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Revenue	
  and	
  Forecast	
  ($bn)	
  

Key	
  External	
  Drivers	
  	
  
•  Value	
  of	
  private	
  nonresiden4al	
  

construc4on	
  	
  
•  Office	
  rental	
  vacancy	
  	
  
•  Corporate	
  profit	
  	
  
•  Yield	
  on	
  10-­‐year	
  Treasury	
  note	
  	
  
•  World	
  price	
  of	
  steel	
  	
  
•  Consumer	
  spending	
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*	
  Figures	
  are	
  infla4on	
  adjusted	
  2014	
  Dollars	
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Design,	
  bid,	
  build	
  
contracts,	
  47%	
  

Design-­‐build	
  
contracts,	
  22%	
  

Integrated	
  product	
  
delivery	
  contracts,	
  

13%	
  

Construc4on	
  
manager	
  at-­‐risk	
  
contracts,	
  9%	
  

Turnkey	
  
contracts,	
  

9%	
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Retail	
  buildings	
  (e.g.	
  
stores,	
  malls	
  and	
  

restaurants),	
  37.3%	
  

Office	
  buildings,	
  24.9%	
  

Lodging	
  (e.g.	
  hotels,	
  
motels	
  and	
  resorts),	
  

12.9%	
  

Warehouses	
  and	
  
storage,	
  6.7%	
  

Amusement	
  and	
  
recrea4onal	
  

buildings,	
  6.5%	
  

Other	
  buildings	
  	
  
(e.g.	
  parking	
  
garages),	
  5.3%	
  

Farm	
  
buildings,	
  
6.4%	
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Major	
  Companies	
  

2.6%	
  

1.9%	
  

1.5%	
  

1.3%	
  

Turner	
  Construc4on	
  
Company	
  

Whi4ng-­‐Turner	
  
Contrac4ng	
  Company	
  

Clark	
  Construc4on	
  Group	
  
LLC	
  

Tutor	
  Perini	
  Corpora4on	
  

Market	
  Share	
   Major	
  players	
  
	
  
•  A	
  major	
  player	
  is	
  a	
  company	
  that	
  generates	
  

more	
  than	
  5%	
  of	
  industry	
  revenue.	
  	
  

•  Ofen	
  companies	
  that	
  have	
  less	
  than	
  5%	
  market	
  
share	
  are	
  listed	
  if	
  they	
  are	
  fast	
  growing	
  or	
  have	
  
an	
  unique	
  business	
  model.	
  	
  

•  Only	
  the	
  revenue	
  earned	
  by	
  the	
  company	
  in	
  this	
  
industry	
  is	
  calculated.	
  	
  

•  The	
  chart	
  shows	
  the	
  market	
  share	
  of	
  each	
  major	
  
player	
  and	
  the	
  collec4ve	
  concentra4on	
  of	
  all	
  
dominant	
  industry	
  players.	
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Industry	
  Performance	
  
•  The	
  Commercial	
  Building	
  Construc4on	
  industry	
  struggled	
  immensely	
  during	
  the	
  recession.	
  The	
  collapse	
  of	
  the	
  

housing	
  market	
  and	
  its	
  subsequent	
  strain	
  on	
  the	
  financial	
  sector	
  set	
  the	
  stage	
  for	
  a	
  s4fled	
  business	
  sector	
  with	
  lihle	
  
need	
  for	
  new	
  commercial	
  space.	
  A	
  4ghtened	
  credit	
  market,	
  high	
  unemployment	
  and	
  low	
  consumer	
  spending	
  also	
  
contributed	
  to	
  the	
  industry's	
  decline	
  as	
  businesses	
  downsized	
  or	
  closed	
  shop,	
  which	
  halted	
  demand	
  for	
  new	
  office,	
  
retail	
  and	
  warehouse	
  construc4on.	
  Stagnant	
  growth	
  in	
  per	
  capita	
  disposable	
  income	
  also	
  cut	
  into	
  demand	
  for	
  the	
  
hotel	
  and	
  recrea4on	
  market.	
  As	
  a	
  result,	
  industry	
  revenue	
  is	
  expected	
  to	
  fall	
  at	
  an	
  average	
  annual	
  rate	
  of	
  0.2%,	
  to	
  
$143.8	
  billion	
  over	
  the	
  five	
  years	
  to	
  2014.	
  

•  Commercial	
  construc4on	
  typically	
  lags	
  behind	
  the	
  overall	
  economy	
  by	
  one	
  to	
  two	
  years,	
  due	
  in	
  part	
  to	
  the	
  length	
  of	
  
construc4on	
  contracts	
  and	
  the	
  pipeline	
  of	
  projects	
  that	
  general	
  contractors	
  keep	
  on	
  the	
  books.	
  Industry	
  revenue	
  
began	
  to	
  shrink	
  in	
  2009,	
  plumme4ng	
  28.2%,	
  and	
  dropped	
  another	
  28.8%	
  in	
  2010.	
  During	
  those	
  years,	
  most	
  
contractors'	
  backlogs	
  dried	
  up,	
  and	
  many	
  operators	
  cut	
  prices	
  to	
  stay	
  compe44ve,	
  leading	
  profit	
  margins	
  to	
  narrow	
  
significantly.	
  In	
  2012,	
  the	
  average	
  margin	
  dropped	
  to	
  1.9%	
  of	
  revenue	
  from	
  3.0%	
  in	
  2009.	
  Profit	
  margins	
  are	
  
expected	
  to	
  make	
  up	
  some	
  ground	
  in	
  2014,	
  reaching	
  2.0%	
  and	
  showing	
  modest	
  improvement	
  as	
  economic	
  recovery	
  
s4mulates	
  demand	
  for	
  new	
  commercial	
  construc4on	
  and	
  operators	
  gradually	
  regain	
  pricing	
  power.	
  

•  Addi4onally,	
  strong	
  demand	
  from	
  key	
  downstream	
  markets	
  has	
  caused	
  an	
  increase	
  in	
  demand	
  for	
  new	
  commercial	
  
construc4on.	
  In	
  the	
  five	
  years	
  to	
  2014,	
  corporate	
  profit	
  is	
  an4cipated	
  to	
  increase	
  at	
  an	
  annualized	
  9.6%	
  rate,	
  
indica4ng	
  a	
  healthier	
  and	
  stronger	
  business	
  sector.	
  Coupled	
  with	
  decreasing	
  office	
  vacancy	
  rates,	
  these	
  factors	
  are	
  
expected	
  to	
  cause	
  industry	
  revenue	
  to	
  increase	
  by	
  16.0%	
  in	
  2014.	
  Overall	
  improvements	
  across	
  the	
  US	
  economy	
  will	
  
boost	
  strong	
  industry	
  growth	
  during	
  the	
  next	
  five	
  years,	
  with	
  the	
  need	
  for	
  new	
  construc4on	
  returning	
  as	
  businesses	
  
expand	
  to	
  meet	
  growing	
  consumer	
  demand.	
  Over	
  the	
  five	
  years	
  to	
  2019,	
  industry	
  revenue	
  is	
  an4cipated	
  to	
  grow	
  at	
  
an	
  average	
  annual	
  rate	
  of	
  5.4%,	
  to	
  reach	
  $186.7	
  billion.	
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*	
  Figures	
  are	
  infla4on	
  adjusted	
  2014	
  Dollars	
  

Year	
   Revenue	
  ($m)	
   Establishments	
  (Units)	
   Enterprises	
  (Units)	
   Employment	
  (Units)	
   Wages	
  ($m)	
  
Office	
  Rental	
  

Vacancy	
  Rate	
  (%)	
  
2005	
  

174,218.20	
   53,947	
   53,555	
   1,769,661	
   83,593.70	
   12	
  
2006	
  

196,934.80	
   56,223	
   55,793	
   1,959,765	
   96,583.70	
   12	
  
2007	
  

195,839.80	
   60,558	
   60,018	
   1,883,491	
   100,241.70	
   10	
  
2008	
  

201,971.40	
   60,639	
   60,104	
   1,932,995	
   104,823.10	
   12	
  
2009	
  

145,021.80	
   58,867	
   58,305	
   1,684,029	
   74,927.70	
   15	
  
2010	
  

103,231.20	
   58,814	
   58,125	
   1,509,478	
   56,647.70	
   15	
  
2011	
  

102,683.20	
   58,524	
   57,949	
   1,407,847	
   57,344.50	
   17	
  
2012	
  

110,221.30	
   58,536	
   57,930	
   1,469,624	
   60,518.40	
   16	
  
2013	
  

123,924.60	
   61,669	
   59,755	
   1,505,443	
   62,352.30	
   16	
  
2014	
  

143,786.00	
   65,797	
   62,523	
   1,560,064	
   65,747.90	
   15	
  
2015	
  

152,744.50	
   68,038	
   63,889	
   1,590,237	
   67,974.20	
   13	
  
2016	
  

163,906.20	
   70,773	
   65,597	
   1,590,989	
   69,648.00	
   13	
  
2017	
  

174,927.20	
   73,268	
   66,927	
   1,675,471	
   73,611.50	
   12	
  
2018	
  

177,347.90	
   74,483	
   67,946	
   1,722,966	
   75,701.00	
   11	
  
2019	
  

186,675.80	
   76,452	
   69,237	
   1,837,030	
   78,573.10	
   11	
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  II	
  –	
  	
  
US	
  Commercial	
  Building	
  Construc4on1,2	
  

•  The	
  market	
  size	
  is	
  based	
  on	
  the	
  North	
  American	
  Industry	
  Classifica4on	
  System(NAICS).	
  
NAICS	
  is	
  the	
  standard	
  used	
  by	
  Federal	
  sta4s4cal	
  agencies	
  in	
  classifying	
  business	
  
establishments	
  for	
  the	
  purpose	
  of	
  collec4ng,	
  analyzing,	
  and	
  publishing	
  sta4s4cal	
  data	
  
related	
  to	
  the	
  U.S.	
  business	
  economy.	
  

•  This	
  report	
  covers	
  NAICS	
  category,	
  23622a	
  Commercial	
  Building	
  Construc4on.	
  

•  This	
  industry	
  includes	
  companies	
  that	
  are	
  primarily	
  responsible	
  for	
  work	
  on	
  the	
  
construc4on	
  (i.e.	
  new	
  work,	
  addi4ons,	
  altera4ons,	
  maintenance	
  and	
  repairs)	
  of	
  office,	
  
retail,	
  hotel,	
  agricultural	
  and	
  entertainment	
  buildings.	
  Par4cipants	
  are	
  general	
  
contractors	
  or	
  project	
  managers.	
  This	
  industry	
  excludes	
  ins4tu4onal	
  buildings	
  (e.g.	
  
hospitals	
  and	
  schools),	
  heavy	
  industrial	
  buildings	
  (e.g.	
  factories	
  and	
  power	
  plants)	
  or	
  
infrastructure	
  (e.g.	
  communica4ons	
  towers	
  or	
  oil	
  pipelines).	
  

•  The	
  next	
  slide	
  shows	
  a	
  complete	
  list	
  of	
  segments	
  covered	
  in	
  this	
  market	
  size	
  and	
  
forecast.	
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1	
  North	
  American	
  Industry	
  Classifica4on	
  System.	
  (2013,	
  September	
  13).	
  Retrieved	
  January	
  22,	
  2014,	
  from	
  census.gov:	
  hhp://www.census.gov/eos/www/naics/	
  	
  
2	
  NAICS	
  Associa4on.	
  (2014,	
  January	
  22).	
  423610	
  Electrical	
  Apparatus	
  and	
  Equipment,	
  Wiring	
  Supplies,	
  and	
  Related	
  Equipment	
  Merchant	
  Wholesalers	
  .	
  Retrieved	
  January	
  22,	
  2014,	
  from	
  naics.com:	
  
hhp://www.naics.com/censusfiles/ND423610.HTM	
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1	
  North	
  American	
  Industry	
  Classifica4on	
  System.	
  (2013,	
  September	
  13).	
  Retrieved	
  January	
  22,	
  2014,	
  from	
  census.gov:	
  hhp://www.census.gov/eos/www/naics/	
  	
  
2	
  NAICS	
  Associa4on.	
  (2014,	
  January	
  22).	
  423610	
  Electrical	
  Apparatus	
  and	
  Equipment,	
  Wiring	
  Supplies,	
  and	
  Related	
  Equipment	
  Merchant	
  Wholesalers	
  .	
  Retrieved	
  January	
  22,	
  2014,	
  from	
  naics.com:	
  
hhp://www.naics.com/censusfiles/ND423610.HTM	
  

•  The	
  primary	
  ac4vi4es	
  of	
  this	
  industry	
  are	
  
•  Office	
  building	
  construc4on	
  
•  Hotel	
  and	
  motel	
  construc4on	
  
•  Restaurant,	
  cafe	
  and	
  bar	
  construc4on	
  
•  Retail	
  store	
  construc4on	
  
•  Shopping	
  center	
  or	
  shopping	
  mall	
  construc4on	
  
•  Commercial	
  warehouse	
  construc4on	
  
•  Service	
  and	
  gas	
  sta4on	
  construc4on	
  
•  Auto	
  service	
  and	
  sales	
  store	
  construc4on	
  
•  Entertainment	
  and	
  recrea4on	
  building	
  construc4on	
  (e.g.	
  casinos,	
  gyms,	
  

cinemas	
  and	
  arenas)	
  
•  Radio	
  and	
  television	
  broadcast	
  studio	
  construc4on	
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