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Welcome to the 7th edition of our Reputation Awards event: 
A long journey started in 2013

2014
Reputation as driver 
of the CUSTOMER 

JOURNEY

2013
Reputation as a 

BUSINESS 
DRIVER 

2015
The relevance of 
ENTERPRISE

2019
Reputation 
Judgement 

Day

2016
The consumer of 

“tomorrow”:   
MILLENNIALS

2017
Building reputation 

through the right  
CONTENTS AND 

MEDIA MIX

2018
The ROLE OF CSV

in driving 
reputation equity
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We are today in a new era where businesses are called to take a stance
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Data Usage Inclusion Gender equality Environment 
Protection
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2019

Reputation 
Judgement 

Day
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New Heights

Declines

Inflection Point
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Paule Ansoleaga Abascal 
Director

Rothschild & Co

Paule studied Industrial Engineering in Bilbao and Copenhagen

She started her career in business consulting (Accenture) in Spain
and subsequently moved to Paris to study an MBA. She then
moved to London where she lived and worked for 6 years (Capital
Markets, Bank of America Merrill Lynch “BofAML”).

Then she moved to Milan, where, career-wise, she had to start all
over again. She learned Italian while commuting to Lugano to work
for a small private bank (Banca Zarattini).

Once she mastered the language, she found a job in Milan, at
Rothschild & Co (Asset Management division), where she currently
works as a Director, responsible for the Italian wholesale business
and for the Spanish market.
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A special guest… 
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Reputation Judgement Day 

Companies are now 
scrutinized on all aspects 

of their business:

ethics, leadership, 
values, and beyond
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Reputation Judgement Day: 2019 most reputed companies in Italy
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3rd Session: 

2019 most reputable companies in Italy
30’

2nd Session:

Implications for companies, how to guarantee business value
45’

1st Session:

2019 Reputation Mega Trends 2019
45’
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Reputation Judgement Day: 2019 most reputed companies in Italy
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1st Session:

2019 Reputation Mega Trends 2019

3rd Session: 

2019 most reputable companies in Italy
30’

45’
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Implications for companies, how to guarantee business value
45’
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Alessandro d’Este 
CEO,

Ferrero Italia

Nazzarena Franco
CEO, 

DHL Express Italia

Sergio Solero
President & CEO,

BMW Italia

Nicoletta Luppi
President & CEO,

MSD Italia

Opening

Fabio Ventoruzzo
Vice President

Reputation Institute
Italy & Switzerland

1st Session: 2019 Reputation Mega Trends
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Social Movements pose new issues to 
Leaderships and Society at large

Power has become more available and comes 
from innovation and initiative

#1 A new paradigm emerged: the inalienable right to participate
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New Power requires to be actionable, 
connected and extensible

#2 The «consumption» focus is over: the future will be a battle over mobilization

CONSUMING

SHARING

SHAPING

FUNDING

PRODUCING

CO-OWNING

Source: Jeremy Heimans and Henry Timms – New Power (2017)

THE PARTICIPATION SCALE

Exponential Organizations (ExO) are today 
winning business and social issues

Source: Salim Ismail – Exponential Organizations  (2014)

MARKET CAP TO A BILION

Traditional 
consumption

Sharing 
people’s 

ideas
Adapting 

ideas
Crowd-
funding

Creating 
contents 
within a 

peer

Having 
ownership 
in contents
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#3 New Capitalism requires a vision to maximize Corporate Value

“Unnerved by 
fundamental economic 
changes and the failure 
of government to 
provide lasting 
solutions, society is 
increasingly looking to 
companies, both public 
and private, to address 
pressing social and 
economic issues”

Firms focused on the Long-Term exhibit

Stronger fundamentals and performance

Source: McKinsey Global Institute in cooperation with FCLT Global

Focusing on the Long-Term exhibit
stronger fundamentals and performances

Business is called to be engaged into 
Society to set new leaderships 

Source: 2019 BlackRock CEO Letter
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#4 Higher Purpose stresses the urgency for a Corporate Character 

xxxx The rising importance of Corporate Activism 
to shape Public Perception  

Source: Stefano Zambon (University of Venice)

The decreasing contribution of Financial Reports 
to all Company related info used by investors
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2019 Reputation Mega Trends
Panel discussion
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Purpose & ActivationLeadership & Vision

Social Tension & New Power The new Participation Paradigm
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Reputation Judgement Day: 2019 most reputed companies in Italy
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1st Session:

2019 Reputation Mega Trends 2019
45’

2nd Session:

Implications for companies, how to guarantee business value
45’

3rd Session: 

2019 most reputable companies in Italy
30’
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Alessia Carnevale
Head of Risk Management

Nexi

Roberto Chieppa
Chief Marketing & 
Customer Experience 
Officer

Fastweb

Michele Antoniazzi
Senior Vice President HR

Ferrari

Andrea Maldi
CFO and Executive Board 
Member

Borsa Italiana

Opening

2nd Session: Implications for companies, how to guarantee business value
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Michele Tesoro-Tess
Executive Vice President

Reputation Institute 
Italy & Switzerland
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Marketing implications: new KPIs to better explain the customer journey

TARGET

PROMPTED 
AWARENESS

FAMILIARITY

REPUTATION 

I know who you are

I know you well

I love you

I chose you

52,5%

25,6%

16,2%

13,5%

100%

Funnel

INTENTION
to BUY

NPS relationship with Reputation

R² = 0,9141

-50%

-30%

-10%

10%

30%

50%

70%

90%

0 20 40 60 80 100

RepTrak® Pulse
N

P
S

Source: Reputation Institute – Italy RepTrak® Pulse 2019
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Financial implications: reputation “moves” markets

21 Feb 2019 “Nike’s stock falls down 1.9 percent 
after Duke star is hurt as his sneaker comes apart”

Nike’s 2018 “Dream Crazy values campaign” 
drives stock value and online sales 

+ $5,8 Bio 
(1 week)

- $ 2.6 Bio
(1 day)
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Risk implications: all risk types have multiple reputation impact

-9,1

-7,6
-6,5 -6,1

-5,1
-4,0

-3,2

Leadership Performance Citizenship Governance Product Innovation Workplace

Most affected reputation driversProduct & 
Services

Workplace

Governance

Governance

Citizenship

Leadership

Performance

Dimensions

Product Defect

Large staff lay-off

Data Privacy violation

Non transparency in accounting 
measures

Poor environment respect 
measures

Financial scandal involving CEO

Missing Financial targets

Risks

Source: Reputation Institute – Italy RepTrak® Pulse 2019
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REWARDING

PURPOSE LED SUCCESSFUL 
ENTERPRISE

I would work for 
your company

24,2%

75,8%

Offers equal opportunities in the 

workplace / Rewards its employees 

fairly / Demonstrates concern for the 

health and well-being of its 

employees

Product quality / Innovation / 

Transparency / Social Role / 

Leadership / Stability
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HR implications: talents today chose companies for different reasons

Source: Reputation Institute – Italy RepTrak® Pulse 2019
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Implications for companies, how to guarantee business value
Panel discussion
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HRRisk

FinancialMarketing
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Reputation Judgement Day: 2019 most reputed companies in Italy
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1st Session:

2019 Reputation Mega Trends 2019

2nd Session:

Implications for companies, how to guarantee business value

3rd Session: 

2019 most reputable companies in Italy

45’

45’

30’
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Italy RepTrak® Study 2019

The largest study on Corporate Reputations in Italy.
Companies included are players from 15+ industry
sectors. No fees are required to be part of the study.

• stakeholder: Informed General Public in Italy

• methodology: internet based survey

• data collection: Jan 2019 (every year since 2006)

• sample size: 40.000+ ratings

• # companies: 388

• # industries: 19

The largest and most updated study on Corporate Reputation in Italy
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Source: Reputation Institute – Italy RepTrak® Pulse 2011 - 2019
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In 2019 corporate reputations recover an upward trend…



The presentation is confidential and contains proprietary information and intellectual property of Reputation Institute, whic h may not be reproduced or disclosed without 

the express written permission of Reputation Institute. RepTrak® is a registered trademark of Reputation Institute. © 2018 Re putation Institute, all rights reserved.

Understanding the reputation of your industry is the fundamental first step

Rank Industries Reputation

1 Luxury Products 74,63

2 Electrical & Electronics 72,67

3 FMCG - Food 72,65

4 Automotive 72,56

5 Streetwear 72,39

6 Industrial 71,53

7 FMCG - Home & Personal Care 71,50

8 FMCG - Beverage 71,31

9 Financial - Diversified 70,96

10 Entertainment - Media 70,43

11 Retail 69,38

12 Logistic 68,66

13 Pharmaceutical 67,91

14 Tourism 64,11

15 Financial - Insurance 63,96

16 Telco 61,70

17 Energy & Utilities 60,51

18 Financial – Bank 59,14

19 Entertainment – Gaming 58,08

59,58

+ 2,59 pts.

56,99

42,31

76,71

+ 34,40 pts.

POOR WEAK AVERAGE STRONG EXCELLENT
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Source: Reputation Institute – Italy RepTrak® Pulse 2019

Gaming

Tourism
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Companies operating in Italy

Awareness > 40%

Companies in the Global RepTrak®100
Top 100 companies for Reputation Globally

Companies belonging to
TOP200 Mediobanca, TOP15 Banks,

TOP 15 Insurance players

The criteria applied YoY to build our official ranking
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The Most Reputable Companies in Italy in 2019 by Reputation Institute

Source: Reputation Institute – Italy RepTrak® 2019
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Thank you

Reputation Awards 2019

CON IL SUPPORTO DI


