
US Measurement Tracker &  
Membership Program
Combine the power of reputation measurement with executive knowledge-sharing 

Measurement 
Continuous measurement & benchmarking  
configured to your goals

Membership 
Premier global network of the most senior 
reputation executives

ustracker@reputationinstitute.com
Join today

What is my  
company’s reputation?
How can I learn from those who  
manage their reputation well?



Measurement

ustracker@reputationinstitute.com
Start tracking

RepTrak®

Measurement
Connects emotional bond  
with rational behaviors
RepTrak® Pulse Score
23 Attributes Analysis
Supportive Behaviors Analysis
Industry Driver Analysis
Brand Alignment Battery
CSR Alignment Battery
Risk Readiness Battery

Reputation 
Benchmarking
Compare to top companies  
and key competitors
RepTrak® US Top 10 Index
Select three companies  
for comparison*
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Customer
Experience

Messaging 
Effectiveness

Touchpoint
Analysis

Demographic
Segmentation

Stakeholder 
Engagement
Understand how your 
company delivers against 
stakeholder expectations
Touch Point Analysis
Messaging Effectiveness
Demographic Segmentation
Customer Experience

How do we de�ne  
reputation?

How do we measure  
reputation?

Reputation is a perception about the degree of admiration, positiv e feelings, esteem and trust  

an individual has for an organization. Reputation is rooted in an a ssessment of the performance of  

an organization over time, including in the past and with expec tations about the future. 

Additionally, a reputation is only relevant in the context of comparison and it is always an average  

of what a subgroup believes to be true. 

The Reputation Institute created the RepTrak ®  method, to provide companies with a standardized 

framework for enabling the identi�cation of factors that drive re putations and for benchmarking their 

corporate reputations internationally.

RepTrak ®  is the world’s �rst standardized and integrated tool for tracking corporate reputations globally 

across stakeholder groups. The RepTrak ®  Model is a tool that tracks 23 key performance indicators 

grouped around 7 reputation dimensions that research has proven  to be e�ective in getting stakehol -

ders to support the company.

The beating heart of the RepTrak ®  Model is the Pulse. The RepTrak ®  Pulse measures the health of a 

company’s overall reputation with consumers. The RepTrak ®  Pulse score is based on four statements 

regarding the esteem, good feeling, trust, and admiration that consumers feel  towards a company. 

The RepTrak ®  Monitor evaluates the degree to which a particular dimension a�ects the emotional bond 

between a particular stakeholder group and a company, and it determines which dimensions have the 

highest impact on support and recommendation. 

The RepTrak ®  Monitor is the cornerstone of e�ective reputation management  because it enables 

companies to de�ne its current perception, identify key drivers of reputation and actively in�uence 

what matters most. Establishing a good reputation is not a goal in itself; the ultimate goal is getting 

stakeholders to support the company in order to enhance organiz ational and �nancial performance. 

Supportive behaviors can be shown in various areas, such as the  willingness to purchase products from 

a company or to invest in company stock. 

Dimensions of Reputation RepTrak® Pulse       Supportive Behavior

Products & Services

Innovation

Workplace

Governance

Citizenship

Leadership

Performance

Purchase

Recommend

Crisis proof

Verbal support

Invest

Work

Questions? Contact Seth Kerker: Skerker@ReputationInstitute.com    © 2013 Reputation Institute.  All rights Reserved.

Global RepTrak®  (formerly Global Reputation Pulse)

Logos
Center Logo

“Global RepTrak®”

Full Scorecard (with attributes)
“RepTrak® Deep Dive”

Pulse Model
“RepTrak® Pulse”

Full Scorecard (no attributes)
“RepTrak® Deep Dive”

Collapsed Scorecard
“Global RepTrak®” 

Pulse
RepTrak®
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Citizenship

Profitable
Strong growth prospects

Better results than expected

Well organized
Appealing leader

Excellent managers
Clear vision for its future

Environmentally responsible
Positive influence on society

Supports good causes
Fair in business

Behaves ethically
Open and transparent

Offers equal opportunities
Rewards employees fairly
Employee well-being

Innovative
First to market
Adapts quickly

High quality
Value for money
Stands behind products
Meets customer needs
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RepTrak®

RepTrak®

Tracking Integrity
Survey Methodology RepTrak® extended deep dive framework configured to your goals

RepTrak® Database 10 years data, KPIs, metrics from 800,000+ ratings per year
Continuous Measurement 2,000 ratings per year, 500 ratings per quarter – CAWI

Stakeholders US general population with prompted familiarity
Statistical Validity Unidimensional convergent validity & fit, nomological validity
Quarterly Report RepTrak® trend analysis, benchmarking, gap analysis, risk mapping

Quarterly Workshop Expert-led results discussions with your team focused on stakeholder messaging,  
brand alignment, CSR alignment and risk readiness

RepTrak® The gold standard of reputation measurement 



...and many more

ustracker@reputationinstitute.com
Join today

Meet some of the members:

Membership

Executive  Best 
Practice Workshops
Idea-sharing with peers
3 Meetings annually

Annual member summit

Live, member case studies

Expert-led workshops

Executive Training
Build organizational 
competencies
Member-directed research

Quarterly webinars

35+ On-demand courses

Reputation research library

On-demand insights from  
RI executives

Join more than 100
global member companies

Senior Vice President, 
Fedex

FedEx connects people 
and possibilities around 
the world, linking small 
businesses to the 
global marketplace and 
supporting communities 
in challenging times. To be 
ranked among the most 
reputable companies 
is a great honor, and a 
reflection of what our 
325,000 team members 
strive to deliver every 
day—an outstanding  
FedEx experience.” 



US TRACKER MEASUREMENT  
& MEMBERSHIP PROGRAM

About Reputation Institute
Reputation Institute is the world’s leading reputation research-
based consulting and advisory firm. The work of RI enables many 
of the world’s leading companies to make more confident business 
decisions that build and protect reputation capital, analyze risk and 
sustainability topics, and drive competitive advantage. 

RI’s most prominent management tool is the RepTrak® model 
for analyzing the reputations of companies and institutions — 
best known via the Forbes-published Global RepTrak® 100, the 
world’s largest study of corporate reputations – as well as Country 
RepTrak® and City RepTrak® studies that look at reputation across 
organizations within a given geography.

President and CEO, 
The LEGO Group

We believe the 
(RepTrak®) survey is a 
great way to measure 
how we perform as a 
company and we remain 
dedicated to continue 
to live up to the 
expectations children, 
parents and other 
stakeholders  
have on us.”

Pricing 

1 Year 3 Year

US Tracker Measurement & Membership $65,000 $180,000

                                                     Add a Company* $7,500 $20,000

Other Programs:

US Continuous Measurement  
Tracker Program

 
$50,000 

 
$135,000

US RLN Membership $35,000 $90,000

* Assumes a minimum of 50% prompted level of familiarity


