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Commerce has been disrupted 

• The age-old pattern of  how people 

buy/sel l  th ings has changed

• Technology has put informat ion,  

pr ice,  & locat ion in customers’  hands

• Customers set  the point  of  sale and 

determine when,  where,  and how

• Power has shi f ted f rom Inst i tut ions à

Customer
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Customers wield their power across every step of their journey
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*Salsify Consumer Research 2017



S A L S I F Y  O V E R V I E W  D E C K  F O R  [ A D D  C O M P A N Y  H E R E ] •  [ D A T E ]T R A N S F O R M E R S  S U M M I T  •  2 0 1 7

When shopping, customers crave experiences not data
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Retailers use digital content to build the product experience

Source:	The	State	of	Retailing	online	2016	Forrester/Shop.org Survey	Base:	Retail	eBusiness leaders	

What	are	the	top	types	of	site	content	that	you	are	investing	in	this	year?	



S A L S I F Y  O V E R V I E W  D E C K  F O R  [ A D D  C O M P A N Y  H E R E ] •  [ D A T E ]T R A N S F O R M E R S  S U M M I T  •  2 0 1 7

A push for content & experiences strains the digital supply chain 

Retailer:
Pressured	by	customers	
to	deliver	a	superior	
digital	experience

Distributor:
Must	adapt	to	buyers	
higher	demand	for	
consistent,	reliable	
content	&	pressure	
suppliers

Brand:	
Must	produce	rich	product	
information.	Essentially	the	
building	blocks	of	a	product
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Source:	Salsify’s	Product	Content	Edge	Study, 2016
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Brands are misaligned with modern commerce demands

• Most marketing resources are dedicated to buying shelf space-

exactly where less and less discovery is happening

• Many IT pros are still hyper focused on extending ERP or PLM 

technologies

• Practitioners are focused on fighting an operational backlog rather 

than orchestrating a product experience
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PX = Differentiation

• When you put the customer at  the 

center  & their  PX f i rst :  

• You rec la im cont ro l  o f  your  brand

• Increase convers ions

• Encourage a customer  feedback loop 

• Increase inventory  turnover

• Less  d iscounted products

• Strengthen brand/reta i ler  

re lat ionsh ips
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PX + Dynamic Ecosystem =  Growth

• Connect to any source and apply 

analyt ics to data and content to 

boost  a products :

• Findabi l i ty

• Buyabi l i ty

• Scalab i l i ty  

• Better  exper iences encourages trust  

and dr ives loyal ty
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Summary

• A market overv iew to encourage buy-

in and just i fy ing your investment

• A framework to help you know i f  

you’re on the r ight  t rack 

• Encouragement-- only 43% of  your 

competi tors bel ieve in product 

content .  

• PX is  your  di f ferent iator


