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Human Data can help you:

1) hire the right team 
members to develop your 
organization (with data) 

Your Organization Can Thrive

2) develop the right content 
to attract your donor’s       
“persona” with data

3) utilize data to increase 
donor commitment and 
contributions.



#1
Hire the right team 
members to develop 
your organization 

with data



Hire To Develop Your Expertise

32% of employees are engaged (Gallup)



Employees want something different

Hire To Develop Your Culture



• 1632 executives identify the biggest 
challenges they faced in Organizational 
Development and Employee 
Engagement

• #2 was: Either a lack of funding or 
resources inhibit our growth and 
development

• #5 was: We are using “dated" or 
ineffective technology.

• The other six or 75% of the issues 
were PEOPLE RELATED

Focus On What’s Important



Hire With Data To Avoid Mistakes

How they will 
do the Job 

Will they fit 
your culture?

Is their mental resume compatible 
with their written resume?

How can you develop and increase their 
emotional intelligence?



Become Effective & Efficient



Resiliency UP 16 Percentile
Sense of Self UP 15 Percentile
Goal Achievement UP 14 Percentile
Self Direction UP 13 Percentile
Teamwork UP 11 Percentile
Self-Management UP 11 Percentile
Decision Making UP 10 Percentile
Results Orientation UP 10 Percentile
Developing Others UP 10 Percentile

Invest and Receive!



How NextAfter
Developed Their Organization



#2
Develop the right 
content to attract 

your donor’s 
“persona” with data



1st Step in Identifying Donor Persona

Group 1

Group 2

Group 3

Group 4



Revenues based on Behavioral Persona

Based on analysis of 1,230,440 donors



What Persona Is Responding?

Group 1 Group 2 Group 3 Group 4 Natl Avg



• Contributor Demographics and/or 
Average Contributor Profile

Now, build the profile and the content 
with Human Data

We Must “Talk” To The Whole Persona



We Must Focus On What They Value
Benchmark Mindset Values Content Must Address

Objective approach and 
mindset

Facts and data that illustrate key points or buying 
principles

Inquisitive Will want to know how their funds will be applied

Systematic How does the process work?

Desires an ROI on contribution How will expenditure meet their interest for 
investing in your program?

 Will "dig in" if pressured
They will want to feel like they make the decision 
as to what and how their funding will be 
used/applied

Can be somewhat idealistic Your program will need to match their idea of 
application which can be addressed with options

Can be caring if they relate to 
other's plight

There needs to be personal stories that pull at 
their heart strings

Desires and seeks 
authority/power

Is there a way they can be recognized for a 
significant contribution?

Has strong principles for living Are you above board? Do you belong to any 
"accrediting organizations?"

Can be judgmental at times 
Will want to make sure that there is a way they 
can follow how the organization's funds are 
impacting those who receive them.



#3
Utilize data to increase 
donor commitment and 

contributions.



Isolate “Hot 
Buttons” and build 
the “added value” 
with Human Data

Increase Donor Contributions
Hot Buttons Add Value with:

Optimism
Focus on what additional funds could accomplish 
and how many more lives could be impacted

Desire For Impact

Illustrate how additional funds are going to 
increase the reach, mission, vision, values of the 
organization and their role in this

Order/Structure

Provide flow charts, diagrams or illustrations that 
indicate the path is proven and working at a high 
level of efficiency

Return On Investment

Compare your organization to others by 
illustrating how their dollars invested have a 
greater impact than other types of funding. This 
does not necessarily need to be a competitive 
pitch.

Recognition

With an increased contribution there will be 
rewards and opportunities for them to be exposed 
to a larger and more diverse audience that can use 
them as an example for others to emulate



Isolate “Hot 
Buttons” to 

identify the role of 
Demographic Data

Focus On Your Unique Groups
Cause Ideal

Efficient Leader



We would like to identify:
1) The DNA of the Non-profit innovator.
2) What marketers have in common
3) How do our skills impact marketing and 

results?

The Future of NIO Marketing

And Provide you with:
1) Information to provide you with the first 

two steps for increasing your Emotional 
Intelligence.

2) A basis for benchmarking the culture of 
your organization.



Free 20 page assessment at:
https://www.ttisurvey.com/
Where it says "Respondent Login“ 

Type in 332505DYS 
and complete the assessment

YOU get to take it for FREE

One Week ONLY

Our assessment is normally $250 per person.

As a NIO Summit Attendee,

https://www.ttisurvey.com/


Summary
&

Questions


