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Unless stated otherwise, all figures are taken from our Q4 2017 wave of research among 80,267 internet users aged 16-64 across 38 Generational age breakdowns are as follows: For more insights, get our infographic "The World Cup Fans: Beyond the TV Screen’
countries. Among this cohort, 34,390 said they watch the FIFA World Cup on TV or online. Please note that figures relating to named Gen X - 16-20 Gen X-35-53
social networks exclude China. Millennials - 21-34 Baby Boomers - 54-64
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