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Data-driven risk based authentication COMMERCE

Smarter digital /
commerce, realized.

Thanks to connected devices, ¥
digitaltransactionsareontherise.

growth in approved sales.

But so are fraud and declines of legitimate card-not-
present transactions. Issuers need access to better
information to drive down false declines and fraud,

and flexible tools to help them manage their strategies. o o _ _
growth in declines.’

So how can we continue to reduce false declines,
increase approval rates and provide a positive
consumer experience?

more fraud.!

Visa Consumer Authentication Service.
Enabling improved risk assessment.

Frictionless digital commerce starts with informed decision-making.Visa Consumer Authentication Serviceis a data-
driven hosted solution designed to supportanissuer's authentication strategies within their 3-D Secure program.
It works behind the scenes to evaluate each transaction based on data from Visa, the merchant and issuer.
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Set your own standards.

When a consumer makes a purchase, Visa Consumer Authentication Service uses information, including but not
limited to transaction profiles, geo-location, device and session information, to score each transaction.

As an issuer, you can set your own authentication strategies. In addition to using the Visa Risk Score, you can
create, testand publish authentication rules using a variety of parametersincluding IP address, purchase amount,
merchant name and more.

Advanced risk-based authentication means the majority of transactions can be approved with peace of
mind. While the goal is to maintain a frictionless cardholder experience, sometimes there will be the need
for stepped-up authentication. Visa Consumer Authentication Service supports a range of consumer-friendly
dynamic authentication options, including biometrics and one-time passcodes.

The bottom line.

Visa Consumer Authentication Service delivers the intelligence you need to reduce fraud and false declines, while
limiting friction for a better cardholder experience. Easy, flexible management is available via a web portal, giving
issuers more control over their authentication strategy.

The power of Visa and CardinalCommerce.

Visa is a global leader in digital payments. CardinalCommerce deepens insights with comprehensive visibility
intocard-not-presentand3-DSecureprocessedtransactions.Together,Visaand CardinalCommerceareuniquely
capable of offering unparalleled intelligence—combining Visa, merchant and issuer data for smarter risk-based
decisions and better consumer experiences.

Learn more.

To find out more about Visa Consumer Authentication Service, please contact your account executive.

Note: All brand names and logos are the property of their respective owners, are used for identification purposes only, and do not imply product endorsement or affiliation with Visa. Disclaimer: This presentation includes programs, concepts and details under continuing
development by Visa. Any Visa features, functionality,implementation, branding and schedules may be amended, updated or canceled at Visa's discretion. The timing of widespread availability of programs and functionality is also subject to anumber of factors outside Visa's
control, including but not limited to deployment of necessary infrastructure by issuers, acquirers, merchants and mobile device manufacturers. In addition, certain existing features are not available in all countries.





