1000+ Facebook Ad
Examples from Travel
and Tourism Brands



Who is this eBook for?

« Travel marketers who want to
stay ahead of the curve with
Facebook ads.

» Agencies that work with travel
brands to develop digital ads.

« Marketers at State-level DMOs,
Tour Operators, and Resorts
and Hotels who want to
understand what their
peers are doing.

How are travel and tourism
brands using Facebook ads to
attract travelers?

If you’ve ever wondered what sort of Facebook ads other travel and
tourism brands are running, we’re happy to tell you this: we’ve done the
research, we’ve done the analysis, and we’re presenting our findings to
you in this eBook!

In the last week of June 2019, we used Facebook’s Page Transparency
Tool to find all the active Facebook ads that over 150 travel and tourism
brands were running during that time*. From our research, we were able
to extract patterns and trends, and generate insights on how DMOs,
Tour Operators and Resorts and Hotels are using this digital ad channel.

Browse through the ads your own brand is using, and get a better
understanding of how your peers are serving up ads. See on average
how many travel and tourism brands are using user-generated content,
how many use video, what calls-to-action are most popular, and more.

Whether you’re looking for new ways to use Facebook ads, or just want
to stay informed with how the rest of the industry is approaching paid
social, we hope this collection of ad campaigns and insights will help
you think outside-the-box to get those travelers clicking! Enjoy the read.

Julia Manoukian
Senior Content Marketing Manager
CrowdRiff

1 For the purposes of this eBook, we only analyzed ads active in the United States.
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Snapshot of ads
types and formats

First, let’s take a quick look at the different types of ads
you can create with Facebook, and how they differ.

©CrowdRiff



Snapshots Ad types and formats

Single Image

This is by far the most popular Facebook ad type travel brands are
using. The single image ad is just that - your message coupled with
animage below.

+ A great place to put the spotlight on a photo that your own locals
or existing travelers have taken in your destination.

+ Most organizations put calls-to-action onto their images.

Format
Choose how you'd like your ad to look.

B e e

Slideshow Collection

(L

Carousel

Create an ad with 2 or
more scrollable images
or videos

©CrowdRiff

Single Image

Create up to 6 ads with
one image each at no

extra charge

Create a looping video ad
with up to 10 images

Feature a collection of
items that open into a
fullscreen mobile
experience. Learn more.




Video

Snapshots Ad types and formats

Video ads are great for capturing short bursts of attention, and if you
have something that is better conveyed with motion.

+ Best used for content that can be conveyed without sound, like
food or action activity videos (versus videos featuring a host talking

to the camera).

+ Captions are recommended as most people view videos in their

feed without sound.

» On mobile, Facebook recommends keeping videos 15 seconds or less.

+ Keep frames moving fast, so you can keep someone’s attention

longer by showing them more in less time.

Format

Choose how you'd like your ad to look.

Carousel

Create an ad with 2 or
more scrollable images
or videos

©CrowdRiff

Single Image

Create up to 6 ads with
one image each at no
extra charge

Single

Create an ad w‘ltl'ﬂ
video

Single Video

Create an ad with one
videao

Collection

Feature a collection of
items that open into a
fullscreen mobile
experience. Learn more.




Snapshots Ad types and formats

Carousel

If you need to show multiple items at once, carousel ads are your
best bet. Showcase up to 10 images or videos, allowing your audience
to swipe and browse through.

+ You can choose to have Facebook optimize the order of your visuals,
based on engagement.

« Many DMOs break up a panorama image into multiple squares.

+ Most DMOs make their last image in their carousel a CTA.

Format
Choose how you'd like

©CrowdRiff

[ ]
! ! : | -.
Carousel Single Video Slideshow Collection
_ Carousel , o :
Create an ad with 2 Create an ad with one Create a looping video ad Feature a collection of
more scrollable i P video with up to 10 images items that open into a
or videos Create an ad WI_th 2or fullscreen mobile
more scrollable images experience. Learn more.
or videos




Snapshots Ad types and formats

Slideshow

Don’t have time to put a video together? Upload 3 to 10 images and
Facebook will create a looping video together in slideshow format.

« If you want to recreate the effect of a video ad without the work,
this is your best bet.

+ Upload pictures with captions, and you can recreate the typical
video experience people get on Facebook.

Format
Choose how you'd like your ad to look.

] i [m ] ‘
Carousel Single Image Slideshow Collection
Create an ad with 2 or Create up to 6 ads with 5 "dEBhﬂw ate a looping video ad Feature a collection of
more scrollable images one image each at no . . Jith up to 10 images items that open into a

or videos extra charge Create a looping video ad fullscreen mobile
with up to 10 images experience. Learn more.
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Snapshots Ad types and formats

Canvas

Optimized for mobile, Canvas ads create a full-screen interactive

ad experience for your audience. Within a Canvas ad, you can stitch
together a variety of videos, photos, and add links and CTAs in multiple
places. Viewers navigate through your ad by swiping up, down, left and/
orright.

+ Canvas ads are best for showcasing those places that are “best
experienced in person,” like sweeping views at the top of a mountain,
or to take someone directly to your best ski slopes

« Load time is near instant.

« Facebook offers ready-to-use templates.

Format
Choose how you'd like your ad to look.

O
Single Image Single Video Slideshow
Create up to 6 ads with one image each at no
extra charge
= = +/ Add a Fullscreen Experience
»

G

I

iy \
\— Create a canvas ad with images

by selecting the “Full Experience”.

©CrowdRiff




Snapshots Ad types and formats

Travel specific
Facebook ad products

Dynamic Ads for Travel

Dynamic Ads for Travel is Facebook’s native solution for retargeting,
where much of the targeting is automated, and set-up is minimum.

You upload a catalog of your products and offerings, create a template
for your ads, and Facebook will dynamically insert images and details
from the catalog to travelers, based on their actions:

Search When someone has made a travel-related search.

When someone has viewed details

View Content of a specific travel entity, e.g. a hotel.

Initiate Checkout When someone has begun the booking process.

Purchase When someone has completed their travel booking.

©CrowdRiff 10




Snapshots Ad types and formats

Trip Consideration

Trip Consideration targets travelers... before
they’ve even decided where they want to travel.
For example, these will target Facebook users who
browse several travel sites but only don’t go any
further than the homepage of those sites.

It targets travelers the stage before Dynamic Ads for
Travel comes into play.

That means, the biggest advantage of Trip
Consideration is getting to be the first destination
on someone’s mind. While a traveler is still deciding
where to go, you can serve them an ad with an offer
they can’t pass up, and solidify your place as their
next vacation spot.

UPPER FUNNEL Has intent to travel but no clear

Tri C d ti destination intent.
rip Lonsideration “GO SOMEWHERE WARM & CHEAP.”

MID FUNNEL User has known destination intent

DAT for B d Audi but has not been to a website.
or Bros udiences “BALI DESTINATION”

LOWER FUNNEL User has been to a website and or app.
DAT Retargeting “BEACH RESORTS IN NUSA DUA”

©CrowdRiff 11




Analysis: how are travel
and tourism brands using
Facebook ads?

We looked at over 1000 Facebook ads from travel and tourism brands targeting the
United States to bring you these insights. We analyzed every state DMO actively
running ads at the time of the study. For other sectors, we chose a random sample
from our internal database.

Here are the trends and patterns we found as to how State DMOs, Tour Operators,
and Resorts and Hotels are using Facebook ads to speak to travelers.

©CrowdRiff
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How are travel and tourism brands using Facebook ads?

The average number of active ads per travel sector:

State DMOs: Tour Operators: Resorts and Hotels:

22 15 14

Similar to last year,

no State DMOs were 2 00/0

serving ads that of Resort and Hotel ads used UGC—
the highest of all three sectors.

mentioned a deal or
offer.

The number of travel brands not running ads at the time
of our study (last week of June 2019):

State DMOs: Tour Operators: Resorts and Hotels:

8 34 15

13



Almost half of Resort and Hotel ads used
“Sale/Deal” style CTAs—also the highest

of all three sectors.

Tour Operators were the highest users
of videos in their ads, at

37%.

Almost half of Tour Operator
ads featured outdoor action
in their visuals.

For both State DMOs and Tour For Resorts and Hotels, only
Operators,

2 3 of visual ads 1/ of visual ads
I featured people. featured people.




How are travel and tourism brands using Facebook ads?

Analysis: How are State DMOs
using Facebook Ads?

11%
What ad formats are
State DMOs using?
Single image ads are still the most common
— 54% type of Facebook ad. Compared to last year,
35% video use was up by 15%, while the single

image format was down by 13%. Carousel
ads remained the same, at 11%.

@ singleimage [ Video [ Carousel

How many State DMO ads use
user-generated content (UGC)?

Professional imagery is still the go-to 1%
choice for State DMOs. However, UGC 11%
use has more than doubled, up from

5% in 2018, to 11% this year.

B Professional

B ucc
B Mixed

— 88%

15



How are travel and tourism brands using Facebook ads?

What CTAs were most common?

Similar to our findings last year, most ads drove visitors back to their
websites. The most common CTA for doing this was a “Learn More”
button—either promoting specific experiences such as the region’s golf
courses or vineyards, or the destination in general.

1%
4% 0.5% B website link
14% B NocTA
B other
@ 'Like" Facebook page
B Newsletter sign-up
— 80.5%

Which themes for visuals were the most popular?

Outdoor action 41%
Arts/culture
Landmarks/attractions
Family/friends
Landscapes

Other

Food

0 100 200 300 400 500

Number of ads

16



How are travel and tourism brands using Facebook ads?

Analysis: How are Tour Operators
using Facebook Ads?

What ad formats are 19% ———
Tour Operators using?
Though single image ads are still

the preferred format, video came
in at a close second.

0
@ singleimage [ Video [ Carousel 31%

How many Tour Operator
ads use UGC?

Similar to State DMOs, the vast 13%
majority of Tour Operators use only
professional imagery in their ads.

3%

B Professional

B ucc
B VMixed

— 84%

17



How are travel and tourism brands using Facebook ads?

What CTAs were most common?

Like State DMOs, Tour Operators are using CTAs
to drive audiences back to their website. 3%
Unlike DMOs, a small fraction also use sales- 0 ‘ 1%
based messaging (“Book Now” to save 15%) 8%

and “other” CTAs, which include links to
download guides or additional content.

17% —
Website link
B Wwebsitelin 510
@ other
B \ocCTA
B sale/deal
B Newsletter sign-up 20% ——
) "Like" Facebook page
Which themes for visuals were the most popular?
Not surprisingly, most Tour Operators we analyzed used outdoor
action imagery in their ads. (Notably, the sample did not include a high
volume of operators offering food or history specific tours, which would
have produced a different set of results.)
: |
Outdoor action 49%
Landmarks/attractions
Other
Family/friends
Landscapes
Arts/culture
Food
0 75 150 225 300

Number of ads
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How are travel and tourism brands using Facebook ads?

Analysis: How are Resorts and Hotels
using Facebook Ads?

5% ———

What ad formats are Resorts
and Hotels using?
Between the three travel sectors

—— 80% analyzed, Resorts and Hotels were the

highest users of single-image ads.
15%

@ singleimage [ Video [ Carousel

How many Resort and Hotel ads use UGC?

In-line with the findings from other sectors, Resorts and Hotels rely heavily
on professional imagery in their Facebook ads. While the preferred choice is
still professional imagery, this sector uses a significantly higher percentage
of UGC than Tour Operators and State DMOs.

@ Professional 3%
@ ucc
B Mixed 20% )

— T7%

19



How are travel and tourism brands using Facebook ads?

What CTAs were most common?

Most Resort and Hotel ads either drive
people to their website, or advertise a
specific deal or sale (Prepay and save 10%,
for example) with a “Book Now” CTA.

50/0 ‘ ‘ 10/0

5% ——

B website link
B sale/deal
@ NocCTA — 49%
B Newsletter sign-up 40% —
B 'Like" Facebook page
Which themes for visuals were the most popular?
The most popular visual theme for Resorts and Hotels was property photos.
Included in property photos are visuals of rooms and other on-site amenities
such as spas, restaurants, golf courses, meeting and conference spaces,
wedding venues, and more.
|
Property photos 28%
Landmarks/attractions
Outdoor action
Landscapes
Food
Family/friends
Arts/culture
0 25 50 75 100

Number of ads

20



3 noteworthy Facebook
ad campaigns

Of the hundreds of ads we looked through, there were a few that stuck
out to us. Read on to see why!

©CrowdRiff
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3 noteworthy Facebook ad campaigns

Sundance Resort

Sundance Resort, which was actually founded by 2. Rather than just marketing rooms or amenities,
actor Robert Redford, does an exceptional job with they market the destination, calling out summer
their single image ads. Here’s why we liked them: events around the city. In the 12 weeks before a
trip, travelers search 3X more for experiences than
1. They know their target audience. Playing off their Resorts and Hotels?. Marketing the experience
explicit ties to the popular Sundance Film Festival, around the resort allows Sundance to gain more
they appeal to artists who want a “perfect place to awareness before travelers are even thinking
get creative.” about where to stay.

3. They play with marketing additional revenue
streams such as the resort’s merch. Check out the
vintage sweater and carafe above.

2 Think with Google, 2019 22



3 noteworthy Facebook ad campaigns

Xtreme Xperience

Xtreme Xperience, a tour operator that lets enthusiasts race exotic supercars, Fun fact:
created an action-packed video ad that immediately grabs the attention of their Brand engagement
target audience. rises by 28%

when consumers
The video features both professionally-shot and user-generated visuals, allowing are exposed to
the audience to get a birds’ eye view of the car and also feel like they’re in the both professional
driver’s seat. Within 15 seconds, over 7 different viewpoints are offered: the content and user-
speedometer, rear view mirror, racetrack view and several close-ups of the driver. generated content?.

The video is also personalized for every state, making it stand out even more.

3 Comscore, 2012 23



3 noteworthy Facebook ad campaigns

Visit California

California means something different to everyone. More than just compelling content, Visit California
Climbers set their sights on El Capitan in Yosemite also relies heavily on influencer visuals, which are
Valley, aspiring actors dream of “making it” in a good bet for maximizing engagement. Influencer
Hollywood, and everyday travelers seek novelty. marketing campaigns can earn $6.50 for every dollar
These ads show that the folks at Visit California spent*! These ads stand out to us for their diversity,
know their personas— the adventurers, dreamers, their brand-power and their visual influence.

and novelty-seekers—and how to use timely content
to catch their attention.

4 Digital Marketing Institute 24



Facebook ad examples
from State DMOs

During the last week of June 2019, using Facebook’s Page
Transparency Tool, we looked through all 50 State DMO Facebook pages.
In total, 42 State DMOs were running active ads - here are all of them!

*For length, we’ve omitted ads that are duplicates or highly similar.

©CrowdRiff
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Facebook Ad Examples

List of States

Alaska 27 Nevada 98

Arizona 28 New Hampshire 99

Arkansas 33 New Jersey 101
California 40 New Mexico 102
Colorado 44 New York 103
Connecticut 48 North Carolina 106
Delaware 49 North Dakota 108
Georgia 50 Ohio 110
Hawaii 51 Oklahoma 120
ldaho 53 Oregon 122
Illinois 60 Pennsylvania 124
Indiana 66 South Carolina 127
lowa 73 South Dakota 134
Maine 74 Tennessee 135
Maryland 75 Texas 139
Michigan 76 Utah 149
Minnesota 83 Vermont 150
Mississippi 86 Virginia 151
Missouri 88 West Virginia 152
Montana 90 Wisconsin 153
Nebraska 96 Wyoming 154

©CrowdRiff




Facebook Ad Examples

Visit Alaska

©CrowdRiff 27



Facebook Ad Examples

Visit Arizona

©CrowdRiff 28



Facebook Ad Examples

Visit Arizona
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Facebook Ad Examples

Visit Arizona
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Facebook Ad Examples

Visit Arizona
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Facebook Ad Examples

Visit Arizona

©CrowdRiff 32



Facebook Ad Examples

Arkansas State Tourism

©CrowdRiff 33



Facebook Ad Examples

Arkansas State Tourism
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Facebook Ad Examples

Arkansas State Tourism
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Facebook Ad Examples

Arkansas State Tourism
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Facebook Ad Examples

Arkansas State Tourism
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Facebook Ad Examples

Arkansas State Tourism

©CrowdRiff




Facebook Ad Examples

Arkansas State Tourism
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Facebook Ad Examples

Visit California
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Facebook Ad Examples

Visit California
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Facebook Ad Examples

Visit California
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Facebook Ad Examples

Visit California

©CrowdRiff 43



Facebook Ad Examples

Grand County Colorado

©CrowdRiff 44



Facebook Ad Examples

Grand County Colorado
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Facebook Ad Examples

Grand County Colorado
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Facebook Ad Examples

Grand County Colorado

©CrowdRiff 47



Facebook Ad Examples

Visit Connecticut

©CrowdRiff




Facebook Ad Examples

Visit Delaware

©CrowdRiff 49



Facebook Ad Examples

Explore Georgia
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples

Visit Idaho
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Facebook Ad Examples

Visit Idaho




Facebook Ad Examples

Visit Idaho
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Facebook Ad Examples

Visit Idaho
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Facebook Ad Examples

Enjoy Illinois

©CrowdRiff




Facebook Ad Examples

©CrowdRiff 61



Facebook Ad Examples

Enjoy Illinois
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples

Enjoy Illinois
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Facebook Ad Examples

Visit Indiana
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Facebook Ad Examples

Visit Indiana
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Facebook Ad Examples

Visit Indiana
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Facebook Ad Examples

Visit Indiana
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Facebook Ad Examples

Visit Indiana
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Facebook Ad Examples

Visit Indiana
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Facebook Ad Examples

Visit Indiana

©CrowdRiff




Facebook Ad Examples

Travel lowa

©CrowdRiff 73



Facebook Ad Examples

Visit Maine
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Facebook Ad Examples

Visit Maryland
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Facebook Ad Examples

Pure Michigan
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Facebook Ad Examples

Pure Michigan
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Facebook Ad Examples

Pure Michigan
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Facebook Ad Examples

Pure Michigan
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Facebook Ad Examples

Pure Michigan
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Facebook Ad Examples

Pure Michigan
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Facebook Ad Examples

Pure Michigan
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Facebook Ad Examples

Explore Minnesota
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Facebook Ad Examples

Explore Minnesota

©CrowdRiff




Facebook Ad Examples

Explore Minnesota
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Facebook Ad Examples

Visit Mississippi
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Facebook Ad Examples

Visit Mississippi

©CrowdRiff




Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples

Visit Montana
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Facebook Ad Examples

Visit Montana
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Facebook Ad Examples

Visit Montana
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Facebook Ad Examples

Visit Montana
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Facebook Ad Examples

Visit Montana
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Facebook Ad Examples

Visit Montana
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Facebook Ad Examples

Visit Nebraska

©CrowdRiff 96



Facebook Ad Examples

Visit Nebraska
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Facebook Ad Examples

Visit Nevada
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Facebook Ad Examples

Visit New Hampshire
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Facebook Ad Examples

Visit New Hampshire
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Facebook Ad Examples

Visit New Jersey
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Facebook Ad Examples

Visit New Mexico

©CrowdRiff 102



Facebook Ad Examples

|l Love New York
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Facebook Ad Examples

|l Love New York
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Facebook Ad Examples

|l Love New York
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Facebook Ad Examples

Visit North Carolina
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Facebook Ad Examples

Visit North Carolina
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Facebook Ad Examples

Travel North Dakota
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Facebook Ad Examples

Travel North Dakota
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples

Visit Ohio
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples

Visit Ohio
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Facebook Ad Examples
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Facebook Ad Examples

©CrowdRiff 119



Facebook Ad Examples

Oklahoma Tourism
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Facebook Ad Examples

Oklahoma Tourism
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Facebook Ad Examples

Travel Oregon

©CrowdRiff 122



Facebook Ad Examples

Travel Oregon
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Facebook Ad Examples

Visit Pennsylvania
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Facebook Ad Examples

Visit Pennsylvania
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Facebook Ad Examples

Visit Pennsylvania
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Facebook Ad Examples

Visit South Carolina
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Facebook Ad Examples

Visit South Carolina
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Facebook Ad Examples

Visit South Carolina
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Facebook Ad Examples

Visit South Carolina
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Facebook Ad Examples

Visit South Carolina
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Facebook Ad Examples

Visit South Carolina
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Facebook Ad Examples

Visit South Carolina
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Facebook Ad Examples

South Dakota Tourism
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Facebook Ad Examples

Tennessee Vacation
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Facebook Ad Examples

Tennessee Vacation
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Facebook Ad Examples

Tennessee Vacation
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Facebook Ad Examples

Tennessee Vacation
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Facebook Ad Examples

Travel Texas

©CrowdRiff 139



Facebook Ad Examples

Travel Texas
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Facebook Ad Examples

Travel Texas
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Facebook Ad Examples

Travel Texas

©CrowdRiff 142



Facebook Ad Examples

Travel Texas
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Facebook Ad Examples

Travel Texas
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Facebook Ad Examples

Travel Texas
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Facebook Ad Examples

Travel Texas

©CrowdRiff




Facebook Ad Examples

Travel Texas
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Facebook Ad Examples
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Facebook Ad Examples

Vermont Tourism
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Facebook Ad Examples

Virginia is for Lovers
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Facebook Ad Examples

Visit Southern West Virginia
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Facebook Ad Examples

Travel Wisconsin
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Facebook Ad Examples

Wyoming Office of Tourism

©CrowdRiff 154



Facebook ad examples
from Tour Operators

During the last week of June 2019, we took a random sample from our database
and, using Facebook’s Page Transparency Tool, looked through 68 Tour Operator
Facebook pages. These include both single and multi-day tours. In total,

34 Tour Operators were running active ads - here are all of them!

*For length, we’ve omitted ads that are duplicates or highly similar.

155



Facebook Ad Examples

List of Tour Operators

Active Adventures 157 Killa Expeditions 200
Adventure Park at Long Island 165 Lake Travis Zipline Adventures 201
Blazing Adventures 166 Mountain Travel Sobek 202
Boulevard Brewing 167 Napa Valley Wine Train 203
Bus2Alps 168 New York Wine Events 204
Captain John Boats 169 Odell Brewing 206
Collette 170 Pacific Whale Foundation 207
Condor Travel 176 Papillon Group 213
Dana Wharf Whales 178 River Ventures 214
Dive.is 179 Rocky Mountaineer 215
Eagle Eye Adventures 180 Skyline Eco-Adventures 217
Five Star Whale Watching 181 Snow King Mountain Resort 222
G Adventures 182 World Expeditions 227
Haka Tours 192 Xtreme Xperience 228
Haunted Walks Inc. 197

Hobbiton Movie Set 198

Ker & Downey 199

©CrowdRiff




Facebook Ad Examples

Active Adventures

©CrowdRiff 157



Facebook Ad Examples

Active Adventures
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Facebook Ad Examples

Active Adventures
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Facebook Ad Examples

Active Adventures
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Facebook Ad Examples

Active Adventures
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Facebook Ad Examples

Active Adventures
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Facebook Ad Examples

Active Adventures
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Facebook Ad Examples

Active Adventures

©CrowdRiff 164



Facebook Ad Examples

Adventure Park at Long Island
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Facebook Ad Examples

Blazing Adventures
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Facebook Ad Examples

Boulevard Brewing
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Facebook Ad Examples

Bus2Alps
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Facebook Ad Examples

Captain John Boats
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples

Condor Travel
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Facebook Ad Examples

Condor Travel
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Facebook Ad Examples

Dana Wharf Whales
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Facebook Ad Examples
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Facebook Ad Examples

Eagle Eye Adventures
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Facebook Ad Examples

Five Star Whale Watching
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Facebook Ad Examples

G Adventures
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Facebook Ad Examples

G Adventures

©CrowdRiff 183



Facebook Ad Examples

G Adventures
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Facebook Ad Examples

G Adventures
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Facebook Ad Examples

G Adventures
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Facebook Ad Examples

G Adventures
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Facebook Ad Examples

G Adventures
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Facebook Ad Examples

G Adventures

©CrowdRiff 189



Facebook Ad Examples

G Adventures
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Facebook Ad Examples

G Adventures

©CrowdRiff




Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples

Haunted Walks Inc.
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Facebook Ad Examples

Hobbiton Movie Set
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Facebook Ad Examples

Ker & Downey
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Facebook Ad Examples

Killa Expeditions
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Facebook Ad Examples

Lake Travis Zipline Adventures
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Facebook Ad Examples

Mountain Travel Sobek
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Facebook Ad Examples

Napa Valley Wine Train
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Facebook Ad Examples

New York Wine Events
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Facebook Ad Examples

New York Wine Events
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Facebook Ad Examples

Odell Brewing
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Facebook Ad Examples

Pacific Whale Foundation
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Facebook Ad Examples

Pacific Whale Foundation
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Facebook Ad Examples

Pacific Whale Foundation
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Facebook Ad Examples

Pacific Whale Foundation
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Facebook Ad Examples

Pacific Whale Foundation
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Facebook Ad Examples

Pacific Whale Foundation
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Facebook Ad Examples

Papillon Group
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Facebook Ad Examples

River Ventures
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Facebook Ad Examples

Rocky Mountaineer
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Facebook Ad Examples

Rocky Mountaineer

©CrowdRiff 216



Facebook Ad Examples

Skyline Eco-Adventures
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Facebook Ad Examples

Skyline Eco-Adventures
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Facebook Ad Examples

Skyline Eco-Adventures
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Facebook Ad Examples

Skyline Eco-Adventures
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Facebook Ad Examples

Skyline Eco-Adventures
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Facebook Ad Examples

Snow King Mountain Resort
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Facebook Ad Examples

Snow King Mountain Resort
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Facebook Ad Examples

Snow King Mountain Resort
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Facebook Ad Examples

Snow King Mountain Resort
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Facebook Ad Examples

Snow King Mountain Resort
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Facebook Ad Examples

World Expeditions

©CrowdRiff 227



Facebook Ad Examples

Xtreme Xperience
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Facebook Ad Examples

Xtreme Xperience
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Facebook Ad Examples

Xtreme Xperience
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Facebook Ad Examples

Xtreme Xperience
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Facebook Ad Examples

Xtreme Xperience
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Facebook Ad Examples

Xtreme Xperience
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Facebook Ad Examples

Xtreme Xperience
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Facebook Ad Examples

Xtreme Xperience
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Facebook ad examples
from Resorts and Hotels

During the last week of June 2019, we took a random sample from our database
and, using Facebook’s Page Transparency Tool, looked through 40 Resort and Hotel
Facebook pages. In total, 25 were running active ads - here are all of them!

*For length, we’ve omitted ads that are duplicates or highly similar.
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List of Resorts and Hotels

Arizona Biltmore 238
Auberge Resorts 239
Boca Raton Resort & Club 241
Cabot Links 244
Grand Wailea 250
Hidden Mountain Resort 252
Hotel del Coronado 253
JA Resorts & Hotels 255
Kimpton Hotels 257
Kingsmill Resort 258
La Quinta Resort & Club 260
Lefay Resorts 262
Loews Corporation 267
Miraval Resorts 268
Oglebay Resort 273
Pebble Beach Resorts 275
SeaIsland 276

©CrowdRiff

Southernmost Resorts
Sundance Resort
TradeWinds Island Resorts
Turtle Bay

Waldorf Astoria Chicago
Waldorf Astoria Park City

Facebook Ad Examples
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Facebook Ad Examples

Arizona Biltmore
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Facebook Ad Examples

Auberge Resorts
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Facebook Ad Examples

Auberge Resorts
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Facebook Ad Examples

Boca Raton Resort & Club
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Facebook Ad Examples

Boca Raton Resort & Club
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Facebook Ad Examples

Boca Raton Resort & Club
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples
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Facebook Ad Examples

Cabot Links
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Facebook Ad Examples

Grand Wailea
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Facebook Ad Examples

Grand Wailea
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Facebook Ad Examples

Hidden Mountain Resort
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Facebook Ad Examples

Hotel del Coronado
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Facebook Ad Examples

Hotel del Coronado
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Facebook Ad Examples

JA Resorts & Hotels
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Facebook Ad Examples

JA Resorts & Hotels
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Facebook Ad Examples

Kimpton Hotels
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Facebook Ad Examples

Kingsmill Resort
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Facebook Ad Examples

Kingsmill Resort
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Facebook Ad Examples

La Quinta Resort & Club

©CrowdRiff 260



Facebook Ad Examples

La Quinta Resort & Club
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Facebook Ad Examples

Lefay Resorts
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Facebook Ad Examples

Lefay Resorts
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Facebook Ad Examples

Lefay Resorts
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Facebook Ad Examples

Lefay Resorts
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Facebook Ad Examples

Lefay Resorts
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Facebook Ad Examples

Loews Corporation
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Facebook Ad Examples

Miraval Resorts
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Facebook Ad Examples

Miraval Resorts
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Facebook Ad Examples

Miraval Resorts
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Facebook Ad Examples

Miraval Resorts
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Facebook Ad Examples

Miraval Resorts
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Facebook Ad Examples

Oglebay Resort
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Facebook Ad Examples

Oglebay Resort
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Facebook Ad Examples

Pebble Beach Resorts
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Facebook Ad Examples

Sealsland
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Facebook Ad Examples

Sea Island
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Facebook Ad Examples

Sealsland
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Facebook Ad Examples

Sealsland
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Facebook Ad Examples

Sealsland
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Facebook Ad Examples

Sealsland
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Facebook Ad Examples

Sealsland
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Facebook Ad Examples

Sealsland
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Facebook Ad Examples

Southernmost Resorts
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Facebook Ad Examples

Sundance Resort
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Facebook Ad Examples

Sundance Resort
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Facebook Ad Examples

Sundance Resort
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Facebook Ad Examples

TradeWinds Island Resorts
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Facebook Ad Examples

Turtle Bay
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Facebook Ad Examples

Turtle Bay
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Facebook Ad Examples

Waldorf Astoria Chicago
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Facebook Ad Examples

Waldorf Astoria Park City
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Using CrowdRiff for
better Facebook ads



Better Facebook ads using CrowdRiff

There are a number of custom features and workflows in
CrowdRiff that were designed to help travel marketers find
and deploy the best images for ads - from start to finish.

Choosing your imagery

Editing

© @

Publishing the ad

Final product
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Better Facebook ads using CrowdRiff

CHOOSING YOUR IMAGERY

Easily surface the best
isuals for your ad creative

Let’s say bird-watching season is approaching, and you’re looking
for some compelling shots of regional birds use in your Facebook ad
campaign.

But you have hundreds of bird photos in your collection, thanks to the
avid bird-watching community’s enthusiasm towards sharing photos.

How do you know which ones are going to perform the best in an ad?

In CrowdRiff, it’s as simple as a click. CrowdRiff’s Smart Curation

feature surfaces your most compelling content, as graded with
our Al technology, to narrow down your choices with content

recommendations.
CrowdRiff's
/\ Smart Curation!
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https://crowdriff.com/blog/smart-curation-AI

©CrowdRiff

Better Facebook ads using CrowdRiff

This one!

CHOOSING YOUR IMAGERY

ind your top-performing
isuals and repurpose
hem in your ads

Every photo or video that you feature in an image gallery on your
website, CrowdRiff tracks engagement metrics for. You can see how
many views vs. clicks each asset gets, to understand which images
travelers gravitate towards — and therefore find your best bets for
your Facebook ad creative.

So the next time you’re trying to find the best photo to promote your
destination’s budding brunch scene, you can simply go into your
Restaurants gallery insights and see which breakfast plate proved

to be the most clickworthy.




Better Facebook ads using CrowdRiff

inpoint imagery that
esonates with travelers
n your target markets

Perhaps you’re making a big push this year to target travelers from,
say, California. You want to know what kind of visuals speak to this
demographic, so you can find the imagery that’ll get them clicking
through on your Facebook ads.

Because of CrowdRiff’s integration with Google Analytics, all this
information is at your fingertips.

You can see which of your website galleries Californian web visitors
are visiting the most, which ones they’re spending the most time on,
and even which ones have the most impact on whether or not they
request a visitor guide.

You might find that your Californian visitors prefer browsing pictures
of your outdoors themed galleries the most. With that insight in mind,
you can choose more photos of your national parks or forests when
creating your Facebook ads.




Better Facebook ads using CrowdRiff

CHOOSING YOUR IMAGERY

ource imagery that
howcases travelers
rom every demographic

If you’re marketing to people in Korea, imagine if you could || “ We do marketing in a lot of
show Facebook ads that showed actual Korean travelers specific countries with Destination
having a blast in your destination. Imagine if Canada and our partners in [other]
you could do the same for any nationality. countries. Being able to give

them [visuals] that specifically
Since CrowdRiff brings in all the content your locals and showcase people that have
visitors are sharing in your destination, you’re going to visited from those countries,
have a library of visuals at your fingertips that directly being able to break that barrier, is
represents your audience. Using CrowdRiff allows you invaluable.”

to get a more diverse range of imagery.
— Chelsey Harasym,
Social Media Coordinator,
Hornblower Niagara Cruises




Better Facebook ads using CrowdRiff

CHOOSING YOUR IMAGERY

ource a cohesive set
f campaign visuals
none click

Let’s say you’re running a beach-themed carousel ad
campaign and you’ve found the perfect image that will
anchor your ad. With a click of a button, CrowdRiff will
find you additional photos similar to the one you chose,
so you can run the campaign with a variety of photos
that are thematically consistent.
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Better Facebook ads using CrowdRiff

EDITING

asily crop photos
or Facebook and
stagram formats

It can be a real pain to resize and prepare photos for
the different ad formats available on Facebook and
Instagram. However, in CrowdRiff, when you find the
photo you want, without having to leave the platform,
you can crop your photos into custom preset formats
in addition to any custom size you choose.

Custom presets include:

« Facebook profile picture
+ Facebook ad

» Facebook post

« Facebook cover photo

« Facebook carousel ad

« Instagram Stories

« Instagram post

+ Instagram carousel

©CrowdRiff




Better Facebook ads using CrowdRiff

Save X

T e e

e & B B —_

e
£

ty

dd campaign slogans,
hashtags, and messaging
to your images

Often, an image needs an additional element to make it ad-ready.

It could be your brand’s tagline or an important call to action. Again

without even having to leave CrowdRiff, Our simple interface makes
it easy to add text, size it to the right dimensions and style text to fit

your brand guidelines.
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Better Facebook ads using CrowdRiff

Select an Image

B Account images W@ Stock Images © Page images (& Uploadimages (@ Instagra Dragh or right-click to

o Wonderful World of Oz

created on Jun. 22,2018

Di nd d LR =
[ o "ﬁ

PUBLISHING THE AD

rag and drop any
isual straight into
acebook Ads Manager

Any image you have rights to in CrowdRiff can added into your
Facebook Ads Manager in seconds - without the hassle of downloading
and re-uploading. Easily drag-and-drop photos and video creative
directly from CrowdRiff into your Facebook Ads Manager using
CrowdRiff’s Sidekick for Ads extension.



Better Facebook ads using CrowdRiff

The final product!

be Like D Comments Q Share
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1000+ Facebook Ad Examples from Travel and Tourism Brands

CASE STUDY

Visit Indy

Case Study: Visit Indy

How Visit Indy achieved 3X stronger click-through rates

on Facebook Ads with persona-based UGC videos.

The UGC-powered campaign resulted in:

1.15% 2.2% 3X

Higher overall click-
through rates

Facebook click-
through rate with
UGC video

Facebook click-
through rate

Today, all their active Facebook ads feature UGC imagery

sourced from CrowdRiff.

Background

Visit Indy is the official tourism marketing corporation for
Visit Indianapolis. In an effort to do more with less, the
DMO went in all digital for their ad strategy. They used
rights-approved UGC to create custom video ads for each
of their nine personas, and A/B tested different formats
until they found one that hit home.

“We’re not getting any more
money for our advertising,
but our annual goal keeps
increasing. When we see UGC
bringing in more clicks and
impressions that is a direct
reflection of what we’re going
to choose to do in the future.
We’re always looking to do
more of what’s working, and
right now UGC is working.”

— Christine Zetzl, Senior Marketing Manager,
Visit Indy

Key Benefits

« Getting rights to authentic imagery to use in ads
in order to connect with each persona.
+ Increasing ad engagement ads from travelers.
+ Optimizing their ad buy towards what's working and
have an endless stream of visuals to feed that.
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About CrowdRiff

CrowdRiff is an Al-powered visual content marketing platform that
enables marketers to discover, deliver, and organize top-performing
visuals across every channel, including website, social media,

print materials and digital ads.

We help over 600 travel and tourism brands optimize their campaigns:

« User-Generated Content: Use CrowdRiff to source, track,
and get the rights to earned visuals

- Digital Asset Manager: Store your earned and owned visuals
together where you can easily organize, sort, and search them

« Publish Your Campaign Visuals: Put them to use on your website,
implement trackable CTAs, and access analytics for your
visual content

Book A Demo
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https://go.crowdriff.com/request-a-crowdriff-demo-ugc-and-visual-marketing



