injmarket insights

Retall Report Caro

Amazon on Monday,
‘ 8/28, slashing prices storewide. How has this

( impacted foot traffic at Whole Foods and other
grocers? inMarket Location Data* tells the story:

Whole Foods share of visits (SOV) -- its stake of total grocery
traffic in the U.S. -- was up over 17% week-over-week on 8/28,
the first day of discounted pricing.

SOV on 8/29 and 8/30 were also up over 16% week-over-week,
making the first three days of new pricing and Amazon control the
busiest of the month.
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Over the same time period, competitive retailers have lost share
of visits. Trader Joe’s SOV has decreased by 1.12% since new
pricing went into effect at Whole Foods, while Kroger SOV has
decreased by 2.67%.

inMarket harnesses always-on location data from 50 million comScore-verified devices per month. With unparalleled first-party
data, inMarket powers real time and predictive marketing for the world’s top brands by reaching qualified buyers at the moment
of truth. Thriving retailers use inMarket to lift same store sales with one-to-one engagement that enhances loyalty, increases sales
and even conquests new customers to the store. To learn more, visit



