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INSPIRATION FOR ¢

SPRING AND
SUMMER

From dusting off our pastels to meticulously planning how we will be getting to the beach, spring
and summer are arguably two of our favorite seasons here at Wyng. We have a few fall and winter
enthusiasts, but deep down even they know spring and summer are where it is at -- especially

= when it comes to marketing.

. Every season has something different to offer to a marketing professional's strategy. Spring and
summer are more than just seasons, they're opportunities for businesses to thrive. The spring and
summer seasons come with unique holidays and activities, which are ideal for encouraging
consumers to get outside to shop, share, or participate with your brand.

upcoming spring and summer campaign strategies, but you see hundreds more by visiting

f We’ve compiled 12 of our favorite spring and summer campaigns for inspiration as you plan your
WWW.wyng.com



GET SPRING AND
SUMMER READY
WITH WYNG

Wyng powers tens of thousands of campaigns around the world every year with the top brands,
agencies, publishers, and broadcasters. The Wyng Platform enables them to increase engagement,
maximize social sharing, and drive conversions and brand affinity.

The Wyng Platform allows our customers to build interactive digital campaigns that inspire action
from their consumers and expertly tell their unique brand story across all channels, both on and

. offline.

‘ « Promote and Inspire consumers via video  « Capture actionable audience insights and
and photo UGC data
« Build and integrate internal CRMs with « Maximize audience engagement and social
digital campaigns media sharing
f e Launch omnichannel experiences that o Seamlessly blend in-store and digital

drive sales activations
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CAMPAIGNS BY
THE NUMBERS

On average, Wyng customers see:

« 35,000+ campaign visits per month « 10% increase in conversions

« 8,600+ UGC claims and sign-ups « 25% increase in net new emails from

« 90% more time spent on site with interactive marketing campaigns
interactive marketing campaigns vs. « 50% lift in engagement and sharing
traditional digital marketing tactics « 238% increase in organic reach using

« Average DCI score of 113 the Wyng Facebook Chatbot
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SPRING

Springtime is the perfect time for a fresh start, and for marketers, it is the perfect time to
give your brand’s digital activities a refresh. Use spring to "clean up” and refine your
marketing strategy using the insight gathered from the beginning of the year. Get rid of the
old tactics that no longer work and bring in some new and innovative ones. Spring is the
perfect time to test out new approaches ahead of the fall and winter shopping seasons.




SPRING HOLIDAYS

AND THEMES

Holidays/Events

March Madness
Easter

Passover

Chinese New Year
April Fool's Day

« Earth Day
Mother's Day
Cinco de Mayo
Memorial Day
Father's Day
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Spring Themes

Spring Cleaning
Spring Weather
New Beginnings
Green Initiatives
Spring Fashion
Fitness

School Graduations
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http://www.essie.ca/suddenlysummer.aspx
http://pro-serv-tp.s3.amazonaws.com/PackersMom/www.packerseverywhere.com/2017-mother%27s-day-cards.html

THE

PANDORA
MUM AWARDS

Award for Best Roast Dinners  Award for Best Roast Dinners  Award for Best Girly Chats ward for Best



http://www.essie.ca/suddenlysummer.aspx
https://experiences.wyng.com/campaign/?experience=5899ed332cb48f6a6ae4a326

We're putting together an epic gift with purchase and we want YOU to tell us what's
included! Complete the Makeup Madness bracket below to vote for the products you
want featured, then check back April 1st to see which Too Faced favorites were selected
by fans! You'll automatically be entered, and 10 lucky fans will win the set, no purchase
necessary!
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http://www.essie.ca/suddenlysummer.aspx
https://app.wyng.com/5a97085bf837ea6dd368c934

SUBMITTED YOUR PHOTO VIA SOCIAL?
You can complete your eniry here.

United States

Digital
Campaign
Il

Virality

Engagem



http://www.essie.ca/suddenlysummer.aspx
https://info.wyng.com/blog/-campaign-of-the-week-kevitas-alive-like-you-video-and-photo-contest?
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Click the stickers you'd like to add, Enlarge and drag to fit, Rotate the sticker
by using the separated box directly above it.



http://www.essie.ca/suddenlysummer.aspx
https://wyng.com/commerce/gallery/26865
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http://www.essie.ca/suddenlysummer.aspx

Strike a
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Create a super cute, custom peach selfie with
NEW Too Faced Sweet as a Peach Emojis & share

with all of your friends!

PERSONALIZE YOUR ENTRY

STICKERS
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http://www.essie.ca/suddenlysummer.aspx
https://experiences.wyng.com/campaign/?experience=582e49766caf49567425898b



http://www.essie.ca/suddenlysummer.aspx

What’s your 2018 #TraveIDéstiny?

Your next trip is written in the stars

O—0—0O—=06

There’s a full moon illuminating
the night sky. Where are you?

Researching space Identifying the
tourism constellations

@ @®

You're a trailblazer. Exploring new landscapes and terrain is your perfect escape.
This is your year to unplug in the wilderness and clear your mind. If’s written in
the stars that 2018 is your chance to see more of the natural beauty this planet

has to offer.
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http://www.essie.ca/suddenlysummer.aspx
https://wyng.com/campaign/832981
https://wyng.com/campaign/832981

SUMMER

While not as holiday heavy as the spring, the summer holds numerous opportunities for
engaging and inspiring consumers. Between the weather, beach vacations, refreshing
summer wardrobes and the many things that are top-of-mind when the summertime

arrives, brands can get creative with the digital campaigns and tactics they use.

Keeping your consumers engaged during the summer is a great way to keep them primed
for any bigger plays later in the year during back to school and holiday shopping weeks.




SUMMER HOLIDAYS
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AND THEMES

Holidays/Events Summer Themes
« Flag Day « Summer Weather
e INdependence Day e SuMmmer Fashion
« Bastille Day « Road Trips

o Christmas in July « Barbecuing

e Labor Day « Vacations

« School's Out

« Shark Week

« Back to School

« Summer Weddings
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Eight exotic flavors remain after the Maturally Sweet Sixteen. If you love juicy storylines, teams bubbling
with potential, antioxidant-packed match-ups, and weird fruit sports puns, then stay tuned. This bracket
has it all. Vote for your favorites to win. And you could win, too.

MATCHUP 1

COCOIFUSIoN
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ANAMA PEACH PUNA COCONUT PINEAPPLE



http://www.essie.ca/suddenlysummer.aspx
https://experiences.wyng.com/campaign/?experience=58db80a523847f21920fd64b

Rules Prizes

Enter-to-Win the
#HandsOnPURELL Photo Contest



http://www.essie.ca/suddenlysummer.aspx
https://experiences.wyng.com/campaign/?experience=598adb9a2b5c7120b7286a0a

show us your

Are you celebrating with friends and family at summer get-togethers?

your #sidecfsummer! Take a picture/vic ow you include Del Monte canned fruits and
ur summer celebrations - from family BBQs te S FEUnion and you could win $5oo!

HOW TO PARTICIPATE

Show L Share your photo/video
creativity on Twitter or Instagram with

: friends, family
e} #sideofsummer and #contest and food

{pubilic acounti only

5ee our easy
summer



http://www.essie.ca/suddenlysummer.aspx
https://experiences.wyng.com/campaign/?experience=57169f2c0246451e17167056

Are You Ready
DAVIDS BRIDAL -

When is it your turn to walk down the aisle? Take this
quiz to find out if there’s a ring in your future. Then, let
the bouquet-diving begin!

Question 1

of &6

Have you met each other's family yet?

No, not yet. We had dinner a Yes, and we
couple of times. survived splitting
time between
both our families
for the holidays
last year.



http://www.essie.ca/suddenlysummer.aspx
http://www.davidsbridal.com/blog/wedding-planning/quiz-are-you-ready-for-the-ring/



http://www.essie.ca/suddenlysummer.aspx
https://save-a-lot.com/akron-sweepstakes

Series 5 Art Beyond Borders



http://www.essie.ca/suddenlysummer.aspx
https://www.lifewtrsnap2win.com/

they're 7/ecz” MASCARAS & mums
N COLORS BEYONE GELLE?

HBEYONDBLUE =~~~

H#BEYONDPURPLE



http://www.essie.ca/suddenlysummer.aspx

.’ = aﬂi E - SR f@a”?

T
2g b
‘ol 5. = ] A -a.“.h

HUDSON'S BAY

#StarsOnStripes
1. Find one of our 25 Hudson's Bay Striped carpets located in and around our Downtown
Hudson's Bay Store!

2. Snap a "shoefie" of your feet on the Striped carpet.
3. Instagram or Tweet your photo using #5tarsOnStripes & tagging @hudsonsbay.

Terms & Conditions
= ' g Share This: 0 @



http://www.essie.ca/suddenlysummer.aspx
https://wyng.com/commerce/gallery/20640

TRYQALL&VOTE!

3 NEW FLAVORS 3 WAYS T0 VOTE
ENTER YOUR BIRTHDATE

VOTE NOW
HCHY Lo pcny 8



http://www.essie.ca/suddenlysummer.aspx
http://flavorvote.mms.com.s3-website-us-east-1.amazonaws.com/
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http://www.essie.ca/suddenlysummer.aspx
http://www.essie.ca/suddenlysummer.aspx

ONE PLATFORM, INFINITE
CAMPAIGN POSSIBILITIES

Today’s marketers recognize that to build and nurture their online and mobile audiences to drive
purchase intent, they need to be engaging them through immersive digital experiences that reflect
and enhance what consumers are already doing online.

To help, we created the Wyng Digital Campaign Platform, where anyone can quickly launch custom
promotions, quizzes, UGC, meme generators, co-created video and much more using the most
innovative library of interactive digital experiences to engage their consumers across all channels and
in more than 6,000 different languages.

With Wyng you can leverage our Drag & Drop Builder to equip your entire team or enterprise with the
ability to create, customize, preview, publish, and even copy and reuse, campaigns and promotions in
the Wyng Platform.

No special training, no custom coding, all you need is an internet connection and great idea to launch,
customize, and begin seeing results with Wyng.



ABOUT WYNG

Wyng builds technology that powers compelling digital campaigns and
promotions for agencies and brands.

Our culture is rooted in technology and marketing, spanning diverse disciplines
and decades of experience across mar-tech, adtech,
CX, UX, data, and core mobile and web technologies.

In 2011, Wyng powered the first ever hashtag campaign in connection with a
Super Bowl ad, and continues to evolve its platform to align with shifts in
consumer behavior. We believe great products are defined by intelligent
architecture and a passion for innovation. Wyng is headquartered in New York
City’s NoMad neighborhood.

To learn more, visit wyng.com


http://www.wyng.com/

