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A Few Quick things…

A video recording of this broadcast will be sent to you afterwards.



A Few Quick things…

Links to featured resources and experiments will be sent out with 
the recording.



A Few Quick things…

We want your questions!



A Few Quick things…

Use the “Questions” tab in 
GoToWebinar to ask a question.





19 Pitfalls to Avoid on Your Main
Donation Page



Let’s start with an 
EXPERIMENT



Experiment #8808

Research Question: 

Which main donation page design will increase 
donations, if at all?



Experiment #8808
Original
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Experiment #8808

Original

Treatment

135%
In Donations

87%
In Average Gift

340%
In Revenue

+

=



WHAT!?



Did we read that right???

Original

Treatment

135%
In Donations

87%
In Average Gift

340%
In Revenue

+

=



“But wait… aren’t 
they ready to give?”



Well yes… and no.
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Jon Powell
Senior Director of Research and 
Education | NextAfter

jon@nextafter.com

@JonPowell31

www.linkedin.com/in/jonpowell31/

Tim Kachuriak
Chief Innovation & Optimization 
Officer | NextAfter

tim@nextafter.com

@DigitalDonor

www.linkedin.com/in/timkachuriak







Why?



Want to accomplish the 
mission they ALREADY

have in mind.

Want to second-guess 
their choice, find reason 

to turn back.

And yet…



Why the Treatment Won
Treatment

340%
In Revenue

The treatment won because it 
pre-addressed all the 
mistreatment the original page 
made to the donor.



Because people react to 
websites in the same way 

they react to people. 



Key Question
Would you want to know if you were 

mistreating someone’s generosity?



Our Goal This Webinar

Our goal is to help you discover if your main 
donation page is potentially mistreating some of 
your potential donors by looking at 19 potential 
pitfalls (in 5 key categories).



19 Pitfalls, 5 Key Areas

• Main Message

• Template Design

• Donation Selection

• Personal Information Input

• Support Message



19 Pitfalls, 5 Key Areas

• Main Message

• Template Design

• Donation Selection

• Personal Information Input

• Support Message



The Main Message









Main Message 
Pitfalls
1. Intro Copy: Little to no substance at all.
2. Body Copy: It is too long
3. Multimedia: Using it in lieu of text
4. Transition-to-action copy: There is none

1
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Template Design 
Pitfalls
5. Header Exit Links: They are present
6. Side Exit Links: The are present
7. Header Donate Button: Using it to skip the message
8. Text-formatting: Low contrast/difficult to read
9. Suggested Gift Array: standard selection circles
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Source: http://www.susanburnsllc.com/blog/put-it-in-writing-the-importance-of-written-business-agreements
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Source: http://www.susanburnsllc.com/blog/put-it-in-writing-the-importance-of-written-business-agreements
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Selection Pitfalls
10. Multiple-choice Array: Defaulting to it
11. Upsell copy: Using it to boost average gift
12. Recurring Gift Selection: Defaulting to it 11
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Donation 
Selection Pitfalls
10. Multiple-choice Array: Defaulting to it
11. Upsell copy: Using it to boost average gift

12. Recurring Gift Selection: Defaulting to it 11
10
12

56.7%
In Revenue

From This To This
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Personal Information 
Input Pitfalls
13. Input Fields: Appears unnecessarily long
14. Phone Field: Requiring it
15. Alternate Payment Methods: Not testing it
16. Verification pages: Not eliminating them
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14. Phone Field: Requiring it
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From This To This

Straight to 
Thank You 

Page
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Poor placement?



Poor placement?



Support Message 
Pitfalls
17. In-line Reviews: Not testing them first
18. Credit Card Input Section: Not reinforcing security
19. Text below CTA Button: Not utilizing it
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Let’s revisit the original 
case study



So why again did the 
original lose?

Original

Treatment



Original

Why the Original Lost

1. Main Message Pitfalls
• Little to no copy at all!

• Not even transition-to-
action copy



Original

Why the Original Lost

2. Template Design 
Pitfalls

• Header links
• Small button design
• Horizontal form 

approach



Original

Why the Original Lost

3. Donation Selection 
Pitfalls

• Large option gift array 
with lowest amount 
defaulted



Original

Why the Original Lost

4. Personal Info Input
Pitfalls

• Required Phone
• CAPTCHA



Original

Why the Original Lost

5. Support Message 
Pitfalls

• No security 
reinforcement

• No impact reinforcement



Don’t let your main 
donation page mistreat

your donor’s motivation.



Because people react to 
websites in the same way 

they react to people. 



Download the 
template:

Nextafter.com/MainDonate



Donation & Landing 
Page Optimization
Free Online Course

• 9 video sessions

• Downloadable templates and tools

• Hands-on coaching

• Email acquisition pages

• General donation pages

• Campaign donation pages

• Instant donation pages



Get notified when the course launches in May:

nextafter.com/donation-course



QUESTIONS?


