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Executive Summary

The Technology Benchmarking Survey serves as a baseline for the adoption of technology by electrical  
distributors. For the fourth year in a row, the survey provides valuable feedback about the implementation of  
technology, identifiable areas where NAED can facilitate improvement, and the industry’s ongoing technology 
issues and challenges. 

Overall the use of technology continues to rise as electrical distributors increase the use of devices among 
their employees, and enhance their websites to answer the call for better, faster, and more responsive 
websites.  Companies are providing more online features and ways to communicate with their end users in teh 
shift from merely providing great customer service, but a great customer experience. 

Methodology

The NAED’s Channel Advantage Partnership (CAP) Council funded primary and secondary research as a basis for 
this study. For primary research, NAED fielded an online survey of electrical distributors in the summer of 2014. 
Over 100 respondents working in Information Technology and related fields gave feedback on how technology  
is used within their companies. The development of the survey was overseen by NAED’s Strategic Technology  
Task Force.  Secondary research (included in the full report) provides additional details on the importance of  
technology in today’s business and recommendations  
to integrate technology in your business strategy. 

	
    


sales in volume

under $9.9 million

$10 million - $24.9 million

$25 million - $99.9 million

$100 million - $399.9 million

12%	
14%
47%
19%
8% above $400 million

Distributors ongoing concerns remain the same as participants identified data accuracy as the number one 
concern, followed closed by data security. 

Important Technology Issues in 2014

Ensure data in our business system is  
accurate and up to date

100%

*Totals will not equal 100% since multiple responses were allowed

Ensure data security across all locations 
and devices

96%

Find a reliable source for product 
information

92%

Find a reliable source for accurate 
pricing information

90%



4TECHNOLOGY BENCHMARKING SURVEY

Websites and E-commerce

This year’s participants noted that 94% of their companies 
have a website that can perform a range of online activities 
and functions. E-commerce capabilities continue to grow 
as 61% of respondents report having this function with 
another 13% actively investigating it. The same percent-
ages apply to ordering product online with 61% stating it 
is available today while 13% are actively investigating it. 
In addition, 8% of total sales were reported to be entered 
online in a “typical” month.  This is up from 2013 when 5% 
of total sales were entered online. 

10%

8%

6%

4%

2%

0%

Total Sales Entered Online:

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Online activities

*Totals will not equal 100% since multiple responses were allowed

Review general 
 information

Check prices or 
request a quote

Look at pictures  
of products

Review invoices, 
statements or  

paying invoices

2014

5%8%

2013

Basic E-commerce Capability

Login Capability

Search results provide customer specific pricing across the website

Customized online products catalog search results

Linked to business management software/ERP for real time results

Personal product lists

Sales tax and shipping estimate

Online payment capability

Research  
products or  
applications

None of theseFind the nearest 
branch with  

materials in stock

79% 76% 61% 53% 50% 50% 13%

66%

57%

52%

51%

51%

36%

31%

*Totals will not equal 100% since multiple responses were allowed
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Online Features

Company locations and contact information

98%

Links to manufacturer websites

81%

Search function

73%

Product specification sheets

66%

Technical specification sheets

59%

Price quotes

55%

Current stock levels

52%

Technical drawings

43%

Frequently asked questions (FAQs)

42%

Material Safety Data Sheets (MSDS)

38%

Live chat capabilities

10%

Purchase suggestions similar to Amazon 
(Items others have purchased with this products, accessories)

11%

Links to business/social media outlets
(Facebook, Google+, Twitter, YouTube etc.)

59%

*Totals will not equal 100% since multiple responses were allowed

Search Functions

Search by Product category

Search by Manufacturer part number

Search by Manufacturer/Brand name

Search results provide product images

Search by Customer part number

Search by Customer Brand name

Search results provide product comparisons

None of these

80%

71%

53%

49%

27%

13%

80%

80%

*Totals will not equal 100% since multiple responses were allowed
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Laptop computers

88% 
Smartphones 
(iPhone, Android phone, 
Blackberry, Windows 
phone, etc.)

84% 
Tablet computers 
(iPad, Samsung  
Galaxy tablet,  
Kindle Fire etc.)

78% 

Mobile Technology

*Totals will not equal 100% since multiple responses were allowed

Technology In The Office

Technologies to “Run” the Business Available Today

Electronic Data Exchange (EDI)

87%

Online Meetings/Web Conferencing 
(GoToMeeting, TelSpan, WebEx, etc.)

71%

Bar Coding/Scanning

66%

GPS Locating Software

59%

Wireless Inventory Control (RFID)

41%

Truck Routing Software

40%

Customer Relationship Management (CRM)

32%

Sales Force Automation (SFA)

20%

*Totals will not equal 100% since multiple responses were allowed

Primary Source for Pricing Information

Industry Data 
Exchange  
Association (IDEA)

Trade Service

Directly from the 
manufacturer

Other

34%

24%

37%

4%

Social Media Use

65%
facebook

49%
TWITTER

51%
LINKEDIN

*Totals will not equal 100% since multiple responses were allowed
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Full Report:

The full report includes a comprehensive listing of the survey results that impact the use and implementation of technology 
by electrical distributors. It can found on the NAED website and is free to NAED members. 

It also features secondary by PricewaterhouseCoopers, Deloitte Digital, MITSloan, Forrester Research, Baker Tilly Virchow 
Krause and others. Ideas and recommendations to integrate greater uses of technologies in your business strategy are fea-
tured throughout the report, including articles on: 

Search engine optimization

Building a cross-channel marketing plan

Five misconceptions many leaders make regarding their web presence

To add perspective to the findings, the full report also presents results from the 2014 Contractor Technology Benchmarking 
Survey, also conducted during the summer of 2014 by NAED. It was a co-branded survey with the Independent Electrical 
Contractors Association (IEC) and the National Electrical Contractors Association (NECA) to gather data about how electrical 
contractors use technology.  Responses are included for comparison and can be used by electrical distributors to help set 
technology goals that will best meet the needs of their customers.

Funding for the study was provided by the NAED Foundation’s Channel Advantage Partnership (CAP), 49 electrical distribu-
tors and manufacturers dedicated to research for the betterment of the industry. Please visit www.naed.org/research for more 
information.  Additional input was given by NAED’s Strategic Technology Task Force. They develop resources and offer recom-
mendations to keep NAED membership up to date on the latest technological innovations and solutions to further cement 
the viability of the channel’s future. 




