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Gift Yourself With Some Holiday Marketing Inspiration

As Mariah Carey’s “All | Want for Christmas Is You,” once again
prepares to dominate the radio for another year, marketers are

preparing for another holiday season. One that is sure to be 0
25%

exciting, stressful, chaotic, but promising.

The 2017 holiday season is shaping up to promise more mobile and St BT AT
online shopping and enhanced in-store experiences that merge INncrease in mobile sales
both digital and live activations. Deloitte expects retail holiday for Q4 2017

sales to top $1 trillion between the months of November and

January this year. So, consumers will be shopping! And they'll be

doing it online and via their mobiles. 1 8 %

With digital and mobile playing a key role this holiday shopping ©0c0ccc00000000000000
season, we’ve put together our 2017 Holiday Guide to equip you INncrease in online sales
and your teams with campaign ideas, examples and best practices for Q4 2017

to help you connect with your customers and stand out for the all
the right reasons this holiday season.



Deck Out Your Marketing to Increase Engagement and Sharing

From promotions to Facebook Chatbots, we've been working hard all year long to gift our customers with the most
innovative library of interactive social and digital experiences to engage consumers and increase conversions this

holiday season.

With that in mind, we’ve put together a quick checklist to help you get started on planning a holiday shopping

campaign that will guarantee success!

Create a special promotion or discount. This holiday season
consumers will be on the lookout for free shipping deals

Consider a Facebook Chatbot to offer personalized promotions
and product recommendations

Integrate your in-store and online marketing activities to create
an omnichannel experience for consumers

Update your branding to get into the holiday spirit. Changes to
your social media profiles or website can capture attention

Promote loyal customers and fans via photo and video UGC
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Identify your desired Pixels (Facebook, Google, Adobe) to create
audiences and enable retargeting

Build and integrate your CRM with your campaign

Ensure tracking and metrics are enabled for your campaigns so
yoOu can measure campaign success and strengths

Consider multiple campaign types to increase engagement and
sharing

Towards the end of the month, think about transitioning
successful campaigns into the new year



The Four Stages of the Holiday Shopping Season

How to structure your campaigns in 2017

No matter how far ahead marketers start planning, the holiday marketing blitz can still feel
like it crept up out of nowhere. Fluctuating demands and an increased understanding of
online purchasing behaviors have led to a change in how brands and retailers plan holiday

campaigns.

2. THE HOLIDAYS 3. CHRISTMAS 4. NEW YEAR'S
ARE COMING & BOXING DAY EVE & BEYOND

1. BLACK
FRIDAY & CYBER
MONDAY

Nov 13 - Nov 28 Nov 29 - Dec 24 Dec 25 - Dec 26 Dec 2/ - Jan 6
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SIGN UP

Run a quick and easy cross-device
giveaway to build your CRM database
and drop in a retargeting pixel in the
lead up to Black Friday and Cyber
Monday to offer personalized new
promotions and discounts.

® PROTIP

Start your campaign the Wednesday before
Thanksgiving and end your campaign on
Black Friday or Cyber Monday - instead of
earlier - to ensure your email gets opened
and your best deals get seen.

ENJOY BOOKS IN A WHOLE NEW WAY.

LISTEN ANYTIME, ANYPLACE. audible~

an Emagon COmpay

‘b@O‘IGH_T Tt_:] R,
. & *ua_@aﬁ)_.--f
PV Freshelight

" TUNEINTOWIN .

TUNE IN EVERY DAY STARTING MONDAY, SEPTEMBER 19™
THROUGH FRIDAY, SEPTEMBER 23" AND LOOK FOR OUR

TUNE-IN TO WIN

CAT CLUE OF THE DAY

When the cat appears on screen, submit

ik Catch the Cat Announcement
the cat-themed word you see for the chance alch
to win a year's supply of Cat's Pride® Fresh & Light® Liath=

the best performing lightweight litter, and $10,000!

X Cat's Pride
OFFICIAL RULES

-
=%
WEDNESDAY

Wednesday 9/21 Catch the Cat
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- CAMPAIGN USE CASE #2

FAN FAVES

Let your audience choose their Black
Friday or Cyber Monday deals by
voting. Encourage consumers to vote
on their favorite product, design, or
selection to drive participation and
engagement.

10 KITS ARE UP FOR GRABS. SELECT THE ONE YOU WISH TO WIN!

RED IS5 THE MEW BLALCH THE HAMNDEHADES (PONYITALE

® PROTIP

Create a Bracket to run a series of face-offs

to increase long-term engagement and

participation and extend the reach of your Winter is Coming (Skincare Essentialz) Red is the New Black (Red Carpet Must- The Handmade's (Pony)tale (Haircare &
Haves) Hair Styling Gems)

holiday shopping promotions.

First Mame *




CAMPAIGN USE CASE #3

holiday deals
start now!

DEALS

Provide your customers with relevant

d eals to d rive purc h ases. Th] S Check out our Holiday 2017 Deals! More are coming each week, but until they're activated you'll see the
green gift box. Come back soon and check what's wrapped up beneath!

campaign use case makes it quick and
easy to release offers and track
success.

¥

offer has ended! OH WHAT FUN offer has ended!

w P R O T I P check back for more deals toy book 2017 check back for more deals
| L 201,

Combine a Deals campaign with a Refer-A- | u};
Friend component to increase social sharing -
and leverage your consumers to help drive '

conversions. More than ever, consumers are r -
turning to their friends and family for IT S H ERE ;SJEEII?IING DEALS

trustworthy recommendations. pick it. click it. only online.

Rl ACK BE




Oc. 7

Weekly L
COUPON Coupons ;i'

U N L O C K Fill out the form below to claim your coupon

Distribute coupons and build out your
CRM profiles by encouraging
consumers to fill out a form to reveal a
special deal to drive in-store or online
purchases with custom messaging.

First Name *
Last Mame *

Email *

® PROTIP

Plan ahead! You can integrate your website
and CRM/ESP systems to make code

generation, redemption, and usage tracking Zipcode
simple and efficient.

Phone

Birthday

Month + Day

9N

# Please email me about future promaotions






COUNTDOWN
CALENDAR

Reminiscent of an advent calendar, Enter to win daily prizes! Click a pic below to enter!
invite consumers to countdown to the
holidays with special deals, new
product launches or exclusive content
to drive repeat traffic and
engagement.

® PROTIP

Add share components to your countdown
calendar and reward consumers that share
the campaign with another chance to win a
prize.

Reach out to our Pro Serve team for tips on
designing your calendars in a festive fashion




CAMPAIGN USE CASE #6

. prime _ |
IuyISE
SWEETS ' .
- .
Treat Yourself Sweepstakes /a;' ——
Enter for your chance to win , S = ‘!i |

U G < a trip for 2 to California

Life is sweet. Show us how you treat yourself.

Share your favorite way to treat yourself and we'll share curs-the ultimate sweet retreat to Californial
We're treating one randomly selected grand prize winner (and a guest} to three nights at a luxuricus hotel, roundtrip airfare,
dining and spa giftcards, and more in either Mapa or Santa Barbara - you choosel

Additionally, five randomly selected lucky entries will win a full vear of Prime Surprise Sweets.

Display customer content on your
website or in-store in a dynamic,
responsive grid. UGC is a great tool to
drive online or in-store social

interaction and build brand affinity. € 2 (3 o

& B L

HOW TO ENTER

A

Snap a selfie or have a Share it on Twitier or Instagram By Mo, 28, find out it you kEeep on treating
yoursalt.

- P R O I I P friend take a pic of you with: FPrimeSupriseSweets WO & |UxUraus
Q0
' treating yoursel! 10 one UTreatYou rsellSwespstakes Califormia wacation of Yiu sy it
of your favorite things LA Oind @Erimesurpriseswests Prime Surpirise Sweets

Entries can also be uploaded below for a year

Use in-store signage and transactional g
emails to ask consumers to share their

purchases or holiday moods. Then take their : L
content, and make it shoppable with EE—
conversion units.




CAMPAIGN USE CASE

BILINGUAL

SWEEPSTAKES

From Chanukah to Christmas to Kwanza,
the December holidays are truly global.
Give consumers the opportunity to sign
up for a chance to win prizes or discounts
and display your campaign in two or
more different languages.

® PROTIP

Wyng offers turnkey text customization and
translation features in our Drag & Drop
Builder enabling marketers to launch
multilingual campaigns in over 6,000
different languages.

Upload your Canadian inspired Selfle / Téléversez votre autoportralt d’inspiration canadienne
Pick an Oh Canadal instax minl| film frame / Cholsissez un cadre Instax Minl Oh Canadal

Share with friends / Partagez avec vos amis

Upload an Image / Télaverser une image

EoRE® Eond VOUS POURRIEZ GAGNER DES
« Special Edition mini 70 camera and B ea L0 - %% PRIX CHAQUE SEMAINE
1 y A ) < : il ]
CUER el i Pl s ! | « Appareil mini 70 « Edition spéciale » et

= Dh Canada! Instax®™ Mini Film -
(10 packs each week) (1) paguet de films Instax™ Mini Oh Canada!

= Films Instax®™ Mini Oh Canada!
(10 paguets chague semaine)

A rascresany, Cid s of wirrire) cerbermuinel ey fodad maimbees ol evrkss, VSnaeses, rand camiby sedocied June 8, 85, 23 a0 30, ZTAT
Ae chancse e gagner dépendes du nomber el e pariicipants:, Las gagreeis seme| cheies s has



ECARD
CREATOR

This holiday season put a digital spin
on the classic paper greeting card by
letting consumers create and
personalize eCards to drive
engagement and social sharing.

® PROTIP

Spend the time working on a great design
and infusing a little humor into your eCards
and your audience will be sure to share your
branded images with friends and family.

¥ou aced goor @nals!

Congrats and emjoy
gour pumeener o 3

¥ou are ahsaps weits,

SpEniar,

Thanks far picking me ap
at the airpord, Nes!
¥ew rockl!

Thank: Mimed, far alwaypd

piving the Bext
cudales!

GET STARTED

You re all that phas
the icing o tepl

Te Emiy - great job
gpimaing af Samm

-,

.
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You re all that phas
the icing on tapl
Voure the badt Taima,
fharki far all o gl

=

You re all that plas
the icing o topl
Thanks far all gao oal
Rock am

.

To the smartest
cietboie o Db jar

! can slwegs caurt o
gou, James L8 come ep
ith fhe bact ideas!

Thamks buddy! . 3¢

s i el

Choose your favorite CakeCorner treat and send an eCard to someone you appreciate.

To the smartest
conboe in fhe jar

Vil aFd TR gratedt
periaw | FEer el as
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they cell Earth, 1.‘.',,_
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Joe, gos've the best for
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[ J
e, S el e ol

You re all that phas
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MOFE IF ) TRIEDS =8
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the icing on tepl

gl poy oved Chae
dag gesterdoy! Thamk gou
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Dr e the gift-giving has wrapped up, __
: be urning to their mobile devices to use C
and [ ok f b,\‘“\s perfect gifts they missed outon
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{fj' E ':"':] summit.lifestyle

Tap an image to shop

SHOPPABLE
INSTAGRAM

a

-t
Make your brand’s Instagram content ': : :
shoppable by creating a gallery -
designed to seamlessly drive L] o

consumers from your Instagram feed
to products on your website.

® PROTIP

Deliver an easy mobile shopping experience
for your consumer and drive them to your
shoppable gallery by including the link in
your Instagram bio and cross-promoting
your Instagram on other social channels.

9N



CAMPAIGN USE CASE #10

FACEBOOK
CHATBOT

Chatbots provide brands with an
invaluable method for interfacing with

numerous consumers, instantly and
naturally. Use a Chatbot to suggest
new products, deals, and purchasing
options.

PRO TIP

Facebook Messenger Bots provide a clear,
Al driven, conversational entry point for
users to easily engage and interact, allowing
brands to achieve higher organic reach, post
engagement, and form completion.

& facebook.com

I Y o

Joy Mangano @

@JoyManganoOfficial

Home

Posts

365 Days of Giveaways
Videos

Photos

About

Notes

Community

Events

Create a Page

s Liked v 3 Following v 4 Share

Posts
:'eﬁ, Joy Mangano
“_ 17 October at 14:00 - @

Enter for the chance to win my new prize pack worth over $450!

Comment below with “Get Started” and you'll get a message on how
to enter. It's easy and it won't take long! Good |uck!

(You can also enter with Messenger using this link
m.me/JoyManganoOfficial | Ends 9am est 20th Oct 2017)

®

GIVEAWAY

[b Like C] Comment ~> Share

Q0O sk Top comments

661 shares

~ .
g Write a comment...

View all 4,512 comments

© B0 m&

i@& JoyMangano added an event.
“ﬁ? 15 hrs -

Home  Find Friends

¢

Shop Now @® Message

To Very responsive to messages

Community
2L Invite your friends tc
i 135,706 people like t

135,366 people follov

About
. 8133271781

15:35 ® 60%(C )

Joy Mangano >

Typically replies instantly

wil giffgaff =

< Home (8)

@ Typically replies instd

Send message Manage

& JoyMangano.com

Congratulations! You
have the chance to win
one of three special prize
packs worth over $450,
including a copy of Joy's
upcoming book
“Inventing Joy"

g3 Product/service

Pages liked by this Page

h Bobbi Ray Ca

Amy Morrisor

@ HSN ©

English (UK) - English (US;
Espafiol - Portugués (Bras

It'll only take a few
seconds to enter. Either
hit the button below, or
type "go" to start!
Go

Privacy - Terms - Advertisi

GIVEAWAY

o SO W

Q@ © & QA




QUIZ

Invite consumers to take quizzes to PARENTS AND FANS: VOTE FOR YOUR FAVORITE QET OF

gain a deeper understanding of their CAMPEELL "¢ S0UP LABRELS FEATURING MARVEL'S
shopping desires and to continue to CPIDER-MAN

engage with your audience. Run

personality, diagnostic, or poll quizzes ULTIMATE ! CLACCIC
to promote deals and products. CPIDER-MAN SERIES | CPIDER-MAN SERIES

® PROTIP

Quizzes continue to be a favorite for fans of
all ages. Make sure your quiz is prominent
on your site to increase time spent on the
page and clicks.

I x
llllll

WITH GREAT POWER COMES GREAT RESPONSIBILITY.
VOTE FOR YOUR FAVORITE SET OF CAMPEBELL ¢ SOUP LABELS

FEATURING MARVEL 'S SPIDER-MAN AND SEE THE WINNING LABELS
ON STORE SHELVES NEAR YOU THIC FALL.



CAMPAIGN USE CASE #12

Wi

INSTANT  -
WIN Ra g AR e,

Give something back to your fans -\:“'r.
during the holidays with an Instant
Win campaign. Let users find out if
they’ve won instantly with unique
codes or predetermined winner

numbers.

® PROTIP

Drive sales by rewarding fans with an
instant discount code and see that
conversion and click-through rates soar on
the busiest mobile shopping days of 2017.

RIL Yt
j_ Ff;.;r- l \
| IN THEATERS MAY 6

K







CAMPAIGN USE CASE #13

CELEBRATING 20 YEARS OF LISTENERS

SHARE YOUR AUDIBLE STORY
FOR A CHANCE TO WIN

This fall, Audible is commemorating 20 years of storytelling—all made
possible by you, our listeners. To celebrate, we're turning over the
microphone: inviting you to enter our contest and tell us why you love to
listen to Audible for a chance to win one of 20 brand-new Volvo SUVs.

Get inspired by watching some of our favorite narrators and team
members tell us their Audible stories.

See Official Rules

CO-CREATED o S
VIDEO T

20 PASSIONATE LISTENERS.
Encourage consumers to create and Audibl lets you fsten anywinere— e s why you love f leen s October 131, 2017, vols for yourvideo,

and for a lot of our users, that means Audible
in the car. That's why we've hand- -

share videos with a branded filter to B e e - D - .
- - . - hest Audible experience.
drive viewership as they share their i

View Car Details

Mot an Audible Member? Join Now!

mobile-ready, short-form videos with

their friends and followers on NYE.
VOTE FOR YOUR FAVORITE STORIES Search by name

We're looking for stories that celebrate Audible! Vote based on Creativity, Clarity, Energy & Authenticity.

VOTING ENDS 20 DAYS : 14 HRS : 14 MIN \_ Sortbydate Vv || Filterby State

® PROTIP

Add festive, branded filters and watch social A "N CAN'T FIND THE VIDEO
engagements with your brand soar. Ensure ' T YOU'RE LOOKING FOR?
your brand's message is pulled through by _ _ . KRGS SNE B (IS v

getting colleagues from around your 4 |
company to contribute and pre-populate

the feed. .




CAMPAIGN USE CASE #14

j #wyngtouchdowndance ’5

SHOW US YOUR |

- TOUCRbOWN

DANCE ‘

BOOMERANG
GALLERY

Take advantage of the GIF and

Boomerang craze and display

Instagram Boomerangs and photos on -
your website to increase time spent ""\‘
and engagement through interactivity.

UPLOAD AN IMAGE

® PROTIP

Add a unique hashtag to easily collect NYE
or holiday memories that your fans are
sharing online. Consider adding a
promotional element to encourage
participation and sharing.




CAMPAIGN USE CASE #15

PLAYLIST
PROMO WITH
SPOTIFY

Inspire consumers to submit their
favorite songs to be featured on your
branded Spotify playlist.

® PROTIP

Ask your audience to create their perfect
NYE hit list with a mix of old and new songs
to ring in the New Year. Consumers can
listen to music as they explore the

campaign's collaborative album art gallery

Share your dream setlist from The Accidentals and enter to win a chance to meet them on tour and play your set! Plus win a signed vinyl OdjsseyLP!

5 runners-up will win a signed vinyl CdpsseylP.

Listen to The Accidentzls’ latest release Odjsseyon Spatify, and follow the steps below 1 anter.,

&Y
: ?‘ _&
= 1
The Accidentals - Odyssey

SHUFFLE PLAY

Follow The Accidentals on Spotify.
(@FOLLOW S

Step 2

Craate your dream The Accidentals setlist on Spatify consisting of 15 original tracks and 4 cover tunes,

Step 3

Share your playlist with us.



CAMPAIGN USE CASE H14

. B %
|.' -‘I :':".F

f q .,
- " - i 1 .,
L '- b | = ¥
F , d-:.l.-' i ' ¥ .r. FI
J 2 o . k
B AT

.'t
UNLOCK lt‘

¢ 50% i

HASHTAG i E-
UNLOCK ) SHOW US YOUR " s TN

Encourage consumers to post content N #COQRDINATEDCOLO RS

using a hashtag to unlock exclusive
coupons, content and offers, increase
traffic and boost engagement.

) How do you coordinate outfits &gl
‘ with your friends & loved ones?
*‘ Share your ideas to unlock the
t Summit Clothing discount.

‘I | O Vo Vo | i e i Pt P P 1!"’

® PROTIP ) o

Activate your audience to drive brand

exposure by offering extra deals or content if
%
SAVE IN STORE

5 0 OFF & ONLINE

N3 UNLOCKED!

Y L S S,




Customizing the Holidays

Gift wrap your campaigns and add that extra sparkle with a custom campaign. Wyng has an expansive selection of out-of-the-
box use cases to ensure campaign success this Christmas, but with the help of our Professional Services team, we can create

something truly special for your brand.

Here are some recent examples of custom campaigns that we have designed.

PRIZES HOW TO ENTER GALLERY RULES

ON DIBGITAL TODAY
BLU-RAY™ AUB 22

plcosr rius| 2
WORLD MARKET.

WORLDMARKET.COM

Holiday Getaway

Sweepstakes

bai
ANTIOXIDANT
COCOFUSION

YOU COULD
HANG TEN IN HAWAII

19.8968° N, 155.5828° W

" . . HAWAII
A l [ You could win a trip to the famed Yes, pleasa sign me up for communications frem HGTVI
P B V/ 0 Christmas Market Festival in Germany! | agree that HGTV and its affliates may use the information provided for
) A OR marketing purposes consislant with the HGTVY prvacy palicy.
it i e GRAND PRIZE PACKAGE:
vocking goe fime, with ollaew oudio ond viso effcts ond muscfrom the - -
\ et a gt sEE A Trip for 2 to Munich, Germany
7 N Prize includes: Airfare for 2, Hotel, City Excursions, Dining and More. Firsl Mame
3 Plus, a $1,000 World Market Gift Card. S —— =
_ = ﬂ -—i.
P-lus, ) @ Last Name ———
Three First Prizes: o P
A $500 World Market Gift Card i
SWEEPSTAKES ENDS 9/29/17 Ermail
L] L] ~

Enter your email address to get started:

m Sign me up for the Bai-Weekly Newsletter

| verify that I've read and agreed to the official rules and |

18 years or older (19 in AL & NE)

CHASE NECESSARY TO ENTER OR WIN THE COST PLUS WORLD MARKET HOLIDAY GETAWAY SWEEPSTAKES. Open to legal residents of |
uding residents of Puerto Rico, & all other U.S. territories & possessions) who are 21 years of age or clder at the time of entry. Begins 12:01 a.m. ET(
59 p.m. ET 08/29/17. Void in Puerto Rico & all other US temitories & possessions & where prohibited. Subject to Official Rules,
roridmarketsweepstakes.com or by sending a SASE to: Cost Plus World Market Holiday Getaway Sweepstakes Rules Request, 8654 Washington Bq
ty, CA 90232. Sponsor: Cost Plus World Market

am

How aftan do you wateh HGTV at any
time during tha day?

Al least 2-3 times a wook r
Which of the following groups includes

your age’?
Under 18




One Platform, Infinite Digital Campaign Possibilities

Today’s marketers recognize that to build and nurture their online and
mobile audiences to drive purchase intent, they need to be engaging
them through immersive digital experiences that reflect and enhance
what consumers are already doing online.

PREVIEW  PUBLISH

To help, we created the Wyng Digital Campaign Platform, where anyone
can quickly launch custom promotions, quizzes, UGC, meme generators,
co-created video and much more using the most innovative library of
interactive digital experiences to engage their consumers across all
channels and in more than 6,000 different languages.

Silken's Beach Day Giveaway ::

ilken is giving away a limited number of samples of their new Beach Day -
our sample now. This

With Wyng you can leverage our Drag & Drop Builder to equip your

entire team or enterprise with the ability to create, customize, preview,

publish, and even copy and reuse, campaignhs and promotions in the

Wyng Platform. CLICK TO WATCH A CAMPAIGN BUILDING DEMO IN
THE WYNG DRAG & DROP BUILDER

)T -ln'

No special training, no custom coding, all you need is an internet
connection and great idea to launch, customize, and begin seeing
results with Wyng.


https://www.youtube.com/watch?v=xENeyZFgBLY

About Wyng

Wyng builds technology that powers compelling
digital campaigns and promotions for agencies
and brands.

Our culture is rooted in technology and
marketing, spanning diverse disciplines and
decades of experience across mar-tech, adtech,
CX, UX, data, and core mobile and web
technologies.

In 2011, Wyng powered the first ever hashtag
campaign in connection with a Super Bowl ad,
and continues to evolve its platform to align with
shifts in consumer behavior. We believe great
products are defined by intelligent architecture
and a passion for innovation. Wyng is
headquartered in New York City’s NoMad
neighborhood.

To learn more, visit wyng.com


http://www.wyng.com/

About Wyng

3N ups, driving
Jser generated

For over six years, Wyng has
powered the digital campaigns o
eading brands and agencies microsi o5 meaningful
| pation.

worldwide.



http://info.wyng.com/start-with-a-free-trial

