
Your Guide to Influencer Marke�ng 
with Change Commerce

Cause Marketing 101:  

Imagine being able to build stronger rela�onships with 
influencers and increase your brand awareness by allowing 

these influencers to support the causes they care about while 
also promo�ng your brand to their dedicated following.  

With our influencer marketing strategy, you can easily create a unique cause link 
for your influencers by adding a cause parameter at the end of your store URL. You 
can read the how-to here. 

Create a cause URL 
for each influencer

When you add a cause 
parameter to your brand’s 
current URL, you can then 
share this URL with each 
influencer to reflect their 
individual cause of choice. 

Influencers share their 
favorite cause via social

Your influencers can add this 
link to their social media and 
use it to promote your brand’s 
impact strategy and 
encourage followers to use 
the link to shop.

Influencers’ followers shop 
and donate via your brand

When their followers click the 
link, that specific cause will 
preload on the website and a 
donation will automatically be 
generated once the order is 
placed.
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https://faq.shoppinggives.com/hc/en-us/articles/360039792194-Supporting-a-Nonprofit-with-a-URL-Parameter?utm_source=influencer-marketing&utm_medium=pdf&utm_campaign=cause-marketing-101


This tactic is a powerful tool to aid you 
in your cause marketing efforts. As you 
partner with an influencer, you are 
enabling your brand to be promoted to 
potential customers outside of your 
current pipeline through someone that 
they trust and look to for inspiration 
and decision making. 

of marketers 
actually rate the 
quality of customers 
and traffic from 
influencer marketing 
as better than other 
marketing sources. 
- MediaKix, 2019

Imagine an influencer pos�ng a photo of them wearing your 
brand on their instagram with a cap�on that says, 

71%
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“

”

Through my purchase at 
{your brand name}, I was able 
to donate to the Malala Fund 
– at no extra cost to me! 
Shop {your brand name} 
through the link in bio to give 
back to the Malala Fund, and 
let’s see how big of an impact 
we can create!



Here, you can include each of 
your influencers, their bio, and 

the cause that they support. 
When a poten�al customer 

clicks on the individual 
influencer’s image, the link will 

automa�cally preload the cause 
that your influencer supports 

for the customer. 

Your current or poten�al influencers already cater to the 
ideal audience for your brand. Influencers’ audiences trust 
their opinion on products they use, brands they buy from, 
and place a high level of trust in their choices, just as you 
would a close friend. In fact, nearly ⅕ of American 
consumers purchased a product because of an influencer  
(Civic Science, 2019). 

In addi�on to social media, you can incorporate this strategy 
into a landing page on your website. 
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In addi�on, using this strategy can aid in contract 
nego�a�ons with your influencers. By suppor�ng their 
favorite cause through charitable dona�ons, you can leverage 
your pledge to make an impact within the terms of your 
partnership. 

If you have ques�ons about how to best 
implement influencer marke�ng 
with Change Commerce, let us know!  
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Influencer marke�ng is ever-growing and is a great and easy way to promote your 
brand and your giving strategy through trusted individuals.

Ask us any ques�ons via support@shoppinggives.com, or

Click here to schedule a mee�ng with an Impact Agent

https://calendar.shoppinggives.com/meetings/shoppinggives/change-commerce?utm_source=influencer-marketing&utm_medium=pdf&utm_campaign=cause-marketing-101



