LOGO DESIGN PROCESS

A company’s logo is its shorthand, a visual cue that tells

a story of the brand’s culture, behavior, and values,

1. Brief with client
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Before creating a logo, you have to first get to know your client’s needs, values, culture, and
personality. You can’t create the identity of someone you don’t know. Be sure to ask as many
questions as possible so that you get a thorough understand of exactly what your client
wants. They should fill out a questionnaire which entails some of the following details:

DESCRIPTION
OF ORGANIZATION

(Mission, vision, goals, etc.)

SLOGAN
OR TAGLINE

WHO THEY ARE
SERVING

(target audience)

PREFERRED ]

\

SOME SIMILAR
NONPROFITS

SYMBOL /ICON

Uses an image as the primary
symbol of the company

WORD MARK

Text logo that spells out
the company or brand name

TYPE OF DESIGN J

LETTER MARK

Uses a symbol representing
the company through the use

of its initials or the brands
first letter

COMBINATION

Combines a wordmark and

a symbol or icon to give the
flexibility for the use of either
or both elements across

a variety of applications.
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COLOR & FONT
PREFERENCES

OVERALL FEELING OF LOGO
(artsy, contemporary, antique, etc)

EMBLEM

Encases the company
name within the design

2. Research

Once you get to better know your client, it's time to delve into some research.
The process could look something like this:

o
5

for other nonprofits out there.

in the nonprofit industry.

INVESTIGATE OTHER NONPROFITS that are similar to your client’s organization.
e What do their logos look like? To they adhere to a similar style or theme?
e Are their logos timeless or will they look old-fashioned in 10 years?

DETERMINE THE LOGO APPLICATION for your client.
e How and where will the logo be used?
o Will it be exclusively on the web, or will they need to print materials on paper or even on t-shirts or mugs?

TAKE INTO ACCOUNT THE PROPORTIONS vyou should use when designing the logo.
o Will it appear very small on some formats and large on other formats?
o Will you need to create two versions of the logo depending on where it’s placed?

3. Brainstorm & conceptualize -Q-
This is the part where your research and ideas become more concrete. Often, you need to draft dozens

of logo ideas before coming up with your top designs. You should always have a notepad within close

proximity so that your ideas can run freely in pen and paper before being transferred to Adobe

lllustrator. This is the part where you experiment with fonts, colors, size, forms, proportions, logo types,

etc. Furthermore, it is important that you begin to conceptualize how the logo will represent your client’s

organization, and that it's meeting their criteria even in the rough draft stage
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4. Digitize draft designs

In this step, your logos become alive. Take your favorite sketched designs and recreate them in lllustrator,
where you will best be able to tweak them with different colors, fonts, shapes, etc. Create a few
variations of your client’s logo with enough differences so that they can choose the one they feel best
fits their nonprofit. However, make sure each of the different logo maintains the same theme to prevent
confusing the client. Before submitting the logos for review, it's always good to have another pair of eyes
look at your designs for extra feedback.
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5. Client feedback & revisions

Send your draft design presentation to your client in order to get their feedback. It's a good idea to send
a written description of your concept behind each logo design along with your presentation. This stage
could include many rounds of revision in order to change and improve the logo to the client’s liking.
Ultimately, the final logo is chosen, approved and prepared for identity development.
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6. Develop logo identity

Once the final logo is selected, you should create a branding guide which details how variations of your

logo will appear in situations such as:
C0o | 2 a

ASPECT & SIZES COLORS PATTERN & GRAPHICS FONTS
O Horizontal O Full color palette O Background design O Fonts for print
O Wide O Black & white O Logo patterns O Web fonts
O Square O Positive & negative (O Graphic miscellaneous O Font styles

O Full/flat colors O Titles & paragraph

This logo branding guide will give your client a full understanding of how they can use their logo over a
variety of formats and landscapes as well as ideas on how to design future branding materials for their
organization.
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Zero to Logo: The Creative Process in 7 Steps
www.dwuser.com/education/content/zero-to-logo-the-creative-process-in-7-steps/

How professionals approach the logo design proces
https://99designs.com/blog/tips/logo-design-process-how-professionals-do-it/

5 Basic Types of Logos
https:/nodinx.com/5-basic-types-of-logos/

Expert Explains What Makes The Best Logos So Good
http:/www.businessinsider.com/what-makes-the-best-logos-so-good-2014-4

Elevation is a leading web solution firm that specializes in nonprofit website design. But it
doesn’t stop there. We believe in elevating nonprofits by giving them the best website designs
so they can develop an online presence in order to influence greater change within their
community.

Follow Us: Y /elevation_web

f /elevationweb



