Pillar Content Creation: The Future of SEO

Chris Prudente



Learn how to craft a content marketing strategy that both
humans and search engines will love



BY THE END OF TODAY’S SESSION,
YOU WILL

An understanding of the changes occurring in the SEO landscape
Learned about content pillars, a new approach to content strategy

An understanding of how to build a content resource page



How have you
approached SEO up
to this point?




THE HUMMINGBIRD UPDATE

Google’s current search
algorithm

Designed to better understand
searcher’s intent

Parses phrases instead of
keywords using NLP
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THE SEARCHER HAS CHANGED

e The rise of mobile search
e Voice search

e Importance of long tail keywords



WHAT TOP SEOs DO DIFFERENTLY

*  Moved away from only optimizing around exact match keywords
*  Produce comprehensive & semantic-rich content around specific topics
*  Emphasize SEO-friendly site architecture and consistent internal linking

«  Aggressively promote their content through link building and content recycling



Think of your content
like a series of pillars, a
stabilizing foundation
for your content plan.




A website page that covers a topic in depth and 1s linked to a
cluster of related content.



TOPIC CLUSTER METHODOLOGY

Key

‘ Core topic
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TOPIC CLUSTER METHODOLOGY

What is a qualified
prospect?

Qualification
frameworks?

‘ Core topic

When to

disqualify?
Sub topic

I Hyperlinks

Qualifying
leads

Why disqualifying
isn’t a bad thing

What is BANT?






BENEFITS OF UNGATING CONTENT

e Attracts organic traffic
e Increase in quality conversions

e Solves for the person visiting your page



THE 10X CONTENT PILLAR PAGE




SlllE ® Owned content +
: outbound links
“Bookmarkable”

reference page

¢.g. Customer Acquisition
Strategies for
Entrepreneurs
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7 STEPS TO CREATE A 10X CONTENT
PILLAR PAGE

Choose a core topic

Identify sub topic cluster

Create & optimize content pillar page

Repurpose pillar page into a downloadable offer
Create blog posts for needed sub topic cluster content
Link relevant content to content pillar page

Create a conversion path to access pillar page from your website



Let’s see how we helped this marketer create their business’
first ungated, 10x content pillar page.

Content pillar resource page Downloadable content offer

The CX Professional's Guide to Text Analysis

Text analysis is the process of deriving high-quality information from text.

THE
DF)WN}.OADWHITE PAPER CX PROFESSIONAL’S
: GUIDE TO

SELECTING THE
CORRECT METHOD
AND TOOL
FOR TEXT ANALYSIS

Click the link to go directly to a specific step i Terminology e

youfogt might needlt e cbacktestamays s | Clrifyha thaewhy thre st etuma




Etuma helps businesses
transform unstructured
text data into business
decision-making
information.



Core topic = text analysis

The CX Professional's Guide to Text Analysis C Ore tOp i C ShOuld
Text analysis is the process of deriving high-quality information from text. b e a b r O a d te r m
([ J

DOWNLOAD WHITE PAPER
First Name®

The term:

* Is between 2-4 words in length
 Is industry specific, educational

* Supports product or service

e “Head tail” keyword

. Terminology

analysisisan  Clarify nd tharswhy there isn't
h.¢ everybody agrees

Il established terminology (th.¢ everybody agrees upon).







CX Professional’'s Guide to Text
Analysis

Categorizing
customer comments

Text analysis
solution requirement

Categorization TEXT Text analysis
system ANALYSIS reporting requirements

Correct
analysis method

Text
analysis tool



PILLAR PAGE LAYOUT TIPS

Core topic referenced in page title
Core topic referenced in URL
Top navigation

Core topic referenced in H1 tag
Definition of core topic (if
applicable)

Conversion-focused landing page

elements

Anchor-linked table of contents
Images with core topic referenced
in alt text

H2 tags for section headers
Related core topic terms
throughout the page’s content
Links to relevant internal resources
Links to relevant external
resources

Back to top button



“We are rece1ving about

(if you measure by quality)
compared to before the text analysis
content pillar.”



GROWING YOUR
PILLAR PAGE



Your pillar page 1s always under construction.

Maintenance, updates, and additions are needed to keep it performing at a high level.

SOURCE: FLICKR



FOUR OPPORTUNITIES TO HELP
GROW YOUR PILLAR PAGE

Offer various forms of media per section for the reader to engage with

Sprinkle in relevant content offers that will help buyer personas continue
educating themselves through the buyer’s journey

Insert a heatmap on pillar page to better understand performance and
optimization next steps

Grow a subtopic into its own topic cluster and pillar page



Townsend Security 1s a full-service software security provider.

Download eBook: The Encryption Guide _ X

Townsend ®

SECURITY CONTACT US BLOG SELECT LANGUAGE |

PRODUCTS SOLUTIONS RESOURCES DEVELOPERS PARTNERS SUPPORT

YOUR DATA. PROTECTED.

Security Solutions for the Enterprise.
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ENTERPRISE

WORKS WITH YOUR TECHNOLOGY STACK See Al

amazon
wepservices
SQL Server
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Townsend Security decided to fight back by creating an ungated, comprehensive
resource content pillar page around a broad topic.

Goal: become thought leader on encryption key management.

PRODUCTS SOLUTIONS ~ RESOURCES DEVELOPERS  PARTNERS SUPPORT

THE DEFINITIVE GUIDE TO ENCRYPTION KEY
MANAGEMENT FUNDAMENTALS

[[inlv ]2
WHAT IS ENCRYPTION KEY MANAGEMENT??

SHORTCUTS




Unpaid, organic traffic coming from search engines

increased 40%o in less than 3 months.

March 2017 was a record-breaking month with 11k visits S Q
October 2017 was another ... 15k visits

Visits

Jan 2011 Oct 2011 Jul 2012 Apr 2013 Jan 2014 Oct 2014 Jul 2015 Apr 2016 Jan 2017




3%

of people who visited the encryption key management content
plllar downloaded the guide.



Townsend also claims the #1 listing on Google
for ‘Encryption Key Management’

Go gle encryption key management !

Al News Images  Videos  Shopping  More Settings  Tools

About 1,810,000 results (0.81 seconds)

Key Management Platform - Single, Central Platform - gemalto.com
www.gemaito.com/ v

Simpitty key mgmt. & maximize key security from electronic & physical attacks

Multiple Key Types - Heterogeneous Key Mgmt
Toxenization Solutons Ful Encryption Portfolio
File Encryption Solutions. Datavase Encrypton

Kty management is the management of

keys in a cr This includes
dealmg with the generation, exchange, storage, use,
) and of

keyl It includes cryptographic protocol design, key
servers, user procedures, and other relevant
protocols.

Key management - Wikipedia
hitps:fen wikipedia orgiwikiKey_management

M Feedback

People also ask

What is an encryption key and what is it used for?
What is a key management personnel?

What is KMS AWS?

How do public and private keys work?

Feedback

What is encryption key management? - Definition from Whatls.com
searchdatabackup.techtarget.com » Security » Storage management ¥

yption key sthe of tasks involved with protecting, storing, backing up
and organizing encryption keys.

The Definitive Guide to Encryptlon Key Managemenl Fundamentals
hittps:iinfo. senasecurity. 'de! A fu.. ¥
Encryption Key Management is crucial lumcun-q your eryplographic kaya. Laar beat practices for
centralizod, entorpriso grade encryption key management.




Townsend’s CEO stepped up to
create their next pillar page.

Content 1s becoming a business-wide initiative, not just a marketing initiative.

MROOUCTS SOLUTIONS RESOURCES  OEVELOPERS PRATNERS sSurroat

THE DEFINITIVE GUIDE TO SQL SERVER

ENCRYPTION & KEY MANAGEMENT

oeos

PROLOGUE

SHORTCUTS



CONTENT PROMOTION
CHECKLIST

Short-term tactics to do for every piece of content Strategic tasks to achieve in the long term
Send email series to current contacts Build relationships with industry influencers
Upload relevant emails to Facebook and Contribute on industry newsletters
create look-alike audience Guest blog on authoritative websites
Create a series of social posts using Become active on industry communities
interesting snippets from content Boost top-performing content on social
Outreach to people who linked to similar media
content Launch remarketing ad campaign
Answer five questions on Quora Syndicate your content
Comment on five blog posts on relevant, Update/expand top-performing content
authoritative sites Repurpose content into new formats

Continue creating content to support topics



TOPIC CLUSTERS AND PILLAR PAGES
HELP SOLVE CONTENT CREATION
PROBLEMS

Limited bandwidth — ability to manage short-term tasks

Not fully committed — purposeful motivation

Lack of a long-term content plan — accounts for long-term goals

Don’t have a documented content process — provides a framework

Not sure where to start with creating content — gives direction

Unsure of how to provide a positive content experience — solves for the searcher and the
search engine

Not sure how to attract the search engine traffic you want and need — growth plan to
dominate search results

Lack of business alignment — aligns all business departments



FINAL
























REASONS TO REVERSE
ENGINEER CONTENT

Create a sustainable content creation process
Connect weekly content tasks to long-term content goals
Create a pre-promotion plan for your content

Unify messaging of content across multiple channels
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7 STEPS TO REVERSE
ENGINEERING A CONTENT PILLAR

Choose a core topic

Identify sub topic cluster

Create blog posts for needed sub topic cluster content

Repurpose sub topic cluster content into a downloadable offer

Deconstruct downloadable offer into a content pillar resource page

Link relevant content to content pillar resource page

Create a conversion path for people to access your content pillar resource page on your

website
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7 STEPS TO REVERSE
ENGINEERING A CONTENT PILLAR

Choose a core topic

Identify sub topic cluster

Create blog posts for needed sub topic cluster content

Repurpose sub topic cluster content into a downloadable offer

Deconstruct downloadable offer into a content pillar resource page

Link relevant content to content pillar resource page

Create a conversion path for people to access your content pillar resource page on your

website



Etuma helps businesses
transform unstructured
text data into business
decision-making
information.



Core topic = text analysis

Core topic should
T.y h pracess of deriving high-quality information from text. b e a b roa d te rm.

DOWNLOAD WHITE PAPER
First Name®

The term:

Is between 2-4 words 1n length
Is industry specific, educational
Supports product or service

3
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. Terminology

Feedback textanalysisisan  Clarify nd thars why there isn't
Il established terminology {th..¢ everybody agrees upon).
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7 STEPS TO REVERSE
ENGINEERING A CONTENT PILLAR

Choose a core topic

Identify sub topic cluster

Create blog posts for needed sub topic cluster content

Repurpose sub topic cluster content into a downloadable offer

Deconstruct downloadable offer into a content pillar resource page

Link relevant content to content pillar resource page

Create a conversion path for people to access your content pillar resource page on your

website



Identify current owned media
that’s relevant to your core topic.

Four pages of blog content Video content on YouTube

€ Etuma Blog | text analysis <
® www.etuma.com

g RESOURCES + PRODUCTS ~ CUSTOMERS SALES PARTNERS ABOUTUS ~ BLOG LOGIN “3 Turn l‘ into
action.

etuma
How to Turn Your Customers' Open-Text

Comments Into Actions

9 Aug 18,2015 11:40:00 AM / by Matti Airas posted in Feedback Analysis, text analysis, enterprise insight process

0 Comments #2 Connect and
nalyse the data.

PROBLEM anc.s

Open-text feedback volumes are growing 25-50% per year depending on the industry. This data could

be a valuable source of information for improving products, operations and strategy but somehow

most companies fail to implement a process and tools, which systematically turn this data into

decision-making information.

Read More —

Customer emotions, the missing
data in your CRM

n Etuma
a




Make a list of as many
subtopics as possible
that bring value to your
core topic.




Categorizing
customer comments

Text analysis
solution requirement

Categorization
system

Text analysis
reporting requirements

Correct
analysis method

Text
analysis tool
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7 STEPS TO REVERSE
ENGINEERING A CONTENT PILLAR

Choose a core topic

Identify sub topic cluster

Create blog posts for needed sub topic cluster content

Repurpose sub topic cluster content into a downloadable offer

Deconstruct downloadable offer into a content pillar resource page

Link relevant content to content pillar resource page

Create a conversion path for people to access your content pillar resource page on your

website



Etuma needs content for their sub topic,
categorization systems, so they created a blog post.

Recent = Popular  Categories How to Create a Customer Feedback
Howto Createa Taxonomy

Customer Feedback
9 Mar 10,2017 4:26:09 PM / by Matti Airas

O CEm . CEmEm o

Taxonomy
osted at Mar 10, 2017

Six Customer Feedback

Taxonomy Requirements
Josted at Mar 10,2017 There are four ways to create the categorization system (Codeframe,

Taxonomy). But whatever way you choose, make sure that the system takes

Four Me.'rf°d5 for into account both top-down (what the management wants to see) and
Ea;iorzmg Customer bottom-up (what the text makes possible) approaches. Well working
e ac

ed at Mar 10,2017 categorization system requires a couple of iterations and is a balance between

these two views.
= Doyoureally need to Designing and implementing a uniform categorization system might seem like a daunting task but the
analyze text?

ot . benefits are clear. Uniformly categorized customer comments have the power to transform your
poste t Mar ), 2017

organization.
Five and a Half
eCommerce Loyalty

1. Manually

Factors This must be more of a top-down approach because humans can only handle about a dozen discrete

hosted at Mar 9, 2017 categories. This method as already stated in tip #3 is slow and it can also be expensive in higher
feedback volumes. It is more suitable for BtoB companies. It is important to notice that there will not
be whole world view: it will be difficult to detect weak signals. Also, trend analysis can be unreliable
because of inconsistency of human tabulation.

Subscribe to Email Updates ) . ) .
2. Do it yourself using text analysis modelling tool

jchampion@hubspot.com There are excellent tools like SPSS and SAS to create a model to analyze open-text. The challenge

with these tools is the steep learning curve and the need to continuously tune the analysis. You need
dedicated, well-trained professionals to take care of this work.

3. Use text analysis vendor's industry specific Codeframe

A generic Codeframe will never provide accurate and relevant analysis results. The reason for this is
that in different industries words might have a different meaning and thus need to be categorized
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7 STEPS TO REVERSE
ENGINEERING A CONTENT PILLAR

Choose a core topic

Identify sub topic cluster

Create blog posts for needed sub topic cluster content

Repurpose sub topic cluster content into a downloadable offer

Deconstruct downloadable offer into a content pillar resource page

Link relevant content to content pillar resource page

Create a conversion path for people to access your content pillar resource page on your

website



Assemble your downloadable content
offer by repurposing your sub topic content.

SOURCE: PIXABAY



Take the
time to create
a custom cover.

79% of people said a cover mattered in
the decision-making process.

THE

CX PROFESSIONAL’S

GUIDE TO
SELECTING THE

CORRECT METHOD
AND TOOL

FOR TEXT ANALYSIS

etuma©

SOURCE: THE BOOK SMUGGLERS
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7 STEPS TO REVERSE
ENGINEERING A CONTENT PILLAR

Choose a core topic

Identify sub topic cluster

Create blog posts for needed sub topic cluster content

Repurpose sub topic cluster content into a downloadable offer

Deconstruct downloadable offer into a content pillar resource page

Link relevant content to content pillar resource page

Create a conversion path for people to access your content pillar resource page on your

website



Etuma already
THE

CX PROFESSIONAL’S created and formatted
GUIDE TO

SELECTING THE their text analysis content.
CORRECT METHOD

AND TOOL Now it’s time to reformat it on a webpage.
FOR TEXT ANALYSIS

etuma©




CONTENT PILLAR LAYOUT TIPS

Core topic referenced in page title
Core topic referenced in URL

Top navigation

Core topic referenced in H1 tag
Definition of core topic (if applicable)
Conversion-focused landing page

elements

Anchor-linked table of contents

Images with core topic referenced in alt
text

H2 tags for section headers

Related core topic terms throughout the
page’s content

Links to relevant internal resources
Links to relevant external resources

Back to top button



CONTENT PILLAR LAYOUT TIPS

Core topic
referenced in page title

Core topic
referenced in URL

Core topic
referenced in H1 tag

Conversion-focused
landing page elements

Anchor-linked
table of contents

—.—’ / @ Cx Professional's Guide to ..

€

\+

i) @ | https://www.etuma.com/cx-professionals-guide-to-text-analysis

RESOURCES

PRODUCTS  CUSTOMERS  SALES PARTNERS ABOUTUS BLOG  LOGIN

Top navigation

The CX Professional's Guide to Text Analysis

Text analysis is the process of deriving high-quality information from text.

> Definition of
core topic
In this document you will learn: DOWNLOAD WHITE PAPER
First Name*
@ Whether you actually need a
selution in the first place
@ The solution requirements and
THE Last Name*
options for analyzing customer and < PROFES
yee feedback GUIDE TO
SELECTING THE
different analysis methods e )
what works and what doesn't work [ Ema
@ Howto ite different vendors
in relation to your needs and
requirements. Company”

SUBMIT

Click the link to go directly to a specific step
INTRO: What is feedback text analysis and why
you just might need it

T

Termin

Feedback text analys
a well established terr

ology

hat's why there isn't

ology (that ody agrees upon)
STFP 1- Dafine the taxt analvsis solution oy i




CONTENT PILLAR LAYOUT TIPS

Images with core
topic referenced in
alt text

H2 tags for
section headers

Links to relevant
internal resources

Core topic referenced
throughout page

Links to relevant
external resources

_>STEP 2: Decide how to categorize customer comments (Signals)

S~

You cannot analyze customer feedback without categorizing it. This categorization has to be done systematically, relevantly and
(Codeframe) needs to be uniform across the organization otherwise the text analysis results

consistently. Your categorizati
management reporting.

@ Detect patterns (trends, weak signals);
@ Benchmark organizational units; and
@ Distribute the customer comments in real-time based on customer experience stakeholder roles.

Signal categorization turns open-text into statistical information, which enables you to

Twelve criteria for choosing a verbatim analytics provider

But choosing the right text analysls solution Is easler sald than done. It Is hard to justify the Investment with a meaningful ROI
calculation {what is the value of better Information?), and choosing the right solution ameng the many text analysis methods and
approaches can seem ke a daunting task.

7 *“Iz Criterla for Choosing a Text/Soclal Analytics Provider”, Seth Grimes tries to make the vendor selection
process easler by creating a common-sense list of requirements and checkpoints. Because Seth’s list covers the requirements for all
Kinds of text analysls, | will try to paraphrase It from the point-of-view of open-ended customer and employee comment analysis
(verbatim analysis).

His advice-to keep a clear head and set realistic expectations-is great:

“Sorne preliminary advice: Work back from your business goals. Determine what sorts of indicators, insights, and guidance you'll need.
No business is going to need 98.7% sentiment analysis accuracy in 48 languages across a dozen different business domains. Be
reasonable; stay away from over-detailed requirerments checklists that rate options based on capabilities you'll never use. Create
search criteria that separate the essentials from the nice-to-haves and leave off the don't-needs. Then design an evaluation that suits
your situation - include proof-of-concept prototyping, if possible - to confirm whether each short-list option can transform data
relevant to your business into the outputs you need, with the performance characteristics and at a cost you expect”

Back to top button
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7 STEPS TO REVERSE
ENGINEERING A CONTENT PILLAR

Choose a core topic

Identify sub topic cluster

Create blog posts for needed sub topic cluster content

Repurpose sub topic cluster content into a downloadable offer

Deconstruct downloadable offer into a content pillar resource page

Link relevant content to content pillar resource page

Create a conversion path for people to access your content pillar resource page on your

website



Categorizing
customer comments

Text analysis
solution requirement

Categorization TEXT Text analysis
system ANALYSIS reporting requirements

Correct
analysis method

Text
analysis tool



Text analysis generic or even industry specific Codeframe might not fulfill your granularity and reporting
requirements. Make sure that either the vendor provides modifications to the Codeframe as a service or
they give you an easy-to-use tool which you can use to tune the Topics.

Getting a lot of unstructured feedback from customers or employees? Looking for a way to analyze them?
No worries, we wrote a "Guide for selecting the right method and tool for feedback analysis". Read it and

you will be able to select the correct solution for your needs.

Topics: Feedback Analysis, feedback categorization, text analysis methods

Written by Matti Airas

My passion is to figure out how to turn open-text feedback into well structured usable information.

Etuma inserted a link in content that was
relevant to their content pillar.




7 STEPS TO REVERSE
ENGINEERING A CONTENT PILLAR

Create a conversion path for people to access your content pillar resource page on

your website



Make sure people can
easily find your
content pillar resource
page

on your website.




e t u m a Q RESOURCES ~ PRODUCTS ~ CUSTOMERS SALES PARTNERS ABOUTUS ~ BLOG LOGIN

CX PROFESSIONAL'S GUIDE TO TEXT ANALYSIS,
ETUMA EXPLAINED
WHITE PAPERS t x

FINNAIRENN VEIKKAUS

LIST OF BLOG POSTS

@ m If you have one or more

’ of these problems...

© Lots of feedback
n @ Siloed feedback analysis
@ Difficulties in monitoring customer journey
% - @ Knowing what to fix first

@ Finding evidence for known problems

..you should contact us.

Having problems finding the optimum feedback text analysis solution?

CX PROFESSIONALS GUIDE TO TEXT ANALYSIS

Make sure people can
easily find your
content pillar resource
page

on your website.

Consider places, like:
* Top navigation



etuma

FINNAIR ART betsson $

COM < j vemKA)t(Js

If you have one or more
’ of these problems...
© Lots of feedback
n @ Siloed feedback analysis
@ Difficulties in monitoring customer journey
@ Knowing what to fix first

@ Finding evidence for known problems

..you should contact us.

Having problems finding the optimum feedback text analysis solution?

CX PROFESSIONALS GUIDE TO TEXT ANALYSIS

G RESOURCES ~ PRODUCTS ~ CUSTOMERS SALES PARTNERS ABOUTUS ~ BLOG LOGIN

Make sure people can
easily find your
content pillar resource
page

on your website.

Consider places, like:

* Top navigation

* Dedicated section with CTA near
the top of homepage
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7 STEPS TO REVERSE
ENGINEERING A CONTENT PILLAR

Choose a core topic

Identify sub topic cluster

Create blog posts for needed sub topic cluster content

Repurpose sub topic cluster content into a downloadable offer

Deconstruct downloadable offer into a content pillar resource page

Link relevant content to content pillar resource page

Create a conversion path for people to access your content pillar resource page on your

website



