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We're going to show you how we
made an eBook in under an hour for

less than $50 $60.
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6 Fundraising Hacks

1. Google Analytics - To find unexpected content

2. Rev - Audio transcription
3. Fiverr - To get designs done on the cheap

4. Unbounce - Landing page and popup creation

5. Optimize - Changing the unchangeable pages

6. SlyBroadcast - The personal-touch done at large scale




An acquisition model that looks simple

Email
Promotion Acquisition
Page

Instant
Donation Page




An acquisition model that looks simple

gumremnannee What makes a content offer?

Email
Promotion Acquisition
Page

Instant
Donation Page




“IThere are] only two ways to make
money in business: One is to bundle; the
other is unbundle.”

- Jim Barksdale

“How to Succeed in Business by Bundling - and Unbundling” Harvard Business Revie


https://hbr.org/2014/06/how-to-succeed-in-business-by-bundling-and-unbundling

Songs (C)

Only the Young 4:05 m
Don't Stop Believin' 4:09 m
Wheel in the Sky 4:12 m
P Faithfully 4:26 m
I'll Be Alright Without You 4:33 m
e K,
g ol Any Way You Want It 3:22 m
Ask the Lonely 3:54 m
° GREATEST HITS ry/ Who's Crying Now 5:01 m
% 1. Only The Young 2. Don’t Stop Believin® 3. Wheel In The Sky . Faithfully & /
%, 5 IlBeAlright Without You . Any Way You Want It 7. Ask The Lonely &

% 8. Who's Crying Now 9. Separate Ways (Worlds Apart) 1o. Lights ‘\\‘ .

Q‘/,) 11. Lovin’, Touchin®, Squeezin® 12. Open Arms 13. Girl Can’t Help It /4 Separate Ways (Worlds Apart) 5:25 m
’f:,,’ 14. Send Her My Love 15. Be Good To Yourself
\ >

'*,'/ BONUS TRACK » . .

“ 10y, : 16. When You Love A Woman ; Lights 3:10 m
.,"'"h ..
Iaey 195 1gpg : e
™ . o

e Lovin', Touchin', Squeezin' 3:54 m
Open Arms 3:18 m
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Not all offers are created equal...

Offer Donor Time Investment  Donor Conversion Rate
Petition / Statement of Belief 10 seconds 1.9%
eBook 10 minutes 3.0%
Email Series 5-10days 3.4%
Online Course 8 weeks 7.4%

Source: NextAfter analysis of 50 different partner email acquisition offers/campaigns



Not all offers are created equal...

Offer Donor Time Investment  Donor Conversion Rate
Petition / Statement of Belief 10 seconds 1.9%
eBook 10 minutes 3.0%
Email Series 5-10days 3.4%

Source: NextAfter analysis of 50 different partner email acquisition offers/campaigns



g.‘_ DALLAS THEOLOGICAL SEMINARY

Online Education

Sample an online class

Select a course from our catalog below and you can watch lectures from our studios in Dallas.

Overview
Degrees
Gary Barnes
Hybrid
People Mark Bailey James Allman
Classes
Gene Pond Stephen Bramer
Doctrine
Admissions Mark Bailey Mark Yarbrough
APPLY Larry Waters Ron Allen
Dwight Pentecost
Mark Yarbrough

J. Dwight Pentecost
Larry Waters

Mark Heinemann Michael Lawson



ABOUT DTS | FAQ | HELP | DONATE
£DTS

The Gospel of John

The Gospel of John
Study the Gospel of John with Dallas Weel: One:

Theological Seminary — for free.

For more than 90 years, Dallas Theological Seminary has educated thousands of pastors,

teachers, missionaries and scholars, using the Bible as the central course of study. The W r 1 S . | ] G 1

We believe that the whole Bible, as Paul says in Timothy, is “useful for teaching,

rebuking, correcting, and training in righteousness”. That's why we’'ve made our course, d t}l W d GOd
The Gospel of John, free for the first time. You can enroll to take this course for free, an e Or WaS .
using the form below.

The Gospel of John is taught by Dr. Mark Bailey, DTS President and Professor of Bible

Exposition. The course is delivered by email, one lesson per week for 8 weeks. Each

week, you'll receive video teaching, reflection questions, and additional reading
resources for deeper study. '

This course is designed for anyone who wants to:

« Get rich expository teaching from DTS professors Jesus iS t].le I_Jight

* Learn more about God's word and the truth it holds

» Grow in your ability to read and interpret Scripture

Sign up now and get your first lecture instantly!

If you've previously enrolled in a DTS course, click here to login to your account and start

this course.

First Name:* Last Name:*

Jesus the Miracle Worker

Get Started!



Not all offers are created equal...

Offer Donor Time Investment Donor Conversion Rate
Petition / Statement of Belief 10 seconds 1.9%
eBook 10 minutes 3.0%
S i
i
I Email Series 5 - 10 days 3.4% :
: i

Online Course 8 weeks 7.4%

Source: NextAfter analysis of 50 different partner email acquisition offers/campaigns



6 Fundraising Hacks

1. Google Analytics - To find unexpected content




All accounts > http://www.oblatesusa....

.. Analytics  \www.oblatesusa.org v &

A Home
» B® Customization

REPORTS

» @ Realtime
» & Audience

v >* Acquisition

Overview

» All Traffic

» Google Ads

v Search Console
Landing Pages
Countries
Devices
Queries

» Social

BETA

2, Attribution

i

*)
v
v

Try searching for "audience overview"

 This report requires Search Console integration to be enabled.

Contact your Analytics administrator to connect a Search Console site.

What is Search Console?
Search Console is a free product that provides data and analytics to help improve your site's performance in
Google search.

Enabling Search Console data within Analytics

Once you connect a site you own in Search Console to your Analytics property, its data becomes visible in
your Search Engine Optimization reports. You can visit the Property Settings page in Analytics account
management to change which of your Search Console sites' data you wish to show, and control which views
on your Web Property have access to view the data.

How to use Search Console data within Analytics

Search Console provides data about what users see in Google search results before they decide to click to
your site (or some other site). You can use this data to identify opportunities and prioritize development
effort to increase the number of visitors to your site. Examples:

« |dentify landing pages on your site that have good clickthrough rates (CTR), but have poor average
positions in search results. These could be pages that people want to see, but have trouble finding.

« |dentify search queries (keywords) for which your site has good average positions, but poor click
through rates. These are queries for which your pages get attention and improved content could lead
to more visitors.

© 2020 Google | Analytics Home | Terms of Service | Privacy Policy | Send Feedback



— Google Search Console Q Inspect any URL in "https://oblatesusa.org/"

@ https:/oblatesusa.org/ v Performance

A Overview =l Scarch type: Web /' Date: Last 3 months /' + NEW Last updated: 4 hours ago @

~  Performance

Q. URL inspection QUERIES PAGES COUNTRIES DEVICES SEARCH APPEARANCE DATES
Index A = i
I_D Coverage Query ¥ Clicks Impressions
‘Eg Sitemaps

missionary oblates of mary immaculate YOU can diSCOver What
R TS - people are searching for

oblates of mary immaculate . . 0

to find your organization

(#7) Speed (experimental)

missionary oblates
[]  Mobile Usability

oblates

Security & Manual Actions v
oblatesusa.org

Legacy tools and reports v

oblate missions




Types of Keywords

Brand

These are people
with whom we
already have a

relationship

Ex: “Oblates” or “Father
Madigan”

High Value

These are people
with whom we
want to have a

relationship

Ex: “novena to our lady of the
snows” or “fatima novena”

Long Tail

These are people
with whom we
might have a
relationship

Ex: “catholic mass cards for
healing” or “prayer request”



Keyword Types

Organic Search Keyword Types

1%

|

|

|

|

I

i 7 out of 8 visitors i
[ alue . o o !

« Long Tai are looking specifically |
I

for Oblates -

|

|

|

_________________________________________ |

* Based upon the top 100 keywords for FY2016



Keyword Types

Organic Search Keyword Types

What are the other «Brand
1 out of 8 visitors e
looking for?

* Based upon the top 100 keywords for FY2016



Top High Value Keywords

Top 10 High Value Keywords

novena to our lady of the snows

our lady of fatima novena

novena of thevirgin mary of fatima —
novena to our lady of fatima _
fatima povera [
our lady of lourdes novena _
novena prayer to st patrick _
virgin mary of fatima novena _
our lady of snows novena _
novena to our lady of lourdes _

There were XX, XXX visitors to
the novena section of the site




"novena” Search Results

Google

novena to our lady of the snows \!, n

All Maps Shopping News Images More v Search tools

About 22,400 results (0.48 seconds)

Healing and Hope Novena | National Shrine of Our Lady of the Snows
snows.org/.../our-lady-of-the-snows-noven... ¥ National Shrine of Our Lady of the Snows ~
7:30 p.m. Mass each evening. Weekday evenings: Church of Our Lady of the Snows Saturday and
Sunday evenings: Shrine Amphitheatre (if inclement weather ...

Our Lady of the Snows - Mary Pages
www.marypages.com/OurLadyoftheSnows.htm v

Devotion to Mary under the title of Our Lady of the Snows is one of the oldest devotions to Mary. It has
direct ties to the legend about a marvelous snowfall in ...

Missionary Oblates of Mary Immaculate - Our Lady of Snows Novena
www.oblatesusa.org/prayer/our-lady-of-the-snows/ v

Remember, O most gracious Virgin Mary, that never was it known that anyone who fled to thy
protection, implored thy help, or sought thy intercession was left ...

Missionary Oblates of Mary Immaculate - Our Lady of the Snows Novena
www.oblatesusa.org/prayer/novena-prayers/our-lady-of-the-snows/ v

Holy Spirit, You were given to the Apostles to be a source of strength and comfort in the loss they
experienced in Jesus' death. | come to You in need of that ...

Missionary Oblates - August Novena - Missionary Oblates of Mary ...
www.oblatesusa.org/current-appeals/august-novena/ v

The Missionary Oblates invite you to take part in the 73rd Annual Healing and Hope Novena at the
National Shrine of Our Lady of the Snows. Saturday, July 30th ...

3ofthetop 5
search results

were for
OblatesUSA.org




Top Novena Landing Page
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The Novena Funnel

Promotion: Acquisition Page Donation Page Novena eBook 9 Daily Novena Prayers Donation Ask on Day 10
Facebook & Email
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¢ our hope you will underst

dopth of God's leve for you

Congratulations on completing the nine-cary Easter novena. | t has boen a

(& Congratulations!
k MISSIONA

fere is the fest peayer in the Easter Novena:
Blessing 10 you. just as 2 was for me.

Got your free Easter Novena Prayers sent A
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¢ Novena Prayers. Hore is your copy of the whorever they are
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Kevin's Work Calendar
Last Week

(Remember how crazy it
was?)

' We carved out an hour to
record our “eBook”



Courtney Gaines and |
recording the eBook.
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3. Fiverr - To get designs done on the cheap
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Final eBook
Product...
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match the cover and added
perceived value to the
eBook.

A QUICK INTRODUCTION

My name is Kevin Peters and T am the ef Technology Officer for
After as employee number three over six

y go now. My primary role and responsibility here at » fter is

the oversight of data analysis, web development, helping clients better

understand the data they have in front of them to make strategic

plans. With me today, 1 have Courtney Gaines.

I am Courtney Gaines. I'm a Vice President he
been with the team for four years now. I was actually employee
number four. | am part of our client services team and help
several of our different clients’ work which includes everything from
to the actual execution the digital fundrai m. Asa
I'm also the most fashionable employee at NextAfter. This is
not a humblebrag. This is facts.

That is accurate.

Today, Courtney and I are going to be engaging in a lively debate revolving around workpla

code. But before we enter into that debate, it's probably best we lay a little bit of

background on why this debate even exists.

I think the debate started about two years ago when we made a hire for one of our data analysts, a
woman named Kristen Allcorn. As part of her onboarding, I was communicating with her on bene-
fits, salary, and all the normal things that go into a hiring proce:

It's important to point out that Kristen would have been employee number three for females, the
third female employee on our team.

orrect. One of her first questions she asked was, "What is the dress code for NextAfter?" Since I
am largely fashion-illiterate and have no idea how to describe dress codes per se, 1 asked the
most fashionable person at NextAfter, Courtney Gaines, what she would describe our dress
code as, and she said...

“Smart casual.”

So, I told Kristen that our dress code is smart casual. Courtney, how would you describe our
dress code?

If I had to be very honest, our dress code is actually more lik asual,” not really sma
casual.

Courtney, could you define smart casual?
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</> NextAfter. Back in December, | foolishly volunteered to host at webinar v Paragraph
to kick off the new year. My goal was to give nonprofit fundraisers and
marketers (like yourself) a peek behind the curtain. | wanted to Alignrent
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You'll get the latest eBook from NextAfter, learn how we made it, and help with a
practical joke, all at the same time.

Hi, my name i Kevin Peters and I'm the Chief Technology Officer here [

NextAfter. Back in December, | foolishly volunteered to host at webinag

Images with handwritten
notes to draw attention

to kick off the new year. My goal was to give nonprofit fundraisers and
marketers (like yourself) a peek behind the curtain. | wanted to

demonstrate several of the time-saving shortcuts and tools we use herC

at NextAfter to produce content offers and other fundraising efforts fd

our clients,

I say that | "foolishly" volunteered because back in December, | didn't remember just how crazy January is
when it comes to projects and analysis for our nonprofit clients. But, a promise is a promise, so we're

going to make it happen!

However, | don't want to create a standard webinar; | also

want to have a little fun with it. Not only am | going to This 15 Natbon .
utilize all of the tactics I'm going to speak about to make — He s no dean
the webinar but I'm going to do it while also playing a Ia dov'W)HNS

little prank on Nathan Hill, our marketing manager.

"So what's the prank and what do | get for helping?"

. . . .
Additional incentive to RS —————————————.

help me present the webinar but told him he won't get to see the deck until we are live. On the webinar,

t k t . I'm going to reveal to him just how | hijacked our marketing for the past week without him knowing,
a e a C I O n What will | show him (and you)?

« How | created NextAfter's latest eBook in under an hour and for less than $50.

(I'l send you a copy
when you sign up below.)

+ How | created this landing page and the popup that drove you here with no actual web development.

- How | modified our homepage without touching the CMS while hiding it from him. (If you think your
donation page or homepage can't be changed without a ton of work, you'll want to see this part!)

« How | called the 500+ people that signed up for this webinar in less than 5 minutes.

Be a part of the fun by signing up today. Then, on Jan 21 at 1 CST, tune in to see how this
all came together (and to see Nathan's expression when he finds out.)

When you sign up below, we'll send you everything you need to know for the webinar. Even if you can't
make the webinar, if you sign up below, 'l send you a recording of it as well as the soon to be released
ebook: "The Great Dress Code Debate”

First name* Last name*
Kevin Peters
Email*

kevin@nextafter.com

Phone number

HR W Includes reason to provide

Organization* Job Title* Pleae awe
NextAfter cTo Namber. TR T‘“ to
demo o caol fedhnol % o, 0
Do you work for a nonprofit organization? or Yoe Hot do a d d I t I O n a I d ata
No 9
Reserve My Spot

https://unbounce.grsm.io/NextAfter




It looks eerily similar to our
suggested landing page
starting point template

PROVEN WAYS
1 3 TO IMPROVE YOUR

NONPROFIT LANDING PAGES

Use a linear layout.
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0 reduce page length.
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Write 2-3 short

‘paragraphs of copy to
convey your value
proposition
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1 your incoming traffic
already has a relationship
with you, you can use shorter
copy.
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Use a primary image,
not a video, if it adds
clarity or increases
continuity.
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main content.
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An acquisition model that looks simple

How do we promote it?

Promotion




6 Fundraising Hacks

5. Optimize - Changing the unchangeable pages



Go gle Marketing Platform For Small Businesses For Enterprises Resources Blog Partners Support

Optimize

Overview Benefits Features Compare Sign in to Optimjza Start for free

Your website Is
your store
window.

Engage your website visitors like never before. Create personalized
experiences and run website tests — for free.

Start for free

https://marketingplatform.google.com/about/optimize/



https://marketingplatform.google.com/about/optimize/

X  Create experience Create

Name *
| k.g. My experience I

0/255

What is the URL of the page you'd like to use? This is called your editor page. * ®
https://www.nextafter.com/

What type of experience would you like to create?

va A/B test
Tests two or more variants of a page. Also called an A/B/n test. Learn more

Initially built for running A/B

Multivariate test
Tests variants with two or more different sections. Learn more

style experiments

Redirect test

A
— Tests separate web pages identified by different URLs or paths. Learn more

® Personalization
- Personalize your page for targeted visitors. Learn more

https://marketingplatform.gcoogle.com/about/optimize/



https://marketingplatform.google.com/about/optimize/

X  Create experience Create

Name *
| k.g. My experience I

0/255

What is the URL of the page you'd like to use? This is called your editor page. * ®
https://www.nextafter.com/

What type of experience would you like to create?

A/B test
Tests two or more variants of a page. Also called an A/B/n test. Learn more

Multivariate test
Tests variants with two or more different sections. Learn more

Redirect test

A
- Tests separate web pages identified by different URLs or paths. Learn more

Recent updates allow for

“Personalizations”

P Y Y S S S S

- Personalize your page for targeted visitors. Learn more

|
® Personalization |
|
|

https://marketingplatform.gcoogle.com/about/optimize/



https://marketingplatform.google.com/about/optimize/

Status: Running

: Standard « 1 change ‘ : Done
Webinar - Homepage Hack - ©

~ body > div > div > div > div » div > div > div > div >

WHY DO PEOPLE GIVE?

We're obsessed with answering that question.

That's why we help nonprofits turn the web into an
online fundraising research lab and discover how to...

« Reach more people
e Acquire more donors
« Raise more money

Would you like to learn 6 quick fundraising hacks to

mMake vo n eaacier?




Would you like to learn 6 quick fundraising hacks to
make your life easier?

In this month's webinar, you'll get the latest eBook from NextAfter, learn how we made it, and be able to help with a practical joke, all at the same time.

We'll also showcase several time-saving tools and tricks we've discovered over the years such as how to create an ad like this on your homepage without

your marketing department knowing about it. (P.S. Please don't mention this ad to them.)

If you'd like to learn more, you can get the full details here >>

Reserve your spot = (You won't want to miss this one.)

nline Year-End Fundraising What do you need
help improving?
Resources for You

Email Fundraising Donation Pages

P R B T T T . T B T L T T L Y S Y T P B PR D .



Would you like to learn 6 quick fundraising hacks to
make your life easier?

In this month's webinar, you'll get the latest eBook from NextAfter, learn how we made it, and be able to help with a practical joke, all at the same time.

WEe'll also showcase several time-saving tools and tricks we've discovered over the years such as how to create an ad like this on your homepage without

your marketing department knowing about it. (P.S. Please don't mention this ad to them.)

If you'd like to learn more, you can get the full details here >>

Reserve your spot = (You won't want to miss this one.)

Insert your own ad on your homepage without technical help

nline Year-End Fundraising What do you need
help improving?
Resources for You

Email Fundraising Donation Pages

P I B T T T T Y B T B T T L Y R Y T D B U P .



Status: Draft

. Standard 1 change ‘ ;
Webinar - Homepage Hack (1) ] O
T ~ body > div > div > div > div > [0l > MORE > Q@

e Acquire more donors
e Raise more money

Container <div>

> L4 L [
Wauld vy like to learn 6 quick fundraising h
life easi
Jar life easier?
Edit text
Edit HTML ou'll get the latest eBook from NextAfter, learn how we made it, and be able to help with a practical j¢
®
Insert HTML -al time-saving tools and tricks we've discovered over the years such as how to create an ad like this on
nt knowing about it. (P.S. Please don't mention this ad to them.)
Pun:JavaScript , you can get the full details here >>
Reserve your spot = (You won't want to miss this one.)
A v
[es @




Targeting and site changes

Site Changes
What changes should be made on this page?

Editor page: https://www.nextafter.com/ /Z Ca Preview Changes (1)

Page targeting
Where should this experience run on your website?

WHEN : @ URL matches any of https://nextafter.com https://www.nextafter.com : / Im

AND + Add URL rule

Audience targeting
Who should see this experience?

WHEN @ City does not equal any of Plano Frisco Lewisville The Colony Z

AND + Add rule



Targeting and site changes

Site Changes
What changes should be made on this page?

Editor page: https://www.nextafter.com/ /Z Ca Preview Changes (1)

Page targeting

Where should this experience run on your website?

WHEN @ URL matches any of https://nextafter.com https://www.nextafter.com / lm
AND + Add URL rule
Audience tar

Who should se

1 1

WHEN : @ City does not equal any of Plano Frisco Lewisville The Colony 1 Z
I
I

AND + Add rule



Optimize snippet installation

Optimize is installed by adding a small snippet of code to your website to display Optimize experiences (tests and
personalizations) to your visitors. Learn more .

If you use Global Site Tag (gtag.js) to deploy Google Analytics, simply add the Optimize snippet to the config line.

r---------------------------------------------1

<!-- Global site tag (gtag.js) - Google Analytics -->

<script async src="https://www.googletagmanager.com/gtag/js?id=UA-44835436-1"></script>
<script>

window.datalayer = window.datalayer || [];

function gtag(){datalayer.push(arguments);}

gtag('js’', new Date());

gtag('config', 'UA-44835436-1', { 'optimize id': 'GTM-MDDJS6F'});
</script>

Paste the updated tag at the top of the <HEAD> on every web page you wish to personalize and test.

If you use Google Tag Manager (GTM), learn more about how to use it with Optimize.
If you use Universal Analytics (analytics.js), learn more about how to use it with Optimize.

Optional: If you encounter page flickering issues you can install the anti-flicker snippet .




X Choose tag type

[  Discover more tag types in the Community Template Gallery

Featured

Google Analytics: Universal Analytics
Google Marketing Platform

Google Analytics: App + Web Configuration
Google Marketing Platform

Google Analytics: App + Web Event
Google Marketing Platform

Google Ads Conversion Tracking
Google Ads

Google Ads Remarketing
Google Ads

Floodlight Counter
Google Marketing Platform

Floodlight Sales
Google Marketing Platform

Conversion Linker
Google

---------------------------------------I
Google Optimize I
Google Marketing Platform 1
Google Surveys Website Satisfaction

https://tagmanager.google.com




6 Fundraising Hacks

4. Unbounce - Landing page and popup creation




O NextAfter

@ PAGES

: @ POPUPS & STICKY BARS (39

I @® 12 remaining Upgrade

| Total published popups and sticky bars
I remaining on your plan.

AMP
INTEGRATIONS

DOMAINS

SETTINGS

NA Random Sticky Bar

Unbounce also makes | @ mobie @
popups and stickybars

v 1796

% VISITORS 59

CONVERSIONS

el

A/B Test Centre
Champion

L Webinar Invite

Discarded variants A

Targeting

URL Targeting Domain

nextafter.com

f e sk

(@ Account Traffic Usage

Weight

D Q 00 [cdt| @ 100%

Visitors

1796

397,848 /1,000,000 v

Unpublish ﬁ

Reset Stats H Preview Variants ” + Add Variant

Conversions

Conversion Rate

3.28%




@ < Overview @ VariantL w NA Random Sticky Bar Last saved 7 days ago © Preview @ Support

Guide Settings w Sticky Bar Properties = Goal

] sticky Bar

d

v Geometry

e

Size

"
v

v Default Text Style

Text Color

# 000

Link Color
# O0O0O0O0FF

v Page Image Quality

g

g aysy-§

4

Adjust image compression and quality
settings for every image on this page. If
you have overriden individual image

Same functionality but settings, they will not be affected.
different purpose > JPG Image Quality

> PNG Compression @

Stickto: @@ Top @ Bottom v Element Metadata

Would you like to get the latest eBook from NextAfter, learn how we made it, and help with Class
a practical joke, all at the same time? Check out this month's webinar to learn more >>

A

~

v
()

Note: you can add multiple classes to this element
by using a space in between.

Contents [l Javascripts (1) W Stylesheets o ooEmEEEEE - E Desl(top - (T Mobile ten @) fex: ‘class-red class-blue)




Q NextAfter (@ Account Traffic Usage (403,527 /1,000,000 v »

B PAGES )
NA Random Sticky Bar Unpublish i

@ POPUPS & STICKY BARS (39

P - Upgrade St Enabled on: [] Desktop @ [] Mobile @
remaining

Total published popups and sticky bars
remaining on your plan.

Advanced Targeting v

ﬂ Location

Show in

O amp

INTEGRATIONS

DOMAINS

& All locations

United States of America

SETTES (® Frisco, Texas i
@ Lewisville, Texas @ Targeting capabilities
@ Plano, Texas i similar to Optimize
@ The Colony, Texas i

Note: Targeting is dependent on geographic data and regional
Q networks, which aren’t always accurate at the city level. Rules that
* target countries are the most accurate — and more likely to pick up
the visitors you want! OK

Remove all

Cookie




\/é Contacts v Conversations ~  Marketing Sales~  Service~  Workflows Reports~  Asset Marketplace ~  Partner ~ Q E {:} @ ‘ NextAfter -

FO FMS (155 Forms)
©® Non-HubSpot Forms

Showing analytics for: Custom time period ~ & 01/13/2020 ~ -» £ 01/20/2020 ~ Form type: All ~ Search Q

NAME VIEWS SUBMISSION RATE SUBMISSIONS APPEARS ON LAST MODIFIED

SUMMIT: 2019-02 - NIO Summit 2019 Sponsor Guide Dov

o ‘ " 8 37.5% 3 No HubSpot pa... Jan 15,2020

WEBINAR: Kevin's Registration F

o b | e 299 35.12% 105 No HubSpot pa... Jan 12,2020

WEBINAR: Webinar Registration Form

° ‘ | R 299 36.79% 110 No HubSpot pa... Jan 7, 2020
Technically

Nathan’s page beat
my page




6 Fundraising Hacks

6. SlyBroadcast - The personal-touch done at large scale



https://unbounce.grsm.io/NextAfter

M After

Get three amazing opportunities for the
price of one form submission

You'll get the latest eBook from NextAfter, learn how we made it, and help with a
practical joke, all at the same time.

This s Notbhon
— He has na dean
i~ .u.».\w.a

but I'm going to do it while also playing a

little prank

"So what's the prank and what do | get for helping?”

¥, you'll want to see this part.

Be a part of the fun by signing up today. Then, on Jan 2] at 1 CST, tune in to see how this
all came together (and to see Nathan's expression when he finds out.)

First name* Last name*

Phone number

Organization* Job Title® Ploe ) % :j”/ ell
nuehe?. T8 ooma to

Lo o] 40 "
Do you work for a nonprofit organization? fr Voo ot 3o
Reserve My Spot



'hen you sign up below, we'll send you everything you need to know for the webinar. Even if you can't
ake the webinar, if you sign up below, I'll send you a recording of it as well as the soon to be released
yook: "The Great Dress Code Debate"

rst name* Last name*
evin Peters
nail*

evin@nextafter.com

10ne number

728142846 C\

rganization* Job Title* Please jOuf ce ”
extAfter CTO AL "“L" ‘x

J&'MO Q CQo' ‘fc no U}
b you work for a nonprofit organization? For Yok Hat Ao
\o =
Reserve My Spot

https://unbounce.grsm.io/NextAfter
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¢

Slybroadcast is the productivity tool tha
for busy, efficient professionals.

https://slybroadcast.com



Q slybroadcast‘ {2 Dashboard ¢ Manage Audio i= Manage Lists ~” Reporting @ FAQ M New Campaign §9%

1. Campaign Information B

Campaign Name

Kevin's 6 Hacks - Demo Phone Call

Optional
Caller ID @

(972) 814-2846

Should Be 10 Digits Length

2. Choose a Recording




2. Choose a Recording

Select an Audio Recording

Kevin - Webinar Demo (01/20/20)

3. Add Recipients

. Click to Send to Mobile Phone Numbers ONLY

Select a List

¥ Select an Existing Recording

41 Choose a Recipient List & Enter Phone Numbers > Upload a Recipient List



3. Add Recipients

41, Choose a Recipient List

& Enter Phone Numbers > Upload a Recipient List

‘ Click to Send to Mobile Phone Numbers ONLY

Select a List v

Send Immediately Choose Delivery Date & Time
Set up Stop Time (Optional)




* Set Campeign Send Time e
Send Immediately Choose Delivery Date & Time

Set up Stop Time (Optional)




No Additional Cultivation With Additional Cultivation

Sarah Kramer <sarahk@adflegal.org> Unsubscribe

tome ~

Hi Kevin,

I recently emailed you about Jack Phillips, the cake artist from Colorado who was sued and taken to court twice for simply
living out his faith.

Jack won his first case at the United States Supreme Court last year. And this past March, Colorad|
case against Jack. Hi Kevin,

But now, the same person who filed the complaint that launched the state's second prosecution of {  “There's nothing I can do — you'll just have to live with this."
against Jack in state court. When will it end?
Can you imagine being told that by your doctor? Can you imagine seeking out help but being turned away because the local
A colleague of mine wrote an article about this third lawsuit that you can read here. government decided what is and is not treatable? To make things worse, that government decision was made in an effort to
be politically correct, not to provide the best medical care.

Kevin, what's happening to Jack is awful. He needs all the support he can get. I'll be keeping him of
you pray for him also? In case you can't tell, I'm pretty fired up about this.

Best, We recently posted an article by Dr. Dovid Schwartz. He's been a counselor and psychotherapist for more than four

decades. You need to read this as he goe: o much greater detail about the New York City ordinance that restricts
Sarah what doctors can and cannot say to help their patients.

There is one particular line that stuck with me after reading the article: “The ordinance is actually calculated to increase fears.
Not only among therapists who can't afford the financial penalties (or bad publicity), but also among our patients.”

The city is enforcing laws and ordinances that actually increase the fears of patients seeking mental help. It is unbelievable.

Sarah Kramer <sarahk@adflegal.org> Unsubscribe
tome ~

Hi Kevin, o
This week, | wanted to share something with you that is personal to me — and

1 in your life too.
You may have heard about girls being forced to compete in sports with biologif

they compete, but they win — even beating out females for scholarship opport

This isn't “progress.” And it's not fair.
.

That's why one high school girl is taking a stand — and why Alliance Defending

Civil Rights representing her and two other female athletes.

As a former college athlete, I'm pretty fired up about this. And | wrote an artid

If you have any thoughts or opinions on biological males being allowed to co
and we can keep this conversation going.

Best,

No Additional Cultivation 54%

Digital Content Specialist
sarahk@adfley
ADFlegal.org

In Engagement




6 Fundraising Hacks

1. Google Analytics - To find unexpected content

2. Rev - Audio transcription
3. Fiverr - To get designs done on the cheap

4. Unbounce - Landing page and popup creation

5. Optimize - Changing the unchangeable pages

6. SlyBroadcast - The personal-touch done at large scale
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Written by Nathan Hill (2] - January 7 at 5:03 PM - Q

When it comes down to it, there are 2 main ingredients you need in order
to have a successful online fundraising program.

You need the right strategies, and you need the right tools.

The right strategies are often hard to come by because everyone has their
own take on what is truly the “best" practice - even though many
"experts” out there are really just sharing their own gut instincts.

The right tools are often hard to come by because A) there are too many
marketing/fundraising/automation tools out there to choose from and B)
every single vendor tells you that their product is the best, even when they
stink.

So how are you supposed to decipher what strategies work, and what
tools to use to implement those strategies?

Kevin Peters - the CTO of NextAfter - has some experience on both sides
of this equation. And in the free webinar on January 21st, he's going to
share 6 online fundraising hacks that have been tested and proven to grow
revenue.

And he’s also going to share the specific tools that you can use to
implement these proven strategies.

So if you're ready to kick off 2020 with some quick wins that can impact
your online fundraising revenue right away, you should register for the free
webinar.

6 Fundraising Hacks

You Can Use to Grow Revenue This Year

§ About this website
NEXTAFTER.COM/WEBINAR-REGISTRATION

Grow Your Online Fundraising with These 6 Learn More
Tactics and Tools | Reserve Your Spot for the...

LAIMS

Talking Head

NextAfter e
Written by Nathan Hill [?1- January 7 at 5:03 PM - @

When it comes down to it, there are 2 main ingredients you need in order
to have a successful online fundraising program.

You need the right strategies, and you need the right tools.

The right strategies are often hard to come by because everyone has their
own take on what is truly the "best” practice - even though many
“experts" out there are really just sharing their own gut instincts.

The right tools are often hard to come by because A) there are too many
marketing/fundraising/automation tools out there to choose from and B)
every single vendor tells you that their product is the best, even when they
stink.

So how are you supposed to decipher what strategies work, and what
tools to use to implement those strategies?

Kevin Peters - the CTO of NextAfter - has some experience on both sides
of this eguation. And in the free webinar on January 21st, he’s going to
share 6 online fundraising hacks that have been tested and proven to grow
revenue.

And he's also going to share the specific tools that you can use to
implement these proven strategies.

So if you're ready to kick off 2020 with some quick wins that can impact
your online fundraising revenue right away, you should register for the free
webinar.

NEXTAFTER.COM/WEBI
Grow Your Online
Tactics and Tools

Webinar »
On Tuesday, Janua:

fundraising hacks th{ I n E m a i I S Acq u i red

in 2020. In the free
NextAf...
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