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About RaiseDonors

RaiseDonors provides an intuitive
experience for your donors, time-
saving integrations with your
systems, and actionable analytics that
help you build increasingly better
donor relationships.
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A Few Quick things...

A video recording of this live webinar will be sent to you afterwards.




A Few Quick things...

Links to the slide deck and other featured resources will be sent
out with the recording.




A Few Quick things...

We have time for Q&A.




A Few Quick things...

Cracking the Code of Facebook Fundraising

Cracking the Code of Facebook Fundréising | Live
Webinar
from NextAfter ‘_,‘,"&‘ Vi‘\ \\

Chat 5 members

Use the Chat window R

Today at 1:00 PM

U \
)
Remember to be cool and play nice!

In this free webinar, Jon and Tim will show you each step of a Facebook fundraising

to ask a question or

drop in a comment.

strategy that will help you target likely donors, capture their attention, convert them into
new donors, and cultivate them for the future.

This webinar will begin on Wednesday, August 29th at 1PM CT.

Get a Recording of the Live Stream




Today’'s Speaker

Brady Josephson

Vice President of
Innovation & Optimization

brady@nextafter.com

@bradyjosephson
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WHY DO THIS STUDY?
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1. UNLEASH GENEROSITY.
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Conversion
Rate

Traffic

Revenue

Average
Gift

There are only three ways
you can really increase online
revenue.




1. Get more people to your website




2. Get more people who visit to donate.




3. Inspire those that give to be
more generous.




Your donation page plays a
critical role in two of them.




AND WE HAVE ROOM TO
IMPROVE.
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Conversion Rates
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Conversion Rates

G e
IRl 98.6% TO 99.9% OF
WEBSITE VISITORS

9P - . DO NOT MAKE A
DONATION.
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Website main donation page conversion rate
83% OF PEOPLE WHO e

CLICK DONATE DO NOT y

END UP MAKING A
DONATION.
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2. UNDERSTAND THE GIVING
EXPERIENCE FROM THE
DONOR’S VIEWPOINT.
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[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

* Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.

Premium

Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

I |

(@) This is a one-time gift of [$xx above]

() This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name

[ Prefilled if possible | [Pre-filled if possible |
Address 1

Address 2

City State Zip Code

Email (for receipt) Preferred Phone (optional)
[Preilled if possible |

@ CreditCard ACH Bank Account
Credit Card Number Verification Code E

.

“Make My One-Time * e
S50 Gift 4 >

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

* Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.

Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

| |

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name
Address 1
Address 2
City State  Zip Code
Email (for receipt) I Preferred Phone (optional)
O CreditCard ACH Bank Account
Credit Card Number Verification Code

[~

" —

$50

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

* Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

| |

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name
Address 1
Address 2
City State  Zip Code
Email (for receipt) I Preferred Phone (optional)
O CreditCard ACH Bank Account
Credit Card Number Verification Code m
[ffwf anfh [f !f xjf

—
Make My One-Time 3 : T

$50 Gift

Your giftis going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




EMPATHY.



3. GET AND SHARE MORE
IDEAS AND INSIGHTS.




HOW DO | COMPARE?

- Everyone
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Fundraising Benchmarks.

BENCHMARKS

www.mrbenchmarks.com

ONLINE FUNDAISING
BENCHMARK REPORT

2019 EDITION




The Recurring Giving
Benchmark.

&
ﬂ After salesforceorg

nonprofit
cloud

The Nonprofit Recurring Giving
Benchmark

Personalized results for _

Recurring donors can add tremendous value to an organization, with the average recurring donor being 4x
more valuable than a one-time donor. In order to optimize recurring giving, you have to know what
opportunities you have for testing and optimization.

Below, you'll find your organizations specific results that we tracked while conducting the Nonprofit Recurring
Giving Benchmark Study. It's our hope that this gives you a lens to see new ideas and strategies that you can
test in order to grow your recurring giving.

Methodology Conversion Process Recommendation

Methodology

At the start of 2018, we set out to analyze recurring giving from
the donor's perspective. We identified 115 major nonprofit
organizations, became mystery donors, and made three types of
donations:

1. We made a one-time donation.

2.We made a recurring donation.

3. We made a one-time donation, and upgraded to a
recurring donation after 1 month.

As we donated, we recorded every detail from calls-to-actions,
to form fields, to thank you pages. And for the next three months, we tracked and analyzed every
communication from these 115 organizations including emails, direct mail, phone calls, and text messages.

If you have not downloaded the full recurring giving study yet, you can do so for free here.




Online Fundraising
Scorecards.
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[ ONLINE
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Donation Pages.

M

NONPROFIT
DONATION
PACES
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WHAT CAN I TEST?

- Almost Everyone
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Where Do Experiment Ideas Come From?

1. Data - what does your data say or suggest is a change you should make or try?

2. Experiments - when you run experiments you'll see interesting things and ideas for
additional tests

3. Peers - seeing what others are doing can inspire ideas for you to test

4. Academia - understanding how people make decisions, why they give, are influenced by
peers, etc. can lead to testing concepts

5. Association - seeing what for-profit organizations, real estate agents, or sports teams are
doing

RAISE (£7) DONORS N
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WHAT DO YOU NEED TO
KNOW ABOUT THIS STUDY?




We Became Donors and Tracked the
Giving Experience

1. ldentified the 204 organizations we wanted to include across 12 verticals, collected key
info like their website URL, revenue and fundraising expense from their 990’s, created a
name and email persona for each organization and put it all in a spreadsheet

2. From February 27 to March 4 2019, we visited the homepage of each of the 204 non-
profit organizations, found the donate button, and went on to complete a $20 donation

3. During that process, we answered 27 different questions related to the giving process and
5 related to the thank you/confirmation page

4. We then analyzed and scored each organization using the same scoring system from last
year’s Canadian Online Fundraising Scorecard and 2014’s Online Fundraising Scorecard

RAISE (£7) DONORS N



Who Is In the Study?

35
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Arts & Education Environment Faith Based Foundations Health Human International Public Media Public Policy Public Wildlife &
Culture Services & Advocacy  Society Animal

Benefit Welfare
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Who Is In the Study?
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WHAT WERE THE FINAL
RESULTS?
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Scores by Vertical
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Scores by Vertical

EVERYONE CAN IMPROVE.

(some more than others)
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Scores by Size
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Scores by Size

70%

60% MEDIAN SCORE 57%

BEING ‘SMALLER’ DID SEEM TO LEAD TO AWORSE
GIVING EXPERIENCE.
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Scores by Size

BUT BEING ‘HUGE' DIDN'T SEEM TO MAKE A HUGE

70%

DIFFERENCE.

60% MEDIAN SCORE 57%
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KEY CONCEPTS.




THERE IS ADIFFERENCE
BETWEEN GIVING AND BUYING.



Sparkline of a Donation

Status Quo




Sparkline of a Donation

Involvement

Status Quo
RAISE (£7) DONORS




Sparkline of a Donation

Involvement

Interrupter Status Quo
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Sparkline of a Donation

Involvement

Interrupter Status Quo
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Sparkline of a Donation

Interest Engagement

Interrupter
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Status Quo




Sparkline of a Donation

Involvement

Interest Engagement

Interrupter
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Status Quo




Sparkline of a Donation

Involvement Moment of
Decision

Engagement
Point

Interest

Interrupter Status Quo
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Sparkline of a Donation

Investment
Involvement Moment of
Decision
Interest Engagement
No
Interrupter Status Quo
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Sparkline of a Donation

Investment
Yes
Involvement Moment of
Decision
Interest Engagement
No
Interrupter Status Quo
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Sparkline of a Donation

Investment
Emotional Climax

Yes

Involvement Moment of
Decision

Interest Engagement

No

Interrupter Status Quo
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Sparkline of a Donation

Investment
, _ Conversion Horizon
Emotional Climax
Involvement Moment of
Decision
Interest Engagement
No
Interrupter Status Quo
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Sparkline of a Donation

Investment
, _ Conversion Horizon
Emotional Climax
Involvement Moment of
Decision
Interest Engagement
Interrupter Status Quo
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Sparkline of a Donation

Investment
, _ Conversion Horizon
Emotional Climax
Involvement Moment of
Decision
Interest Engagement
Interrupter Status Quo Abandonment
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IT'S NOT ADONOR FUNNEL.
IT IS ADONOR MOUNTAIN.



The Donor Mountain

COST




The Donor Mountain

VALUE




The Donor Mountain




The Donor Mountain




VALUE COST

The MECLABS Conversion Sequence Heuristic ©

C=4m + 3v + 2(i-f) - 2a

CONVERSION MOTIVATION VALUE INCENTIVE  FRICTION ANXIETY
PROPOSITION
(CLARITY)

RAISE (£7) DONORS




VALUE COST

The MECLABS Conversion Sequence Heuristic ©

C=4m +3v+2(i-f) - 2a

CONVERSION MOTIVATION VALUE INCENTIVE  FRICTION ANXIETY
PROPOSITION
(CLARITY)
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YOU NEED DIFFERENT DONATION
PAGES TO MEET DIFFERENT
DONOR MOTIVATIONS.



Different Pages for Different Situations

GENERAL

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the persen understand the effect of their
donation. You want to help them understand what that means, but don't
RO Inta tea much detail:

Bullets arc uk on Lhis page lype

Reasons or evidentials should be OK here  this is a reassurance page
People that arrive to this page have intention, as it NOT something
that has interrupted them

Sa the easier we make it ta process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.

Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on haw this
premium is related ta your values and yaur

mission
Yes! | want to [supportword] [benefit others experience
from organization]

1. Enter Your Donation Amount

[ I

@ s 15 3 ane time it of [Sxx abose

+ 3 monthly recurring bave]

2. Enter Your Information (it's Secure)

Sate  Zocads

Ll |
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A csra »
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72
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$50 Gift
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CAMPAIGN

[Specific campaign benefit others
experience from your organization]
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Different Pages for Diffe

GENERAL

[General donation request with broad
reasoning headline]

When you donate to [organization name]

This is copy that helps the persen understand the effect of their

donation. You want to help them understand what that means, but don't
£0 Inta toa much detail:

Bullets are vk on Lhis page lype

Reasons or evidentials should be OK here  this is a reassurance page
People that arrive to this page have intention, as it NOT something
that has interrupted them

Sa the easier we make it ta process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount,

Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also tauch on haw this
premium is related ta your values and yaur

mission
Yes! | want to [supportword] [benefit others experience
from organization]

1. Enter Your Donation Amount

1 1

aane time st of [Sxe aboue

+ 3 monthly recurring gift of [$ex 2bave]

2. Enter Your Information (It’s Secure)

2+ Hame Lt b

Meére

ez

[ —

o e |

sl e ezt ersnesd <bepe ostional

Cracit Card AH ek Arrmunt
Credt Lord Nurrker wenfication toce a

Sxgire Mo Fepien tuar

|/

My One-Time
$50 Gift

Ing 9 help Impact (14 sascire.

FOCUSED ON GENERAL
DONATION PAGE FOR

THIS STUDY.



Donor Lifecycle

KEY MULTIYEAR

2"dYEAR

NEW DONOR REACTIVATED
2"‘0I YEAR

I 13 24 LAPSED I
NONBONOR Q 25+ LAPSED
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Donor Lifecycle

FOCUSED ON ANON
DONOR BECOMING A
FIRST TIME, ONE-TIME

DONOR.




EARLY INSIGHTS FROM THE
STATE OF NONPROFIT
DONATION PAGES STUDY.




VALUE COST

The MECLABS Conversion Sequence Heuristic ©

C=4m + 3v + 2(i-f) - 2a

CONVERSION MOTIVATION VALUE INCENTIVE  FRICTION ANXIETY
PROPOSITION
(CLARITY)
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VALUE COST

The MECLABS Conversion Sequence Heuristic ©

C=4m+3v+2(i-f) - 2a

CONVERSION MOTIVATION VALUE INCENTIVE =~ FRICTION ANXIETY
PROPOSITION
(CLARITY)
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VALUE COST

The MECLABS Conversion Sequence Heuristic ©

C=4m+3v+2(i-f)-2a

CONVERSION MOTIVATION VALUE INCENTIVE FRICTION ANXIETY
PROPOSITION
(CLARITY)
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WHY SHOULD | TRUST YOU?




IS MY INFORMATION SECURE?



Do You Perceive That This Web
Page Is Secure And That Payment
Information That You Share Will
Be Sent Securely?

No
6%

94%

premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

@Thic ic 2 nna-time gift af [Sxx ahnvel

OThis is a monthly recurring gift of [Sxx above]

2. Enter Your Information (It’s Secure)

First Name Last Name

| Pre-filled if possible | | Pre-filled if possible |
Address 1

Address 2

City State Zip Code

Email (for receipt) Preferred Phone (optional)

| Pre-filled if possible | | |

Credit Card ACH Bank Account
Credit Card Number Verification Code : M
!

|
El_xp' ire Month / fmi;g’ Year

Make My One-Time *
S50 Gift

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.

¥* kk K




Experiment

FROM THIS TO THIS

Ehous = Etiope ;
[ | | )
Credit Card Information Credit Card Information
Card Number . n
{ ] Card Number *
Exp. Month * Exp. Year " 1 IERII- ot Exp. Year * l
| )| ; E :
IC\N * aLis mis?]]
|

Make My $50 Gift

9.5%

RAISE (£7) DONORS In Donations



Is My Information Secure?

LIKE THIS OR MAYBE THIS

All transactions are secure and encrypted.
PAYMENT METHOD

MLLLAILY | Checking Account | | PayPal

We accept: VISA ”‘j ;g =]

Credit card visa @ == and more...

Card number

Credit Card Number *

Cardholder name MM / YY cvv e
Paul Clowe 04/2023 303
Expiration Date: * 03 § 2019 9% CWV Number *
What is this? PayPal visa @ s
Back Complete donation
Submit Donation (&)




TRY SHOWING DONORS THEIR
CREDIT CARD INFORMATION IS
SECURE WHEN IT MATTERS MOST.

©)




AM | MAKING A GOOD DECISION?



Did They Use Third-party
Endorsements??

Yes
42%

m No = Yes

No
58%

Yes! | wantto [supportword] |benefit others experience

from organization]

1. Enter Your Donation Amount

@ This is a one-time gift of [Sxx above]
OThis is a monthly recurring gift of [Sxx above]

2. Enter Your Information (It’s Secure)

First Name Last Name

| Pre-filled if possible | | Pre-filled if possible
Address 1

Address 2

City State Zip Code

Email (for receipt) Preferred Phone (optional)

| Pre-filled if possible

Credit Card ACH Bank Account
Credit Card Number Verification Code

|§ggir’e Month Expire Year

"Make My One-Time *
$50 Gift L

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.

* Kk k Kk




Some trust marks are 1 s 'a {ﬂjﬁ}
better than no trust Ry i

marks. And some trust
marks are better than o)
other trust marks.

RAISE @ DONQORS  Source: DonorVoice study with the DMA Nonprofit Federation



https://agitator.thedonorvoice.com/external-validators-are-vitally-important-except-when-they-arent/

The
@ Wilderness

— Society

Fight for Wlldernes

Donate now to protect public Iands( vz /

Give Monthly Give Once

By becoming a monthly donor, you provide the ongoing resources to protect and
defend our wildest places against the Trump administration’s attacks.

Your Gift Amount

$25.00

E3 Credit Card

First Name Last Name

Street Address

I live outside of USA / Canada o

City State Zip Code
State v

Credit Card Number Expiration Date CVV Number °
MM/YY

DONATE NOW

Your gift is tax-deductible

RAISE (£7) DONORS




Where Do You Put It?

LIKE THIS ORLIKE THIS

You Can elmmeasancy!

Honor Someone with Your Contribution

(optional)

If you would like to make your gift in honor or in memory of
someone, please fill out the form below. To send a notification
of your thoughtful gift, please provide the recipient's email
address.

This Contribution Is

-- please choose --

Recurring Contribution

Become a recurring donor to make an automatic contribution
to NMCRS every month.

@ This Is A Monthly Contribution

DONATE

Endorsed by (SN

RPS RELIEF SOCIETY

TheNature (% 3 o=

Conservancy \_,

Donate Now to Protect Nature

m Stand up for our natural world with The Nature Conservancy, Every acre we protect, every river
- mile restored, every species brought back from the brink, begins with you. Your support will belp
take action on the ground in all S0 states and 72 countries.

FREE! Get 1 year of Nature Conservancy Magazine with membership

Enter Your Gift Amount

$50 [ $100 . $250 $500

$5,000 $10,000 Other

$18 minimum

@ I choose to help cover costs and Please charge my total gift of:
processing fees to make my $103.00
donation go further.

Yes, I would like this to be a monthly gift.

Your Billing Information

* First Name:

* Last Name:

* Address Line 1
Address Line 2:
*City:

* State/Province:

* Z1P/Postal Code

Your gift helps...
ﬁ Advance science.

From regrowing coral ree
climate change solutions, yo
helps push conservation scie
fimits.

‘e Foster Collaboration.

Together with communities,
governments, businesses and
nonprofits, we work to grow
conservation funding and establish
environmentally consaious practices.

79 Make a Global Impact.

WWith scie

he ground in more
than 72 cou around the world
your gift helps to effectively conserve
the most ecologically important lands,
oceans, lakes and rivers.

'ﬁ' Shape Practical Policies.

By leveraging our scientific results, we
help shape policies that limit poliution,
prevent habitat loss and promote
biodiversity on a global scale.

»& Safeguard Nature.
s

With your support, we work tirelessly to
de ral resources, protect
red species, keep our drinking
an and preserve nature.

Alternate Ways to Give

By Mall:
The Nature Conservancy
Attn: Treasury




Where Do You Put |

LIKE THIS

Honor Someone with Your Contribution
(optional)

If you would like to make your gift in honor or in memory of
someone, please fill out the form below. To send a notification

of your thoughtful gift, please provide the recipient's email
address.

This Contribution Is

-- please choose -- §

Recurring Contribution

Become a recurring donor to make an automatic co
to NMCRS every month.

@ This Is A Monthly Contribution

DONATE

Endorsed by

: processing fees to make my $103.00
donation go further.

Yes, I would like this to be a monthly gift.

Your Billing Information

* First Name

* Last Name:

* Address Line 1
Address Line 2:
* City:

* State/Province:

* ZIP/Postal Code

* Country
United States :

Phone Number:
* Emall Address:

You'll recelve emall updates from The Nature Conservancy. You can
unsubscribe at any time,

Your Payment Information
Payment Method:

( Credit Card PayPal

Credit Card Information:

E] wisa

e v
-

* Credit Card Number:

* Explration Date:
03+ 2019%

* CVV Number: What is this?

Please verify your information above and dick "Submit.” Once you click “Submit,” your donation wall be processed.

Please charge my total gift of:
$103,00

Copyright © 2019 The Nature Conservancy. Terms of Use | Privacy Policy | Charitable Solicitations

The Nature Conservancy is a nonprofit, tax-exempt charitable organization (ax identification number 53-0242652) under Section 501(cX3) of the Internal Revenue Code. Denations are

tax-deductible as allowed by law.

 Norton

A
Together with communities,
governments, businesses and
nonprofits, we work to grow
conservation funding and establish
environmentally consaious practices.

Make a Global Impact.

Vith scien
than 72 cc
your gift helps to effectively conserve
the most ecologicalty important lands,
oceans, lakes and rivers.

on the ground in more

'ﬁ Shape Practical Policies.

By leveraging our scientific results, we
help shape policies that limit poliution,
prevent habitat loss and promote
biodiversity on a global scale.

w& Safeguard Nature.
s

With your support, we work tirelessly to
defend natural resources, protect
enda ed species, keep our drinking

water n and preserve nature.

Alternate Ways to Give

By Mall:
The Nature Conservancy

By Phone:
(800) 628-6860

’ A toe %
BEB i’“‘“" )
== 3

Feel confid We receive high
ratings fro e Better Business
Bureau and the American Institute of
Philanthropy.




TRY ADDING TRUST MARKS WITHIN
THE EYESIGHT OF THE DONOR.

©)




Use the Space Under the
Donate Button?

Experiment
FROM THIS

* Credit Card Number * Verification Code

* Expiration Month * Expiration Year

Donate $70

RAISE (£7) DONORS

TO THIS

* Credit Card Number * Verification Code

* Expiration Month * Explration Year

Choose : Chocse-

WErs our Non-profit service of providing safe, protacted wi
6 created - along with

31.3%

In Donations

Yes! | wantto [supportword] |benefit others experience

from organization]

1. Enter Your Donation Amount

@ This is a one-time gift of [Sxx above]
OThis is a monthly recurring gift of [Sxx above]

2. Enter Your Information (It’s Secure)

First Name Last Name

| Pre-filled if possible | | Pre-filled if possible

Address 1

City State

Address 2

Zip Code

Email (for receipt) Preferred Phone (optional)

| Pre-filled if possible

ﬁ Credit Card ACH Bank Account

Credit Card Number Verification Code

Expire Month Expire Year

Make My One-Time

L A

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.

$50 Gift

S
N

* %k *




TRY REINFORCING YOUR MESSAGE AT
THE TIME OF FINAL DECISION.

©)




Reducing Anxiety and Building Trust
Checklist

dMake sure your page is secure!

[ Can you keep your donation page on your URL or a subdomain (as opposed to linking out to
another domain)?

L Can you make sure your donors know your page is secure where it matters - Credit Card
area

Do you have a link to your privacy policy?
Can you use third-party ‘evidentials’ or ‘trust marks’ in the eye sight of your donor?

Can you reinforce your message below the donate button?

RAISE (£7) DONORS



VALUE COST

The MECLABS Conversion Sequence Heuristic ©

C=4m+3v+2(i-f)-2a

CONVERSION MOTIVATION VALUE INCENTIVE FRICTION ANXIETY
PROPOSITION
(CLARITY)

RAISE (£7) DONORS




VALUE COST

The MECLABS Conversion Sequence Heuristic ©

C=4m+3v+2(i-f)-2a

CONVERSION MOTIVATION VALUE INCENTIVE FRICTION ANXIETY
PROPOSITION
(CLARITY)

RAISE (£7) DONORS




Increase The Chance Of Conversion By
Reducing Friction.

Investment

) ) Conversion Horizon

Emotional Climax

Involvement Moment of

Decision
Interest Engagement

No
Interrupter Status Quo Abandonment

RAISE (£7) DONORS
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Types of Donation Page Friction

1. Field Number Friction
2. Field Layout Friction
3. Form Error Friction

4. Confusion Friction

5. Decision Friction

6. Device Friction

/. Steps Friction

RAISE (£7) DONORS




Types of Donatio

. Field Number Friction

. Field Layout Friction

. Form Error Friction CAPTU RED DATA ON
. Confusion Friction THESE SPECIFICALLY.

. Decision Friction
. Device Friction

. Steps Friction

RAISE (£7) DONORS




Types of Donation Page Friction

1. Field Number Friction
2. Field Layout Friction
3. Form Error Friction

4. Confusion Friction

5. Decision Friction

6. Device Friction

/. Steps Friction

RAISE (£7) DONORS




Experiment

FROM THIS TOTHIS
/ |
City $tate __ City State
[crome ) =
Zip Code Zip Code
Cell Phone
Gift Information

Credit Card Number

Gift Information

Credit Card Number

50.6%

RAISE (£7) DONORS In Revenue



40% OF ORGANIZATIONS REQUIRED
NON-ESSENTIAL INFORMATION TO
COMPLETE A DONATION.

©)




Do They Require Extra Information Not Needed To
Process A Gift Like Phone Number, How You Found
Out About Them, Spouses Name, Etc.?

60
50
40
30
20

10

Phone Title CAPTCHA Inspired/About Us? Other Designation

RAISE (£7) DONORS

0




Do They Require Extra Information Not Needed To
Process A Gift Like Phone Number, How You Found
Out About Them, Spouses Name, Etc.?

60
50
40
30
20

10

Phone Title CAPTCHA Inspired/About Us? Other Designation

RAISE (£7) DONORS

0




Do They Require Extra Information Not Needed To
Process A Gift Like Phone Number, How You Found
Out About Them, Spouses Name, Etc.?

60
50
40
30
20

10

Phone Title CAPTCHA Inspired/About Us? Other Designation

RAISE (£7) DONORS

0




Do They Require Extra Information Not Needed To
Process A Gift Like Phone Number, How You Found
Out About Them, Spouses Name, Etc.?

60
50
40
30
20

10

Phone Title CAPTCHA Inspired/About Us? Other Designation

RAISE (£7) DONORS

0




Do They Require Extra Information Not Needed To
Process A Gift Like Phone Number, How You Found
Out About Them, Spouses Name, Etc.?

60
50
40
30
20

10

Phone Title CAPTCHA Inspired/About Us? Other Designation

RAISE (£7) DONORS

0




Field Number Friction

NOT THIS

GIVE ONCE

One time donation amount: $20.00

Email *

Payment Details Personal Details Address Details

Individual

MM YYYY eg 321

I'm not a robot

By clicking the 'Donate Now' button you are
agreeing to our Terms & Conditions

RAISE (£7) DONORS

BUT THIS

Donation Amount:

$20.00

Billing Information &

First name 8] Last name
Street
City Province v Postal code

Email address

©

VISA

I

mastercard.

] YOUR CREDIT / DEBIT C WILL BE SECURELY PROCE

We've updated our Donor Privacy Policy, effective April 15, 2019. We do not sell or trade
your information to anyone. By donating, you agree to share your personal information with
the Wikimedia Foundation, the nonprofit organization that hosts Wikipedia and other
Wikimedia projects, and its service providers pursuant to our donor policy. Wikimedia
Foundation and its service providers are located in the United States and in other countries
whose privacy laws may not be equivalent to your own.

Problems donating?

Other ways to give
Frequently asked questions
Tax deductibility information




LIMIT THE AMOUNT OF REQUIRED
FIELDS AND INFORMATION TO
PROCESS A GIFT.

©)




Types of Donation Page Friction

1. Field Number Friction
2. Field Layout Friction
3. Form Error Friction

4. Confusion Friction

5. Decision Friction

6. Device Friction

/. Steps Friction

RAISE (£7) DONORS




Experiment

FROM THIS

Your Information
* First Name
* Last Name
* Country

United States
* Street Address
Street Address 2
-
* State

~Choose-
*Zip Code

* Email Address

Yes! Keep me posted on the latest CaringBridge news and happenings

Preferred Phone

Help me determine if my employer will match my gift.
Payment Details

* Credit Card Number
* Verification Code

* Expiration Month

-Choose-

* Expiration Year

-Choose-

RAISE () b

TO THIS

Your Information

* First Name * Last Name

* Country

United States

«

* Street Address

Street Address 2

* City * State *Zip Code

-Choose-

«

* Email Address Preferred Phone

v| Yes! Keep me posted on the latest CaringBridge
news and happenings

Payment Details

* Credit Card Nu

In Donations




Can You Feel the Difference??

NOT THIS BUT THIS

YOUR DONATION

Donation

m $50 | $75 | $100 | $250 | $500 | Other

m 3190 m m i Qther Aot
S ——

Make this a monthly recurring gift.
MAKE THE A RECURAIG GIFT

Designation

PAYMENT DETAILS
DESIGNATION:

Museum's Greatest Need §

. Card Number
Ll
e >
THIS GIFT IS IN HONOR OR MEMORY OF SOMEONE

Billing Address Expiration * Security Code *

MAKE THIS GIFT ON BEMALF OF AN ORGANIZATION nth s Year ®

s L

YOUR INFORMATION

o
Name *
PrHONE
First Name
counTRY:
Emalil *
United States ¢
ADORESS:
Country *
.
United States .
swEaze: I have a military address
state 0
Address *
1 WOULD LIKE THIS GIFT TO REMAIN ANONYMOUS
LEAVE A COMMENT (OPTIONALY
City*
Payment details
Payment d by Blach State * Zip Code *

CAROHOLDER NAME
State / Territory

osrdsnwr Comments

Other gift de

ation or comment

ves 0 = EDED)

ExpIRATION:

month 4 year 3

RAISE @ DOl m i




USE HORIZONTAL SPACE ON YOUR
FORMS FORBETTER SPACING AND
LESS OF A DIGITAL FOOTPRINT.

©)




Types of Donation Page Friction

1. Field Number Friction
2. Field Layout Friction
3. FormError Friction
4. Confusion Friction

5. Decision Friction

6. Device Friction

/. Steps Friction

RAISE (£7) DONORS




Form Error Friction

2. Your receipt information

First Name
Middle Name

Last Name

Email |®

Address

Street Unit
City State/Province
Country Zip/Postal

RAISE (£7) DONORS @




SHOW DONORS A MISSED FIELD OR
ERROR BEFORE THEY GET TO THE
END/BOTTOM AND CLICK ON.

©)




Types of Donation Page Friction

1. Field Number Friction
2. Field Layout Friction
3. Form Error Friction

4. Confusion Friction

5. Decision Friction

6. Device Friction

/. Steps Friction

RAISE (£7) DONORS




Experiment

FROM THIS

Yy f & P
t
'_ Bridge to Wellbeing  Policies Impacting You  Events  Blog Q

Your Donation

I SR S

TO THIS

vy f & P

Your Donation

D NS SN —

In Donations



Unnecessary Links & Distractions

MENU & NAVIGATION DISTRACTION? MULTIPLE CALLS TO ACTION?

Yes
38%
45/
62/

Yes
55%




onfusion Friction

SelectLanguage +| Powered by Go-gi Translate

GREATER

NOT THIS BUT THIS

Agencylogn  Q i\munnﬁn VARRIOR
FOOD

DEPOSITORY Programs & Services Get Involved About Contact Bonate Now

Your generous, tax deductible donation to Wounded Warrior
Project® (WWP) will change the lives of over one hundred
thousand injured warriors, caregivers, and family members. You
will help bring independence back to our nation's most severely
wounded veterans.

Make this a gift in honor or memory of an individual. (2

ACCREDITED
CHARITY

give.org

* required information Wounded Warrior Project is a tax-

exempt 504(C)(3) nonprofit
organization.

Monthly Gift Amourt 25 |

Dooor Chat
$19 MONTH $25 MONTHLY $30 MONTHLY $ YOUR BEST GIFT
Erequently Asked Questions

As a monthly donor of $19 or more, you will receive a Wounded Warrior Project™ (WWP) fleece blanket. OTHER PAYMENT METHODS

By Phone: 855 448 3997

Donate

Your Thank You Gift

By Mail:
Download this form and mail to:

Your Gift will be put to use immediately to provide food for
hungry people in our community. Thank you for your support of
the Greater Chicago Food Depository.

Wounded Warrior Project
PO Box 758517
Topeka, Kansas 66675-8517

FRONCT

MAKE MY GIFT GO
FURTHER!

WWP Blanket Do Not Send Me A Gift

Honor someone with a tribute or memorial gift

SELECT A DONATION AMOUNT

Please allow 4 - 6 weeks for your gift to arrive

$50 m $250 $1,000 OTHER Donor Information

First Name* Last Name®
Your donation can help provide 300 meals for people in our community.
Address Line 1* Address Line 2
RECURRING GIFT 5810 Tennyson Parkway
Make this a monthly recurring gift Country* Zip Code®
United States ¥ 75024
CONTACT DETAILS Al fields are required unless noted. Phone Number Emall Address®

anthonyhart@loveyourgrub.co

FIRST NAME M.1. (optional) LAST NAME # Yes, | would like to receive communications from WWP with updates on warriors and programs.

RA I S E Q This donation is on behalf of a company.

EMAIL ADDRESS: PHONE (optional) [y s——




vonate Now

STATE zip
s Your generous, tax deductible donation to Wounded Warrior N
Project™ (WWP) will change the lives of over one hundred -z
thousand injured warriors, caregivers, and family members. You GUIDESTAR'
ADDITIONAL NOTES (optional) will help bring independence back to our nation’s most severely

" ﬁ‘ JINUM

. wounded veterans.

Characters Remaining: 255 ONE-TIME GIFT [CR IR IRl

Make this a gift in honor or memory of an individual. 2

, ACCREDITED

e CHARITY
BBB

give.org

PAYMENT METHOD

Wounded Warrior Project is a tax-
exempt 501(C)(3) nonprofit
organization.

Monthly Gift Amount [ cusoTORm
e CREDIT CARD visa== 59 &)

Dooor Chat
$19 MONTHI $25 MONTHLY $30 MONTHLY $ YOUR BEST GIFT
CARD NUMBER - Frequently Asked Questions

As a monthly donor of $19 or more, you will receive a Wounded Warrior Project® (WWP) fleece blanket. THER PAYMENT METHODS

EXPIRATION (MM/YY) CVV NUMBER: By Phone: 855448 3997

* required information

Your Thank You Gift
03 + 2019 : By Mail:
Dawnioad this form and mail to:
Wounded Warior Project
/ PO Box 758517
Topeka, Kansas 66675-8517
wiNpE RO
MAKE MY GIFT GO
£ FURTHER!
BANK ACCOUNT WITHDRAWAL WWP Blanket Do Not Send Me A Gift

Please allow 4 - 6 weeks for your gift to arrive.

Donor Information

SUBMIT DONATION

First Name” Last Name"
OTHER DONATION OPTIONS Address Line 1* Address Line 2
5810 Tennyson Parkway
Respond to a Mailing
Donate by Mail Country* Zip Code”
Tribute or Memorial Donation United States v 75024
Make a Monthly Gift
Phone Number Email Address”
Update Recurring Donation Options
Sl & Secu anthony hart@loveyourgrub.co
Donor Advised Fund Gifts
# Yes, | would like to receive communications from WWP with updates on warriors and programs.
Will to End Hunger Society
Food Industry Donations This donation is on behalf of a company.
Corporate Matching Gifts
Payment Information
Payment Method
HAVE DONATION QUESTIONS? © CREDIT CARD CHECK
We're happy to help. Pl t Services at 773-247-3663 or send us a message o Fiientaa Expiration Date®

01 v 12019 v

Billing Information

# Uncheck if billing address is not the same as donor address.

GREATER Programs & Services Agency Resources Donate
S ==
Get Involved Join Our Team

FOOD By dlicking donate, your gift will be processed
DEPOSITORY Hunger in Our Community Staff Login A donation receipt will be emailed to
GET INVOLVED the email address you provided
4100 W. Ann Lurie Place About BoardEffect Login
CLECoHty) Contact Privacy Policy
Phone: 773.247.3663
Sitemap

¥ charity

© 2019 Greater Chicago Food Depository




REMOVE ANY/ALL DISTRACTING LINKS AND
CONFLICTING CALLS TO ACTION.

©)




Types of Donation Page Friction

1. Field Number Friction
2. Field Layout Friction
3. Form Error Friction

4. Confusion Friction

5. Decision Friction

6. Device Friction

/. Steps Friction

RAISE (£7) DONORS




Limiting Decision Friction

CONTROL

-
Doyou SHARE
BIRTHDAY with
¢hild in po

SEARCH FOR A CHILD

# > Sponsora Child » Sponsor a Child Today

Sponsor a Child Today

Showing results for Birth Day: 2, Birth Month: January (86 children found):

R A0S A%octes Aea © Hon Rk of Expiozation

SortBy: Age(Younges) Age(Qides)) LocgestWamog Bichday Todgy

? a ' -4 W
12,0
RAISEC . =

Please call us at (890) 336-7676. Monday theough
Friday, 7 am. to 530 p.m. MT 10 speak with &
Compassion Representative.

SEARCH FOR A CHILD
WHERE IN THE WORLD
No Preference v
GENOER
No Preference v

AGE RANGE: 1-22 YEARS OLD
 ——

BRTHOAY SeectTodey 0

January - 2 -

2
Doyou SHAR
BIRTHDAY with
ehild in po

SEARCH FOR A CHILD

TREATM ENT

In Donations




BOfvyoBA Q

How Do You
Decide?

GO PUBLIC. SUPPORT KERA.

KERA/KXT is a 501(c)3 not-for-profit public media organization.
Nearly 70 percent of KERA's annual funding is provided by gt dividuals, found.

andc

MATCHING
GIFTS FUNDS

STOCKS AND MUTUAL | | DONATE YOUR VEHICLE | | BECOME A VOLUNTEER

()
\Y/

KERA Passport Member Rewards KERA Door To Door

Gifts of all sizes help to ensure that KERA remains a refevant, vital and celebrated community resource for all North Texans. KERA serves this
community through five public broadcasting stations — KERA TV, KERA FM, KXT 91.7 FM, KERA Create and KERA Kids 24/7. Your commitment to
high-quality public media ensures educationai and cultural prog that g our ¢ y and improve lives.

Contact

KERA

3000 Harry Hines Boulevard
Dallas, Texas 75201

Member/Audience Services
3000 Harry Hines Boulevard

Dallas, Texas 75201

(map/directions)

Thont: (1) 8113901 {(572) 303-361 (metro) Phone: (214) 740-9272 | (972) 263-3151, ext. 272 (metro)

Fax: (214) 754-0635

Information

Choose from the following options:
Renew Membership/Make Additional Gift
Update My Membership
Member Rewards

RAISE (£7) DONORS

Why Am | Getting A Renewal Notice When | Just Renewed My Membership?




Make a Gift

H o W D o Y o u Become a new member of KERA TV, renew your membership or make an additional contribution today! Your gift makes a difference.
Featured Gifts
D e C I d e P [ |

oED

THE
PRODUCER'S
KERA TV Passport: Mister Rogers 1000 American KERA Texas Flag Producer's Circle
Drama - Downton Sweater-Changing  Airlines Advantage Logo Travel FRIEND
Abbey, Poldark, Mug Miles Thermos
Victoria,

$5/month $7.5/month $10/month ‘month
ADD TO CART ADD TO CART ADD TO CART ADD TO CART ADD TO CART
Select Contribution Type
. Monthly Sustaining
| one Time
(Monthly Sustaining memberships are automatically renewed each year.)
Select Contribution Amount
$10/month $20/month . Other
| s2s/month $50/month 000
. Don't want to receive a
125/month gift for your donation?
Gifts List IS rch by Key Q
Sort By | snow only gits max to your pledge amount
. 1000 American Airlines KERA TV Passport: Drama -
. Advantage Miles ADD TO CART u Downton Abbey, Poldark, ADD TO CART
‘ $240 - Victoria, ...
$5/month
Jim Lehrer Roundtable Mister Rogers Sweater-
im Linaen $833.34/month ADD T OART: v" Changing Mug ADD TO CART
$7.5/month
KERA Texas Flag Logo Travel
Thermos ADD TO CART President's Circle CHAMPION
ADD TO CART
$10/month sirsioenrs $2083.34/month

- . 2 -»>

RAISE () DONORS

Give by phone at 1-800-456-5372




TRY REDUCING THE DECISIONS
DONORS NEED TO MAKE AND/OR
CLEARLY PRIORTIZE ONE FOR THEM.

©)




Types of Donation Page Friction

1. Field Number Friction
2. Field Layout Friction
3. Form Error Friction

4. Confusion Friction

5. Decision Friction

6. Device Friction

/. Steps Friction

RAISE (£7) DONORS




Mobile Is and Increasingly Crucial.

BLACKBAUD M + R BENCHMARKS

eve
=z

MOBILE GIVING 2 40/

1770
£
] /1 ;i"."'.
. 4V 4 °
o%" o7 2o" 40" 20" 0" oF 1% P o0 0"
E Desktop Mobile Tablet
Traffic = 44% (00%) | 48% (20%) | 8.0% (-9.0%)
2014 2015 2016 2017 2018 s | i I ssoerimer b oo

Revenue 71% (-3.0%) 21% (23%) 8.0% (-8.0%)

RAISE (£7) DONORS N



6% OF NONPROFIT DONATION PAGES
WERE NOT OPTIMIZED FOR MOBILE.

©)




Device Friction

NOT THIS BUT THIS

log in

4 o Participants 534,206 .
AGAINST How ¢ uss 193,953,765 Donate to provide
MALARIA Nets 88,445,088 .

WaATION Hope, Dignity and
Whatwedo Howwedoit Distributions Transparency = Fundraise Donate News Aboutus > iesd Economic Opportunity

Help CARE fight povert and respond 1 desperate need by
making a tax-dodoctble gt todsy

With your sspport we car:

« Help poor famites send their hildren o school
« Help peoplelearm skills 10 start and sustain their own
busineses

- Deliver emergency aid whe disaster strikes.
Oniine By bank By mail Securities Bitcoins Gifts Tax deductibiity

= Halp women build a btter fefor themsetves,their failies,
and theis communstes

Donate 7
: Loe—— Your one-time gift today creates
Donate online Nets as gifts By bank By mail Donation of Donation of e - RIS 5 % z 5
securities bitcoins L/GHL ICOTMation pavis - lasting change in places in crisis
2 | e @ = _ e B -
= i 1 ] around the world.
This is our preferred means of receiving a You can make a You can send You can donate You can donate
donation, unless a large donation is being donation from your cheques/checks to securities 10 us bitcoins to us. There
considered. Donations received in this way bank to ours. us by mail. is currently a I —— $50
are handled automatically and do not create US$100,000 total el
any administrative work daily limit.
Credit card companies take a processing fee.
LT $250 $500
Recurring donations (We love these!) Is your donation a gift? o " $1,000 $ | Ot her
If making a donation online - simply select 'Make this a recurring 5. When you donate you will be sent a link to a page detailing the
payment' when making your first online donation and chose the 17¢ donation and the nets it will fund. Simply email that link to the
frequency. recipient of the gift with your message. You can also print a gift
card to send to them.
If making a donation by bank transfer - most banks will allow you to
specify if it is a recurring donation and with what frequency.
Tax receipts
Are you g to 's ising page? Whilst all donations are recognised through an acknowledgement of
receipt and these acknowledgements normally being sufficient to satisfy
Find their page first 20 local tax requirements, it is recognised some countries have slightly
= different tax regulations and if you require a more formal tax receipt
please contact Sean Good, our Treasurer (sean.good @uk.pwc.com) First Name:

who will provide the requisite documentation.

AMF as a beneficiary of a will

If you would like to make a bequest to AMF in your will then the details Tk
you need to include will depend upon the jurisdiction you are in. You Gift Aid (UK donors only)

can find the charity details for your particular country on our charity If you pay UK tax* you can make a Gift Aid declaration and we will be

status page (if your country is not listed please use the UK details). The able to claim 25% from the British Government on top of your donation
contact details to inciude should be those for Rob Mather as : and it won't cost you a penny! If you donate online you can simply tick
our contact us page. If you would like to contact us directly please do the Gift Aid box during the donation process, otherwise you can find 8

hotheshate to da s, gift aid form on the bank transfer or mail pages. * you need 1o have paid

Last Name:

We have been asked whether there is any specific language that needs
to be included in the will and as far as we are aware, there is not, aside

from it making clear that AMF is an intended beneficiary which is most Tax repayments - UK tax payers
simply done by including the relevant charity number/s and contact P . Address Line 1:
details. Should you so elect, HMR&C will pay direct to us any tax repayments g

that you may be due. Simply fill in the SA100 form including our unique
code 'WATO4WG' and send it to your tax office together with your tax

i and the repayment will be routed to us. Please contact Sean with
uestions you may have.

i 2019 Against Malaria

Prncipal pariners i e Other Follow us .
~ SUWTOMO Speedo.> Charity status Vid mportant Legal Notice g
wh Cl UMD speada oty g men P Py N f NS e care
VESTERGRARD . - ‘ : : . :




Experiment

MISSIONARY

OBILATES

E  MARY IMMACULATE

HOME : STORE : PROJECTS : DONATE NOW : DONATION

FIND A GIFT -
MAKE A DONATION

JOIN A CLUB

REQUEST A RELIGIOUS GIFT
MASS CARDS

LIGHT A CANDLE

FROM THIS
DI oorate ow

HOME WHOWEARE WAYSTOGIVE CURRENT APPEAL  PRAYER  RELIGIOUS GIFTS CONTACT US

LOGIN | SIGN UP | GIFT BASKET

DONATION

Because of you, Oblate priests and brothers in the United States
and in more than 60 countries are bringing God to the world, and
the world to God. Your contribution will make a huge difference in
the lives of God's people.

Our founder, St. Eugene De Mazenod, O.M.1. said that an Oblate
is “one whose life is offered in service to the Lord." In that spirit,
we are responding to the call of Jesus to give food and drink,
clothing and shelter, love and compassion to people in need, for
as Jesus said, “Whatever you did for one of these least ones, you
did for Me.” (Matthew 25:40)

‘Your generous financial and spiritual support means that you
share in the Oblate charism — you too are “one whose life is
offered in service to the Lord.” In a very real way, you are bringing
healing and hope to shrine pilgrims. Because of you, the Good
News of Jesus Christ is being preached to the people of Alaska.
You are helping poor and needy people in Tijuana. You are helping young visitors to Lourdes grow in the Catholic
faith. You are providing food to mainourished people in Zambia.

The Missionary Association of Mary Immaculate is a nonprofit, 501(c)3 organization.

If you belong to a club, click here to log in to your account. Then click on "My Clubs Page" to make your
donation.

If you have questions or need more information call 1-888-330-6264 Monday thru Thursday, 8:00 a.m. - 4:30 p.m.
Central Time.

DONATION AMOUNT
® $10.00 $20.00 $25.00 $40.00 Other $0.00
HOW OFTEN WOULD YOU LIKE TO GIVE?

® One Time Monthly

RAISE (£7) DONORS

Donation

I you belongtoa
Page” to make you

Your Donation

$50

Billing Informati

First Name

Emad Address.

Country

«
MISSIONARY

&8 OBLATES

MARY IMAACU LATL

Because of you, Oblate priests and

brothers in the United States and in
more than 60 countries are bringing
God to the world, and the world to
God. Your contribution will make a
huge difference in the lives of God's

people

Our founder, St. Eugene De Mazenod,
0O.M.\. said that an Oblate is “one
whose life is offered in service to the
Lord.” In that spirit, we are responding
to the call of Jesus to give food and
drink, clothing and shelter, love and
compassion to people in need, for as
Jesus said, “Whatever you did for one
of these least ones, you did for Me.”
(Matthew 25:40)

Your generous financial and spiritual
support means that you share in the
Oblate charism - you too are “one
whose life is offered in service to the
Lord.” In a very real way, you are
bringing healing and hope to shrine
pilgrims. Because of you, the Good
News of Jesus Christ is being preached
to the people of Alaska. You are
helping poor and needy people in
Tijuana. You are helping young visitors
to Lourdes grow in the Cathalic faith.
You are providing food to

malnourished people in Zambia.

onations




64.3% INCREASE ON MOBILE DEVICES (WHICH WAS
64% OF THE TRAFFIC TO THIS PAGE).



AND MAKE SURE YOU
DON'T CUT OUT THE VALUE
PROPOSITION ON MOBILE.

RAISE (€7) DONORS



14% OF NONPROFITS
REMOVED THEIR VALUE
PROPOSITION FROM MOBILE.

©)




DESKTOP

@ OpenDoors

SUPPORT PERSECUTED
CHRISTIANS TODAY

When you give to “Where Needed Most”,
your generous gift will help strengthen
and equip believers in the following
ways:

Bible & Gospel Development: Bibles, Bible study materials,
discipleship training

Women & Children Advancement: safe houses, trauma counseling,
literacy training, job training

Christian Community Restoration: rebuild churches & homes,
emergency food and shelter, microloans

“For more than 60 years, Open Doors has supported the persecuted
Church through their presence, prayers and provision of practical care.
Helping these believers to grow — even thrive ~ in cultures and
countries that seek to stop followers of Jesus Christ from proclaiming
His gospel and His glory”

-Dr. David Platt, New York Best Selling author / Founder and
President of Radical

Gift Amount

I want to automatically repeat this gift every month,

Billing Information

First Name: Last Name:

Address:

State/Province: ZIP/Postal Code:

Email Address:

Phone Number (optional)

1f you donate and have not already registered, you will receive periodic updates
and communications from Open Doors USA.

Payment Information

CreditCard  PayPal

Credit Card Number: Expiration Date: W Number: @

8 9000 0C 03 v 2019+ 123

GIVE NOW

MOBILE

@t)panuwlm

SUPPORT
PERSECUTED
CHRISTIANS
TODAY

Gift Amount

I want to automatically repeat this gift
every month.

Billing Information

First Name:

Last Name:

Address

Enter y

State/Province:
2IP/Postal Code:

Email Address:

mple@ema
Phone Number (optional):
if you donate and have ot already registered,

you will receive periodic updates and
communications from Open Doors USA.

Payment Information
Credit Card

PayPal

Credit Card Number:

03

W Number: @




DESKTOP MOBILE

OpenDoors
@ o S OpenDoors

Serving persecuted Christians worldwide

SUPPORT PERSECUTED

CHRISTIANS TODAY
When you give to “Where Needed Most”, S U P PO RT

your generous gift will help strengthen P E RS E C U I E D

and equip believers in the following

CHRISTIANS
Bible & Gospel Development: Bibles, Bible study materials, To D AY
discipleship training

Women & Children Advancement: safe houses, trauma counseling,

literacy training, job training

Christian Community Restoration: rebuild churches & homes, Gift Amount
emergency food and shelter, microloans

“For more than 60 years, Open Doors has supported the persecuted

Church through their presence, prayers and provision of practical care. $ 3 O O $ 1 2 O
Helping these believers to grow — even thrive — in cultures and
countries that seek to stop followers of Jesus Christ from proclaiming
His gospel and His glory.”

-Dr. David Platt, New York Best Selling author / Founder and

President of Radical $60 $30
Gift Amount

$300 $ Enter a gift amount

$ Enter a gift amount

| want to automatically repeat this gift




TEST YOUR GIVING PROCESS ON
MOBILE AND ENSURE YOU CAN STILL
SEE THE VALUE PROPOSITION.

©)




Types of Donation Page Friction

1. Field Number Friction
2. Field Layout Friction
3. Form Error Friction

4. Confusion Friction

5. Decision Friction

6. Device Friction

7. Steps Friction

RAISE (£7) DONORS




Experiment

NNNNNNNNNNNN Qv ©

Contact Information

951) 687-6902

Billing Information

TO THIS

Straight to
Thank You

Page

176%

In Donations



How Many Pages Does It Take to Complete
Your Donation?

100
90
80
70
60
50

40
30
20
‘ H B
0

1 Step 2 Steps 3 Steps 4 Steps 5+ Steps

RAISE () DONORS N



How Many Pages Does It Take to Complete
Your Donation?

100
90
80
70
60
50
40
30
20
10

30% OF NONPROFITS HAD 3 OR MORE

STEPS REQUIRED TO COMPLETE A
DONATION.

3 Steps

4 Steps

5+ Steps

)



Could Do This

charity: water
| oveonce | MONTHLY 100% of your money brings clean

water to people in need.

Giving $20 (edit amount) Private donors cover our operating costs, so you can give

knowing your whole gift will help bring clean water. __
EXPRESS DONATE »

or enter your details manually below

CARD

Edit card details

United States v

DONATE $20




But Don't Do This

log in
iz can he ! Participants 537,216

AGAINST How g uss 205,167,855

MALARIA 3/ Nets 94,134,669

FOUNGATION

Whatwedo Howwedoit Distibutions ~Transparency = Fundraise Donate News Aboutus 0> sd

Oniine Bybank Bymail Securites Bitcoins Gifts Tax deductibiity

Donate online By bank By mail

[
v
G

Which donation method is best?
However you prefer to make a donation is fine
Al other things being equal, we prefer

Donation of
securities

Donation of
bitcains

1. For donations less than US$5,000, an online donation using credit or debit card
2. For donations more than US$5,000, an offline donation - by bank transfer or by mail (cheque/check) - to eliminate fees.

More about card fees

Donate nets as gifts...

Nets as gifts
Q W

e

e

Other information people often ask for...

Recurring donations (We /ove these!)
There are two ways of making a recurring donation:

1. Online donation using a credit card

Select 'Donate online’ above and in step 3 of the process select ‘Make
this a recurring payment' and then chose the frequency. You then do not
need to do anything else. A donation will be taken automatically on your
credit or debit card with your chosen frequency. You are sent a receipt
by email each time a donation is taken so you know when a donation is
taken. You retain control and, should you wish to, you can cancel the
donation at any time by clicking on a link included in each donation
receipt.

2. By bank transfer

Most banks will allow you to specify if it is a recurring donation and with
what frequency. You can cancel the recurring donation at any time by
informing your bank

AMF as a beneficiary of a will

If you would like to make a bequest to AMF in your will then the details
you need to include will depend upon the jurisdiction you are in. You
can find the charity details for your particular country on our charity
status page (if your country is not listed please use the UK details). The
contact details to include should be those for Rob Mather as shown on
our contact us page. If you would like to contact us directly please do
not hesitate to do so

We have been asked whether there is any specific language that needs
to be included in the will and as far as we are aware, there is not, aside
from it making clear that AMF is an intended beneficiary which is most
simply done by including the relevant charity number/s and contact
details.

Principal partners
P
w0 SRR Sozedo =

VESTERGAARD' (15

ory group

a
Contact us

Need a tax receipt?

A receipt is sent immediately an automatically when a donation is made
online using a credit or debit card. These acknowledgements are
normally sufficient to satisfy local tax requirements. Some countries
have slightly different tax regulations and if you require a more formal
tax receipt, or have made an offiine donation (by bank transfer or
cheque/check) and wish to be emailed a receipt, please email
(TaxReceipt@AgainstMalaria)

Gift Aid (UK donors only)

If you pay UK tax* you can make a Gift Aid declaration and we will be
able to claim 25% from the British Government on top of your donation
and it won't cost you a penny! If you donate online you can simply tick
the Gift Aid box during the donation process, otherwise you can find a
gift aid form on the bank transfer or mail pages. *

income tax and/or capital gains tax at least equal to the 2!

Tax repayments - UK tax payers

Should you so elect, HMR&C will pay direct to us any tax repayments
that you may be due. Simply fill in the SA100 form including our unique
code 'WAT04WG' and send it to your tax office together with your tax
retum and the repayment will be routed to us. Please contact
Support@AgainstMalaria with any questions you may have.

dation

Resources Other Follow us
e imporant Logal Nots
Fundasiogmatsrl  Moder Siavary Polcy [ & B
FAcs Pivacy Polcy
15 Aganst Malra
Malaria Jookies = o t o

AGAINST
MALARIA

FOUNDATION

Home > Donato > Onine

Make a donation

SIC R MG EETES  Step 2. Your donation(s) ® Step 3. Confirmation ® Step 4. Payment details

Private inforn

First Name
Email
Where is your card

==, US based d
@ O Restof the V

G
AGAINST
MALARIA

Home > Danste > Onine

Make a donation

Step 3. Confirmation ® Step 4. Pavment details.

Public information (i

Number of nets Amo
e B OR (=

Donor Name (as you woud ks it

or 1 Anon
Town/Cit Country

S5 o> Do > O
Messago

Make a donation

5 Ty

Donor Name: Brady Josephson

Donor Email Address: brady.josephson@gmail.com

/Donor Location Amous

This donation is a gift JF7C = mUSA

int
US$2000. Tharks!
Total donation US$20.00

Make this a recurring donation
Your donation will be then taken from your chosen card with the fraquency you choose below. How doss s work?

previous

1 pay tax in the United Kingdom

How did you hear about us? Additional information? oo

Please lot iy where the nets | fund
1:am happy to receive quarterly update emails from Against Malaria

over s monihe)

hods with the lowest B3 Mastercard - Credit [E2S%

o moe T Vie L -
) Mastorcard - Debit 008

~~ PayPal USS 370%

previous @

»yworldpay

o

WorldPay

Description
Amount

Secure donation page
Please review your donation details, then select a payment method to continue.
Select language English

Choose currency
The Against Malaria Foundation (US)

US$20.00 (US Dallar) [ o

Against Malaria - donation
US$20.00

Select your payment method

AGAINST
MALARIA

FOUNDATION

Secure donation page

Select language eaisn [ O
The Against Malaria Foundation (US)
Payment method Visa Verified by
Description Against Malaria -

donation VISA
Amount US$20.00

[Card details [
* Indicates a required field
* Card number 0]
Security Code
* Expiry date
* Cardholder's name

Cardholder details o

* Indicates a required field
* Address 1
Address 2
Address 3
* Town/City
Region
Postcode/ZIP code
* Country
Telephone
Fax
* Email address

Choose your country.

brady.josephson@gmail.com

Cardholder validation

Please complete this challenge to prove you are a real person:

1eCAPTCHA
Privacy - Tems

I'm not a robot

© start again

Make donation o
O cancel

WorldPay (UK) Limited © 2012



TRY TO LIMIT THE NUMBER OF STEPS
IN A GIVING SEQUENCE AND REMOVE
ANY 'ARE YOU SURE’ PAGES.

©)




VALUE COST

The MECLABS Conversion Sequence Heuristic ©

C=4m+3v+2(i-f)-2a

CONVERSION MOTIVATION VALUE INCENTIVE FRICTION ANXIETY
PROPOSITION
(CLARITY)

RAISE (£7) DONORS




VALUE COST

The MECLABS Conversion Sequence Heuristic ©

C=4m+3v+2(i-f) - 2a

CONVERSION MOTIVATION VALUE INCENTIVE  FRICTION ANXIETY
PROPOSITION
(CLARITY)

RAISE (£7) DONORS




Increase The Chance Of Conversion By
Reducing Friction.

Investment
. _ Conversion Horizon
Emotional Climax
Involvement Moment of
Decision
Interest Engagement
Interrupter Status Quo Abandonment

RAISE (£7) DONORS



The Donor Mountain




IF I AM YOUR IDEAL DONOR, WHY SHOULD |
GIVE TO YOU RATHER THAN SOME OTHER
ORGANIZTION OR NOT AT ALL?



The 4 Main Ways to Answer the Value
Proposition Question




The 4 Main Ways to Answer the Value
Proposition Question

* Do they want it?




The 4 Main Ways to Answer the Value
Proposition Question

*Do they want it? APPEAL.




The 4 Main Ways to Answer the Value
Proposition Question

*Can they get it anywhere else?




The 4 Main Ways to Answer the Value
Proposition Question

*Can they get it anywhere else? EXCLUSIVITY.




The 4 Main Ways to Answer the Value
Proposition Question

* Do they understand it?




The 4 Main Ways to Answer the Value
Proposition Question

* Do they understand it? CLARITY.




The 4 Main Ways to Answer the Value
Proposition Question

* Do they believe you?

RAISE (£7) DONORS



The 4 Main Ways to Answer the Value
Proposition Question

* Do they believe you? CREDIBILITY.

RAISE (£7) DONORS



The 4 Main Ways to Answer the Value
Proposition Question

APPEAL.
EXCLUSIVITY.
CLARITY.
CREDIBILITY.




HOW ARE ORGANIZATIONS DOING?



Do They Have A Strong Value Proposition?

Yes

Kind of

33% OF NONPROFITS HAD A STRONG
VALUE PROPOSITION.

No

0] 10 20 30 40 50 60 70 80 90

RAIS "MORS




RAISE (£7) DONORS

AMERICA'S WILD ANIMALS ARE COUNTING ON YOU

Now more than ever, wildlife is counting on us. We're ready to go toe-to-toe with the Trump administration over
its harmful policies, but we need you to help us do it.

It is essential that we work together to be the voice for the animals that cannot speak for themselves.

Help Defenders of Wildlife save endangered and imperiled species and the habitat they need to survive with a
tax-deductible donation!

To make your gift go even further, become a Wildlife Guardian for just $9/month and help save critically
endangered animais every day. Sign up today!

PLEASE CHOOSE A CONTRIBUTION LEVEL FOR YOUR TAX-DEDUCTIBLE DONATION

~$50 $250 ~$500 ~$1000 My gift for wildlife:

CONTACT INFORMATION

* First Name: B ’ Sp—
i ‘>/ CHARITY
* Last Name: BBB | LVl

ACCREOITED
CHARITY |

* Email Address:
* Street 1:

Street 2:

* City:
* State/Province: -

W s s s sty e o




FAMILYL|FE

Help for today. Hope for tomorrow.

| A Cru Ministry |

You can help build godly marriages and families!

For more than 41 years, FamilyLife has provided people with biblically-based, practical help to
strengthen their marriage and family...

« Our radio broadcasts provide biblical wisdom to millions of people every week, helping to
encourage and challenge new and old believers in their walk with Christ.

« Every day, 21,000 people visit our website, finding help and hope in the countless articles,
books, online courses, radio programs and other practical and biblical resources to
strengthen their marriage and family.

» More than 57,000 people attended a Weekend to Remember® in the past year alone where
couples were able to build, grow and restore their marriage by improving communication
and reigniting the spark they once had.

« More than 100,000 people have accepted Christ as their Savior at a FamilyLife event since
this ministry was founded. We know that this kind of decision is foundational to any
marriage or family issue.

But we also know that there are still so many more families that need help.

In a culture that is increasingly hostile towards Christian values, we must increase our efforts to
provide practical and biblical help to people.

Can we count on you to help us build and strengthen marriages and families?

Your gift today to FamilyLife will provide practical, transferrable and transformational help in life's
most important relationships: God, spouse, and kids.

Please make your gift using the secure form below.

SELECT AN AMOUNT

OTHER GENEROUS GIFT:  $ 50 ‘

CIET el IcNeY




Do They Have A Strong Value Proposition?

Yes 67% OF NONPROFITS HAD AN AVERAGE

OR WEAK VALUE PROPOSITION.

Kind of

~
0 10 20 30 40 50 60 70 80 90

RAIS "MORS




e
i’ﬂ.’ RESOURCE PORTAL BLOG EVENTS ¥ NEWSROOM CONTACT US SEARCH
Y —

Lif'mn
CAI-RI}[!&?%&&; SR_ ABOUT US ~ PROGRAMS ~ PARKS ~ GET INVOLVED ~ DONATE NOW
Jlh s

Home

Donate

Be the Differeng

start a fundraiser today O

\

Did you know you can create your own fundraiser to help the Ripken Foundation? With
Facebook fundraising, you can make an incredible impact on at-risk youth across the country

in just a few clicks. Start here: facebook.com/CalRipkenSrFdn/fundraisers

Support us by using Amazon Smile while you shop! It's easy, and you can help make a
difference. Follow these simple steps:

1. Visit smile.amazon.com

Support us by using Amazon Smile while you shop! It’s easy, and you can help make a
difference. Follow these simple steps:

1. Visit smile.amazon.com
2. Select Cal Ripken, Sr. Foundation
3. Start shopping!

Ripken Foundation Giving Options

Giving Options*

Billing Information

Firsta Last*
Address*

Address 2

it TArn Ciata



@add

NO MORE VICTIMS'

DONATION AMOUNT

Nearly 11,000 dead in 2017
due to drunk driving.

¥ madd

) Onetimeonly () Monthly

BILLING AND CONTACT INFORMATION

First Name: * Middle Initial: Last Name: *

ACCREDITED

Email 4 CHARITY

Country: *

United States 3

Address: *

City: * State: *

~Select :

Zip/PostalCode: * Phone:*

PAYMENT DETAILS
@ CreditCard eCheck

Name on Card: *

Credit Card Number: * Card Verification(CWV): %

Expiration Date: *

December (12) : 2019 :

ADDITIONAL FEE
You have a choice to pay an additional $1.48 to cover expenses.
1 prefer not to pay the $1.48 at this time

®) | accept the addition of $1.48 to my total payment

TERMS & CONDITIONS

By making my gift, | accept the MADD privacy policy

& DONATE NOow!

8 Securnd and Poworod by ClickPledge

Mothers Against Drunk Driving is a 501(c)(3) public charity, IRS Tax ID 94-2707273. Donations to MADD are tax-deductible as allowed by law.




TO ANSWER THE VALUE
PROPOSITION QUESTION,
YOU NEED TO USE WORDS.



How The Addition Of Value Proposition Impacts Donor Conversion
Experiment ID: #6623

CONTROL TREATMENT

OUR STORY / YOUR STORY / POLICY CENTER / TAKE ACTION

ILLINOIS'COMEBACK STORY STARTS HERE

ILLINOIS"COMEBACK STORY STARTS HERE

Getting the unbiased truth

heep linots Policy a3 ot soure sed news
o today
Cardholders Name =
Address Addres:
Otder Amosa:
City
fiiinok Cardhobders Nacse
Address Address
Email
city
Phone
sa. Ma Ametican Ex] umbe

150%

RAISE (£7) DONORS In Donations




Experiment #900

FROM THIS

CORING #BRIDGE:

Give to CaringBridge

Donation Amount

$70.00 (minimum $10)

* Payment Plan
® One-time payment for the full amount

Monthly (12 per year) ongoing payments

Your Tribute in Honor of Kelly

What would you like your tribute message to say?

« Display this message on Kelly's site

How would you like to sign your message?

RAISE (£7) DONORS

Thank you for your commitment
to CaringBridge.

Your donation is safe. secure,
private and tax deductible

TO THIS

CARING »BRIDGE!

Thank you for your commitment
to CaringBridge.

Give to CaringBridge

When you give to CaringBridge, you ensure that Kate's safe, protected place to share health updates will always be here. Make a
donation now, and share a personal message for Kate. Your support matters.

Your donation is safe, secure,
private and tax deductible.

Donation Amount

-

$70.00 (minimum $10)

* Payment Plan
© One-time payment for the full amount

Monthly (12 per year) ongoing payments.

Your Tribute in Honor of Kate

What would you like your tribute message to say?

sdf

Display this message on Kate's site.

How would you like to sign your message

28%

In Donations



“PEOPLE DON'T LIKE TO READ”

- Your Board Member



Will People Read?

NOT THIS BUT THIS

-\
A_ Texas State o
" B¢ Historical Association GET INSIDER ACCESS

The Handbook of
= N Texas Almanac

Te it 1 1 W oview Cal
Texas State Historical Association Membership 0 Items

Membership Services: (940) 369-5243
Become a member of Texas' oldest learned socety — Since 1897

wited to join the thousands of others

who believe in creating a future for yo

WE WROTE THE BOOK ON TEXAS HISTORY

Founded in 1897, the Texas
the TS: -

THE FUTURE OF
TEXAS HISTORY
IS NOW

146.5%

In Conversion Rate

: .l Bookstore




Can We Take a Shortcut?

From This

1060

.

In Donations



What About Video?

& BUCKNER. & BUCKNER.

Hope shines here:

cpe shines hore

A Special Story of Hope this Christmas
A Message from Buckner President Albert L. Reyes A Special Story of Hope this Christmas

oot o o a0, nthe

ow had 3 fovevertay. Formost people, Unfortunately, that s not
each day family or H these children
[e——"
st Ploase tak
<aying

Wiy e you cryng? Whst s wrong S s, Well Mo, ' st that € my f,fosar farrbes that | was wth wouk sk e 0
Sha s

he Chrstmas photo with the famiy

Wo penic i for crden 8 they can e s Uh fedy i, sturay. b e piciee, For 57 yese, Buckner has comsntanty

pecpie e you

on

Shaves yous howrt for crtdren.

B, your G o b rocetved by Decormiber 310 b doubied. and o sl o 8L Gachcton e 201,

Please make a gift using the secure form below

Donation Information 100% of your oift will go AtBuckner, we want our turbulence to

Amount. directly to support minlstry people that want to care for these children that need
“““ programs Rmost.

““ oot et heaithy, happy lves.-in Jesus’name.

When you do, that
shares your heart for chidren.
Financial Accountabiity

Your gift must be recelved by December 31 to be doubled. and to qualfy for a tax deduction for 2016.

Please make a gift using the secure form below

Donation Information 100% of your glft will go
ok directly to support ministry

IR

Financlal Accountabllity

mpact, As resst Bucknes ha recoved
Severl et scredisions
Billing Information o

Ttk
“First name “Last name.
o
“Country,
untedsaes . Security & Privacy

A oo donwtiors made a0 N+ page

“Addh 53 e e sor with 0 secure,encrted
<aees . toury 17 e e
§ om0, e

T ek -

Phone.

Bucaner internatinst
700N PaaS1. Sut 1200

Ostan TX 75201

P 294-758-9000 Copht 203, Bk itaensicont By S0k

RAISE (£7) DONORS




SO ARE ORGANIZATIONS
USING COPY AT ALL?

RRRRR (©)boNors



29% OF NONPROFITS HAD
LESS THAN 1 SENTENCE ON
THEIR DONATION PAGE.

©)




@add

NO MORE VICTIMS'

DONATION AMOUNT

Nearly 11,000 dead in 2017
due to drunk driving.

¥ madd

) Onetimeonly () Monthly

BILLING AND CONTACT INFORMATION

First Name: * Middle Initial: Last Name: *

ACCREDITED

Email 4 CHARITY

Country: *

United States 3

Address: *

City: * State: *

~Select :

Zip/PostalCode: * Phone:*

PAYMENT DETAILS
@ CreditCard eCheck

Name on Card: *

Credit Card Number: * Card Verification(CWV): %

Expiration Date: *

December (12) : 2019 :

ADDITIONAL FEE
You have a choice to pay an additional $1.48 to cover expenses.
1 prefer not to pay the $1.48 at this time

®) | accept the addition of $1.48 to my total payment

TERMS & CONDITIONS

By making my gift, | accept the MADD privacy policy

& DONATE NOow!

8 Securnd and Poworod by ClickPledge

Mothers Against Drunk Driving is a 501(c)(3) public charity, IRS Tax ID 94-2707273. Donations to MADD are tax-deductible as allowed by law.




61% OF NONPROFITS HAD
LESS THAN 4 SENTENCES
ON THEIR DONATION PAGE.

©) N



SIGN IN

g TWIN .
@ tpt CITIES ‘ WHAT ARE YOU SEARCHING FOR? DONATE ©

PBS

DONATION

Your donation to TPT enriches lives and strengthens our community through the power of media.
Support TPT in 3 easy steps and complete your donation in just minutes.

1 CHOOSE HOW YOU WOULD LIKE TO GIVE

Learn more about 3

MONTHLY CONTRIBUTIONS ONE-TIME CONTRIBUTION

Your sustaining donation is automatically drawn from your bank account Your one-time contribution is good for a full year of membership
or credit card each month. Your membership continues for as long as benefits.
you wish.

@ tpt CAREERS WITH IMPACT SIGNUPFORTPTENEWS PRESS FAQ CONTACTUS SHOP

Yy f @ 0©

© 2019 Twin Cities Public Television
Public Filings & Meetings | Privacy Policy | Terms of Use




39% OF NONPROFITS HAD
MORE THAN 4 SENTENCES
ON THEIR DONATION PAGE.

©) N



. Miami Rescue Mission
- Broward Outreach Centers
'oj Serving the Homeless and Needy

<l
7
g

.

s

Your support changes lives

Provide a meal and hope for
hungry, homeless people

To someone who is hungry and homeless, one meal can bring
hope and mark the first step toward true life change. Please
give today and provide:

* Hot Meals
+ Safe Shelter
« Life-changing Programs and Services

Miami Rescue Mission

During this Easter and Passover season, we expect to serve
over 250,000 life-transforming meals to hungry, homeless
people here in the Miami-Dade area. Please help today. Every
$2.10 you give provides a hot meal that can be the first step
toward lasting change for someone who is lost and alone.

Help us provide meals, shelter, and life-changing programs..

Help men, women, and children experience new lives.

Since 1922, the Miami Rescue Mission has provided meals,
shelter, life-changing programs—and hope—to men, women
and children in need. Last year, with thanks to donors like you,
over 600,000 meals and 280,000 nights of safe shelter were
provided to people in need. Our supporters touch the lives of
thousands of men, women, and children each year.

i@ Donate by phone E Donate by mail
[ 305 571-2206 P.O. Box 420620

Miami, FL 33242-0620

Miami Rescue Mission, Inc. is a 501(c)(3) organization. Contributions are
tax deductible in accordance with IRS rules and regulations.

A
ECFA
G/

Donation Amount

© $35 to help 17 people

Click here for Broward Outreach

Centers donation page »

") $50 to help 24 people
1 $100 to help 48 people
"1 $250 to help 119 people

Other Amount

| | would like to make this a monthly recurring donation

Payment Information

Card Number

Expiration

0000-0000-0000-0000

Month B Year

«~

Your Information

Name

Email

Phone

Address

City

State

First Last

Email

1 Iwould like to receive occasional email updates from Miami Rescue
Mission

(optional)

(optional)

State 5 Zip Code

) This gift is in honor/tribute of someone




Donate now usp $ ¢

© ONE TIME MONTHLY

$50 $25 $10

We are proudly non-profit, non- $3 S
corporate and non-compromised.
Thousands of people like you help us Choose Payment

stand up for a healthy internet for all.
We rely on donations to carry out our
mission to keep the Web open and
free. Will you give today?
Your payment details will be processed by Stripe (for credit/debit cards) or Paypal, and a record of your donation will be

stored by Mozilla. We are able to provide refunds up to one year after a donation is processed. Other ways to give:
Wire Transfer or SEPA | Check

Problems donating? Visit our FAQ for answers to most common questions. Still have problems? Send us an email.

Contributions go to the Mozilla Foundation, a 501(c)(3) organization based in Mountain View, California, to be used in
its discretion for its charitable purposes. They are tax-deductible in the U.S. to the fullest extent permitted by law.

mozilla.org. Ry

Privacy - Terns
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We must act now. While

there’s still time.

Give birds a fighting chance in a
changing world

Birds and their habitats are under attack. With your help, we can
fight back. We can protect birds and the places they need — as long
as we have people like you who will help.

Select giving frequency:

Monthly . One-Time

Bald Eagle.

\ Your steady support prepares us for every
challenge and lets us plan for the future! Power our best protection with

‘ CHARITY NAVIGATOR

Four Star Charity

e Audubon is a top-rated charity and your donation will be securely processed

your generous gift today.

Most people are giving $75. Please give what you can
DONATE NOW »

The National Audubon Society is a not-for-profit 501(c)3) organization. Our federal tax ID number is 13-1624102.

WHAT AMERICA'S BIRDS FACE NOW
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IS LONGER ALWAYS BETTER?
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Y{ harvest:greglaurie

Your gift helps reach the lost with the
gospel of Jesus Christ

When you donate to Harvest, you join a team committed to knowing
God and making him known. Harvest reaches millions of people each
year who are hungry for the gospel. Your gift supports:

« Greglaurie's radio program, broadcast on more than 650
stations daily

« Harvest America and crusade events, which bring together
hundreds of thousands to hear the gospel

« Know God, an initiative to answer questions about faith
« Online broadcasts that reach more than a million people
each year

Your gift using the form below is a fast, secure way to help reach the
lost with the gospel. Thank you for supporting Harvest. To God be
the glory!

RAISE (£7) DONORS

B

»{ harvest:greglaurie

Tell Others About Jesus

Just as Paul was called to take the message of Christ to a Christ-less
culture, so we too have been given this command. While shifts in
culture may have changed, a person's basic needs have not. People
need a Savior and Jesus Christ is still the only way.

Since the age of 19, when he formed a small Bible study that would
eventually become one of the largest churches and evangelistic
ministries in the United States, Pastor Greg Laurie has been
passionate about evangelism and committed to helping people
come to know Jesus Christ as their Savior.

Through his preaching, radio programs, television broadcasts, books,
and crusades, Pastor Greg reaches millions of people each year who
are hungry for the gospel.

30

6%

Your gift ik
effectivel
it most.

Tell othe

In Donations
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gospel of Jesus Christ
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hundreds of thousands to hear the gospel

« Know God, an initiative to answer questions about faith
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Tell Others About Jesus

Just as Paul was called to take the message of Christ to a Christ-less
culture, so we too have been given this command. While shifts in
culture may have changed, a person's basic needs have not. People
need a Savior and Jesus Christ is still the only way.

Since the age of 19, when he formed a small Bible study that would
eventually become one of the largest churches and evangelistic
ministries in the United States, Pastor Greg Laurie has been
passionate about evangelism and committed to helping people
come to know Jesus Christ as their Savior.

Through his preaching, radio programs, television broadcasts, books,
and crusades, Pastor Greg reaches millions of people each year who
are hungry for the gospel.

Your gift to Harvest Ministries will help Pastor Greg continue to
effectively communicate biblical truth in a culture that needs
it most.

Tell others about Jesus. Make your gift to Harvest Ministries today.
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Your gift helps reach the lost with the
gospel of Jesus Christ
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[General donation request with broad

reasoning headline]
When you donate to [organizationname]

This is copy that helps the persen understand the effect of their
donation. You want to help them understand whar that means, hut don't

Ro Inta tea much detail:

= Bullels are vk on Lhis paze lype

= Reascns or evidentials should be OK here - this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

+ Sothe easier we make it to process, the easier it is for them to
arcomplish their mission to donate

B

»{ harvest:greglaurie

Tell Others About Jesus

Just as Paul was called to take the message of Christ to a Christ-less

cultiira cnwa tan haus haan givan thic rammand \Whila chifte in

[Specific campaign benefit others
experience from your organization])
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The 4 Main Ways to Answer the Value
Proposition Question

APPEAL.
EXCLUSIVITY.
CLARITY.
CREDIBILITY.




The 4 Main Ways to Answer the Value
Proposition Question

APPEAL.
EXCLUSIVITY.
CLARITY.
CREDIBILITY.




°.,‘u ”"8 Serving the Homeless and Needy

Provide a meal and hope for Banation Antaunt

hungry, homeless peop'e Click here for Broward Outreach
© $35to help 17 people
"1 $50 to help 24 people

Centers donation page »

1 $100 to help 48 people
~1 $250 to help 119 people

) Other Amount

71 | would like to make this a monthly recurring donation

Payment Information

To someone who is hungry and homeless, one meal can bring et Nt 0000-0000-0000-0000
hope and mark the first step toward true life change. Please
give today and provide: Expiration Month A Year s

¢ Hot Meals

e Safe Shelter

¢ Life-changing Programs and Services s

R p— Your Information

Miami Rescue Mission

‘ ) Name First Last
During this Easter and Passover season, we expect to serve
over 250,000 life-transforming meals to hungry, homeless
people here in the Miami-Dade area. Please help today. Every Email Email
$2.10 you give provides a hot meal that can be the first step
toward lasting change for someone who is lost and alone. 71 | would like to receive occasional email updates from Miami Rescue
Help us provide meals, shelter, and life-changing programs.. Mission
Help men, women, and children experience new lives. Phone (optional)
Since 1922, the Miami Rescue Mission has provided meals,

. . Address
shelter, life-changing programs—and hope—to men, women
and children in need. Last year, with thanks to donors like you, (Gptional)
over 600,000 meals and 280,000 nights of safe shelter were
provided to people in need. Our supporters touch the lives of
thousands of men, women, and children each year. City
State State : Zip Code

Donate by phone E Donate by mail
- 305 571-2206 P.O. Box 420620 [") This gift is in honor/tribute of someone
Miami Fl 22242-0620
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We must act now. While

there’s still time.

Give birds a fighting chance in a
changing world

Birds and their habitats are under attack. With your help, we can
fight back. We can protect birds and the places they need — as long
as we have people like you who will help

Select giving frequency:

Monthly . One-Time

Bald Eagle.

\ Your steady support prepares us for every
challenge and lets us plan for the future! Power our best protection with

your generous gift today.
‘ CHARITY NAVIGATOR

Four Star Charity

e Audubon is a top-rated charity and your donation will be securely processed

Most people are giving $75. Please give what you can
DONATE NOW »

The National Audubon Society is a not-for-profit 501(c)3) organization. Our federal tax ID number is 13-1624102.

WHAT AMERICA'S BIRDS FACE NOW
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We are proudly non-profit, non-
corporate and non-compromised.
Thousands of people like you help us

stand up for a healthy internet for all.
We rely on donations to carry out our
mission to keep the Web open and
free. Will you give today?

Donate now

© ONETIME () MONTHLY
$50 $25

$3 S

Choose Payment

Your payment details will be processed by Stripe (for credit/debit cards) or Paypal, and a re:
stored by Mozilla. We are able to provide refunds up to one year after a donation is process
Wire Transfer or SEPA | Check

Problems donating? Visit our FAQ for answers to most common questions. Still have proble

Contributions go to the Mozilla Foundation, a 501(c)(3) organization based in Mountain Vie
its discretion for its charitable purposes. They are tax-deductible in the U.S. to the fullest ex



TRY ADDING MORE COPY/TEXT ON YOUR
DONATION PAGES THAT CLEARLY EXPLAINS
WHY THEIR DONATION IS NEEDED AND
WHAT THEIR DONATION WILL DO.

©)




TRY ADDING MORE COPY/TEXT ON YOUR
DONATION PAGES THAT CLEARLY EXPLAINS
WHY IS NEEDED AND
WHAT WILL DO.

©)




Experiment

FROM THIS

How do you break the stranglehold of the Washington, DC establishment
that taxes, borrows, and spends our grandchildren’s future while Killing
freedom with over-regulation? How do you stop amnesty? How do you
end the nightmare of Obamacare?

The Heritage Foundation is America’s. mostinfluential \WHY M A HERITAGE MEMBER

conservative policy organization. Our mission is to

formulate and promote conservative public policies

based on the principle of free enterprise, limited *1 am honored to be a

government, individual freedom, traditional
American values, and a strong national defense.
Every day, our more than 300 experts, marketers, and
communications specialists make the case for
conservative policies. That's not enough though. We
need you with us.

How your year-end gift will help make
the difference

Your support ensures that l-hﬁtagéis able to
communicate rigorous conservative policy research
effectively to the incoming members of Congress and
the American people in order to achieve conservative
victories in 2015 and beyond.

Truth is power. Facts are power. Information is power.

member of a team that does
not tak but rather acts. You
give me hope that we will get
our country back. Keep up
the good work."

Larry W.
California

"Being a member of The
Heritage Foundation has
been a wonderful experience
for me. | greatly appreciate
the work that is done at
Heritage on behalf of the
conservalive principles and
values we share."

ScottE.
California

The policy experts at| Thel'lelhqa Foundation communicate truth, facts, and
information—power— from the halls of Congress to the grassroots of local

American communities.

TO THIS

You can help break the stranglehold of the Washington, DC establishment that
taxes, borrows, and spends our grandchildren’s future while killing freedom with
over-regulation. You can help stop amnesty. You can play a major role in ending
the nightmare of Obamacare. You can win lasting conservative victories.

Your year-end gift will help make the
difference

Thanks to you, The Heritage Foundation has risen to be
America's most influential conservative policy organization.

Your financial support helps sustain The Heritage Foundation’s
mission to formulate and promote conservative public policies
based on the principle of free enterprise, limited government,
individual freedom, traditional American values, and a
strong national defense.

And now, your year-end gift will ensure that Heritage is able to
communicate rigorous conservative policy research effectively
to the incoming members of Congress and the American people
in order to achieve conservative victories in 2015 and beyond.

Because of your donations, the Heritage Foundation has
nearly 300 policy experts and communicators at the ready to
bring truth, facts, and lnformanon—power— from the halls of
Congress to the grassroats 0 Ame n-communities

WHY M AHE

|

*I am honored to be a
member of a team that does
not talk but rather acts. You
give me hope that we will get
our country back. Keep up
the good work.”

Larry W.
California

"Being a member of The
Heritage Foundation has
been a wonderful experience
for me. | greatly appreciate
the work that is done at
Heritage on behalf of the
conservative principles and
values we share.”

Scott E.
California

% In 2015 The Heritage Foundation will funnel the facts that grassroots
conservative activists need in order to demolish big government
arguments from the Washington establishment.

* TheHel’ingo me will also educate newly elected and veteran
members of Congress to ensure that they keep their campaign promises.

% Utilizing The Heritage Foundation's conservative policy solutions, Heritage

‘ Action for America will then ensure lawmakers are held accountable
RAIS E through a unique combination of political muscle and a vast grassroots army.

« Your trailblazing supg
and pushing back the O
helping pioneer the

« Today you enable the O
conservative activis .

from the Washington
* And your donations 3
members of Congre:

In Donations



'%Audubon

B8 ust act now. While

there’s still time.

Give birds a fighting chance in a
changing world

Birds and their habitats are under attack. With your help Wecan
fight back. W can protect birds and the places they need — as long
as We have people like you who will help.

Select giving frequency:

Monthly . One-Time

Bald Eagle.

\ Your steady support prepares us for every
challenge and lets us plan for the future! Power|our best protection with

your generous gift today.
‘ CHARITY NAVIGATOR

Four Star Charity

e Audubon is a top-rated charity and your donation will be securely processed

Most people are giving $75. Please give what you can
DONATE NOW »

The National Audubon Society is a not-for-profit 501(c)3) organization. Our federal tax ID number is 13-1624102.

WHAT AMERICA'S BIRDS FACE NOW
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WE ARE ALL GUILTY.



TRY TURNING ‘WE’ OR ‘US’' LANGUAGE
TO BE “YOU’ OR ‘'YOUR’ LANGUAGE.

©)




VALUE COST

The MECLABS Conversion Sequence Heuristic ©

C=4m+3v+2(i-f) - 2a

CONVERSION MOTIVATION VALUE INCENTIVE  FRICTION ANXIETY
PROPOSITION
(CLARITY)

RAISE (£7) DONORS




WHAT HAPPENS AFTER | GIVE?




OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

Thank You, Carl

gift of $20.00 will help unlock the promise of children through education

Almost everyone had a
thank you page that said
thanks.

95% OF NONPROFITS HAD A CONFIRMATION PAGE.

97% OF NONPROFITS THANKED THE DONOR.




Thank you for giving with us.

BUt some didn,t Say mUCh You are the partner in
or Iead us forwa rd. Gates Philanthropy Partners.

36% DIDN'T NOTE THE GIFT AMOUNT.
46% DIDN'T HAVE ANY ‘VALUE’ OR IMPACT ORIENTED LANGUAGE.




SPLC
avm Southern Poverty

= |Law Center

Make a One-time or Monthly Donation to the SPLC

Other ways to give:

. Donate to The SPLC Action Fund

. Make a Tribute Donation or Send an eCard
. Donate with PayPal

. Update Your Monthly Pledge

The Southern Poverty Law Center is a tax-exempt 501(c)(3) nonprofit organization. All donations are tax deductible.

Thank you for your donation!
Gift Summary:

Donation Date: 3/2/2019

And some that did felt cold "
and transactional and the
conversation didn’t make | | |

Plano, TX 75024
S e n S e [ ) Q_ Search company name...
Let's Check

All information provided by
Double the Donation

@

Does your company provide matching funds for charitable donations? Take advantage of a benefit
provided by your employer and double or even triple the impact of your gift.

E-mail or mail your completed employer matching gift form to:

Southern Poverty Law Center
Attn: Special Gifts Coordinator
400 Washington Avenue
Montgomery, AL 36104




But there were some that
felt warmer and the
actions made sense in the
context of the donor
journey.

SLAVERY TODAY OUR WORK STORIES OF RESCUE GIVE NOW

Gift Complete

Thank you for your generosity and partnership with International Justice Mission. Your
commitment will truly make a difference in the lives of children, women and men around the world,
providing rescue and renewed hope for their lives.

What happens next?

You will receive a receipt via e-mail.

Multiply the impact of your gift:

Use our easy tool to learn if you or your spouse’s company will match your gift.

How was your giving experience?

Use our donor feedback tool to help improve the giving experience.

Share and inspire others to give!

Questions? Contact us at giving@ijm.org or at 703-465-5495.

International Justice Mission protects the poor from violence by partnering with local authorities to rescue victims,
bring criminals to justice. restore survivors and strengthen justice systems. IJM is a 501(c)(3) organization and your
gifts are tax-deductible to the full extent of the law. No goods or services were provided by International Justice

Mission in return for the contribution.

Transaction Summary

Transaction Id: 18163143
Transaction Date: 03/04/2019
Gift Amount: 20.00

Frequency: Single Gift

Donors in Australia, Canada, Germany. the Netherlands. or the United Kingdom: By making a donation, you agree that
we may transfer your personal information to our IJM partner offices in your country. That partner office may contact

you about future donations, or for other fundraising purposes

SIGN IN




What Did They Offer as a Next Step?
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Employer Match

RAISE (£7)

LIKE THIS

Seoccnes sans reowrismes
00Crons withouT $OroLRS

Thank you for your lifesaving gift!

DOCTORS WITHOUT SORDERS

- >
dason Conrﬁ ‘ MEDECINS SANS FRONTIERES
27

Executive Dires

Increase your impact

Employer Matching
Please Select Your Employer H

Employer not listed?

=

Please print the following donation information for your records;

My Information:

Mr. Sebastian Harris

5810 Tennyson Parkway, Suite 102
Plano Texas 75024

UsA

4694315470
sebastian.harris@loveyourgrub.co

My Donation:

Your one-time gift made on 02/27/2019 $20.00
Your total donation today: $20.00
Doctors Without Borders has not provided in whole or part any goods or services to the

above-named donor in return for this donation. Doctors Without Borders is a qualified tax
exempt SO1(c)(3) organization. EIN: 13-3433452. You will also receive an
ot vi L approximately 3-4 dateof
Your gift.

If you have a question about your donation, please see our Erequently Asked Questions.
You may also contact Donor Services at (888) 392-0392 or at
donations@newyorkmsf.org. To learn more about how we use your donations, please see
our Commitment to Our Supparters

Thank You For Your Gift!

Doctors Without Borde. |
% @

(6.0 ... PN

Doctors Without Borders/

Share your support for
Doctors Without Borders

Let you friends know you've just
donated to Doctors Without Borders
and ask them to join you

Tell your followers about the
donation you've just made to
@MSF_USA

OR THIS

UNIONT TRESCUEMISSION'  Give nd Homel
BT T

twice as many hurting sou

\omeles

YOU

aRe THe
MISSION kv bekin

Contact About Us
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How Testing The Call-to-action On Thank You Page Affects Conversion
Experiment ID: #262

CONTROL TREATMENT
RECURRING ADDITIONAL
‘UPGRADFE’ ONE-TIME

ASK ASK




How Testing The Call-to-action On Thank You Pa 493%

Experiment ID: #262
In Conversion Rate
CONTROL

RECURRING AL 73.6%

‘UPG RADE’ In Average Gift

5.4

Conversion Rate

ﬁ28.9%

Conversion Rate

ﬁ 42.4

In Revenue
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The
Wilderness
Society

Thank you!

Dear Vanessa,

Thank you for making a gift to The Wilderness Society. Your gift couldn't come at a more critical time.

We will be fighting every day to ensure that our wild places remain free from drilling, logging, mining and unregulated
profiteering. Will you join us in that fight by becoming a monthly donor?

These are truly unprecedented times for our public lands. With an empowered wave of anti-conservationists in Congress
and an administration ready to green light their pro-drilling legislation, we face a dangerous era of serious threats to our
public lands ... and to our wild.

With all the additional threats to our public lands, we are having to add more and more to our National Wilderness Defense
Team. We need monthly donors to provide dependable, regular support, so we can budget for the increased resources we

are adding to defend our lands. Will you become one of those special monthly donors? Join as a Friend of the Wilderness
today.

Become a Monthly Donor Today

Gift Receipt

_ Your Gift Amount TaxID
7 $20.00 53-0167933
Organization Name Date of Gift

The Wilderness Society 03/03/2019
Your gift to The Wilderness Society is tax deductible to the full extent of the law. Please retain this receipt as confirmation of your gift. IRS
regulations require us to notify you that The Wildemess Society provided no goods or services in exchange for this contribution.

If you have further questions, please contact us at 1-800-843-9453 (1-800-The Wild) or email us at member@tws.org.

eturn to our Homepag

Give a Gift by Phone Give a Gift by Mail Contact Us

1-800-843-9453 (1-800-The Wild) Print out and complete this form 1-800-843-9453 (1-800-The Wild)
member@tws.org

. The
The Wilderness Society is a 501(c)(3) charitable organization. n
X Wilderness

Your donation to The Wilderness Society is tax deductible to the extent allowed by law. Society




The
Wilderness
Society

Thank you!

Dear Vanessa,

Thank you for making a gift to The Wilderness Society. Your gift couldn’t come at a more critical time.

We will be fighting every day to ensure that our wild places remain free from drilling. logging, mining and unregulated
profiteering. Will you join us in that fight by becoming a monthly donor?

These are truly unprecedented times for our public lands. With an empowered wave of anti-conservationists in Congress
and an administration ready to green light their pro-drilling legislation, We face a dangerous era of serious threats to our
public lands ... and to our wild.

With all the additional threats to our public lands, Welare having to add more and more to our National Wilderness Defense
Team. We need monthly donors to provide dependable, regular support, so we can budget for the increased resources We
are adding to defend our lands. Will you become one of those special monthly donors? Join as a Friend of the Wilderness

today.

Gift Receint



Give Again?
ORTHIS

LEUKEMIA &
‘ LYMPHOMA
SOCIETY"

Thank You For Your Donation
Your Gift Is Making A Difference!

Your donation has been charged to your credit card and a copy of your receipt is being emailed to you.

Become a Sustaining Supporter

Your ongoing monthly donation of $19 per month will help LLS continue to advance
the most promising cancer research of our time.

As a Sustaining Supporter, you'li receive regular updates on our research progress
as well as news of cancer survivors.

Donate now with 1-click

Your LLS monthly donations are secured utilizing the highest level of encryption through PCI DSS compliant
technology. The first payment will start next month and is charged on the same date each month. For assistance,
call 1-888-557-7177.

RAISE (£7) DONORS

OR THIS

BILD
GRAI GROW YOUR FAITH TV & RADIO WHAT WE DO NEWS ABOUT

Evangelistic Association

CHECKOUT

Thank you for your generous online gift.

We are grateful for your financial support. Your transaction will be processed shortly and will appear on your next
credit card statement. An acknowledgment will be mailed to your billing address.

The confirmation number for your donation is 14418604.

Keep Giving Hope: Make This a Monthly Gift

Will you consider partnering with BGEA all year long by turning your gift into a recurring monthly donation?
Most importantly, you can be a crucial part of what God is doing throughout the world as BGEA continues to
proclaim the Gospel of Jesus Christ through every effective means available. You can call or write us anytime
to pause or stop your monthly donation.

Make this gift monthly

If you have any questions, call us at 1-877-247-2426. Please have your confirmation number ready and indicate
that you are contacting us about a credit card donation made through the Billy Graham Evangelistic Association
website.

To keep you updated on the ministry, we would like to send you our prayer letter, From the Desk of Franklin
Graham, featuring biblical truths about current events, news of his travels and updates on the work of BGEA with

thousands of people around the world.




Thank You/Confirmation Page Checklist

dThank the donor
[ Reinforce the impact of their gift and your value proposition

In context and after they’ve been thanked, suggest a next action that makes sense
and, ideally, relates to the donation they just made




OTHER INTERESTING FINDINGS IN
THE STUDY.




What Language Did They
Use In The Headline?
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[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

» Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.

Premium

Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

@ This is a one-time gift of [$Sxx above]

mThis ic a manthlv recurrine oift of [Syy abhovel




Was the Headline in a
Banner/Image?

Yes
26%

No
74%

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

» Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.

Premium

Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

@This is a one-time gift of [Sxx above]

N TE G 36 5 For e i ey Spe s sy




What Was the Emotional
Sentiment in the Copy?
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[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

» Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.

Premium

Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

@This is a one-time gift of [Sxx above]

mThis ic a manthlv recurrine oift of [Syy abhovel




What Was the Emotional
Sentiment in the Copy?
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[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

» Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.

Premium

Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

@This is a one-time gift of [Sxx above]

MThis ic a manthlv recurrine oift of [Syy abhovel




What Was the Emotional
Sentiment in the Copy?
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[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

» Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.

Premium

Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

@This is a one-time gift of [Sxx above]

MThis ic a manthlv recurrine oift of [Syy abhovel




36% OF NONPROFITS
USED AN INCENTIVE.
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Which Incentives Were Used?
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Which Incentives Were Used?

35
30
25
20
15

10

Physical

RAISE (£7) DONORS

Matching

Quantifiable Impact

100 days of environmental action

$1-for-$1 match for new members and monthly donors

A new Congress is in session. These first 100 days are our best chance to
make the environment a top political priority for the next 2 years.

The Robert W. Wilson Charitable is sponsoring a 100-day membership drive to
help grow our environmental majority and defeat the anti-science, polluter-

friendly policies that threaten our planet and our future.

Your first-time or new monthly gift today will be matched $1-for-$1, doubling
your power to fight back.

6 /

Giving Level Overhead Premium Content




What Impact Does A Matching Gift Have On Donor Conversion?
Experiment ID: #9546

NO MATCH MATCH

]
\HWW |

— 87.9%

In Conversion Rate




TRY USING A MATCHING
INCENTIVE TO INSPIRE GIVING
AND MONTHLY GIVING.
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Which Incentives Were Used?
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Experiment ID: # 8622

HOW INCREASING THE CLARITY OF
THE VALUE PROPOSITION AFFECTS
DONOR CONVERSION RATE.



How Increasing The Clarity Of The Value Proposition Affects Donor

Conversion Rate
Experiment ID: #8622

CONTROL

Tribute donations are vital to keeping CaringBridge and
Laura’'s website running

Honor Laura with a contribution to CaringBridge

TREATMENT 1
Do you appre
Tribute donat 7 ® 7 %
Mindi's journa

In Conversion Rate

Honor Mindi v

TREATMENT 2

Do you appreciate

CaringBnidge is a ¢ 8 3 O/
you stay connecteq o O
to make a genero !

oo In Conversion Rate

Mindi to keep this

Honor Mindi with a contribution to CaringBridge.




How Increasing The Clarity Of The Value Proposition Affects Donor

Conversion Rate
Experiment ID: #8622

CONTROL TREATMENT 3

Tribute donations are vital to keeping CaringBridge and O
Laura's website running A $30 donation pq 64. 4 /O

one month. Will y

Honor Laura with a contribution to CaringBridge journal notificatio In Conversion Rate

Honor Kelly with a contribution to CaringBridge.

TREATMENT 4

78.4%%

journal notificatio In Conversion Rate
for the next year?

Do you appreciate

A $30 donation po
one month. Will y¢

RAlSE@DONORS Honor Kelly with a contribution to CaringBridge.




Quantifiable Impact Examples

LIKE THIS

Donate Now and Change a Child’s Life Forever

Globally, 1in every 700 children is born with a cleft. While surgery can take as little as 45 minutes and costs as little as
$250, it is out of reach for many around the world

Help provide a forever smile and second chance at life to a child living with an untreated cleft. Donate now and transform a
child’s life.

GIFT FREQUENCY

ONE TIME

SELECT AMOUNT

can cover the cost of an

can cover half the cost of can provide cleft surgery for can provide cleft surgery for
overnight hospital stay one child’s cleft repair 1child 2 children
OTHER AMOUNT 0.00 (1]

WHAT PROMPTED YOUK OO

RAISE (£7) DONORS

OR MAYBE THIS

HELP A FAMILY IN NEED TO BREAK THE CYCLE OF POVERTY
FOR THEIR CHILDREN TODAY

The next generation is counting on us. Right now, children are being raised
in the depths of poverty with no visible way out—but you can break the

cycle now. Your gift can provide 2 critical tools to a family: a business loan
for the parents and an education loan for the children. Together, these

financial tools help parents make more money and help children go to a

good school. Will you help the next generation break free from poverty?

1 want to give $25 to help
1 family break the cycle of
poverty with a business loan

and school loan.

Make this a monthly donation

CONTINUE

WHAT YOUR GIFT WILL DO




How Are They Commmunicating The
Recurring Option?
10 74% OF NONPROFITS USED A SIMPLE

120 APPROACH TO COMMUNICATE
RECURRING IN THE ONE-TIME FLOW.

100
80
60
40

20

Simple Blank Value Prop First Person Other None




GIVE HOPE

Make a tax-deductible donation to
provide help WHERE MOST NEEDED
through the Feed the World Fund.

$

Make this a recurring monthly gift

160
140

100
Give by [ PayPal, check,
80 or stock
«
40
- " T
N L

Simple Blank Other None
a Donate with Amazon
~—




ONLY 7% OF NONPROFITS HAD A VALUE
PROPOSITION FOR WHY YOU SHOULD
BECOME A RECURRING DONOR.
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Recurring Value Proposition Examples

LIKE THIS OR THIS

;%’ ’
Audubon GIVE MONTHLY DONATE ONCE MORE WAYS TO GIVE

We must act now. While Make a Monthly Donation
h ) . l .
t 5 § e St| I t[ e, You can protect threatened species and their habitats today with
thly donation to World Wildlife Fund. Your support of
Give birds a fighting chance in a WWF‘S gloa;;—. conservation work will make a world of difference.
Changlng world Your donation makes you a member of WWFE. A monthly gift of
Birds and their habitats are under attack. With your help, we can $100+ makes you a Partner in Conservation.

fight back. We can protect birds and the places they need — as long

as we have people like you who will help. Your Monthly Donation

Select giving frequency:

Monthly .One-Time
~ m EEIEIES (-
You 5,‘5‘7;77\ S UDT t Drepares w L, P 5

e s s i i aued | I would like to cover processing fees and other expenses to ensure WWF receives more of my

contribution.

Most people are giving $75. Please give what you can.

RAISE (G N




10% OF NONPROFITS HAD A PROMPT TO
BECOME A MONTHLY DONOR DURING
THE ONE-TIME GIVING PROCESS.

©)




THE POP-UP DIDN’T SIGNIFICANTLY IMPACT THE
LIKELIHOOD OF A PERSON GIVING A ONE-TIME GIFT.



COGNITIVE MOMENTUM.



MAKE YOUR GIFT MONTHLY

..and an extra 1,000 meals will be provided thanks to

a generous partner. Monthly giving is the most efficient

and effective way to support hungry families - will you
change your gift to a $2 monthly gift instead?

YES! Process my
monthly gift of $9 instead




Gift Arrays

Median 15t suggested amount: $50

45% of organizations had a pre-selected
amount

« $100 was the most common pre-selected amount

26% of organizations using array buttons had
radio style

36% of organizations had 4 suggested options
 61% used 4 or 5 options

25% of organizations had a reverse array

RAISE (£7) DONORS

accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.

Premium

Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

@ This is a one-time gift of [Sxx above]

OThIs is a monthly recurring gift of [Sxx above]

2. Enter Your Information (It’s Secure)

First Name Last Name

‘ Pre-filled if possible || Pre-filled if possible |
Address 1

Address 2

City State Zip Code

Email (for receipt) Preferred Phone (optional)

| Pre-filled if possible | | |

E Credit Card ACH Bank Account
Credit Card Number Verification Code

(= ]

Expire Month ire Year




Reverse Your Gift Array?

ORIGINAL TREATMENT

This Website Helps Laura Stay This Website Helps Laura Stay
Connected to Family and Friends Connected to Family and Friends

Kelly, you make this website possible Kelly, you make this website possible

When you give to CaringBridge, you ensure that Laura's private, protected place to share health When you give to Caring

updates and connect with a community of support will always be here. updates and connect wit O
Make a secure donation, using the form below. Make a secure donatio O

1. Choose Your Donation Amount 1. Choose Your

In Donations
$100.00 (minimum $10.00) $100.00 O
.I.I 03 /O

RAISE (£7) DONORS In Average Gift




Use Good Buttons for Your Array?

1. Gift Information 2. Gift Confirmation 1. Gift Information 2. Gift Confirmation

Select Donation Amount* $25

Select Donation Amount*
$50

$250 s ,7
© $500

) Other

Monthly gift? [| Make my gift repeat every month
$

] 1 have a special request or comment
Monthly gift? ] Make my gift repeat every month

[ 1 I have a special request or comment

22.9%

In Donations




Have a Gift Array?

CONTROL TREATMENT

CORING < BRIDGE: CORING . BRIDGE:

What Does CaringBridge Mean To What Does CaringBridge Mean To

You? You?

Love. Hope. Connection. CaringBridge means something special to you, that's why you use it. Love. Hope. Connection. CaringBridge means something special to you, that's why you use it.
And you mean something special to us. Each donation means that we can continue to power And you mean something special to us. Each donation means that we can continue to power
CaringBridge to connect you with your loved ones. CaringBridge to connect you with your loved ones.

Can you support CaringBridge today? Your support really makes a difference! Can you support CaringBridge today? Your support really makes a difference!

1. Choose Your Donation Amount 1. Choose Your Donation Amount

$100.00 (minimum $10.00)
$75
* Payment Plan

© One-time payment for the full amount
Monthly (12 per year) ongoing payments.
$100 $250 $500
2. Enter Your Information
* First Name

$100.00 (minimum $10.00)

* Payment Plan
© One-time payment for the full amount * Country

1269%
2. Enter Your Information

Monthly (12 per year) ongoing payments. United States

* First Name * Last Name
Street Address 2

RAISE(4 In Donations




Where/Who to Use an Open Field?

NEW DONOR REACTIVATED
2nd YEAR

13 24 LAPSED

NON DONOR Q 25+ LAPSED

RAISE (£7) DONORS




WHO IS DOING IT WELL?

- A Lot of People

RRRRR (©)boNors



Scores by Vertical

70%

60%

50%___________ S o N S -

40%

30%

20%

10%

0%
Arts & Education Environment Faith Based Foundations Health Human International Public Media Public Policy Public Wildlife &
Culture Services & Advocacy  Society Animal

Benefit Welfare

RAISE () DONORS N



Environment Organization Growth

Change in online revenue

All v Viewastable ¥
2016-17 201718
All 23% 1%
Cultural 29% 1%
Environmenta 20
Health 14% -5%
Hunger/Poverty 23% 0% Change in online revenue
International 23% -9% All v View as graph ¥
Rights 88% -14%
® 201617
Wildlife/Animal Welfare 35% -2% - g ® 201718
Large 16% 4% i —
Medium 24% 1% E——
Small 29% 0% Hontth -_
Hunger/Poverty —
o L —
bidiite e —
T — o —
T —
S I
P o 209 40 60° 80%

Source: M + R Benchmarks 2019, Giving USA Report 2018

Giving to
foundations
decreased the most,

after experiencing
strong double-digit
growth in the
year prior.

Where are all the
charitable dollars going?

Contributions by source (by percentage of the total)

Giving to
international
affairs showed

% of total % change inflation

the Iafgest giving in 2018 from 2017  adjusted
growth in 2018 o

of any sector. g 29% to Religion | $124.52 billion § -15% -3.9%

? 14-% to Education | $58.72 billion 4 -13% -3.7%

%é 129% to Human Services | $51.54 billion =-0.3% -27%

@ 12% to Foundations | $50.29 billion § -6.9% -91%

EDJ 10% to Health | $40.78 billion = Q1% -2.3%

$ 7% to Public-Society Benefit | $31.21 billion 4 -37% -60%

@ 5% to International Affairs | $22.88 billion t 96% 70%

5% to Arts, Culture, and Humanities | $19.49 billion = 03% -2.1%

<’5;:v—ﬂ"' 3% to Environment/Animals 1

(?)% 2% to Individuals | $9.06 billion - -

=indicates growth in current dollars with a decline after adjusted for inflation



Some Organizations to Check Out

ENVIRONMENT OTHERS
 Sierra Club * Family Life
* Defenders of Wildlife * Operation Smile, Inc.
* Nature Conservancy « CARE
* The Wilderness Society  Americans for Prosperity
* National Audubon Society * Innocence Project Inc.




GO DEEPER RESOURCES.
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Interactive Donation Page & Guide

HOW CAN YOU IMPROVE YOUR
DONATION PAGE?

Discover 19 elements of your donation page that you can test,

optimize, and improve to raise more money online.

GET THE FREE GUIDE

OPTIMIZE YOUR DONATION PAGE

Every nonprofit that accepts online donations has a general donation page. But there are so many best practices floating around that it
can be hard to identify exactly how to craft your donation page.

+ How long should it be?

* Should | use a video?
* How much information is too much to ask for?

RAISE (£7) DONORS NEXTAFTER.COM/INTERACTIVE-DONATION




DONATION &
LANDING PAGE
OPTIMIZATION
COURSE

Donation & Landing Page Optimization

A free online course to help you acquire more donors and grow your revenue

arch, an email

When a vi rrives on your site - whether from a Goog

you've sent, or an adver - you normally don't want them to land on your

homepage.

As a func you want your visi

or make a donation. And if your site visi

way, they're most often going to leave your s vith taking an action.

You need effective landing pages to help your visitors find their way.

During this 8-session course, you'll learn how to create and implement effective
landing pages and donation pages in your marketing and fundraising in order to

grow your revenue. We'll ta from 400+ online fundraising experiments to understand:

o The fundamental principles that make for effective landing pa

« The 4 core types of landing pages for online fundraisir

¢ How to implement each page in your fundraising program

« Provenideas to test on your existing pages to improve performance

What You Will Learn in This Course

Session 1

Introduction

An introduction to what landing page optimization is, why you

should care about it, and how it works in the world of digital non-

profit fundrais

Key Outcomes Landing and Donation Page
imization for Fundraisers
« The meaning of cognitive momentum and why it matters

e Theps ing and giving

yehe
e How to tell a bad landing pz

l |
DONATION E[LANDING

[,

e from a good one

Kaﬁhuriak

Session 2
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Free Resources,

GENERAL ©:
DONATION
PAGE O
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The
Nonprofit
Optimization

Guide oo

6 Ways to Grow
Your Email File

A Geide to Optimizig Your Emall Acquisition

| ©

Pbished by
Y wertater

NEXTAFTER.C

Guides, Tools, & Webinars.

7 PROVEN METHODS TO
ACQUIRE MORE EMAILS

FEBRUARY 27, 1PM CT | LEARN MORE »

WRITE A BETTER YEAR-END EMAIL APPEAL
DEC. 6.2017 |1 PM CT

LEARN MORE >>

FREE WEBINAR

LEARN MORE >>
-_— e
[ - - -

TURNING FACEBOOK LIKES INTO DONORS
SEPT. 7 AT 1PM CT | LEARN MORE >>

JULY 27TH, 2017 | LEARN MORE >> ‘

e m




Any Questions?

Cracking the Code of Facebook Fundraising

Cracking the Code of Facebook Fundréising | Live
Webinar
from NextAfter ‘_,‘,"&‘ Vi‘\ \\

Chat 5 members

Use the Chat window R

Today at 1:00 PM

U \
)
Remember to be cool and play nice!

In this free webinar, Jon and Tim will show you each step of a Facebook fundraising

to ask a question or

drop in a comment.

strategy that will help you target likely donors, capture their attention, convert them into
new donors, and cultivate them for the future.

This webinar will begin on Wednesday, August 29th at 1PM CT.

Get a Recording of the Live Stream
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