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In this edition... 

Launching next month: 
 
Office Plants Magazine 
 
Keep in touch with your clients—for free!   
 

Forward this magazine to your clients each 
month.  For architects, designers, office and 
building managers.  Feature Cover Story, directo-
ry listings and advertising available.  Email in-
fo@jfaconsultingbiz.com, call 281-687-6966.   Or 
CLICK HERE for more information. 

Interiorscape Suppliers and Associations:   
Interested in advertising with us?  Contact Kathy@JfaConsultingBiz.com to find out how you can access interiorscape 
buyers and save money over print publication advertising.   

Feel free to forward this to your staff, colleagues and clients or subscribe them at www.I-PlantsMagazine.com.  If 
you’d like to use one of our articles in your newsletter please contact the author.  All materials in this magazine  
including photos are copyrighted and may not be used without written permission by the author or editor. 

mailto:info@jfaconsultingbiz.com
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http://www.officeplants.biz
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Ah, technology.  It’s great when it works—and a nightmare when it doesn’t.  
I first started this business with a cell phone and a laptop, and that was it.  To-
day I have an iPhone, (there have been a number of new cell phones over the years), a large touch-
screen desktop PC for doing graphics, an iPad mini for travel, a digital projector the size of a paper-
back book, a digital microscope that weighs just a few ounces, a robust website that puts the first 
one to shame, and most of my documents on the Cloud.  None of these were available when the 
business first started.  Now I don’t know what I would do without them. 
 
In this month’s issue we have articles by two experts.  Nanette Seven from Include Software tells us 
how to select software programs that will grow with our business.  And our very own web designer, 
Terri Bushnell of WebDesignsbyTerri.com, tells you why you need to have a mobile-responsive web-
site and what you can do if your budget doesn’t allow for a completely “new do.”  Terri designed our 
fabulous new mobile website last month and we couldn’t be more pleased with the results! 
 
And our popular John Mendozza writes about the ZZ plant, one of my favorites and one of the easi-
est to grow indoor plants. 
 
Plus—be on the lookout for our new magazine, Office Plants Magazine, launching next month.  It’s 
targeted to your end users—architects, designers, office and building managers.  You are welcomed 
to forward it to your clients—a great and FREE way to stay in touch!—and advertising is available 
starting at just $49. 
 
As always, thank you for your support of I-Plants Magazine, the only trade journal for the interior 
plantscape industry! We couldn’t do this without the support of our subscribers and advertisers.    
 
Your publisher and editor, 
Kathy Fediw, LEED AP ID+C, CLP-I, CLT-I                     Kathy@JfaConsultingBiz.com 
 
 

Please support our advertisers who make this publication possible and free to you!  Click on their ads 
and tell your suppliers you read this magazine!   

Include Software      WebDesignsbyTerri 
Greenwalls        Sturon Nursery 
Tropical Computers Green EZ by Water Boy   
OFA Short Course GTI Plantscaping Products  
Jay Scotts Collection Plant PAWS  
Soil Sleuth Soil Probes Aquamate/American Granby  
Southwest Products: Brand X and other supplies No Sweat! Liners 
Morning Dew Tropical Plants Professional Landcare Network (PLANET)
Johnson Fediw Associates Green Plants for Green Buildings 

From the Editor 

mailto:Kathy@JfaConsultingBiz.com
http://www.include.com/
http://webdesignsbyterri.com/
http://www.greenwalls.com
http://www.sturon.com
mailto:jcialone@comcast.net
http://www.thewaterboy.net/
http://www.ofa.org/shortcourse
http://www.gtiplantscapingproducts.com
http://www.jayscotts.com
mailto:vicky@evergreeninteriors.net
http://www.soilsleuth.com/
http://aqua-matics.com
http://www.southwestplantscape.com/swpp/Brandx.pdf
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http://www.jfaconsultingbiz.com
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Choosing Software that will 
Grow with Your Company 

start to finish. Look at everything 
from answering initial inquiries to 
the completion of work. Where 
can you save employees’ time, 
YOUR time and affect your bottom 
line? Try to decide a few key fea-
tures you need from software to 
make your business simpler. 
 
Focus on software that will pro-
vide contact relationship manage-
ment and estimating options for 
your salespeople. Find a product 
that is comprehensive, yet intui-
tive and logical. You and your staff 
will be using it daily, so make sure 
you see the reports and data you 
know you will need regularly or 
ones that can easily take their 
place. The new software should 
allow you and your sales staff to 
spend less time in the office and 
more time out selling and inter-
acting with clients. 
 
Find a product that will remedy 
your accounting and administra-
tive staff’s constant replication 
and re-entering of data. For exam-
ple, your office manager may cur-
rently be entering time and pay-
roll information into Microsoft 

Excel, then QuickBooks, then another 
form for your payroll company. If they 
only need to enter data once and run 
a handful of reports weekly, they will 
be ready for that next 100 or 1,000 
clients (and the associated work) 
when you get them. 
 
Integration 
The next step is finding a single prod-
uct that is going to perform everything 
you need. If you use multiple software 
products to house your data, you face 
several problems from inefficiency 
and time loss to inaccuracy. 
 
When using multiple programs to ob-
tain reporting and data about the 
company, your staff (or sometimes, 
you!) is forced to re-enter data re-
peatedly. This increases the chance of 
human error, plus drains money, time 
and resources. Also, you may be cre-
ating your own reports and hoping 
they provide the data you need, with-
out the sophistication and level of de-
tail that would benefit your business. 
 
Find a software package that provides 
accounting, production, scheduling, 
contact relationship management and 
payroll functionality. Some programs, 

©2013, Johnson Fediw Associates. Feel free to forward this publication to your friends and colleagues.  Contents are copyrighted and may not be 
sold or duplicated without written permission.  Please contact Kathy Fediw at Kathy@JFAConsultingBiz.com for details. 

By Nanette Seven, Co-authored by Megan Childs 

Companies often reach a plateau 
at a critical point in their expan-
sion and growth. They are still do-
ing things the “old way,” which 
worked when they were smaller. 
Now, the “old way” is resulting in 
a paper-shuffling mess, repetitive 
data entry, lost clients and missed 
appointments. The ever-growing 
company’s schedule is a white 
board that one swipe of a finger 
could send into a tailspin. Owners 
and managers rely on several 
different software programs to 
house data, but everything must 
be re-entered into each one, caus-
ing inconsistencies, missed billings 
and lack of organization. 
 
Does this sound familiar? If so, the 
time has come for you to invest in 
a software program that will grow 
with your company. As you ex-
plore your options, remember 
these key points: streamlining cur-
rent processes, integration and 
client testimony or references. 
 
Current Processes 
When shopping for a new soft-
ware program, begin by reviewing 
your company’s processes from 

Nanette Seven is the Vice President of Include Software Corporation, makers of Asset, the industry’s 
fully-integrated business management software, and iCREWtek, the iPhone-based application that 
gives owners real-time operational control of their technicians. 
 
Nanette oversees Include’s customer service, marketing, and business development departments. 
She started in the industry in 1991 doing scheduling and account management for a design/build 
and maintenance company, and joined Include in 1994.  



such as Asset™, also have estimating and job costing 
capability. The purpose of the investment is you only 
need to enter your data one time, then let the soft-
ware do the work for you. 
 
As you shop around, ask your sales representative 
about integration and the program’s ability to work 
for a company your size (and the size you want to be-
come). Each company should be able to provide you 
with details about current functionality, planned de-
velopment for the software, and integration, such as 
mobile tracking. 
 
Client Testimony and References 
Another sure sign of a good program is happy clients. 
As you are shopping for new software, see if there is 
any client testimony available, either on their website 
or in files they can send you, and listen to what the 
clients are saying. Ask your sales representative if 
there are current clients using the program who are 
willing to recommend the product. 
 
If there are videos and documents available, try to 
note any recurring themes in the testimony. Some-
times, you will find the same one or two features in 
the program repeatedly being mentioned. This will 
indicate to you that these are the obvious strengths 
of the program, but keep in mind what is not being 
mentioned. Are these potential weaknesses or fea-
tures that are not available? As you watch and read, 
create a list of questions about all the features not 
mentioned in the testimony. 
 
When you are preparing to call one of the software 
developer’s current clients for a reference, provide 
your sales representative with accurate information 
about your own business. Convey to them where you 
currently are and where you would like to be in terms 
of size and organization. Hopefully, they will be able 
to provide you with a client of theirs whose business 
was comparable to yours in size, but has now grown 
since implementing the new software. If they are not 
able to provide comparable references, this is a good 
indication that the program is not designed to meet 
your business’ needs. 
 
Choosing to invest in comprehensive software for 
your business is a significant decision, and one that 
will require research, time and money. However, 
once you find a program that can streamline your cur-
rent processes, is integrated, and has enabled others 
like you to achieve a new level of success, you will 
know your money has been well spent. 

Choosing Software that will Grow with Your Company 
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Your Clients 
Are Mobile. 
Are You? 

don’t want to frustrate your first-
time viewers.  
 
According to studies, site visitors 
will move right off your site and 
onto your competitors in a heart-
beat if they find your site too 
frustrating to use on their mobile 
device. The way Google Research 
sums it up is: “No Mobile Site = 
Lost Customers.” Then again, 
they would say that since a poor 
mobile experience reflects badly 
not only on the sites but on the 
Google searches that sent them 
to an unfriendly mobile experi-
ence.  
 
Google Speaks, the World  
Follows 
But even more importantly, when 
it comes to Mobile sites, Google 
has spoken.  
 
Last year Google introduced a 
new mobile user agent for Goog-
lebot-Mobile Smartphones, 
which is responsible for detecting 
mobile content. Google is now 
finally offering specific recom-
mendations on which way to 
build your mobile sites. While 
there are various methods of 

having a mobile ready/friendly 
site, their preferred method of 
choice is Mobile Responsive.  
 
Why a responsive design? Ac-
cording to Google’s Develop-
er’s site: 
 
“We recommend using respon-
sive web design because it has 
many good aspects: 
 Using a single URL for a 
piece of content makes it easi-
er for your users to interact 
with, share, and link to your 
content, and a single URL for 
the content helps Google’s al-
gorithms assign the indexing 
properties for the content. 
 No redirection is needed for 
users to get to the device-
optimized view, which reduces 
loading time. Also, user agent-
based redirection is error-
prone and can degrade your 
site’s user experience (There 
are pitfalls when detecting user 
agents.) 
 It saves resources for both 
your site and Google’s crawl-
ers. For responsive web design 
pages, any Googlebot user 
agents needs to crawl your 
pages once, as opposed to 

By Terri Bushnell, WebDesignsbyTerri.com 

Over the years I’ve seen three dis-
tinct generations in the history of 
the Web, especially in regards to 
Website design and development: 
1. Portals / Web 1.0, 
2. Social / Web 2.0, and now 
3. Mobile 
 
While we’ve yet to truly reach a 
post-PC era, it can’t be denied 
that the “mobile generation” con-
tinues to grow bigger and stronger 
everyday. Helping to drive sales of 
mobile devices is the growing 
number of public Wi-Fi spots. It’s 
more practical to browse the In-
ternet with a mobile device than a 
laptop. According to comScore (a 
leading internet technology com-
pany that provides Analytics for a 
Digital World™), tablet pc’s con-
tinued to gain traction in the US in 
2012. In fact, by December 2012 
there were more than 52.4 million 
US tablet owners. 
 
No Mobile Site=Lost Customers 
Why should you care whether or 
not visitors to your Website are 
getting the best possible mobile-
user experience? First, your cus-
tomers and clients are spending 
more of their time on their be-
loved mobile devices, and you 

© 2013, Johnson Fediw Associates, The Woodlands TX.  All rights reserved.  If you wish to use any materials in this publication you must 
contact Kathy Fediw at kathy@jfaconsultingbiz.com first for written permission.  Thank you for protecting our copyrights. 
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Your Clients Are Mobile. Are You? — continued 

site (which is not the 
same as “Mobile 
Ready” or “Mobile 
Friendly”) is an issue, 
but you want to main-
tain your brand/
corporate image, 
there are a few things 
you can do that will 
help your web visitors 
to at least have a 
better mobile experi-
ence while on your 
site. Consider the auto 
detect and redirect method, or if 
your site is a WordPress site you 
can opt for a plugin, which is a 
good temporary solution. Doing 
SOMETHING is better than doing 
nothing. 
 

crawling multiple times with 
different user agents, to retrieve 
your content. This improvement in 
crawling efficiency can indirectly 
help Google index more of the 
site’s contents and keep it appro-
priately fresh.” 
 
But what if having your entire 
Website redesigned from the 
ground up is not in your advertis-
ing budget? One solution is to cre-
ate a mobile responsive site and 
set up an auto detection and redi-
rection on your main site. 
 
The Future According to Google 
This begs the question: Will 
Google favor mobile sites in their 
rankings? I would imagine that if 
that’s what will keep their adver-
tisers happy (the stakes are higher 
than ever before as advertisers 
look to build successful digital 
strategies), then they’ll come up 
with an algorithm that favors mo-
bile sites. But that’s just my wild 
guess – and I could be flying too 
close to the sun on this theory.  
 
Mobile responsive websites are 
still in their early stages of devel-
opment, however, I believe they 
will replace the mobile ready, or 
mobile friendly, sites for a vast 
majority of businesses. My person-
al opinion is that having a respon-
sive site results in a much better 
user experience than having a 
website with detection and redi-
rection to your mobile version, 
which is typically a watered down 
version of your full site.  
So, the question becomes WHEN 
should you adjust and adapt your 
site to All Things Mobile, and not 
IF you should make the conver-
sion. The answer is: TODAY would 
be a good time! 
 
The Take Away 
If the cost of redesigning your cur-
rent site to a mobile responsive 

Terri Bushnell is President of 
WebDesignsByTerri.com. She is also the web 
designer for our parent company, Johnson 
Fediw Associates. To view her work and to 
contact her, visit  
http://webdesignsbyterri.com 
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John Mendozza is president of Morning Dew Tropical Plants, Inc, and can be reached at John@morningdewtropical.com.  Photographs are 
copyrighted by John Mendozza, please contact him for permission to use any of these photos.  

By John Mendozza, Morning Dew Tropical Plants, Inc. 

©2013, Johnson Fediw Associates. Feel free to forward this publication to your friends and colleagues.  Contents are copyrighted and may not be 
sold or duplicated without written permission.  Please contact Kathy Fediw at Kathy@JFAConsultingBiz.com for details. 

Zamioculcas zamiifolia “ZZ”  

'ZZ' plant (Zamioculcas zamiifolia), is a member of the Araceae 
family. Other members of this family include Aglaonema, Pot-
hos, Philodendron & Spathiphyllum. It was first described as 
Caladium zamiifolium by in 1829 and moved to the new genus 
Zamioculcas in 1856 and given its established name Zamiocul-
cas zamiifolia in 1905. 
 
ZZ bears little resemblance to any other members of the ar-
oids. It has pinnate leaves and round tapering petioles, with 
naturally dark green, glossy leaves that are so shiny that the 
plant appears to have been polished.  
 
This variety is great because it tolerates low light levels and 
can go without water for long periods, sometimes 3-4 
months! The drought tolerance is probably due to its waxy 
and shiny leaves and fleshy stems, which have extremely low 
rates of transpiration, and its thick rhizomes, which store wa-
ter. Additionally, few diseases or pests and physiological disor-
ders have been found on this plant in production and interi-
orscapes. They do not do well in cold conditions. Ideally temps 
should remain at a minimum of 60 degrees to be safe. Overwater 
is the biggest problem with ZZ, so err on the side of dryness.  
 
 ZZ is one of the most important foliage plants used in interi-
orscaping today.  ZZ’s ability to handle low light levels rivals San-
sevieria species and Aspidistra elatior, two species long favored 

for their great performance 
on the job. ZZ are easily 
maintained and adds stalks 
and new leaves even in low 
light interiorscapes. ZZ are 
commercially produced in FL 
from 6-inch to 17-inch pot 
sizes.  
 
If you are not using these 
awesome plants, please start. 
Your customers and your techs will love them!  

Care tips: 
If you need to cut back 
a stem, give it a good 
twist near the bottom 
close to the bulbous 
rhizome—it should 
snap off cleanly.  Not 
sure if it’s time to wa-
ter?  Look at the base 
of the stem near the 
bulb.  If it looks slightly 
puckered, go ahead 
and water.  Still not 
sure?  Wait another 
one or two weeks! 

ZZ 6 in. 

ZZ 10 in. 

ZZ 17 in. 

mailto:john@morningdewtropical.com
mailto:john@morningdewtropical.com


Join the growing number of companies becoming  
Green Earth-Green Plants Certified Businesses! 

Arizona: 

Plant Solutions, Inc. IP 
Scottsdale, AZ 

Phone: (480) 585-8501 

Owner: Joe Zazzera, LEED 

AP,GRP 

McHenry Plantation, Inc. IP 
Phone: (714)689-9992 

Owner: Nicole McHenry 

 

California: 

Good Earth Plant Company, Inc. 

IP 
San Diego, CA 

Phone: (858) 576-9300 

Owner: Jim Mumford, GRP, CLP 

Growing Roots IP 
Long Beach, CA 

Phone: (562) 773-7027  

Owner: Jennifer Bermudez-Perez 

McHenry Plantation, Inc. IP 
Costa Mesa and San Diego, CA 

Phone: (714)689-9992 

Owner: Nicole McHenry 

Steve Wolff & Associates, Inc. IP 
Villa Park, CA 

Phone: (714)282-1155 

Owner: Steve Wolff 

 

Colorado: 

Design Perfected, Inc. IP 
Denver, CO 

Phone: 303-817-8070 

Owner: Patty Seabolt 

 

Connecticut: 

Atria, Inc. IP 
Cheshire, CT 

Phone: 203-753-6200 

Owner: Bruce Crowle 

 

 

 

 

Illinois: 

Interior Tropical Gardens IP 
Huntley, IL (Chicago area) 

Phone: (866) 427-5268 

Owner: Mark Martin 

Mimosa Interior Landscape IP 
Elk Grove Village, IL (Chicago 

area) 

Phone: (847) 545-1800 

Owners: Paul Zaccarine and David 

Biggus, CLP 

Phillip’s Interior Plants & Dis-

plays  
Oak Brook, IL (Chicago area) 

Phone: (630) 954-3600 

Division Manager: Jean Berg 

plants inc IP 
Chicago, IL 

Phone: (773) 478-8208 

Contact: Jane Rodgers 

 

Maryland/DC area: 

Interior Plantscapes, Inc. IP 
Laurel, MD 

Phone: (301) 498-5028 

Owner: Sandra Mobley 

 

New Jersey: 

Raimondi Horticultural Group, 

Inc.  
Ho-Ho-Kus, NJ and New York/New 

Jersey/PA areas 

Phone: 201-445-1299 

Owner: Chris Raimondi 

 

North Carolina: 

Foliage Concepts IP 
Asheville, NC 

Phone: (828) 253-2888 

Pennsylvania: 

Hoffman Design Group, Inc. IP 
Philadelphia/New York/Delaware 

Phone: (800) 550-3655 

Owner: Bryan Hoffman 

Plantarium Living Environments, 

LLC  
Philadelphia, PA 

Phone: (215) 338-2008 

Owner: Bob Bashore 

 

South Carolina: 

Foliage Concepts IP 
Spartanburg, SC 
Phone: (864) 576-9186 
Owner: Les Love 

 

Texas: 

Green Oasis Plantscapes, Inc. IP 
San Antonio 
Phone: (210) 653-8900 
Owner: Mike McAbery 
Plant Interscapes, Inc. IP 
Most major cities 
Phone: (210) 696-4003 
Owner: Mike Senneff 
Nature’s Way Interior Plantscape, Inc. 
Houston 
Phone: (832) 687-5364 
Contact: Dan van Deusen 
Silversand Services, Inc. IP 
Houston, TX 

Phone: (713) 722-0336 

Contact: Lisa Hathaway 

 

Virginia: 

Buckingham Greenery IP 
Buckingham, VA 

Phone: (434) 969-4711 

Owner: Connie Hom 

Greatscapes & More IP 
Richmond, VA 

Phone: (804) 657-7080 

Owners: Meg and Rob Watson 

 

 

Florida: 

PLANTZ, Inc. IP 
Tampa, FL area 

Phone: (813)258-1940 

Owner: Steve Stanford 

CLICK HERE for 

more information 

Certified Businesses receive a free 

listing like this in Office Plants  

Magazine! 
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UPCOMING EVENTS 

June 
June 14-15: FNGLA Annual Convention, Westin Florida. For more information go to www.fngla.org 

June 18-21:  International Floriculture Expo, Miami Beach Convention Center.  Go to www.floriexpo.com 
 
June 25-26:  The National Plant Show at Stoneleigh Park, Coventry, Warwickshire, UK.  For more information 
go to www.nationalplantshow.co.uk   
 
 
July 
July 13-16, 2013: OFA Short Course, Columbus, Ohio. Educational sessions and trade show, produced by OFA.  
Kathy Fediw will be facilitating two sessions, getting feedback from techs about their job and reporting the 
results back to their managers in the second session. Go to www.ofa.org 
 
July 21, 2013:  Plant & Pest Management workshop, Chicago, IL.  For more information go to 
www.piagrows.org 
 
July 31 to August 1:  Penn Atlantic Nursery Trade Show, Philadelphia, PA.  Go to www.pantshow.com 
 
 
August 
August 1, 2013:  Garden Idol @BloomaPa-looza, Litchfield, MI.  For more information go to www.ofa.org 
  
August 7-9:  Garden Center University Semester 4, Raleigh, NC.  For more information go to www.ofa.org 
 
August 13-15, 2013:  Plantscape Industry Expo, Las Vegas, NV.  Kathy Fediw will be speaking on how to make 
your business more “green.”  For more information go to www.piagrows.org 
 
August 20-22:  The Independent Garden Center Show, Chicago, IL.  For more information go to 
www.igcshow.com 
 
September 
September 16-22:  National Indoor Plant Week in the US, for more information go to www.4aplant.com 
 
 
October 
October 23-26:  Green Industry Conference, sponsored by PLANET, Louisville, KY.  For more information go to 
www.landcarenetwork.org 
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