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Oklahomans are fat and 
increasingly diabetic, 
according to recent 
health-care studies. 

And for many people, employers 
carry most of the cost of treating 
those conditions — or the result-
ing complications if they’re left 
untreated.

That’s a big burden to bear 
for a self-insured employer, so 
a Tulsa-based health-care firm 
is stepping in to help companies 
avoid that cost. The key to doing 
that? Making it easy for employ-
ees to go to the doctor.

CareATC, founded in 2000, 
specializes in on-site or near-
site medical clinics for employ-
ers. Instead of an employee go-
ing to medical-group-owned 
primary-care facility for acute 
illnesses or routine checkups, 
they go to one run by CareATC, 
which bills their employer on 
a monthly-basis per employee 
who uses the service.

Prescriptions, X-rays and 
other key medical services that 
usually require an out-of-pocket 
co-pay are free to the employee 
as part of the CareATC service. 

The company says that provid-
ing those things and a clinic 
nearby or at employees’ place of 
work improves the “utilization 
rate” — otherwise known as go-
ing to the doctor.

On-site medical clinics aren’t 
new to health care, but they’re 
a growing trend for companies 
and municipalities that want to 
cut down on claims costs and 
get back some worker produc-
tivity.

CareATC CEO Philip Kurtz is 
a data guy. He joined the com-
pany after selling his health-
care software firm Benefit In-
formatics. The true value of the 
company to him is its ability to 
use the data its gathers from all 
of the employees in the system 
and project outcomes for one 
specific employee based on his 
or her specific health attributes.

Stephanie Donaho, a patient at CareATC, is seen Wednesday by Dr. David Combs at an off-site clinic, at 1749 N. Aspen Ave. in Broken Arrow.  
CORY YOUNG/Tulsa World
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Associated Press

BETHLEHEM, Pa. — Christmas 
won’t come early this year, but the 
gifts might.

Just in time for the Christmas 
shopping season, Amazon, Wal-
Mart, Macy’s and other retailers 
are working behind the scenes to 
make sure they can deliver online 
orders to shoppers faster.

Retailers are building bigger 
warehouses — some the size of 20 
football fields — to handle ship-
ments. They’re also sending orders 
to shoppers directly from their 
stores and using sophisticated soft-
ware that tells them the quickest, 
cheapest way to get orders shipped. 
And Amazon is cutting the time it 
takes to process an order from 
hours to minutes by using robots to 
pull items for shipment in its ware-
houses.

It’s a race for time by retailers as 
more people shop online. U.S. on-
line sales are expected to increase 
12 percent to $371 billion this year, 
accounting for 10 percent of over-
all retail sales, says Forrester Re-
search. As online shopping grows, 
so does the impatience of shoppers 
who want their orders fast.

Traditional brick-and-mortar 
stores are trying to catch up to 
Amazon.com, which set the stan-
dard for speed with its two-day 
delivery for members of its Prime 
loyalty program who pay $99 a 
year. But even Amazon feels pres-
sure to please customers who have 
little tolerance for lengthy delivery 
waits.

“I would like to plan ahead, but 
I’ve been able to wait until the last 
minute to get things done,” said 
Keri Early, a Clyde, Illinois, resi-
dent who orders from Amazon fre-
quently.

For many retailers, the goal to 
meet the demands of shoppers like 
Early for speedy service is to make 
two-day delivery standard. That’s 

Wal-Mart, 
others 
speed up 
delivery
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Trader Joe’s future neighbors a mystery

By ROBERT EVATT
World Business Writer

By now, all of Tulsa knows about 
the Trader Joe’s being built in 
Brookside.

But what’s that second building 
being constructed right next to it?

Although the exterior of the 
Trader Joe’s building at the south-
east corner of 37th Street and Peo-

ria Avenue has been finished for 
weeks, the separate structure im-
mediately to the south is a little 

further behind, with walls that are 
still being erected.

Both Trader Joe’s and the other 

building are being constructed 
by Oakridge Builders on behalf of 
Hawkins Cos. LLC of Boise, Ida-
ho. The two buildings are owned 
by Venture Properties, the Tul-
sa-based company confirmed in 
March.

Oakridge officials referred in-
quires on the properties to Hawkins 
Cos., which did not respond to re-
quests for comment. Representa-
tives for Venture Properties were 
also unavailable for comment.

Building permits filed with the 
city of Tulsa indicate the second 
building will have 7,023 square feet 
divided into four roughly equal 

units. Of those, the northernmost 
and southernmost units are slated 
to house restaurants, while the 
middle two are for retail.

No specific users were identified 
for any of the spaces.

While many have speculated that 
Trader Joe’s would have a separate 
space for a liquor store to comply 
with Oklahoma alcohol laws, Ali-
son Mochizuki, spokeswoman for 
the Monrovia, California-based 
company, told the Tulsa World re-
cently that would not be the case.

But those who work near the 

Ex-Microsoft CEO takes 4 
percent stake in Twitter

NeW YORk — Los Angeles Clip-
pers owner and former microsoft 
CeO Steve Ballmer says he bought a 
4-percent stake in Twitter and com-
plimented the messaging company’s 
recent moves.

That makes Ballmer one of Twitter’s 
largest shareholders.

A Twitter account that identified 
itself as Ballmer’s said friday morning 
he bought stock in Twitter in the last 

few months. 
Seth Burton, a 
representative 
for the Clip-
pers, confirmed 
Ballmer had 
made the invest-
ment.

Twitter is try-
ing to win more 
users and turn 
a profit. This 

month, as its co-founder, Jack Dorsey, 
returned as its permanent CeO, the 

company said it would lay off up to 8 
percent of its workforce and unveiled 
a new feature, “moments.”

Shares of Twitter inc. rose 4.9 
percent in afternoon trading. They are 
down 40 percent since late April.

United Airlines CEO  
taken to hospital

CHiCAGO — United Airlines Chief 
executive Officer Oscar munoz, who 
took the job just last month, has been 
hospitalized after suffering a heart 
attack, according to a person familiar 
with the matter.

There were no more immediate 

details on munoz’s condition, said 
the person, who wasn’t authorized to 
comment publicly for the airline and 
asked not to be identified.

“We have been informed by Oscar’s 
family that he was admitted to the 
hospital on Thursday and we will 
provide further details as appropriate,” 
Chicago-based United said friday in a 
statement. “in the meantime, we are 
continuing to operate normally.”

munoz, 56, the former president of 
railroad CSX Corp., became CeO fol-
lowing the ouster of Jeff Smisek amid 
a federal investigation into the airline’s 
ties to the former chairman of the Port 
Authority of New York & New Jersey.

State drilling rig count  
down 2 to 89

The number of drilling rigs actively 
exploring for oil or natural gas in Okla-
homa decreased this week by two to 
89, Baker Hughes inc. reported friday. 
The tally is down 115 rigs from a year 
ago, when it was 204.

Nationwide, the net number of 
active drilling units decreased by 8 
this week to 787, said Houston-based 
Baker Hughes. The total is down 1,131 
rigs from a year ago, when it was 
1,918.

— From Wire reports

BUSiNeSS QUiCkS

 • Structure being built 
next door is slated to 
house four units.

More retail space is under construction next to the Trader Joe’s site at 37th 
Street and Peoria Avenue. TOm GiLBeRT/Tulsa World

See JOE’S e2

Ballmer

 • Retailers working 
behind scenes to keep 
online customers happy. 

Kristi White prepares a package for 
shipping at the Macy’s distribution 
center. CORY YOUNG/Tulsa World

See DElivEr e2

CareATC gets national 
accreditation, to hold 
open house

CareATC was certified this 
week by the Accreditation 
Association for Ambulatory 
Health Care.

AAAHC is an advocate for 
patient health and safety that 
focuses on health care provid-
ers which own 10 or more sites.

Also, CareATC will hold 
an open house for its 15th 
anniversary from 3 to 7 p.m. 
Thursday at 4500 S. 129th 
east Ave.

Some FAQs:
What’s an on-site clinic? An 

on-site clinic such as the one 
QuikTrip has at its head-
quarters is only used by the 
company where it operates.

What’s a near-site clinic? 
Near-site clinics are more 
centrally located for employ-
ees and their families to use. 
They’re also often shared by 
different companies to spread 
the cost of setting one up.

Stephanie Donaho is examined Wednesday by Dr. David Combs at a 
CareATC facility. CORY YOUNG/Tulsa World

See CArE e2

Dow 30 17,215.97  74.22  |  S&P 500 2,033.11  9.25  |  Okla. Sweet 43.75  1.00  |  Spot natural gas 2.43  0.023  |  Yen per dollar ¥119.49  0.60  |  Gold 1,183.10  4.40

Business CDC study shows hang-
overs hurt more than just 

your head. E2E1  Saturday | October 17, 2015 | tulsaworld.com

By SAMUEL HARDIMAN 
World Business Writer

Oklahomans are fat and 
increasingly diabetic, 
according to recent 
health-care studies. 

And for many people, employers 
carry most of the cost of treating 
those conditions — or the result-
ing complications if they’re left 
untreated.

That’s a big burden to bear 
for a self-insured employer, so 
a Tulsa-based health-care firm 
is stepping in to help companies 
avoid that cost. The key to doing 
that? Making it easy for employ-
ees to go to the doctor.

CareATC, founded in 2000, 
specializes in on-site or near-
site medical clinics for employ-
ers. Instead of an employee go-
ing to medical-group-owned 
primary-care facility for acute 
illnesses or routine checkups, 
they go to one run by CareATC, 
which bills their employer on 
a monthly-basis per employee 
who uses the service.

Prescriptions, X-rays and 
other key medical services that 
usually require an out-of-pocket 
co-pay are free to the employee 
as part of the CareATC service. 

The company says that provid-
ing those things and a clinic 
nearby or at employees’ place of 
work improves the “utilization 
rate” — otherwise known as go-
ing to the doctor.

On-site medical clinics aren’t 
new to health care, but they’re 
a growing trend for companies 
and municipalities that want to 
cut down on claims costs and 
get back some worker produc-
tivity.

CareATC CEO Philip Kurtz is 
a data guy. He joined the com-
pany after selling his health-
care software firm Benefit In-
formatics. The true value of the 
company to him is its ability to 
use the data its gathers from all 
of the employees in the system 
and project outcomes for one 
specific employee based on his 
or her specific health attributes.

Stephanie Donaho, a patient at CareATC, is seen Wednesday by Dr. David Combs at an off-site clinic, at 1749 N. Aspen Ave. in Broken Arrow.  
CORY YOUNG/Tulsa World

careatc: WORkfORCe meDiCiNe

Healthy incentives

By ANNE D’INNOCENZIO 
Associated Press

BETHLEHEM, Pa. — Christmas 
won’t come early this year, but the 
gifts might.

Just in time for the Christmas 
shopping season, Amazon, Wal-
Mart, Macy’s and other retailers 
are working behind the scenes to 
make sure they can deliver online 
orders to shoppers faster.

Retailers are building bigger 
warehouses — some the size of 20 
football fields — to handle ship-
ments. They’re also sending orders 
to shoppers directly from their 
stores and using sophisticated soft-
ware that tells them the quickest, 
cheapest way to get orders shipped. 
And Amazon is cutting the time it 
takes to process an order from 
hours to minutes by using robots to 
pull items for shipment in its ware-
houses.

It’s a race for time by retailers as 
more people shop online. U.S. on-
line sales are expected to increase 
12 percent to $371 billion this year, 
accounting for 10 percent of over-
all retail sales, says Forrester Re-
search. As online shopping grows, 
so does the impatience of shoppers 
who want their orders fast.

Traditional brick-and-mortar 
stores are trying to catch up to 
Amazon.com, which set the stan-
dard for speed with its two-day 
delivery for members of its Prime 
loyalty program who pay $99 a 
year. But even Amazon feels pres-
sure to please customers who have 
little tolerance for lengthy delivery 
waits.

“I would like to plan ahead, but 
I’ve been able to wait until the last 
minute to get things done,” said 
Keri Early, a Clyde, Illinois, resi-
dent who orders from Amazon fre-
quently.

For many retailers, the goal to 
meet the demands of shoppers like 
Early for speedy service is to make 
two-day delivery standard. That’s 

Wal-Mart, 
others 
speed up 
delivery

CareATC offers onsite clinics for workers 

Trader Joe’s future neighbors a mystery

By ROBERT EVATT
World Business Writer

By now, all of Tulsa knows about 
the Trader Joe’s being built in 
Brookside.

But what’s that second building 
being constructed right next to it?

Although the exterior of the 
Trader Joe’s building at the south-
east corner of 37th Street and Peo-

ria Avenue has been finished for 
weeks, the separate structure im-
mediately to the south is a little 

further behind, with walls that are 
still being erected.

Both Trader Joe’s and the other 

building are being constructed 
by Oakridge Builders on behalf of 
Hawkins Cos. LLC of Boise, Ida-
ho. The two buildings are owned 
by Venture Properties, the Tul-
sa-based company confirmed in 
March.

Oakridge officials referred in-
quires on the properties to Hawkins 
Cos., which did not respond to re-
quests for comment. Representa-
tives for Venture Properties were 
also unavailable for comment.

Building permits filed with the 
city of Tulsa indicate the second 
building will have 7,023 square feet 
divided into four roughly equal 

units. Of those, the northernmost 
and southernmost units are slated 
to house restaurants, while the 
middle two are for retail.

No specific users were identified 
for any of the spaces.

While many have speculated that 
Trader Joe’s would have a separate 
space for a liquor store to comply 
with Oklahoma alcohol laws, Ali-
son Mochizuki, spokeswoman for 
the Monrovia, California-based 
company, told the Tulsa World re-
cently that would not be the case.

But those who work near the 

Ex-Microsoft CEO takes 4 
percent stake in Twitter

NeW YORk — Los Angeles Clip-
pers owner and former microsoft 
CeO Steve Ballmer says he bought a 
4-percent stake in Twitter and com-
plimented the messaging company’s 
recent moves.

That makes Ballmer one of Twitter’s 
largest shareholders.

A Twitter account that identified 
itself as Ballmer’s said friday morning 
he bought stock in Twitter in the last 

few months. 
Seth Burton, a 
representative 
for the Clip-
pers, confirmed 
Ballmer had 
made the invest-
ment.

Twitter is try-
ing to win more 
users and turn 
a profit. This 

month, as its co-founder, Jack Dorsey, 
returned as its permanent CeO, the 

company said it would lay off up to 8 
percent of its workforce and unveiled 
a new feature, “moments.”

Shares of Twitter inc. rose 4.9 
percent in afternoon trading. They are 
down 40 percent since late April.

United Airlines CEO  
taken to hospital

CHiCAGO — United Airlines Chief 
executive Officer Oscar munoz, who 
took the job just last month, has been 
hospitalized after suffering a heart 
attack, according to a person familiar 
with the matter.

There were no more immediate 

details on munoz’s condition, said 
the person, who wasn’t authorized to 
comment publicly for the airline and 
asked not to be identified.

“We have been informed by Oscar’s 
family that he was admitted to the 
hospital on Thursday and we will 
provide further details as appropriate,” 
Chicago-based United said friday in a 
statement. “in the meantime, we are 
continuing to operate normally.”

munoz, 56, the former president of 
railroad CSX Corp., became CeO fol-
lowing the ouster of Jeff Smisek amid 
a federal investigation into the airline’s 
ties to the former chairman of the Port 
Authority of New York & New Jersey.

State drilling rig count  
down 2 to 89

The number of drilling rigs actively 
exploring for oil or natural gas in Okla-
homa decreased this week by two to 
89, Baker Hughes inc. reported friday. 
The tally is down 115 rigs from a year 
ago, when it was 204.

Nationwide, the net number of 
active drilling units decreased by 8 
this week to 787, said Houston-based 
Baker Hughes. The total is down 1,131 
rigs from a year ago, when it was 
1,918.

— From Wire reports

BUSiNeSS QUiCkS

 • Structure being built 
next door is slated to 
house four units.

More retail space is under construction next to the Trader Joe’s site at 37th 
Street and Peoria Avenue. TOm GiLBeRT/Tulsa World

See JOE’S e2

Ballmer

 • Retailers working 
behind scenes to keep 
online customers happy. 

Kristi White prepares a package for 
shipping at the Macy’s distribution 
center. CORY YOUNG/Tulsa World

See DElivEr e2

CareATC gets national 
accreditation, to hold 
open house

CareATC was certified this 
week by the Accreditation 
Association for Ambulatory 
Health Care.

AAAHC is an advocate for 
patient health and safety that 
focuses on health care provid-
ers which own 10 or more sites.

Also, CareATC will hold 
an open house for its 15th 
anniversary from 3 to 7 p.m. 
Thursday at 4500 S. 129th 
east Ave.

Some FAQs:
What’s an on-site clinic? An 

on-site clinic such as the one 
QuikTrip has at its head-
quarters is only used by the 
company where it operates.

What’s a near-site clinic? 
Near-site clinics are more 
centrally located for employ-
ees and their families to use. 
They’re also often shared by 
different companies to spread 
the cost of setting one up.

Stephanie Donaho is examined Wednesday by Dr. David Combs at a 
CareATC facility. CORY YOUNG/Tulsa World

See CArE e2

E 2 n n Saturday, October 17, 2015

buildings, including Greg 
Welborn, owner of Best 
Electric and Hardware, say 
there’s been plenty of inter-
est in the four spaces.

“I’ve heard there are three 
or four companies inter-
ested in getting a spot there, 
though there’s nothing con-
crete,” he said.

Of the rumors of potential 
tenants, Welborn said he’s 
heard of talk about a burger 
chain and an upscale wom-
en’s clothing store.

Venture Properties is also 
handling leasing duties for 
the building.

Trader Joe’s will open 
its 9,500-square-foot Tulsa 
location sometime in 2016, 
Mochizuki said.

Robert Evatt 918-581-8447
robert.evatt@tulsaworld.com
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half the average for standard 
delivery for the top 40 online 
retailers, according to data 
company StellaService. But 
most are stopping short of 
guaranteeing customers fast-
er deliveries.

Wal-Mart says it aims to 
get packages to shoppers who 
get standard shipping within 
two days for a majority of the 
U.S. this Christmas season. 
The retailer now uses 83 of its 
more than 4,500 U.S. stores to 
ship to customers.

The world’s largest retailer 
also is spending $1.2 billion 
to $1.5 billion in online in-
vestments this year and $1.1 
billion next year. That’s up 
from last year’s $1 billion. 
The investments are squeez-
ing profit: Wal-Mart stock 
tumbled Wednesday after it 
warned earnings would be 
down as much as 12 percent 
next year in part because of 
its heavy spending on e-com-
merce.

Still, Wal-Mart is spend-
ing to stay competitive with 
online rivals. Since last year, 
the world’s largest retailer 
has opened five warehouses 
across the country in Beth-
lehem, Pennsylvania; Fort 
Worth, Texas; Plainfield, In-

diana; and Atlanta to handle 
online orders. Next year, Wal-
Mart plans to open another 
center in southern California, 
one in Dallas and two more in 
Florida.

The new warehouses each 
will ship hundreds of thou-
sands of orders daily, four to 
five times its dozens of exist-
ing smaller warehouses. 

Each new warehouse has 
several million items, five 
times the network of older 
warehouses. That will enable 
Wal-Mart to offer more con-
solidated orders arriving in 
fewer boxes.

“This is going to allow us 
to be more efficient, to do it 
faster, to do it cheaper and be 
more accurate with the or-
ders, which is important with 
the customers,” said Greg Fo-
ran, CEO of Wal-Mart’s U.S. 
business.

One of Wal-Mart’s two 
Bethlehem warehouses 
opened in July and is con-
sidered the retailer’s crown 
jewel. 

It has two towers with four 
stories of the fastest-moving 
items of the season that can 
be retrieved through a com-
puterized chute. For example, 
for the holidays, that would 
include iPads and swimsuits 
for the summer

“By mid-November, this 
place will be humming,” said 
Justen Traweek, Wal-Mart’s 

vice president of e-commerce 
operations and fulfillment.

Other retailers also have 
built new warehouses to 
meet demand:

Home Depot: Opened its 
third and largest warehouse 
in Troy, Ohio, in September 
to handle online orders. To-
gether, these warehouses will 
allow Home Depot to ship to 
90 percent of shoppers with-
in two days.

Macy’s: Opened a new dis-
tribution center in the Tulsa 
area that will enable the re-
tailer to send 90 percent of 
packages in central western 
states within two days. By 
year’s end, Macy’s says the 
chain will be able to deliver 
packages within two days 
overall, faster than its stan-
dard of three to six days.

Target: Opened two new 
warehouses this year. It also 
is now shipping products 
from 462 of its 1,800 stores, 
up from 150 a year ago. Tar-
get said online shoppers are 
likely to get deliveries within 
two days if the product is de-
livered from the store, com-
pared with four days from the 
warehouse.

Target also launched a pro-
gram that enables it to let 
shoppers know a precise de-
livery date. That’s instead of 
offering a wide delivery win-
dow of four to six days, for 
example.

Nordstrom: Opened a third 
warehouse in Elizabethtown, 
Pennsylvania, to handle on-
line orders. That will eventu-
ally allow the chain to deliver 
orders to half of its customers 
in two days.

“You know our friends in 
Seattle continue to set the 
standard,” Mike Koppel, 
Nordstrom’s  chief financial 
officer, told investors in Sep-
tember, referring to Amazon. 
“In order to be an exemplar 
in that, you’re going to have 
to invest in that because 
that’s what people are going 
to expect.”

For its part, Amazon, which 
has 50 U.S. warehouses that 
typically house millions of 
products, is building a facil-
ity in Kent, Washington, that 
will house 20 percent more 
items.

Amazon also acquired Bos-
ton-based robotics company 
Kiva in 2012 for $775 mil-
lion. The robots pull shelves 
of goods out of storage areas 
and bring them to workers. 
Amazon now has more than 
30,000 robots in 13 ware-
houses.

“We’re using software and 
algorithms to make decisions 
rather than people, which 
we think is more efficient 
and scales better and will be 
more accurate,” said Brian 
Olsavsky, Amazon’s chief fi-
nancial officer in July.
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A worker places an item in a box for shipment during a February media tour of the new Amazon.com fulfillment center in DuPont, 
Washington. The center is one of 50 around the country and three in the Puget Sound area that process and ship Amazon customer 
orders. TED S. WArrEN/AP file

All of that data helps em-
ployers save money, he said.

“We know the statistics 
for what the diabetic will 
spend and what a pre-di-
abetic will spend. They’ll 
spend about $14,000 a year 
in health-care costs and 
they’ll lose another $10,000 
a year in productivity,” 
Kurtz said. “That’s a lost 
of $24,000 associated with 
that employee. If you take 
that pre-diabetic and keep 
them from becoming a dia-
betic, you just saved your-
self some money.”

That’s the pitch Paul 
Keeling, the company’s 
chief business development 
officer, gives prospective 
clients. He moves smoothly 
through his presentations, 
hardly looking at the slides 
behind him in the compa-
nies posh offices on 129th 
East Avenue.

The kicker comes when 
he gets to the slide that 
shows 80 percent to 90 
percent of companies’ in-
surance claims come from 
10 percent to 15 percent of 
those insured.

Kurtz acknowledges that 
some of those mega-claims 
are unavoidable, but oth-
ers are ticking time bombs 
that can be avoided with the 
right preventive wellness 
care.

CareATC’s largest cus-
tomer, QuikTrip, came on 
board because it wanted to 
control its claims costs and 
have healthier employees.

Walter Smith, head of hu-
man resources at QuikTrip , 
spent 15 years on the op-
erations side of the busi-
ness where the company 
emphasizes anticipating 
future sales and being self-
sufficient.

When he moved to hu-
man resources, he said he 
was surprised that the com-
pany didn’t do that with 
employee benefits, so he 
looked for a way to start to 
control costs. That’s where 
CareATC came into the pic-
ture.

Of QuikTrip’s nine divi-
sions nationwide, the com-
pany uses CareATC’s onsite 
or near-site clinics in eight 
of them and it’s working on 
adding CareATC to the Car-
olina division as the compa-
ny expands and builds more 

stores.
“What we saw was that 

there was an increase in 
cost in every division except 
for Tulsa, where CareATC 
was,” Smith said. “We ex-
trapolated from that ‘Gosh, 
something must be going 
right.’ ”

Smith said the first visits 
were for acute illnesses.

However, he said the data 
is what gives them the value.

“Getting in front of it rath-
er than letting the emer-
gency case happen — when 
somebody has a stroke and 
they have to go to the hos-
pital,” Smith said. “Well, if 
we can tell them through 
the doctor: ‘Hey, you gotta 
fix your cholesterol be-
cause you’re a candidate for 
a stroke or a heart attack.’ 
That means something to an 
employee.”

Gerald Garrett is a prime 
example of that approach. 
He runs the Tulsa Fire De-
partment’s benefits pro-
gram, and he took the infor-
mation that CareATC gave 
him to heart.

His CareATC doctor told 
him to lose weight because 
of the health risks associat-
ed with high body mass in-
dex and cholesterol, he said. 
And so far, he’s lost more 
than 100 pounds.

Tulsa Fire Department 
has been using CareATC 
for about five years, and the 
Police Department has used 
the company for about as 
long.

CareATC said it has saved 
the roughly 6,000 people 
enrolled in those depart-
ments’ benefit plans money 
on the more than 200 pre-
scriptions it offers under its 
service.

“Everyone’s trying to 
get their fair share of your 
health-care dollars,” Sgt. 
John Adams of the Tulsa Po-
lice Department said.

Both the fire and police 
departments’ plans are self-
insured, which means the 
two worry about controlling 
costs each year.

The preventive plan can 
keep catastrophic claims 
down and costs from going 
up, Kurtz said.

Self-insured employers is 
where Kurtz sees his com-
pany continuing to grow. 
The goal is to be in all 50 
states, he said; it’s in 22 so 
far.

 Samuel Hardiman 918-581-8466
sam.hardiman@tulsaworld.com
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Heather Higeons talks with Dr. David Combs after being seen 
Wednesday at a CareATC clinic. COrY YOUNG/Tulsa World

By JOHN TOZZI
Bloomberg News

NEW YORK — Drinking 
too much has well-known 
personal costs: headaches, 
nausea and regrettable 4 a.m. 
text messages.

The Centers for Disease 
Control and Prevention has 
put a figure on how much it 
costs the U.S. economy: $249 
billion.

That includes spending 
on health care as well as the 
economic toll of lost produc-
tivity, car crashes, crime and 
deaths attributable to exces-
sive alcohol consumption.

The biggest economic drag 
from tipplers manifests in the 
workplace. Alcohol cost $77 
billion in impaired produc-
tivity at work in 2010, accord-
ing to the CDC’s breakdown 
published in the American 
Journal of Preventive Health. 
Adding in absenteeism and 
other factors, the total pro-
ductivity toll from excess 
drinking approached $90 
billion. That’s not counting 

losses from alcohol-related 
deaths. The CDC has previ-
ously estimated that one in 10 
deaths of working-age Amer-
icans is caused by too much 
drinking.

The total cost of excessive 
drinking to the economy is 
rising. The last time the CDC 
made a similar calculation, 
excess drinking was blamed 
for $224 billion in costs, esti-
mated for 2006. The increase, 
about 2.7 percent annually 
from 2006 to 2010, outpaced 
inflation. Most of the costs 
are attributable to binge 
drinking, and 40 percent of 
the total is borne by the gov-

ernment.
Measuring such a big and 

abstract thing as economic 
damage from drinking is in-
herently imprecise. If any-
thing, the CDC says its esti-
mates lowball the true cost. It 
counted only factors in which 
alcohol was considered the 
primary cause, so illness or 
deaths from other causes that 
drinking may have exacer-
bated are left out. “Intangible 
costs like pain and suffering 
were not included,” the paper 
noted.

So drink responsibly. The 
economy will thank you in 
the morning.

By NATHAN GILL AND EMMA ORR 
Bloomberg News

QUITO — When Ecuador 
seized Occidental Petroleum 
Corp.’s oil fields in 2006, 
crude was at a record high. 
Now, the OPEC nation may 
be forced to pay the price at a 
time when it can least afford 
it.

President Rafael Correa 
said Oct. 8 that he expects 
the World Bank to make a fi-
nal decision by the end of the 
month on the country’s ap-
peal of a ruling ordering the 
Andean nation to pay Occi-
dental more than $1.77 billion 
for the takeover.

While Correa said the gov-
ernment has “taken all the 
necessary precautions,” with-

out providing more details, 
the country’s fiscal position 
suggests it’s likely to struggle 
to come up with the cash, ac-
cording to Capital Econom-
ics, a London-based research 
company that provides anal-
ysis for investment banks 
and governments. Crude oil, 
which accounted for about 
half of Ecuador’s export rev-
enue in 2014, has plunged 45 
percent in the past year, leav-
ing foreign reserves at a five-
month low of $3.5 billion. 
Making matters worse, the 
economy posted its first re-
cession since 2009 in the first 
half of the year, and the cen-
tral bank forecasts expansion 
of just 0.4 percent in 2015.

“This couldn’t have come 
at a worse time,” said Ed-
ward Glossop, an economist 
at Capital Economics in Lon-
don. “The government is 
completely stretched, and it’s 
doing all it can to try and plug 
the hole left by low oil prices.”

Finance Minister Fausto 
Herrera said Wednesday that 
the country doesn’t have all 
the funds it would need to 
pay Occidental if its appeal 
fails. The ministry is in talks 
with the Attorney General’s 
Office to find a solution if it’s 
ordered to pay, he said.

The press offices of Ecua-
dor’s Finance Ministry and 
the Economic Policy Ministry 
didn’t respond to telephone 
calls and emailed requests for 
comment on how the govern-
ment would pay the award.

“It’s outrageous; it’s the 
biggest indemnification in the 
history of arbitrations,” Cor-
rea said Oct. 10 in his weekly 
speech to the nation. “We’ve 
asked to have the award an-
nulled. We’ll see what we get, 
but we’ve got to be prepared 
for any scenario.”

Correa’s predecessor, Al-
fredo Palacio, expropriated 
Occidental’s oil fields in the 
eastern Amazon region in 

May 2006, saying that the 
Houston-based company 
failed to obtain government 
approval to transfer part of 
an oil block to Canada’s En-
Cana Corp. The fields were 
producing about 17 percent 
of the country’s total output 
at the time.

Occidental, the country’s 
biggest foreign investor when 
its contracts were canceled, 
offered to pay Ecuador as 
much as $1 billion in disputed 
taxes, investments and extra 
revenue from its crude output 
to settle the disagreement. 
But the talks failed, prompt-
ing the company to file the 
arbitration at the World 
Bank’s International Centre 
for Settlement of Investment 
Disputes in Washington. Six 
years later, an arbitration 
panel ruled Ecuador failed 
“to accord fair and equitable 
treatment” and ordered the 
nation to pay $1.77 billion 
plus interest.

In its appeal to the arbitra-
tion panel, the government’s 
lawyers said enforcing the 
award would cause “cata-
strophic, immediate and ir-
reparable harm” to the coun-
try.

Occidental declined to 
comment on the dispute. Ec-
uador’s Attorney General’s 
Office didn’t respond to an 
emailed request seeking com-
ment.

A ruling against Ecuador 
is likely to deepen the selloff 
in the nation’s bonds, said 
Anthony Simond, a London-
based investment analyst 
who helps manage $13 billion 
of emerging- market debt at 
Aberdeen Asset Management 
Plc.

The country’s dollar-
denominated bonds have 
handed investors a loss of 7.1 
percent this year, according 
to JPMorgan Chase & Co.’s 
EMBIG index. That com-
pares with an average return 

of 2.7 percent for emerging 
markets, the data show.

The market is already sig-
naling that lower oil prices 
“will have a negative impact 
both on the economy and 
short-term debt sustainabil-
ity,” Simond said from Lon-
don. Having to pay the award 
to Occidental would further 
reduce liquidity in the dollar-
ized country, he said.

Still, any ruling shouldn’t 
hurt Ecuador’s ability to make 
a $650 million bond payment 
due in December, said Donato 
Guarino, a strategist at Citi-
group Inc. in New York.

The government, which 
defaulted on most of its for-
eign debt in 2008 and 2009, 
has said it intends to repay 
the notes when they reach 
maturity on Dec. 15. Pay-
ing off the debt would mark 
the first time the nation has 
repaid a bond in full in 180 
years, Finance Minister Her-
rera said Wednesday.

Ecuador’s oil field seizure may be costly
 • The fields were 

taken when crude 
was at record high.

Excessive drinking hurts economy 
 • CDC: Being hung 

over at work costs 
U.S. $77B a year.


