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Customer 34% NPS

Satisfaction

MEASUREMENT
METHODS

56% measured customer
satisfaction through CSAT .
and 34% indicated they use NPS. S6% CSAT

Highest Ranking

CUSTOMER
EXPECTATIONS

Knowledgeable, polite and friendly agents

Calls answered quickly/short waiting times
First call resolution/queries resolved quickly

Customers don't want multiple call transfers

Personalized experience
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90% 2-3X

EFFICIENCY QUALITY

Faster time-to-market Test coverage Faster time per test
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