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Having an understanding of today’s patients and the steps they take as they
navigate the selection of a caregiver, diagnosis and treatment will be crucial in
order to provide a positive patient experience.
Acting now as a “buyer,” the patient is more empowered than ever before — gathering information and
carefully weighing the options before ever setting foot in a doctor’s office. This change in the patient
conscious, combined with increasing pressure from value-based care to improve patient outcomes and
limit readmissions, will play an important role in any patient’s journey.

START

1. Awareness

Consider how digital advertisements or thought
leadership articles might get you in front of the
right audience at the right time.
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Evaluation
and Research
62% of smartphone owners
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3

have used their phone in the past
year to look up a health condition.

3. Engagement

Use marketing channels to share unbiased
information to help potential patients live a healthy
lifestyle and be upfront about costs and expectations.
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6

Decision
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Consideration
54% of millennials

There were about

800,000

online consultations in the U.S.
in 2015.

look online before
choosing a doctor.

6. Check In

Strive for a service culture that puts the patient’s
needs first. This means, plenty of face-to-face
contact, and even tailoring technology to ensure
the check-in process is seamless and easy.
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Assessment

54% of patients are very comfortable

with their providers seeking advice
from online communities to better
treat their conditions.
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Treatment
3-4% of internet users have
posted their experiences with
health care service providers or
treatments online.
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9. Payment Experience

Make it a priority to help your patients understand
their bills, offer up payment plans, and several types of
payment options to make forking over the money easier.

NEED HELP
OPTIMIZING

YOUR

FINISH
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PATIENT-

BUYER

JOURNEY?

11. Loyalty

Make it a point to gather patient feedback
regularly in the form of electronic patient
surveys. From there, analyze the results and
improve the areas that need it — all while
maintaining an open line of communication.

10. Post op/visit

Follow up post-op via
text message or consider
sending reminders to move
via a fitness tracker.

Contact Brandigo at hello@brandigo.com to learn the secrets
to enhance every aspect of your patients’ experience.
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