
Starting at 1pm Central Time



nextafter.com/coronavirus



A Few Quick things…

A video recording of this live webinar will be sent to you afterwards.



A Few Quick things…

Links to the slide deck and other featured resources will 
be sent out with the recording.



A Few Quick things…

We have time for Q&A.



A Few Quick things…

Use the Chat window 

to ask a question or 

drop in a comment.



Today’s Speaker

Tim Kachuriak

Chief Innovation & Optimization Officer
NextAfter











Laughing is good.



How should we approach 
fundraising amid COVID-19?



Two important questions.



Two important questions
What are other nonprofits doing?



Two important questions
What are other nonprofits doing?
How are donors responding?



“Forensic” Research Studies



Aggregate Donor Inbox





What are other nonprofits doing?



• Human Services
• International
• Public Media
• Public Policy & Advocacy
• Public Societal Benefit
• Wildlife & Animal Welfare

• Arts & Culture
• Education
• Environment
• Faith-Based
• Foundations
• Health









What is the purpose of the 
messages?
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Are nonprofits talking to their donors about 
COVID-19?



Is it advisable to mention COVID-19 in 
appeals?



Core Fundraising Ask COVID-19 Relevant Ask

37%
In DonationsExperiment ID: 20486



Control Treatment #1

81%
In DonationsExperiment ID: 20516



Control Times Like These

Inconclusive*

* Based a 43% statistical level of confidence





Aggregate Donor Inbox





















Mentioning COVID-19 in 
solicitations may only help if 
your work is directly related to 
addressing the current crisis.

Application:



How are donors responding?



Online Fundraising Benchmark Report

• 2020 study of Google Analytics Data (Jan – Apr) 

• 90 Nonprofit Organizations

• 10 Different Industry Verticals

• 198 million visitors analyzed

• $46,280,000 in online donation revenue



A Few 
CaveatsAbout the 
Dataset



1. There is inconsistent 
representation of the 
various nonprofit verticals. 0
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2. eCommerce tracking is 
only available for 43% of the 
orgs so revenue data is 
under-reported.



3. April is a partial month so 
year-over-year comparisons 
may have timing bias.



Web Traffic Trends



Overall Web Traffic is Up 3.2% YoY



Email Traffic is Up Slightly, but 
Accelerating
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Remember…





Traffic is Slightly Up, Engagement 
Slightly Down
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What about revenue?



Total Universe of Organizations With 
Revenue Data

8 39 107.6 M

Overall Online Revenue is Up 13% 
YoY



11.2% YoY Increase in Donations in 
March



Even Though Donations are Up in 
March, Average Gift is Down 14%



Donation Conversion Rate is up Each Month of 
2020 



“Flux” Metrics Affecting Revenue

Traffic is Up 4% YoY
Conversion is Up 6.5% YoY
Avg Gift is Down 0.3% YoY

x
x

Revenue is Up 13% YoY



1. Nonprofits are still fundraising.

In Summary:

2. Donors are still giving.
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Questions?
Ask them here.



Use the Chat window 

to ask a question.



Get a Free Online 
Fundraising Course
courses.nextafter.com

Use the code LEARNFROMHOMETRY

Analytics Email Donation Pages A/B Testing Copywriting More!



Get a Free Online 
Fundraising Course
courses.nextafter.com

Use the code LEARNFROMHOMETRY

Use it before May 1!



nextafter.com/membership

More Perks as 
a Member

• Unlimited access to certification courses

• Quarterly “Member’s Only Webinars”

• Early access to new research

• Workshop discounts

• Free ticket to the NIO Summit (for 

premium members)

Save 50% using code LEARNFROMHOMEJOIN



Q&A
Ask a question here.




