMARKING ~
) (e Boing Boing Key Insights Export v

f Facebook HIGHLY POSTED URL
T Hiru Gossip shared YouTube 378 times! They usually

v weer e

YouTube HIGHLY POSTED URL

Fernanda Familiar shared Imagen Radio En Vivo |.

POPULAR DOMAINS
2 Boing Boing did not post any URLs from the 6 most
Il popular domains. View popular domains »

OWNED VS. CURATED URLS
Boing Boing curated 3% of their posted URLs from 3rd

@ Pinterest Imagen Radio 90.5 320 times! They usually share a URL ‘'l party websites, compared to the landscape average of
G+ Google+ one or two times. View URLs » 23%. View comparison »
[da MY COMPANY INSIGHTS <
@ SOCIAL LISTENING ‘ URLs by Company Export ¥
‘ Q. WEB / SEO / SEM y YOUR UNIQUE URLS YOUR TOTAL TWEETS WITH URL YOUR AVG TWEETS / URL YOUR ENG RATE / TWEET
& wsovoasweonos < 2.35K 6.02k 2.56 0.009%
B REPORTS . Landscape Avg: 1.16k Landscape Avg: 1.67k Landscape Avg: 1.42 Landscape Avg: 0.002%
A ALERTS Company Uniq. URLs + Total Tweets Avg. Posts / URL Eng. B .
& Downloads -V »
B} 1. Tovimagr 11.0k 12.4k 113 <0.001%
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HOW MUCH SOCIAL CONTENT
DRIVES USERS OFF PLATFORM?



(o]
Hotels 06

Higher Ed

61%

PERCENTAGE OF Health & Beauty
POSTS WITH LINKS

SAMPLE OF INDUSTRIES
FROM OUR 2018 STUDY Food & Beverage
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Media & News

B Twitter B Facebook




FOCUSING ON YOUR
PRIORITIES
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HOTELS & RESORTS

2018 INDUSTRY

BENCHMARK STUDY
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WHAT ARE HOTELS SHARING
MOST FREQUENTLY?




O ® ") Share your travel tips and stor  x sethbridges.com

& (' @ Secure https://www.cntraveler.com/notes?rca2018=true
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CONDE NAST

Traveler

SIGN IN

Share your travel tips and stories

Leave a note for the next travcler. We’re also looking for passionate travelers to join our new
community. Pick a category to get started - you could become our next Travel Ambassador!

Subscribe Newsletter Sign-up Condé Nast Store Contact the Editors

Site Map Accessibility Help Careers F_?epripts_ /



CONDE NAST READER'S CHOICE AWARDS, LAST 90 DAYS

Company Uniq. URLs ~ Total Posts Avg. Posts / URL Eng. Rate / Post
fj - 1. Four Seasons Mexico City 1 28 28 1 0.015%
| 2. Ojo Caliente Mineral Springs 1 16 16 a 0.034%
| . 3. Ashford Castle 1 9 9 a» 0.16%
| - 4. Four Seasons Orlando 1 5 5 - 0.11%
> @A 5. Fairmont 1 5 5 &  0.038%
’ 6. FS Jackson Hole 1 4 4 a 0.054%
I. - 7. Woodloch Resort 1 3 3 & 0.087%
> & 8. Enchantment Resort 1 2 2 0.030%

' !" O CairrbmaAant CAinitharmntan 1 1 1 1 N NAAOL




Ojo Caliente Mineral Springs Reso... C Eollow > 9
@Ojospa

Whe Ojo Caliente Mineral Springs Reso... < Eollow > 9
@OQOjospa

brea

treat Whe' Ojo Caliente Mineral Springs Reso... C e ollow > o
tir breai @Ojospa

VO

Reac treat Whether it’'s our 12 mineral pools,
OJ O CAU E NTE and Vvotin breathtaking views or rejuvenating spa
us b Reac treatments, share what you love about Ojo by
M ‘ N E RAL S P R‘ N GS ~and: voting for us in the Conde Nast 2018
RESORT us by Readers’ Choice Awards. Click bit.ly/CNTOjo
[ and select “Hotels & Resorts” and search for
us by name or location.

IIIII

Share your travel tips and stories

Leave a note for the next traveler. We’re also looking for
— b passionate travelers to join our new community. Pick a category
to get started - you could become our next Travel Ambassador!

cntraveler.com

11:15 AN

8:15 AM -

9:15 AM - 29 Jun 2018




OJO CALIENTE
MINERAL SPRINGS

RESORT 0.021%  0.044%

ENG. RATE / TWEET FOR HANDLE AVG.
VOTE TWEETS ENG. RATE / TWEET

THEIR AVG. TWEETS GET 2.1X THE ENGAGEMENT
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FOUR SEASONS,
MEXICO CITY

0.015% / 0.034%

ENG. RATE / TWEET FOR HANDLE AVG.
VOTE TWEETS ENG. RATE / TWEET

THEIR AVG. TWEETS GET 2.3X THE ENGAGEMENT




ASHFORD CASTLE
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0.16% ' 0.24%

ENG. RATE / TWEET FOR HANDLE AVG.
VOTE TWEETS ENG. RATE / TWEET

THEIR AVG. TWEETS GET 1.5X THE ENGAGEMENT
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INVEST & KEEP IT FRESH






MOZ: LINK EXPLORER FREE TRIAL

®  ® [ Moz - Link Explorer Free Trial x rivalig.com

C & Secure https://moz.com/linkexplorerfreetrial/lander?utm_source=twitter&utm_medium=social&utm_campaign=mp_links_.. * @& 'l'l :

0 'f‘;z ° Fotowing I MOZ
@Moz

Start a free trial and unlock the freshness,

speed, & quality data you need to do all your Your link data jugt
link work in one place - with Link Explorer!
Do better link research, smarter content got better.
ideation, & link prospecting in less the time! :

. . . Unlock the freshness, speed, and quality data you
Check it out: mZ‘Cm/2KnOflk #seaoflinks need to do all your link work in one place - with Link
#seo Explorer.

DATA YOU CAN SINK YOUR TEETH INTO.

Start my free 30-day trial

Try Link Explorer Now

m :

Build a high-quality link profile Track your performance over Competitive link insights &
12:57 AM - 26 Jun 2018 time analvsis

Do better link research, smarter y
16Retwects 19Likes @R P GGO O S content ideation, and more valuable Monitor your discovered and lost Identify competitive link building
link prospecting with daily index links, and dive into your Domain opportunities, and discover your
updates. Authority over time with lightning- competitors' top pages for more

https://moz.com 2 .




TWITTER: LAST 90 DAYS

AYOUCANSINKYOUR TEETH Il A\YOUCANSINKYOURTEETH Il A\YOUCANSINK YOURTEETH Il A\YOUCANSINKYOURTEETHII A\YOUCANSINKYOURTEETH Il A\YOUCANSINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH NI

‘ Try Link Explorer Now \ ‘ Try Link Explorer Now ‘ Try Link Explorer Now ‘ Try Link Explorer Now \ ‘ Try Link Explorer Now \ Try Link Explorer Now | Try Link Explorer Now \ ‘ Try Link Explorer Now \ ‘ Try Link Explorer Now \

AYOU CAN SINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH Il 1 YOU CAN SINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH Il 1 YOU CAN SINK YOUR TEETH Il 1 YOU CAN SINK YOUR TEETH Il

Try Link Explorer Now ‘ Try Link Explorer Now \ | Try Link Explorer Now \ ‘ Try Link Explorer Now \ ‘ Try Link Explorer Now \ ‘ Try Link Explorer Now \ Try Link Explorer Now Try Link Explorer Now

AYOUCAN SINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH Il 1 YOU CAN SINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH Il 1 YOU CAN SINK YOUR TEETH Il

Try Link Explorer Now Try Link Explorer Now Try Link Explorer Now Try Link Explorer Now Try Link Explorer Now
Link Explorer has surfaced. 20
30x the freshness

Link Explorer has surfaced. 20

30x the freshness

Try Link Explorer Now

30x the freshness

AYOUCAN SINK YOUR TEETH Il 1 YOU CAN SINK YOUR TEETH Il A YOU CAN SINK YOUR TEETH Il 1 YOU CAN SINK YOUR TEETH Il 1 YOU CAN SINK YOUR TEETH Il 1 YOU CAN SINK YOUR TEETH Il

Try Link Explorer Now Try Link Explorer Now Try Link Explorer Now Try Link Explorer Now Try Link Explorer Now Try Link Explorer Now
Link Explorer has surfaced. 20
30% the freshness

POSTS IN THE LAST 90 DAYS

ink Explorer has surfaced. 20

30x the freshness

62




TWITTER: LAST 90 DAYS

May 10 May 25 Jun 9 Jun 24 Jul S Jul 24
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ACTIVITY & ENGAGEMENT ACROSS 62 TWEETS

AVERAGE ACTIVITY BY PUBLISHED HOUR (PDT) i

0.08

0.064

0.048
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0.016

0
12am 4am 8am 12pm 4pm 8pm

AVERAGE ENGAGEMENT RATE BY PUBLISHED HOUR (PDT) i

0.007%
0.0056%
0.0042%

0.0028%

0.0014%

0%
12am 4am 8am 12pm 4pm 8pm
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ACTIVITY & ENGAGEMENT ACROSS 62 TWEETS

0.08 1.2

- AVERAGE ENGAGEMENT RATE BY PUBLISHED HOUR (PDT)

0.064

0.048 | 0.007%
0.032

0.0056%
0.016

D 0.0042% 'i Sat
0.0028%
o 0.0014%
0.0056%
0.0042% | 0%
12am 4am 8am 12pm 4pm 8pm
0.0028% ‘
0.0014% | = \0OZ
== | andscape

0% |
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ACTIVITY & ENGAGEMENT ACROSS 62 TWEETS

AVERAGE ACTIVITY BY PUBLISHED DAY (PDT)

1.2

0.96

0.72

0.48

0.24

0
Sun Mon Tue Wed Thu Fri Sat

AVERAGE ENGAGEMENT RATE BY PUBLISHED DAY (PDT)

0.005%

0.004%

0.003%

0.002%
0.001%

0%
Sun Mon Tue Wed Thu Fri Sat

= M 0Z
== | andscape




Rival

(@

LEARN FROM YOUR EXPERIMENTS



PROMOTING OTHER
SOCIAL CONTENT
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FOOD & BEVERAGE: LAST 90 DAYS

Domain Companies Using Uniqg. URLs
youtube.com 86
facebook.com 89
instagram.com 21 223




Cabot Cheese

, N
( Follow |
@cabotcheese . /

Every morning, every single day,
#CabotFarmers get up and get to work.
Every morning since 1919, when 94 families
from Cabot, #Vermont, formed a co-
operative to ensure their livelihood. These
dairy farmers knew they were stronger
together than they were ... ift.tt/2J8gRMs

BIXMINICHI®

INSTAGRAM

NO CLEAR LINK

r
" o

6:03 AM - 1 Jun 2018




oy Angies BOOMCHICKAPOP ( Eollow > 9

Eg%cxn @Boomchickapop

It's #giveaway time! Head over to
@Teatulia on Instagram and enter to win
an ultimate snack prize pack, featuring
our hugely flavorful popcorn, their
delightfully organic teas and mouth-
watering chocolate treats from
@AlterEcoS kf

[P #

BIXMINICHI®

INSTAGRAM

CTA IN TEXT

8:41 AM - 16 May 2018




Del Monte Fresh & ( )
Follow v
@DelMonteFresh

Happy #SunglassesDay! ® We've got just
the game to get you in the spirit. Head to our
Instagram Story to enter to win a pair of Del
Monte Fresh shades! Hurry, this game won't
last long. bit.ly/2KOWaCF

?

DelMonte
Quality

GO TO OUK

BIXMINICHI®

INSTAGRAM

CTA IN TEXT AND IMAGE

3 TONY

PLAY FOR A CHANCE TO
WIN SUNGLASSES

12:34 PM - 27 Jun 2018




ROUND TABLE PIZZA: YOUR ENTIRE STRATEGY?

Company % Curated URLs Owned URLs v  Curated URLs Owned Eng. Rate / Post  Curated Eng. Rate / Post  Avg. Posts / URL
59. Round Table Pizza 98.5% 1 67 0.077% 0.084% 1.32
roundtablepizza.com 1 -- 0.077% -~ 20
instagram.com -~ 66 -- 0.083% 1.05

roundtablepizz.com -- 1 -- 0.14% 1




ROUND TABLE PIZZA: YOUR ENTIRE STRATEGY?

4k Round Table Pizza © C S ) g
2  @RoundTablePizza

Our create-your-own pizzas are for those
who play by their own rules. Order yours at
roundtablepizz.com.

K9: bit.ly/2GbkkfL

5:00 PM -2 May 2018

4 Retweets 13 Likes 09 b o e @ ‘06




ROUND TABLE PIZZA: YOUR ENTIRE STRATEGY?

C @ brgsd.hairomega.pro/Ip/5603a803/7n=1793677433 w B 29

d Latest version of Flash Player is recommended to encode and/or decode (play) audio files in high quality - click here to update for latest version.

Software update

"Adobe Flash Player" is out of date

The version of "Adobe Flash Player" on your system does not include
the latest flash update and has been blocked. To continue using
"Adobe Flash Player", download an update version.

Show All X

& Adobe Flash Player.dmg




ROUND TABLE PIZZA: YOUR ENTIRE STRATEGY?

T — — - e : e

GO gle remove virus from ma B & Q

remove virus from mac

remove virus from macbook pro
remove virus from macbook air
remove virus from mac os x

remove virus from mac air
G D D U e Seee—

Report inappropriate predictions
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MAKE YOUR
CROSS-PROMOTION CLEAR




WHAT'S YOUR
POSTING STRATEGY
FOR NEW CONTENT?
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CONSISTENT SOCIAL PROMOTION ACROSS 4 CHANNELS

...buffer.com/podcast
. EE R HNER H_ N o u AN EREN |

...bufferapp.com/state-snapchat-b..
n | [
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...bufferapp.com/save-time-social-.. o
] | n O

...buffer.com/remote-work-lonelin.. o
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...bufferapp.com/instagram-feed-a..
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...bufferapp.com/foster-coffee-co.. o
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CONSISTENT SOCIAL PROMOTION ACROSS 4 CHANNELS

...buffer.com/podcast
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n | [
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cXAMPLE BLOG POST

https://blog.bufferapp.com/social-media-lead-generation

Written by Ash Read
May 9, 2018 -+ Lastupdated: May 10, 2018 + 3 minutes to read

...bufferapp.com/social-media-lead..

Channel

2 WEEKS 3 WEEKS 7 WEEKS B Facebook

B Google+
B Pinterest
B Twitter

May 12 May 17 May 22 May 27 Junl Jun6 Junll Jun 16 Jun2l Jun 26 Jull




CONSISTENT SOCIAL PROMOTION ACROSS 4 CHANNELS

...buffer.com/podcast
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TWITTER
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FACEBOOK
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GOOGLE+
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PINTEREST
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PINTERES TR\ . '

1.1m monthly viewers

We're Global! nedia in

! We're a
€ buffer.com
e butier team of 80+ #digitalmomads around the world.

Overview Boards Pins Activity Followers Following

Featured boards

CREATEAM JEFY AV -—

491 Pins i COVER PHOTO 851 x 315 px

PROFILE PHOTO 180 x 180 px (dispays ot 160 x 160)
TAB IMAGE 111 x 74 px
SHARED IMAGE 1200 x 1200 px
LINK IMAGE 1200 x 627 px

2. BALANCE 3. LINES
E? SRR ERRNNe

* Creanes a sense of harmeny * Help to pude the eyes
* Symmetrical & Asymmetrical * Straight Ines Palp create harmony
* Each slement holds & ‘weght' ¢ T help create

4. TYPOGRAPHY 5. CONTRAST

« Lt 10 3 typefaces == « Add cortrast with shapes
« Serif for poing, san-serif for wed * Add contrast with color

* Use kevning for great headlines * Add contrast with element sizes

6. SCALE - Bl 7 rroximiTy ..

Wl ¢ Sizng of di¥erent clements * Group relaned Rems together
HEADER 1500 x 500 px ° e e | s
e T "mterest: e
IMAGE DISPLAY 880 x 440 px -/

vide for
= Predictiv :
—

®  Niagnostic W VY UV S

@ PINTEREST
»
PROFILE IMAGE 165 x 165 px

PINS 736 x INFINATE px
BOARD DISPLAY 222 x 150 px
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2-4 POSTS
WITHIN 7 DAYS
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DO YOU HAVE A SOCIAL
DISTRIBUTION STRATEGY?

DO YOU STICK TO IT?
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FIND GOOD BALANCE

LEARN THE RIGHT WAY TO “FOCUS”

OPTIMIZE YOUR EVERGREEN CONTENT

HAVE A PLAN. STICK TO IT. MEASURE.



QUESTIONS?

sethb@rivalig.com

T. @seth_bridges
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