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Launching next month:

Office Plants Magazine

Keep in touch with your clients—for free!

Forward this magazine to your clients each
month. For architects, designers, office and
building managers. Feature Cover Story, directo-
ry listings and advertising available. Email in-
fo@jfaconsultingbiz.com, call 281-687-6966. Or

CLICK HERE for more information.

Feel free to forward this to your staff, colleagues and clients or subscribe them at www.|-PlantsMagazine.com. If
you’d like to use one of our articles in your newsletter please contact the author. All materials in this magazine
including photos are copyrighted and may not be used without written permission by the author or editor.

Interiorscape Suppliers and Associations:
Interested in advertising with us? Contact Kathy@JfaConsultingBiz.com to find out how you can access interiorscape
buyers and save money over print publication advertising.

© 2013, Johnson Fediw Associates, The Woodlands TX. All rights reserved. If you wish to use any materials in this publication you must
contact Kathy Fediw at kathy@jfaconsultingbiz.com first for written permission. Thank you for protecting our copyrights.
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From the Editor

Ah, technology. It's great when it works—and a nightmare when it doesn’t.

| first started this business with a cell phone and a laptop, and that was it. To-
day | have an iPhone, (there have been a number of new cell phones over the years), a large touch-
screen desktop PC for doing graphics, an iPad mini for travel, a digital projector the size of a paper-
back book, a digital microscope that weighs just a few ounces, a robust website that puts the first
one to shame, and most of my documents on the Cloud. None of these were available when the
business first started. Now | don’t know what | would do without them.

In this month’s issue we have articles by two experts. Nanette Seven from Include Software tells us
how to select software programs that will grow with our business. And our very own web designer,
Terri Bushnell of WebDesignsbyTerri.com, tells you why you need to have a mobile-responsive web-
site and what you can do if your budget doesn’t allow for a completely “new do.” Terri designed our
fabulous new mobile website last month and we couldn’t be more pleased with the results!

And our popular John Mendozza writes about the ZZ plant, one of my favorites and one of the easi-
est to grow indoor plants.

Plus—be on the lookout for our new magazine, Office Plants Magazine, launching next month. It’s
targeted to your end users—architects, designers, office and building managers. You are welcomed
to forward it to your clients—a great and FREE way to stay in touch!—and advertising is available
starting at just $49.

As always, thank you for your support of /I-Plants Magazine, the only trade journal for the interior
plantscape industry! We couldn’t do this without the support of our subscribers and advertisers.

Your publisher and editor,

Kathy Fediw, LEED AP ID+C, CLP-I, CLT-I Kathy@JfaConsultingBiz.com

Please support our advertisers who make this publication possible and free to you! Click on their ads
and tell your suppliers you read this magazine!

Include Software WebDesignsbyTerri

Greenwalls

Tropical Computers

OFA Short Course

Jay Scotts Collection

Soil Sleuth Soil Probes

Southwest Products: Brand X and other supplies

Sturon Nursery

Green EZ by Water Boy

GTI Plantscaping Products
Plant PAWS
Aguamate/American Granby
No Sweat! Liners

Morning Dew Tropical Plants
Johnson Fediw Associates

Professional Landcare Network (PLANET)
Green Plants for Green Buildings
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TROPICAL COMPUTERS, INC.

DIGITAL IMAGES FOR PLANT PROFESSIONALS
N 7'0 QLS THAT
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CHECK OUT lIR IEW WEBSITE
WWW.COPLANTS.COM
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PHONE-561-734-1430
FAX-—-561-734-3189
jcialone@comcast.net
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Professional Landcare Network

?’

JOIN
TODAY!

Our Interiorscape membership

is growing! Companies join PLANET
because they want to become more
professional and grow their businesses.

Call Cheryl Claborn at 800-395-2522 or join
online at LandcareNetwork.org.

CLEAN BOTH SIDES OF THE LEAF AT THE
SAME TIME!

Mini paws
&
Drip catchers

36"x30” Toss & Go size

Waterproof throw keeps
water and plant care
products off floors and carpets.

Make installation and maintenance tasks
quick & easy.

Hose off to clean -dries quickly.

www.plantplaws.com

For distributor info call 619-528-0119

Manufactured by Evergreen Interiors, Inc,

(800) 333-7917

NO SWEAT!™

WATERPROOF LINERS

The Best Insurance you can buy to

protect your clients gnd your reputation
against water damage!

Flexible Stand-Up Liners for Round and Square planters

Six Sizes: 87, 11.07, 13.5”, 16", 18.5", 22"

888-222-4341

www.nosweatliners.com

peter@nosweatliners.com
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duplicate tasks.

Working better doesn’t mean working harder.

Asset™ is the better business management software for
Interior Landscape Contractors.

Asset’s business management software lets you work smarter
by streamlining your processes and managing your business
all in one place.

With Asset, you'll never worry about:

Duplicate tasks
Inefficient technicians
Delivery mix-ups
Inaccurate reporting
Time lost

Let’s upgrade the way you do business.

. The best solutions aren’t prepackaged -
they're customized.

Our products help

Interior Landscape Professionals

see their businesses in a whole new
INCLUDE" light and challenge them to innovate.

To find out how Include can put Asset to work for your business,
call 800.475.0311 ~ www.include.com


http://www.include.com/

By Nanette Seven, Co-authored by Megan Childs

Nanette Seven is the Vice President of Include Software Corporation, makers of Asset, the industry’s
fully-integrated business management software, and iCREWtek, the iPhone-based application that

gives owners real-time operational control of their technicians.

Nanette oversees Include’s customer service, marketing, and business development departments.
She started in the industry in 1991 doing scheduling and account management for a design/build

and maintenance company, and joined Include in 1994.

Companies often reach a plateau
at a critical point in their expan-
sion and growth. They are still do-
ing things the “old way,” which
worked when they were smaller.
Now, the “old way” is resulting in
a paper-shuffling mess, repetitive
data entry, lost clients and missed
appointments. The ever-growing
company’s schedule is a white
board that one swipe of a finger
could send into a tailspin. Owners
and managers rely on several
different software programs to
house data, but everything must
be re-entered into each one, caus-
ing inconsistencies, missed billings
and lack of organization.

Does this sound familiar? If so, the
time has come for you to invest in
a software program that will grow
with your company. As you ex-
plore your options, remember
these key points: streamlining cur-
rent processes, integration and
client testimony or references.

Current Processes

When shopping for a new soft-
ware program, begin by reviewing
your company’s processes from

start to finish. Look at everything
from answering initial inquiries to
the completion of work. Where
can you save employees’ time,
YOUR time and affect your bottom
line? Try to decide a few key fea-
tures you need from software to
make your business simpler.

Focus on software that will pro-
vide contact relationship manage-
ment and estimating options for
your salespeople. Find a product
that is comprehensive, yet intui-
tive and logical. You and your staff
will be using it daily, so make sure
you see the reports and data you
know you will need regularly or
ones that can easily take their
place. The new software should
allow you and your sales staff to
spend less time in the office and
more time out selling and inter-
acting with clients.

Find a product that will remedy
your accounting and administra-
tive staff’s constant replication
and re-entering of data. For exam-
ple, your office manager may cur-
rently be entering time and pay-
roll information into Microsoft

Excel, then QuickBooks, then another
form for your payroll company. If they
only need to enter data once and run
a handful of reports weekly, they will
be ready for that next 100 or 1,000
clients (and the associated work)
when you get them.

Integration

The next step is finding a single prod-
uct that is going to perform everything
you need. If you use multiple software
products to house your data, you face
several problems from inefficiency
and time loss to inaccuracy.

When using multiple programs to ob-
tain reporting and data about the
company, your staff (or sometimes,
you!) is forced to re-enter data re-
peatedly. This increases the chance of
human error, plus drains money, time
and resources. Also, you may be cre-
ating your own reports and hoping
they provide the data you need, with-
out the sophistication and level of de-
tail that would benefit your business.

Find a software package that provides
accounting, production, scheduling,

contact relationship management and
payroll functionality. Some programs,

©2013, Johnson Fediw Associates. Feel free to forward this publication to your friends and colleagues. Contents are copyrighted and may not be
sold or duplicated without written permission. Please contact Kathy Fediw at Kathy@JFAConsultingBiz.com for details.



The Spiral planter
has Concave
circles wrap around
adding texture.

The tilted angle
adds character

to its already
unconventional
appearance.
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Jay Scotts

collectlon

Our Jay Scotts products
are not only beautiful
and unique; they are
also functional, durable
and lasting because
they are constructed
of the best materials
available, created by
remarkably skilled
craftsman made to last
and to maintain their
beauty foryearstocome.

crafted

spiral 69245

\

Visit www.jayscotts.com today

at 954-922-3939 today -or-

san jose 69587

The San Jose and
Santa Barbara’s
decorative flutes

add texture and a

fresh update on a

traditional design,

and is perfect for
both traditional
and contemporary
designs and
settings.

quality hand
. your

living SPACE

Call your Jay Scotts Collection Executive

santa barbara 69561
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Choosing Software that will Grow with Your Company

such as Asset™, also have estimating and job costing
capability. The purpose of the investment is you only
need to enter your data one time, then let the soft-
ware do the work for you.

As you shop around, ask your sales representative
about integration and the program’s ability to work
for a company your size (and the size you want to be-
come). Each company should be able to provide you
with details about current functionality, planned de-
velopment for the software, and integration, such as
mobile tracking.

Client Testimony and References

Another sure sign of a good program is happy clients.
As you are shopping for new software, see if there is
any client testimony available, either on their website
or in files they can send you, and listen to what the
clients are saying. Ask your sales representative if
there are current clients using the program who are
willing to recommend the product.

If there are videos and documents available, try to
note any recurring themes in the testimony. Some-
times, you will find the same one or two features in
the program repeatedly being mentioned. This will
indicate to you that these are the obvious strengths
of the program, but keep in mind what is not being
mentioned. Are these potential weaknesses or fea-
tures that are not available? As you watch and read,
create a list of questions about all the features not
mentioned in the testimony.

When you are preparing to call one of the software
developer’s current clients for a reference, provide
your sales representative with accurate information
about your own business. Convey to them where you
currently are and where you would like to be in terms
of size and organization. Hopefully, they will be able
to provide you with a client of theirs whose business
was comparable to yours in size, but has now grown
since implementing the new software. If they are not
able to provide comparable references, this is a good
indication that the program is not designed to meet
your business’ needs.

Choosing to invest in comprehensive software for
your business is a significant decision, and one that
will require research, time and money. However,
once you find a program that can streamline your cur-
rent processes, is integrated, and has enabled others
like you to achieve a new level of success, you will
know your money has been well spent.
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PEOPLE - IDEAS - PRODUCTS - EXPERIENCE

ProfiiERAK:

We have implemented many

ideas picked up at Short Course.

We have learned from the best

in the field regarding plant buying and

care, client relationship management,
human resources, and much more.

One specific thing we are always looking for

is innovative ways to treat interior pests.

Lael George

Engledow, Inc.
Carmel, Indiana

My home for
iNnNnovative

IDEAS
SHORT

convention @ marketplace
JULY*13-16-2015

Columbus, Ohio USA OFA.org/ShortCourse

THE LARGEST HORTICULTURE TRADE SHOW IN NORTH AMERICA


http://www.ofa.org/shortcourse
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858.673.4108

BDesignsByTerri.com

Limited Time for
I-Plants Magazine Subscribers Only

# Search Engine Opt
’ Mobile Responsive Theme
¢ Your Logo Inserted in the Header
‘ 1 Basic Slider on Home Page / Up to 3 Slides
J Base Navigation Structure / Up to 3 Pages
« 1 Blog Post (if needed, to get you started)
« 1 Basic Contact Form
«f Links to Your Social Media Sites
¢ Up to 3 Plugins (Social Sharing, WP Backup & 1 other)
«f 1 Facebook Cover (following the new 20% rule)
J Basic Site Use Training (1 Hour via Phone)

Offer expires July 31, 2013

Offer subject to change or cancellation.
(Additional charges apply for any add-ons or additional pages.)

The Ultinsate Soil Probe

IL
SLEUTH.
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Plants do poorly without air to the roots. « Reduces costly plant replacement
OVERWATERING causes the air to be « Aerates soil so plants can breathe
pushed out of the soil, compacting the - Samples moisture at five levels
soil around the waterlogged roots of the - Rounded point is gentle to roots
a slow, unsightly death. - Lightweight - 12.5"

SOIL SLEUTH™ gathers samples at five + Indoor-outdoor use

levels - and aerates at the same time! « Recyclable — made in the U.S.A.

Detect a difference with SOIL SLEUTH™!
1-800-301-4691 or (937) 436-5731 www.soilsleuth.com soilsleuth@aol.com
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Your Clients
Are Mobile.
Are You?

By Terri Bushnell, WebDesignsbyTerri.com

Over the years I've seen three dis- don’t want to frustrate your first-

tinct generations in the history of time viewers.

the Web, especially in regards to

Website design and development: According to studies, site visitors

1. Portals /Web 1.0, will move right off your site and

2. Social / Web 2.0, and now onto your competitors in a heart-

3. Mobile beat if they find your site too
frustrating to use on their mobile

While we’ve yet to truly reach a device. The way Google Research

post-PC era, it can’t be denied sums it up is: “No Mobile Site =

that the “mobile generation” con- Lost Customers.” Then again,

tinues to grow bigger and stronger they would say that since a poor

everyday. Helping to drive sales of mobile experience reflects badly

mobile devices is the growing not only on the sites but on the

number of public Wi-Fi spots. It's Google searches that sent them

more practical to browse the In- to an unfriendly mobile experi-

ternet with a mobile device than a ence.

laptop. According to comScore (a

leading internet technology com- Google Speaks, the World

pany that provides Analytics for a Follows

Digital World™), tablet pc’s con- But even more importantly, when

tinued to gain traction in the US in it comes to Mobile sites, Google

2012. In fact, by December 2012 has spoken.

there were more than 52.4 million

US tablet owners. Last year Google introduced a
new mobile user agent for Goog-

No Mobile Site=Lost Customers lebot-Mobile Smartphones,

Why should you care whether or which is responsible for detecting

not visitors to your Website are mobile content. Google is now

getting the best possible mobile- finally offering specific recom-

user experience? First, your cus- mendations on which way to

tomers and clients are spending build your mobile sites. While

more of their time on their be- there are various methods of

loved mobile devices, and you

having a mobile ready/friendly
site, their preferred method of
choice is Mobile Responsive.

Why a responsive design? Ac-
cording to Google’s Develop-
er’s site:

“We recommend using respon-
sive web design because it has
many good aspects:

e Using a single URL for a
piece of content makes it easi-
er for your users to interact
with, share, and link to your
content, and a single URL for
the content helps Google’s al-
gorithms assign the indexing
properties for the content.

e No redirection is needed for
users to get to the device-
optimized view, which reduces
loading time. Also, user agent-
based redirection is error-
prone and can degrade your
site’s user experience (There
are pitfalls when detecting user
agents.)

e |t saves resources for both
your site and Google’s crawl-
ers. For responsive web design
pages, any Googlebot user
agents needs to crawl your
pages once, as opposed to

© 2013, Johnson Fediw Associates, The Woodlands TX. All rights reserved. If you wish to use any materials in this publication you must
contact Kathy Fediw at kathy@jfaconsultingbiz.com first for written permission. Thank you for protecting our copyrights.
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CALL FOR OUR UPDATED 2013 TRADE PRICE LIST.
HUNDREDS OF ITEMS FOR THE INDOOR &
OUTDOOR LANDSCAPE PROFESSIONAL

Containers, Tech Tools,
Supplies, OH MY! _
Sage Vertical Garden System

No matter the job, GTI has you covered. We A self-watering solution
carry everything you need to bring to life the Technology that works!
amazing designs your clients expect. Call for more information

Our extensive lines of containers gives you a
breadth of styles and sizes that will satisfy any
job.

All of our containers are available in our 30
standard colors with no addtional charge.

See our extensive line of products at:
www.GTIPLANTSCAPINGPRODUCTS.com
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Your Clients Are Mobile. Are You? — continued

crawling multiple times with
different user agents, to retrieve
your content. This improvement in
crawling efficiency can indirectly
help Google index more of the
site’s contents and keep it appro-
priately fresh.”

But what if having your entire
Website redesigned from the
ground up is not in your advertis-
ing budget? One solution is to cre-
ate a mobile responsive site and
set up an auto detection and redi-
rection on your main site.

The Future According to Google
This begs the question: Will
Google favor mobile sites in their
rankings? | would imagine that if
that’s what will keep their adver-
tisers happy (the stakes are higher
than ever before as advertisers
look to build successful digital
strategies), then they’ll come up
with an algorithm that favors mo-
bile sites. But that’s just my wild
guess — and | could be flying too
close to the sun on this theory.

Mobile responsive websites are
still in their early stages of devel-
opment, however, | believe they
will replace the mobile ready, or
mobile friendly, sites for a vast
majority of businesses. My person-
al opinion is that having a respon-
sive site results in a much better
user experience than having a
website with detection and redi-
rection to your mobile version,
which is typically a watered down
version of your full site.

So, the question becomes WHEN
should you adjust and adapt your
site to All Things Mobile, and not
IF you should make the conver-
sion. The answer is: TODAY would
be a good time!

The Take Away
If the cost of redesigning your cur-
rent site to a mobile responsive

site (which is not the
same as “Mobile
Ready” or “Mobile
Friendly”) is an issue,
but you want to main-
tain your brand/
corporate image,
there are a few things
you can do that will
help your web visitors
to at least have a
better mobile experi-
ence while on your
site. Consider the auto
detect and redirect method, or if
your site is a WordPress site you
can opt for a plugin, which is a
good temporary solution. Doing
SOMETHING is better than doing
nothing.
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It’s no \ N 1
wonder s
that for nearly %88
25 years more plant

care professionals have

b

chosen AquaMate as their

Terri Bushnell is President of
WebDesignsByTerri.com. She is also the web
designer for our parent company, Johnson
Fediw Associates. To view her work and to
contact her, visit
http.//webdesignsbyterri.com

portable watering system. Beauty.
Strength. Longevity. AquaMate.

800-726-9889

FAX: 800-677-2282

www.aqua-matics.com
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TROPICAL PLANTS

You do not have to spend a lot of your
valuable time or money buying plants from FL.

Put the Morning Dew Crew to work for you and
make your life simpler and your business more
profitable & efficient. It can be that simple-

www.morningdewtropical.com
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Zamioculcas zamiifolia “Z22”

By John Mendozza, Morning Dew Tropical Plants, Inc.

'ZZ' plant (Zamioculcas zamiifolia), is a member of the Araceae

family. Other members of this family include Aglaonema, Pot- 5\;.//’

hos, Philodendron & Spathiphyllum. It was first described as

Caladium zamiifolium by in 1829 and moved to the new genus 1

Zamioculcas in 1856 and given its established name Zamiocul- =

cas zamiifolia in 1905. "

ZZ bears little resemblance to any other members of the ar-
oids. It has pinnate leaves and round tapering petioles, with
naturally dark green, glossy leaves that are so shiny that the
plant appears to have been polished.

This variety is great because it tolerates low light levels and
can go without water for long periods, sometimes 3-4
months! The drought tolerance is probably due to its waxy
and shiny leaves and fleshy stems, which have extremely low
rates of transpiration, and its thick rhizomes, which store wa-
ter. Additionally, few diseases or pests and physiological disor-
ders have been found on this plant in production and interi- ZZ6 in.
orscapes. They do not do well in cold conditions. Ideally temps
should remain at a minimum of 60 degrees to be safe. Overwater

Care tips:
is the biggest problem with ZZ, so err on the side of dryness.

If you need to cut back
a stem, give it a good
twist near the bottom
close to the bulbous
rhizome—it should
snap off cleanly. Not
sure if it’s time to wa-

ZZ is one of the most important foliage plants used in interi-
orscaping today. ZZ’s ability to handle low light levels rivals San-
sevieria speC|es and Aspldlstra elatior, two species long favored

s vms we

for their great performance
on the job. ZZ are easily
maintained and adds 'stalks ter? Look at the base
a?nd n.ew Ifaaves even in low Ry
light interiorscapes. ZZ are bulb. If it looks slightly
commercially produced in FL
from 6-inch to 17-inch pot
sizes.

puckered, go ahead
and water. Still not
sure? Wait another
one or two weeks!

If you are not using these
awesome plants, please start.
7717in. Your customers and your techs will love them!

ZZ10in.

John Mendozza is president of Morning Dew Tropical Plants, Inc, and can be reached at John@morningdewtropical.com. Photographs are
copyrighted by John Mendozza, please contact him for permission to use any of these photos.

©2013, Johnson Fediw Associates. Feel free to forward this publication to your friends and colleagues. Contents are copyrighted and may not be
sold or duplicated without written permission. Please contact Kathy Fediw at Kathy@JFAConsultingBiz.com for details.
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. GREEN PLANTS®

Green Earth

CLICK HERE for
more information

Certified

Join the growing number of companies becoming
Green Earth-Green Plants Certified Businesses!

Arizona:

Plant Solutions, Inc. IP
Scottsdale, AZ

Phone: (480) 585-8501
Owner: Joe Zazzera, LEED
AP,GRP

McHenry Plantation, Inc. IP
Phone: (714)689-9992
Owner: Nicole McHenry

California:

Good Earth Plant Company, Inc.

1P

San Diego, CA

Phone: (858) 576-9300

Owner: Jim Mumford, GRP, CLP
Growing Roots IP

Long Beach, CA

Phone: (562) 773-7027

Owner: Jennifer Bermudez-Perez
McHenry Plantation, Inc. IP
Costa Mesa and San Diego, CA
Phone: (714)689-9992

Owner: Nicole McHenry

Steve Wolff & Associates, Inc. IP
Villa Park, CA

Phone: (714)282-1155

Owner: Steve Wolff

Colorado:

Design Perfected, Inc. IP
Denver, CO

Phone: 303-817-8070
Owner: Patty Seabolt

Connecticut:
Atria, Inc. TP
Cheshire, CT

Phone: 203-753-6200
Owner: Bruce Crowle

Certified Businesses receive a free
listing like this in Office Plants
Magazine!

Florida:

PLANTZ, Inc. IP
Tampa, FL arca
Phone: (813)258-1940
Owner: Steve Stanford

lllinois:

Interior Tropical Gardens TP
Huntley, IL (Chicago area)
Phone: (866) 427-5268

Owner: Mark Martin

Mimosa Interior Landscape IP
Elk Grove Village, IL (Chicago
area)

Phone: (847) 545-1800

Owners: Paul Zaccarine and David
Biggus, CLP

Phillip’s Interior Plants & Dis-
plays

Oak Brook, IL (Chicago area)
Phone: (630) 954-3600

Division Manager: Jean Berg
plants inc IP

Chicago, IL

Phone: (773) 478-8208

Contact: Jane Rodgers

Maryland/DC area:
Interior Plantscapes, Inc. IP
Laurel, MD

Phone: (301) 498-5028
Owner: Sandra Mobley

New Jersey:

Raimondi Horticultural Group,
Inc.

Ho-Ho-Kus, NJ and New Y ork/New
Jersey/PA areas

Phone: 201-445-1299

Owner: Chris Raimondi

North Carolina:
Foliage Concepts IP
Asheville, NC

Phone: (828) 253-2888

Pennsylvania:

Hoffman Design Group, Inc. IP
Philadelphia/New Y ork/Delaware
Phone: (800) 550-3655

Owner: Bryan Hoffman
Plantarium Living Environments,
LLC

Philadelphia, PA

Phone: (215) 338-2008

Owner: Bob Bashore

South Carolina:
Foliage Concepts IP
Spartanburg, SC
Phone: (864) 576-9186
Owner: Les Love

Texas:

Green Oasis Plantscapes, Inc. IP
San Antonio

Phone: (210) 653-8900

Owner: Mike McAbery

Plant Interscapes, Inc. IP

Most major cities

Phone: (210) 696-4003

Owner: Mike Senneff

Nature’s Way Interior Plantscape, Inc.
Houston

Phone: (832) 687-5364
Contact: Dan van Deusen
Silversand Services, Inc. IP
Houston, TX

Phone: (713) 722-0336
Contact: Lisa Hathaway

Virginia:

Buckingham Greenery IP
Buckingham, VA

Phone: (434) 969-4711

Owner: Connie Hom
Greatscapes & More IP
Richmond, VA

Phone: (804) 657-7080
Owners: Meg and Rob Watson



http://www.greenearthgreenplants.com/
http://www.plantsolutions.com
http://www.mchenryplantation.com
http://www.goodearthplants.com
http://growingroots.com
http://www.mchenryplantation.com
http://www.swolff.com
http://www.designperfected.com
http://www.atriainc.com
http://www.4aplant.com/index.html
http://www.mimosachicago.com
http://www.phillipsinteriorplants.com
http://www.phillipsinteriorplants.com
http://www.plantsinc.biz
http://www.interiorplantscapes.com
http://www.raimondihg.com
http://www.raimondihg.com
http://www.foliageconcepts.com
http://www.hoffmandesigngroup.com
http://www.plantarium.net
http://www.plantarium.net
http://www.foliageconcepts.com
http://www.greenoasisplants.com/
http://www.plantinterscapes.com
http://www.nwiplantscape.com
http://www.silversandservices.com
http://www.buckinghamgreenery.com
http://www.weloveplants.com
http://www.plantz.us
http://www.greenearthgreenplants.com
http://www.greenearthgreenplants.com

Choose from our 7-course online catalog

Use for group meetings or individual study

Available on You-Tube and on our robust website

Your online courses have been a
great supplemental tool for us here
at John Mini Distinctive Landscapes
in our training & development pro-

grams, not only for our new hires
but our experienced Horticulturists
as well.

Always something new to learn!

-Lynn Angeloro
Director of Human Resources

Courses available:

Dracaenas

Palms

Fungus Gnats

Customer Service

Beating the Competition
LEED v4 Update

How to Be a Successful Tech



http://interiorscapeconsultant.com/

BEYOND YOUR EXPECTATIONS ~ CL° ;
Office PlanTts

-

WITHIN YOUR BUDGET

55 THE SUPRA~SIPPER MAGAZINE
Rmom SUB_IRRIGATION SYS'I'EM The On-line Magazine for Architects,
esigners, Building a ffice Managers
S1PPERWICKS/ OMNIRISERS Dy ey i e

GREEN WALLS FOR ONE!

EASILY STAGE PLANTS ON AN ANGLE

A

8” ASI Phoenix PHC-0807 EMAIL For Frer SampLES

Website: www.thewaterboy.net
Email: bill@thewaterboy.net

“WATERBOYZ.

Reach Your Customers Each Month! |

Office Plants MAGAzine

¢ Feature your work—Cover story available each month
e Goes out to architects, designers, building and office managers

e Starting with 10,000 subscribers, expected to triple in 6 months

e Keep in touch—Forward to your own clients—for free!
August 2013

e All ads are full color with link to your website, email or YouTube R Sk

Directory Listing for Interiorscape Companies starts at $49 per month!
Subscriptions are free

Magazine launches in July with the August Design Issue

For more information and a free media kit email
Kathy@JFAConsultingBiz.com or CLICK HERE



http://www.thewaterboy.net/
http://interiorscapeconsultant.com/magazines/
mailto:kathy@jfaconsultingbiz.com

UPCOMING EVENTS

June
June 14-15: FNGLA Annual Convention, Westin Florida. For more information go to www.fngla.org

June 18-21: International Floriculture Expo, Miami Beach Convention Center. Go to www.floriexpo.com

June 25-26: The National Plant Show at Stoneleigh Park, Coventry, Warwickshire, UK. For more information
go to www.nationalplantshow.co.uk

July

July 13-16, 2013: OFA Short Course, Columbus, Ohio. Educational sessions and trade show, produced by OFA.
Kathy Fediw will be facilitating two sessions, getting feedback from techs about their job and reporting the
results back to their managers in the second session. Go to www.ofa.org

July 21, 2013: Plant & Pest Management workshop, Chicago, IL. For more information go to
WWW.piagrows.org

July 31 to August 1: Penn Atlantic Nursery Trade Show, Philadelphia, PA. Go to www.pantshow.com

August
August 1, 2013: Garden Idol @BloomaPa-looza, Litchfield, MI. For more information go to www.ofa.org

August 7-9: Garden Center University Semester 4, Raleigh, NC. For more information go to www.ofa.org

August 13-15, 2013: Plantscape Industry Expo, Las Vegas, NV. Kathy Fediw will be speaking on how to make
your business more “green.” For more information go to www.piagrows.org

August 20-22: The Independent Garden Center Show, Chicago, IL. For more information go to
www.igcshow.com

September
September 16-22: National Indoor Plant Week in the US, for more information go to www.4aplant.com

October
October 23-26: Green Industry Conference, sponsored by PLANET, Louisville, KY. For more information go to
www.landcarenetwork.org

©2013, Johnson Fediw Associates. Feel free to forward this publication to your friends and colleagues. Contents are copyrighted and may not be
sold or duplicated without written permission. Please contact Kathy Fediw at Kathy@JFAConsultingBiz.com for details.
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- Your Nursery

- Your Interiorscape Business

- Your Garden Center

It all starts with you. E,g
Your support and participation. S

You and Gree

en Plants L4 . |
{or Green Blllldln88



http://www.gpgb.org/

