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This ebook will help you understand what a store
locator does and how your organization can
harness it to encourage customers to make the
switch from online to oﬄine, increasing your instore footfall.
In a nutshell, a store locator is a function you can
add to your business’s website, mobile app or
social media channel that helps customers find
the location of a specific physical store and
directly guides them to your products.
With online sales having now overtaken
traditional shopping in terms of numbers, finding
new ways to entice customers back into brickand-mortar locations has become more
important than ever before.
And with studies also showing that 40% of all
mobile searches today have some form of local
intent, it is no surprise that more and more
businesses are now implementing store locators
as part of their marketing mix.
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What are the benefits of a
store locator?
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88%

½

of all mobile searchers
visit a related store they
have searched for.

of all visitors to Ducati’s Local
Pages, powered by BRIDGE, end
up going to their local dealer.

Having a store locator not only helps to convert online visitors into
offline customers, it also enhances their overall shopping experience
and improves your brand awareness and search rankings.

| Increase sales by guiding customers directly to your products
A strong store locator gives your customers all the information they need to find their nearest store,
which increases their likelihood of visiting and spending there. It also speeds up their research process
and removes potential frustrations.

| Move customers along their
customer journey
As well as being used to display a map, opening
hours, holiday hours, address and contact
information, store locators can be leveraged to
generate leads through contact forms and
quote requests, and even to push customers to
make bookings. In the post-purchase phase,
they can be used for customer service
opportunities or to display ratings and reviews
for the specific location.
A store locator can also be optimized to reflect customer behaviors when it comes to searching and
comparing products and services online, something that is now done by 53% of all UK shoppers
according to Google’s Consumer Barometer. In other words, when people use an online search
engine to initially find out information about a certain product, a well-built store locator can help you
rank higher in the results (for local, direct and indirect searches), and make your brand even more
visible. This, in turn, will help drive more qualified traffic to your website while providing your
customers with more of the information they are looking for.
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| Increase traffic to your website
Using a store locator to find a location means people have to first visit your website, which leads to
increased site traffic and added trust for your brand, as well as new potential customers. It is not just
traffic to your store locator – an optimized store locator helps you gain search traffic for your main
website or ecommerce site too, and in doing so, provides measurable results for your organization to
track.

| Improve your search rankings and visibility
Through the way it is structured, a store locator on your website also improves your business’s local
search rankings, giving you a key advantage over your competitors when it comes to customer
acquisition. By having a store locator with clickable results that push to a dedicated page for each
store location, you significantly increase your chances of ranking higher for both ‘direct’ searches
(where people specifically search for your brand) and ‘discovery’ searches (where people search for
generic products and services). Having well-ranked pages for each store location in turn boosts
rankings for both your main website and online listings with providers like Google My Business.

| Save time and money
By providing your customers information that they
may otherwise have to contact your business to
obtain, a store locator saves you both time and money.
In other words, it takes over the role of an employee
taking calls all day to direct customers to their nearest
point of sale (which itself is usually far from efficient.

BRIDGE clients report that up
to 22% of inbound phone calls
are not answered during the
peak hours of 9am-11am and
1pm-3pm).

| Collect valuable data
By integrating a store locator into your website, you can use website analytics tools to monitor where
exactly people are searching from, their demographics, how often they search, and a lot more. You
can use this data to continually improve and optimize your store locator, and understand your
customer base in much more detail.
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How should you optimize
your store locator?
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‘’Implementing an optimized store locator allows brands to
target customers directly where they go for information —
search engines. Our clients have observed an average
eightfold increase in local SEO traffic within the first year.’’
Vincent Naigeon - Managing Director - BRIDGE

Optimizing your store locator pays significant dividends down the
line, and it does not have to be a complicated process.

| Add local content
Websites and ecommerce sites generate traffic based
on searches for products and services, while store
locators are designed to gain local traffic based on
industry, products and services. Having local content
specific to each store will help to improve that SEO
and ranking.

| Use automated geolocation
Most people today browse on their mobile, and it can
be frustrating for customers to have to manually type
in your store’s postcode, for example, before
searching for it. Geolocation helps users search faster
to find the nearest location.

| Include accurate store information
Contact details, opening times and the specific
services provided by that store should all be
highlighted, as should any parking, public transport,
and accessibility options. Also consider customizing
the user experience for each location with visual
imagery, such as photos or 360-degree ‘virtual tours’
– for a more personalized touch and to improve SEO,
many businesses choose to share team member
images with their names and roles.
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| Make your location map interactive
This allows users to navigate around with ease, adding positively to their user experience
and increasing goodwill towards your brand.

| Design it specifically to drive footfall
Highlight in-store sales, promotions and offers as incentives for your customers to
physically visit your store. You can also combine your store locator with dedicated local
pages to encourage more shoppers to make the online to offline switch, or even hold
social media contests for your customers that involve entering a store.

| Integrate keywords for SEO
Keywords specific to the location (city, region, etc.) and the products and services offered
there will help to ensure higher rankings in online search engines, increasing your brand
visibility and trust.

| Make it mobile-responsive
As mentioned, most people now browse on their smartphone, so optimizing your store
locator for mobile should be a priority. Google has also started doing mobile-first
indexing, so this is also important for ranking and SEO performance.

60% of searches are now
through mobile.

Ebook - Why Your Business Needs A Store Locator

3

What examples are there of
brands successfully using
store locators?
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The Store Locator platform by BRIDGE has been used to great effect by
businesses spanning a range of industries. Below are three examples of
how our clients incorporated store locators to successfully grow their
locations’ online presence and convert local online traffic into customers.

Pizza Hut
Pizza Hut’s store locator uses call-to-action buttons on their
results page to drive e-commerce transactions and make
reservations at their restaurants.
> See how it works

Kérastase
Hair care specialist Kérastase also uses a customized call-toaction button on their local pages, encouraging users to
instantly ‘request an Uber’ to take them to their nearest partner
salon.
> See how it works

Havas Voyages
Travel agency Havas Voyages uses the contact form on their
local pages as a quote-request form, which helps them
generate online sales leads that are then managed by agents in
their respective branches.
> See how it works

| Making it more than just a store locator
A number of businesses have also successfully used the BRIDGE Store Locator platform across their
other marketing channels, plugging media campaigns directly to them:
•
•
•
•

Crédit Agricole des Savoies combined it with their paid marketing campaigns
Midas incorporated it into their local search engine advertising
Optical Center leveraged it for retargeting – visitors to their website and store locator got
retargeted on online newspapers
Clarins and Buﬀalo Grill both used it to geolocate their oﬄine marketing campaigns
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How can the BRIDGE Store
Locator platform help your
business?
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The BRIDGE Store Locator
platform has four key features that
have been specifically developed
to give your customers the best
possible user experience and help
your business gain in-store footfall.

| Simplified location searching
This lets your customers have the option of either geolocating their location or manually searching
for a store. Adding filters, such as product or service categories, lets them find the store location that
best suits their needs. Search results can be configured based on a range of settings, including
geographical radius and store type.

| Customizable templates
You can customize your store locator’s design to perfectly align with your business’s branding while
ensuring a positive customer experience. This also gives you the ability to determine exactly what
information is shown to your customers, and integrate customized call-to-action buttons to drive
online conversions.

| Responsive design
Our Store Locator platform is fully responsive, which means it automatically reacts and adjusts to the
user’s behavior and environment based on their screen size, platform and orientation. This ensures
that the platform delivers an optimal service across all customer devices: desktop, mobile, and tablet.

| Multichannel integration
You can also add store locators on multiple channels so customers can find your locations whether
they are on your business’s website, mobile app or Facebook page. Seamless integration means you
can create a consistent experience for all your customers, across all your channels.
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BRIDGE also offers four features
to help you manage and improve
your store locator with ease.

| Centralized platform
By centralizing all your stores’ data into a single BRIDGE platform, you greatly simplify the process of
managing your outlet network. Centralizing also helps to eliminate data duplication, allowing you to
easily adjust your web marketing as necessary, for example, on your local pages.

| Multi-user access & permission
This empowers regional and store-level employees to manage location data and content, allowing
you to give the right people the right access while maintaining control. Each permission level comes
with a customized user interface, which makes sure that your assigned users have access to the right
tools to successfully complete their tasks.

| Optimum user experience & performance
The BRIDGE Store Locator incorporates technical SEO so that it always complies with Google’s
guidelines. It also uses PageSpeed to tackle any user frustrations with slow page-loading times, and is
fully WCAG 2.0-compliant – which means everything is correctly coded for disabled and
handicapped users.

| Measureable online to offline KPIs
The platform also lets you track and act on key user data, such as total visits, SEO visits, customer
phone call outcomes, contact form entries, appointment bookings, and reservations.

To learn more about what BRIDGE can offer your business,

> Read our Ducati Case Study
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Want to learn more?

Visit Our Website

www.leadformance.com

