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A Few Quick things...

A video recording of this live webinar will be sent to you afterwards.




A Few Quick things...

Links to the slide deck and other featured resources will
be sent out with the recording.




A Few Quick things...

We have lots of time for Q&A.




A Few Quick things...

Cracking the Code of Facebook Fundraising

F Crécking the Code of Facebook Fundréising | Live
Webinar
from NextAfter \9‘\“

Chat 5 members

Use the Chat window R

Today at 1:00 PM

m

In this free webinar, Jon and Tim will show you each step of a Facebook fundraising

to ask a question or

No messages yet

Remember to be cool and play nice!

drop in a comment.

strategy that will help you target likely donors, capture their attention, convert them into
new donors, and cultivate them for the future.

This webinar will begin on Wednesday, August 29th at 1PM CT.

Get a Recording of the Live Stream
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Post Card
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[General donation request with broad
reasoning headline]

When you donate to [organization name]

This is copy that helps the person understand the effect of their

donation. You want to help them understand what that means, but don't
go into too much detail:

Bullets are ok on this page type

Reasons or evidentials should be OK here — this is a reassurance page
People that arrive ta this page have intention, as it NOT semething
that has interrupted them

5o the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount

Premium

Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related o your values and your
mission

Yes! | want to [supportword] [benefit others experience
from organization]

1. Enter Your Donation Amount

@) This is 3 one-time gift of [$ix above)

This Is & manthly recurring ift of [Sxx above]

2. Enter Your Information (It’s Secure)

First Hame Last Name

fdress 1

Addross 2

o S Zocete
[ | [ |
Email (for receipt) Praferred Phone (optional]

B GG ARk Aot
Credit Card Number

_—

Make My One ~
$50 ¢

goi
change] that we alreay ta|
just a small reinforcement,

L8 YourPageHerse ilf Like Page
LOGO

Your Message Here

1 anad [

Post Card

or Letter -




| et’s start with an
EXPERIMENT



Experiment #7176

Research Question:

Which donation page will increase donations, if
at all?



Experiment #7176
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Heritage Foundation

The Daily Signal

Donate to support The Daily Signal
and The Heritage Foundation

The Daily Signal brings you the news you trust on the most important

America iS in desperate policy debates of the day. We cut through the liberal media spin and

provide honest, thorough, and responsible reporting on today's critical

need of conservative
Solutions You read The Daily Signal because you believe in straightforward

You know as well as anyone that the Obama administration left our country in
disarray. They saddled taxpayers with a disastrous healthcare plan, left our
borders open and unprotected, and grew the size and scope of the federal
government to unprecedented levels.

reporting on the principles that made America great: free enterprise,
limited government, individual freedom, traditional American values, and

a strong national defense.

The Daily Signal is a project of The Heritage Foundation, a trusted,
nonprofit, nonpartisan source of information and analysis for lawmakers

President Trump pledged to solve these problems with a simple four-word and the American people.
phrase: Make America Great Again. But solving those problems can’t be done
in four words. Heritage depends on the financial support of more than 500,000 patriots

like you to publish the Daily Signal and fight for your principles. Your tax-
That’s why Trump turned to Heritage’s team of policy experts and

researchers have provided the blueprints to fulfill his campaign promises:
jump-starting the economy, reducing the size and spending of federal momentum in 2017 and beyond.
government, securing our borders, and repealing and replacing Ob. e.

deductible contribution to Heritage will allow us to build conservative

And when you make a gift today your gift will be matched dollar-for-
And he knew that Heritage’s communications team at The Daily Signal has cut dollar by members of Heritage's Board of Trustees. You must act

through the noise, fake news, and liberal media bias to provide millions of icklv. Th tch Iv last til A st 15 at midnight
Americans with the truth every day about these conservative policy solutions. quickly. € match only lasts un ugu at midnight.

Your gift will allow Heritage experts to continue crafting policy solutions to
Heritage has been so influential that even the Guardian has taken notice from g ¢ g P g g P y
across the pond: fix the myriad of problems that the Obama administration left for our
country, military, and taxpayers. And it will help get The Daily Signal

It is no secret on where the Trump administration is getting their ideas. They
are running a systematic playbook put together by the Heritage

Foundation, a conservative thinktank just steps from the United States
Capitol and the halls of Congress, where they wield unparalleled influence. Make your donation to The Heritage Foundation today — it will be

matched, dollar for dollar.

reporting out to key government officials and the American people.

But there is much work to be done. In addition to waging war with the media
and liberal lawmakers, President Trump has found himself in a pitched battle
with Republican Establishment Congressmen who want to maintain the status
auo. That's whyv vour sunport for the princinled conservative solutions created

Your Donation
i ., = ]




Experiment #717

Donation
page traffic
source

From Name: Ed Feulner

From Address: info@heritage.org
Reply-to: info@heritage.org
Subject: Telling the truth

Fellow Conservative,

If you happen to turn on the television today, there’s a good chance that a liberal cable news network is blaring all sorts of “fake news” out to the
general public.

| saw a poll recently that said that only 16% of conservatives trust the media—and that poll was taken before the election, when the liberal
media went ballistic about President Trump. Your distrust in the media is absolutely justified, considering the behavior of journalists and
television news anchors in recent months.

Americans need to know what's going on. And they need news from a reliable source—one that will tell them the unbiased truth. Americans
need an alternative from the mainstream media.

That's why Heritage created the Daily Signal in 2014—to clearly and directly communicate news and information, especially news
around conservative policy.

The Daily Signal's mission is to give Americans the truth about what is happening in Washington and what must be done to save our country.
The good news is that millions of people read The Daily Signal each week, because truth in media is a rare thing these days...and it stands out!
Heritage's Board of Trustees recognizes the incredible work being done by The Daily Signal, and how it advances the work of our policy experts.

In fact, The Daily Signal's success is one of the reasons why members of the Board have issued a $1 million dollar-for-dollar matching
challenge to you.

If you are able to support the work of Heritage—including The Daily Signal—before August 15, then our board will match your gift.

Don’t wait any longer—The Daily Signal needs your support to continue speaking the truth. Make your donation using this secure link:

https://secured.heritage.org/boardchallenge

Onward!

Ed Feulner
President



Experiment #7176

From Name: Ed Feulner

From Address: info@heritage.org
Reply-to: info@heritage.org
Subject: Telling the truth

Fellow Conservative,

If you happen to turn on the television today, there's a good chance that a liberal cable news network is blaring all sorts of “fake news” out to the
general public.

| saw a poll recently that said that only 16% of conservatives trust the media—and that poll was taken before the election, when the liberal
media went ballistic about President Trump. Your distrust in the media is absolutely justified, considering the behavior of journalists and
television news anchors in recent months.

Americans need to know what's going on. And they need news from a reliable source—one that will tell them the unbiased truth. Americans
need an alternative from the mainstream media.

That's why Heritage created the Daily Signal in 2014—to clearly and directly communicate news and information, especially news
around conservative policy.

The Daily Signal's mission is to give Americans the truth about what is happening in Washington and what must be done to save our country.
The good news is that millions of people read The Daily Signal each week, because truth in media is a rare thing these days...and it stands out!
Heritage's Board of Trustees recognizes the incredible work being done by The Daily Signal, and how it advances the work of our policy experts.

In fact, The Daily Signal's success is one of the reasons why members of the Board have issued a $1 million dollar-for-dollar matching
challenge to you.

If you are able to support the work of Heritage—including The Daily Signal—before August 15, then our board will match your gift.
Don't wait any longer—The Daily Signal needs your support to continue speaking the truth. Make your donation using this secure link:
https://secured.heritage.org/boardchallenge

Onward!

Ed Feulner
President

Heritage Foundation

America is in desperate
need of conservative
solutions

You know as well as anyone that the Obama administration left our country in
disarray. They saddled taxpayers with a disastrous healthcare plan, left our
borders open and unprotected, and grew the size and scope of the federal
government to unprecedented levels.

President Trump pledged to solve these problems with a simple four-word
phrase: Make America Great Again. But solving those problems can’t be done
in four words.

That’s why Trump turned to Heritage’s team of policy experts and
researchers have provided the blueprints to fulfill his campaign promises:
jump-starting the economy, reducing the size and spending of federal
government, securing our borders, and repealing and replacing Ob e.

And he knew that Heritage’s communications team at The Daily Signal has cut
through the noise, fake news, and liberal media bias to provide millions of
Americans with the truth every day about these conservative policy solutions.

Heritage has been so influential that even the Guardian has taken notice from
across the pond:

It is no secret on where the Trump administration is getting their ideas. They
are running a systematic playbook put together by the Heritage

Foundation, a conservative thinktank just steps from the United States
Capitol and the halls of Congress, where they wield unparalleled influence.

But there is much work to be done. In addition to waging war with the media
and liberal lawmakers, President Trump has found himself in a pitched battle
with Republican Establishment Congressmen who want to maintain the status
quo. That's why your support for the principled conservative solutions created
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From Name: Ed Feulner

From Address: info@heritage.org
Reply-to: info@heritage.org
Subject: Telling the truth

Fellow Conservative,

If you happen to turn on the television today, there's a good chance that a liberal cable news network is blaring all sorts of “fake news” out to the
general public.

| saw a poll recently that said that only 16% of conservatives trust the media—and that poll was taken before the election, when the liberal
media went ballistic about President Trump. Your distrust in the media is absolutely justified, considering the behavior of journalists and
television news anchors in recent months.

Americans need to know what's going on. And they need news from a reliable source—one that will tell them the unbiased truth. Americans
need an alternative from the mainstream media.

That's why Heritage created the Daily Signal in 2014—to clearly and directly communicate news and information, especially news
around conservative policy.

The Daily Signal's mission is to give Americans the truth about what is happening in Washington and what must be done to save our country.
The good news is that millions of people read The Daily Signal each week, because truth in media is a rare thing these days...and it stands out!
Heritage's Board of Trustees recognizes the incredible work being done by The Daily Signal, and how it advances the work of our policy experts.

In fact, The Daily Signal's success is one of the reasons why members of the Board have issued a $1 million dollar-for-dollar matching
challenge to you.

If you are able to support the work of Heritage—including The Daily Signal—before August 15, then our board will match your gift.
Don't wait any longer—The Daily Signal needs your support to continue speaking the truth. Make your donation using this secure link:
https://secured.heritage.org/boardchallenge

Onward!

Ed Feulner
President

Americans with the truth every day about these conservative policy solutions.

Heritage has been so influential that even the Guardian has taken notice from
across the pond:

It is no secret on where the Trump administration is getting their ideas. They
are running a systematic playbook put together by the Heritage

Foundation, a conservative thinktank just steps from the United States
Capitol and the halls of Congress, where they wield unparalleled influence.

But there is much work to be done. In addition to waging war with the media
and liberal lawmakers, President Trump has found himself in a pitched battle
with Republican Establishment Congressmen who want to maintain the status
quo. That's why your support for the principled conservative solutions created
by Heritage scholars matters right now.

And we know the liberals won't give up. They recently poured $30 million into
a race for a single House Congressional seat, and are raising money each day to
fund their war chest.

That’s why some members of Heritage’s Board of Trustees has stepped up
and offered an incredible challenge to conservatives: these members will
match every donation, dollar for dollar - up to $1 million dollars until August

15.

Will you make a gift to help meet this generous challenge from members of the
Board of Trustees?

Your gift will allow Heritage experts to continue crafting policy solutions to fix

the myriad of problems that the Obama administration left for our country,
military, and taxpayers.

Make your donation to The Heritage
Foundation today and it will be matched, dollar
for dollar.

Your Donation

D Make this a recurring donation of $50 per month.

Your Information

First Name Last Name
Email Address

Country

United States

«




Americans with the truth every day about these conservative policy solutions.

Heritage has been so influential that even the Guardian has taken notice from
across the pond:

[ J
It is no secret on where the Trump administration is getting their ideas. They
are running a systematic playbook put together by the Heritage
Foundation, a conservative thinktank just steps from the United States

Capitol and the halls of Congress, where they wield unparalleled influence.

From Name: Ed Feulner

From Address: info@heritage.org
Reply-to: info@heritage.org
Subject: Telling the truth

Fellow Conservative,

If you happen to turn on the television today, there’'s a good chance that a liberal cable news network is blaring all sorts of “fake news” out to the
general public.

| saw a poll recently that said that only 16% of conservatives trust the media—and that poll was taken before the election, when the liberal
media went ballistic about President Trump. Your distrust in the media is absolutely justified, considering the behavior of journalists and
television news anchors in recent months.

Americans need to know what's going on. And they need news from a reliable source—one that will tell them the unbiased truth. Americans
need an alternative from the mainstream media.

That’s why Heritage created the Daily Signal in 2014—1 ) clearly and directly communicate news and information, especially news
around conservative policy.

Tt 2 Daily Signal's nission is to give Americans the truth about what is happening in Washington and what must be done to save our country.
The good news is that millions of people rea | The Daily Signal ec :h week, because truth in media is a rare thing these days...and it stands out!

Heritage's Board of Trustees recognizes the incredible work being done t r The Daily Signal, a d how it advances the work of our policy experts.

In far t, The Daily Signal's ;uccess is one of the reasons why members of the Board have issued a $1 million dollar-for-dollar matching




Felnow Loriselvauve,

If you happen to turn on the television today, there’'s a good chance that a liberal cable news network is blaring all sorts of “fake news” out to the
general public.

| saw a poll recently that said that only 16% of conservatives trust the media—and that poll was taken before the election, when the liberal
media went ballistic about President Trump. Your distrust in the media is absolutely justified, considering the behavior of journalists and
television news anchors in recent months.

Americans need to know what's going on. And they need news from a reliable source—one that will tell them the unbiased truth. Americans
need an alternative from the mainstream media.

That's why Heritage created the Daily Signal in 2014—1 ) clearly and directly communicate news and information, especially news
around conservative policy.

Tt 2 Daily Signal's| nission is to give Americans the truth about what is happening in Washington and what must be done to save our country.
The good news is that millions of people rea | The Daily Signal ez :h week, because truth in media is a rare thing these days...and it stands out!
Heritage's Board of Trustees recognizes the incredible work being done t r The Daily Signal, a d how it advances the work of our policy experts.

In fai t, The Daily Signal's ;uccess is one of the reasons why members of the Board have issued a $1 million dollar-for-dollar matching
challenge to you.

If you are able to support the work of Heritage—includin¢g The Daily Signal— efore August 15, then our board will match your gift.

Don’t wait any longe —The Daily Signal r 2eds your support to continue speaking the truth. Make your donation using this secure link:
https://secured.heritage.org/boardchallenge
Onward!

Ed Feulner
President
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From Name: Ed Feulner

From Address: info@heritage.org
Reply-to: info@heritage.org
Subject: Telling the truth

Fellow Conservative,

If you happen to turn on the television today, there’s a good chance that a liberal cable news network is blaring all sorts of “fake news" out to the
general public.

| saw a poll recently that said that only 16% of conservatives trust the media—and that poll was taken before the election, when the liberal
media went ballistic about President Trump. Your distrust in the media is absolutely justified, considering the behavior of journalists and
television news anchors in recent months.

Americans need to know what's going on. And they need news from a reliable source—one that will tell them the unbiased truth. Americans
need an alternative from the mainstream media.

That's why Heritage created the Daily Signal in 2014—to clearly and directly communicate news and information, especially news
around conservative policy.

The Daily Signal's mission is to give Americans the truth about what is happening in Washington and what must be done to save our country.

The good news is that millions of people read The Daily Signal each week, because truth in media is a rare thing these days...and it stands out!

Heritage's Board of Trustees recognizes the incredible work being done by The Daily Signal, and how it advances the work of our policy experts.

In fact, The Daily Signal's success is one of the reasons why members of the Board have issued a $1 million dollar-for-dollar matching
challenge to you.

If you are able to support the work of Heritage—including The Daily Signal—before August 15, then our board will match your gift.
Don't wait any longer—The Daily Signal needs your support to continue speaking the truth. Make your donation using this secure link:
https://secured.heritage.org/boardchallenge

Onward!

Ed Feulner
President

Heritage Foundation

America is in desperate
need of conservative
solutions

You know as well as anyone that the Obama administration left our country in
disarray. They saddled taxpayers with a disastrous healthcare plan, left our
borders open and unprotected, and grew the size and scope of the federal
government to unprecedented levels.

President Trump pledged to solve these problems with a simple four-word
phrase: Make America Great Again. But so/ving those problems can’t be done
in four words.

That’s why Trump turned to Heritage’s team of policy experts and
researchers have provided the blueprints to fulfill his campaign promises:
jump-starting the economy, reducing the size and spending of federal
government, securing our borders, and repealing and replacing Ob e.

And he knew that Heritage’s communications team at The Daily Signal has cut
through the noise, fake news, and liberal media bias to provide millions of
Americans with the truth every day about these conservative policy solutions.

Heritage has been so influential that even the Guardian has taken notice from
across the pond:

It is no secret on where the Trump administration is getting their ideas. They
are running a systematic playbook put together by the Heritage

Foundation, a conservative thinktank just steps from the United States
Capitol and the halls of Congress, where they wield unparalleled influence.

But there is much work to be done. In addition to waging war with the media
and liberal lawmakers, President Trump has found himself in a pitched battle
with Republican Establishment Congressmen who want to maintain the status
quo. That's why your support for the principled conservative solutions created
by Heritage scholars matters right now.

And we know the liberals won’t give up. They recently poured $30 million into
a race for a single House Congressional seat, and are raising money each day to
fund their war chest.

That’s why some members of Heritage’s Board of Trustees has stepped up
and offered an incredible challenge to conservatives: these members will
match every donation, dollar for dollar - up to $1 million dollars until August
1=
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From Name: Ed Feulner

From Address: info@heritage.org
Reply-to: info@heritage.org
Subject: Telling the truth

Fellow Conservative,

If you happen to turn on the television today, there’s a good chance that a liberal cable news network is blaring all sorts of “fake news" out to the
general public.

| saw a poll recently that said that only 16% of conservatives trust the media—and that poll was taken before the election, when the liberal
media went ballistic about President Trump. Your distrust in the media is absolutely justified, considering the behavior of journalists and
television news anchors in recent months.

Americans need to know what's going on. And they need news from a reliable source—one that will tell them the unbiased truth. Americans
need an alternative from the mainstream media.

That's why Heritage created the Daily Signal in 2014—to clearly and directly communicate news and information, especially news
around conservative policy.

The Daily Signal's mission is to give Americans the truth about what is happening in Washington and what must be done to save our country.

The good news is that millions of people read The Daily Signal each week, because truth in media is a rare thing these days...and it stands out!

Heritage's Board of Trustees recognizes the incredible work being done by The Daily Signal, and how it advances the work of our policy experts.

In fact, The Daily Signal's success is one of the reasons why members of the Board have issued a $1 million dollar-for-dollar matching
challenge to you.

If you are able to support the work of Heritage—including The Daily Signal—before August 15, then our board will match your gift.
Don't wait any longer—The Daily Signal needs your support to continue speaking the truth. Make your donation using this secure link:

https://secured.heritage.org/boardchallenge

Onward!

Ed Feulner
President

The Daily Signal

Donate to support The Daily Signal
and The Heritage Foundation

The Daily Signal brings you the news you trust on the most important
policy debates of the day. We cut through the liberal media spin and
provide honest, thorough, and responsible reporting on today's critical

issues

You read The Daily Signal because you believe in straightforward
reporting on the principles that made America great: free enterprise,
limited government, individual freedom, traditional American values, and
a strong national defense.

The Daily Signal is a project of The Heritage Foundation, a trusted,
nonprofit, nonpartisan source of information and analysis for lawmakers
and the American people.

Heritage depends on the financial support of more than 500,000 patriots
like you to publish the Daily Signal and fight for your principles. Your tax-
deductible contribution to Heritage will allow us to build conservative
momentum in 2017 and beyond.

And when you make a gift today your gift will be matched dollar-for-
dollar by members of Heritage's Board of Trustees. You must act
quickly. The match only lasts until August 15 at midnight.

Your gift will allow Heritage experts to continue crafting policy solutions to
fix the myriad of problems that the Obama administration left for our
country, military, and taxpayers. And it will help get The Daily Signal
reporting out to key government officials and the American people.

Make your donation to The Heritage Foundation today — it will be
matched, dollar for dollar.

Your Donation

$25 ‘ “ ‘ $100
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From Name: Ed Feulner

From Address: info@heritage.org
Reply-to: info@heritage.org
Subject: Telling the truth

Fellow Conservative,

If you happen to turn on the television today, there’s a good chance that a liberal cable news network is blaring all sorts of “fake news" out to the
general public.

| saw a poll recently that said that only 16% of conservatives trust the media—and that poll was taken before the election, when the liberal
media went ballistic about President Trump. Your distrust in the media is absolutely justified, considering the behavior of journalists and
television news anchors in recent months.

Americans need to know what's going on. And they need news from a reliable source—one that will tell them the unbiased truth. Americans
need an alternative from the mainstream media.

That's why Heritage created the Daily Signal in 2014—to clearly and directly communicate news and information, especially news
around conservative policy.

The Daily Signal's mission is to give Americans the truth about what is happening in Washington and what must be done to save our country.

The good news is that millions of people read The Daily Signal each week, because truth in media is a rare thing these days...and it stands out!

Heritage's Board of Trustees recognizes the incredible work being done by The Daily Signal, and how it advances the work of our policy experts.

In fact, The Daily Signal's success is one of the reasons why members of the Board have issued a $1 million dollar-for-dollar matching
challenge to you.

If you are able to support the work of Heritage—including The Daily Signal—before August 15, then our board will match your gift.
Don't wait any longer—The Daily Signal needs your support to continue speaking the truth. Make your donation using this secure link:

https://secured.heritage.org/boardchallenge

Onward!

Ed Feulner
President

The Daily Signal

727

In Donations

limited government, individual freedom, traditional Arjjrican values, and
a strong national defense.

In Average Gift

Your gift will allow Heritage experts to continue crafting policy solutions to

fix the myriad of problems that the Obama administr ¥ eft for our
and taxpayers. And it will help get THe Dail

In Revenue



“If they already
clicked, why didn't
they donate to the
original?”
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There’s a major experiential difference between buying
something and giving a gift...

Investment
Emotional Climax

Yes

Involvement Moment of
Decision

Interest ETEEERATE

No

Interrupter Status Quo



EXAMPLE



Mark’s Story

A2
@.

‘QQ"N
Wilson

Dear Brendan,

Mark’s story is a great example of why what you do for prisoners’ children through
Angel Tree is so eternally significant. He was just seven years old when his dad was

locked up.

It was almost impossible to visit, because the prison was a three-hour drive away and
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Mark’s Story

Mark’s story is a great example of why what you do for prisoners’ children through
Angel Tree is so eternally significant. He was just seven years old when his dad was
locked up.

was a brand-new, beautiful basketball.

You showed Mark that he was not forgotten

t. But to the s f Mai

Months later, the basketball is still on that shelf, but the reason is no longer a mystery
“It's just a reminder of how much my dad loves me,” Mark explains. “It’s a reminder of
‘how special it is to me.”

Mark doesn'’t get to see his dad very often. But whenever he looks at the basketball on
the shelf in his room, it's almost as if his dad is there to give him a giant hug, Even a

hild who still needs that hope.

Your gift today will be doubled

deeply grateful.

But there are still many more prisoners’ kids who need Christmas. And there are only
two weeks left to have your gift DOUBLED by a special matching grant—up to

We've got to do everything we can to strengthen that connection.

Agift, the Gospel, and a little encouragement from caring adults can go a long way.
Like they did for Mark. Like they can for another child if you will make it possible.

DONATE NOW

And your gift will be DOUBLED!

Please help now. Let’s not leave any child out this Christmas.

Dear Brendan,

Mark’s story is a great example of why what you do for prisoners’ children through
Angel Tree is so eternally significant. He was just seven years old when his dad was
locked up.

It was almost impossible to visit, because the prison was a three-hour drive away and
Mark’s family was too poor to afford the trip. Five lonely Christmases passed. Mark was
sure that his dad had forgotten him.

That’s not what he thinks anymore. You see, last year, with Christmas getting closer,
Mark’s dad signed him up for Angel Tree. Mark’s eyes lit up as he opened his gift. It
was a brand-new, beautiful basketball.

You showed Mark that he was not forgotten

For a boy who loves sports, it was perfect. But to the surprise of Mark’s mom, he didn’t
remove the basketball from its box. He never played with it, even though basketball is
his favorite sport. Instead, Mark placed his brand-new basketball on a shelf in his
room, next to some of the trophies he’s received.

Months later, the basketball is still on that shelf, but the reason is no longer a mystery.
“It’s just a reminder of how much my dad loves me,” Mark explains. “It’s a reminder of
how special it is to me.”

Mark doesn’t get to see his dad very often. But whenever he looks at the basketball on
the shelf in his room, it’s almost as if his dad is there to give him a giant hug. Even a
glance gives him hope that one day, when his dad comes home, they’ll be able to have a
close relationship.

But there’s another prisoner’s child who still needs that hope.




Sparkline of a Donation

Investment
, , Conversion Horizon
Emotional Climax
Involvement Moment of
Decision
Interest Engagement
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Interrupter Status Quo



Enter

DECISION TENSION.



Sparkline of a Donation

Investment
, , Conversion Horizon
Emotional Climax
Involvement Moment of
Decision
Interest ETEEERATE
Interrupter Status Quo



Sparkline of a Donation

Investment
, , Conversion Horizon
Emotional Climax
Involvement Moment of
Decision
Interest Engagement
Interrupter Status Quo Abandonment



What is occurring in the mind

* To inspire a visitor to make that donation, we need to increase the
emotions and awareness to intentions connected to generosity and, if
possible, reduce emotions and awareness to those that are not.




How exactly can | amplify
generosity to inspire the most
possible donation revenue
possible?



Is there anything else | should be
doing on my website during the
final week of December?



OUR GOAL:

By the end of this webinar, you’'ll understand how
to optimize each major element of your campaign
donation page to increase the pull of generosity
based motivations resulting in more generous
behaviors (donations and average gift size).



/ Core Strategles




/ Core Strategies

4 generosity enablers






INnCrease
Clarity

Where am | at?
What exactly is at stake here?
How, again, am | involved




Increasing clarity

. Headline

. Body Message
Background Image
In-Line Premium

. Form Field Headers

nhWN R

ic campaign benefit others
experience from your organization]

In this first part of the copy, you need to Time left until [deadline name]
describe the specific situation that your

organization is trying to impact, What are | [XX| |[XX] | [XX] | [XX]
the circumstances? How dire the need? e ] o | e oo
What values are at stake? Make sure that as you describe the scenario,
you touch on all those values that are important to your core audience
as part of that, or, you describe all of the elements that are part of the
situation

But there is a solution... (optional header)

Next, describe how your organization has/will enter the picture. Be
specific on how it comes in to help. In this brief section, pecple need to
believe that you are truly intercepting the scenario by the way you
describe it.

Now briefly touch on the impact/result of your organization entering
the picture. Before you mention each item, consider a quick sentence
{i.e. transition) connecting the impact or need for it relative to the central
scenario.

Be careful about using bullets. Some organizations can get away with it
here, but you'll rarely see a storyteller use bullets when they tell a story;
only business people trying to save others time use that type of
approach.

You interrupted someane, and the story format is what is helping draw
them in and keep them in.

Next, introduce the donor into the story. If you are celebrating their
involvement to inspire more, then start with a 'because of you’ message.
But if you are falling short, and need that as a driver, start with a "We
need your help” type of message.

Now make your gift request. Reinforce briefly, again, how exactly their
gift plays part in the narrative you've described up to now.

If there is a challenge gift, now is the time to talk about it in more detail.

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

(@) This is a one-time gift for the amount above

would like to make this gift today and every manth (12 per year}

2, Enter Your Information (It’s Secure)

First Name Last Name

Address 1

Addrass 2

city State ‘bp:ode ‘

Emal {for receipt) Freferred Phone (optional] ‘
Credit Card ACH Bank Account

Credit Cord Wusrber Vesification Code

C ]

Y i
$50G

Your giftis gaing to help impact [this specific
change] that we already talked about. This s
ust a small reinforcement




From This To This

You can help secure liberty's Make vour vear-end gift to
future Hillsdale College

10.9%

In Donations



From This

You make Kelly's Website
Possible

When you give to CaringBridge, you ensure that Kelly's private, protected

place to share health updates and connect with a community of support
will always be here.

To This

This website helps Kate stay
connected to family and
friends.

You make this website possible.

When you give to CaringBridge, you ensure that Kate's private, protected
place to share health updates and connect with a community of support
will always be here.

VAR VA

In Donations



From This

How do you break the stranglehold of the Washington, DC establishment
that taxes, borrows, and spends our grandchildren’s future while killing
freedom with over-regulation? How do you stop amnesty? How do you
end the nightmare of Obamacare?

To This

You can help break the stranglehold of the Washington, DC establishment that
taxes, borrows, and spends our grandchildren’s future while Killing freedom with
over-regulation. You can help stop amnesty. You can play a major role in ending
the nightmare of Obamacare. You can win lasting conservative victories.

The Heritage Foundation is America’s most influential Your year -end gift will help make the

formulate and promote conservative public policies

based on the principle of free enterprise, limited
government, individual freedom, traditional
American values, and a strong national defense.
Every day, our more than 300 experts, marketers, and
communications specialists make the case for
conservative policies. That's not enough though. We
need you with us.

How your year-end gift will help make
the difference

Your support ensures that Heritage is able to
communicate rigorous conservative policy research
effectively to the incoming members of Congress and
the American people in order to achieve conservative
victories in 2015 and beyond.

Truth is power. Facts are power. Information is power.

"l am honored to be a
mamber of a team that does
not talk but rather acts. You
give me hopea that we will gat
our country back. Keep up
the good work."”

Larry W.
California

“Baing a membear of Tha
Heritage Foundation has
been a wonderful experience
for ma. | greally appreciate
the work that is done at
Heritage on behalf of the

i inciples and
values we share."

Scott E.
California

The policy experts at The Heritage Foundation communicate truth, facts, and
information—power— from the halls of Congress to the grassroots of local

American communities.

% In 2015 The Heritage Foundation will funnel the facts that grassroots
conservative activists need in order to demolish big government
arguments from the Washington establishment.

% The Heritage Foundation will also educate newly elected and veteran
members of Congress to ensure that they keep their campaign promises.

% Utilizing The Heritage Foundation's conservative policy solutions, Heritage
Action for America will then ensure lawmakers are held accountable
through a unique combination of political muscle and a vast grassroots army.

Thanks to you, The Heritage Foundation has risen to be
America’s most influential conservative policy organization.

Your financial support helps sustain The Heritage Foundation's
mission to formulate and promote conservative public policies
based on the principle of free enterprise, limited government,
individual freedom, traditional American values, and a
strong national defense.

And now, your year-end gift will ensure that Heritage is able to
communicate rigorous conservative policy research effectively
to the incoming members of Congress and the American people
in order to achieve conservative victories in 2015 and beyond.

Because of your donations, the Heritage Foundation has
nearly 300 policy experts and communicators at the ready to
bring truth, facts, and information—power— from the halls of

Congress to the grassroots of local American communities.

"l 'am honored to be a
member of a team that does
not talk but rather acts. You
give me hope that we will get
our country back. Keep up
the good work.”

Larry W.
California

“Being a member of The
Heritage Foundation has
been a wonderful experience
for me. | greatly appreciate
the work that is done at
Heritage on behalf of the
conservative principles and
values we share.”

Scott E.
California

« Your trailblazing support has enabled the Heritage Foundation to continue blocking
and pushing back the plans of the Washington DC establishment—as it has since
helping pioneer the Reagan Revolution and other conservative responses to the Left.

+ Today you enable the Heritage Foundation to funnel the facts that grassroots
conservative activists need in order to demolish big government arguments

from the Washington establishment.

« And your donations age also helping Heritage educate newly elected and veteran
members of Congrg ensure that they keep their campaign promises.

In Donations



IFT

DONATION
LUB

A RELIGIOUS GIFT
RDS

From This

DONATION

Because of you, Oblate priests and brothers in the United States and in
more than 60 countries are bringing God to the world, and the worid to

God. Your contribution will make a huge difference in the lives of God’s
people.

Our founder, St. Eugene De Mazenod, O.M.I. said that an Oblate is “one
whose life is offered in service to the Lord." In that spirit, we are
responding to the call of Jesus to give food and drink, clothing and shelter,
love and compassion to people in need, for as Jesus said, “Whatever you
did for one of these least ones, you did for Me." (Matthew 25:40)

Your generous financial and spiritual support means that you share in the
Oblate charism — you too are “one whose life is offered in service to the
Lord.” In a very real way, you are bringing healing and hope to shrine
pilgrims. Because of you, the Good News of Jesus Christ is being
preached to the people of Alaska. You are helping poor and needy people
in Tijuana. You are helping young visitors to Lourdes grow in the Catholic
faith. You are providing food to malnourished people in Zambia.

The Missionary Association of Mary Immaculate is a nonprofit, 501(c)3 organization.
If you belong to a club, click here to log in to your account. Then click on "My Clubs Page" to make your donation.

If you have questions or need more information call 1-888-330-6264 Monday thru Friday, 8:00 a.m. - 4:30 p.m. Central Time.

To This

YOU CAN SHOW GOD'S LOVE AND COMPASSION TO SOMEONE IN
NEED

with a year-end gift to the Missionary Oblates

As we near the end of 2017 and look to a new year, the Missionary Oblates of Mary Immaculate stand ready to reach more
people with the love and compassion of God than ever before.

In more than 60 countries all over the world., Oblates are the hands and feet of Christ, sharing His gospel and showing His care
for humanity. When you make a gift to the Missionary Oblates, you are making a difference in real and practical ways by
providing crucial physical, emotional and spiritual help for the needy, including:

- Food and drink

- Medicine and shelter

- Education and clothing

- Friendship and spiritual care

- Daily encouragement through God's Word

Because of the support of generous friends like you this year, we were able to make a significant impact and show God's love in
S0 many ways. Here are just a few:

- Educate more than 200 children in Haiti who were affected by hurricanes

- Help the locals in Namibia work for a living by making candles and baking bread to sell

- Provide over 60,000 hot meals and 20,000 food baskets to the homeless and poor through the St. Jude Community Center in

12.2%

In Donations



From This To This

CARING »BRIDGE!
CARING pBRIDGE:

FLINT

. . .
Give to CaringBridge
When you give to CaringBridge, you ensure that Kelly's safe, protected
place to share health updates will always be here.

Nearly 80 percent of our funding comes from people like you who have
experienced the power of CaringBridge firsthand.

Donation Amount

$50 $100

$50.00 (minimum $10.00) * Payment Plan

® One-time payment for the full amount
* Payment Plan
Monthly (12 per year) ongoing payments.

© One-time payment for the full amount

Monthly (12 per year) ongoing payments.

Your Tribute in Honor of Kelly

What would you like your tribute message to say (optional)?

Your Tribute in Honor of Kelly

What would you like your tribute message to say (optional)?
« Display this message on Kelly

How would you like to sign your message?

19.87%

In Donations



From This

Today, you can be the first to get Hillsdale's
NEW “Constitution 101" DVD Box Set for
viewing in your home or for giving as a gift. It
can also be used as part of a home school
curriculum or for small group discussions.

The “Constitution 101" DVD box set can be
yours for a gift of $100 or more to Hillsdale
College. For a gift of $200 or more, we will
include our 790-page companion book for the
course, The U.S. Constitution: A Reader. This
book, edited by Hillsdale's politics department
faculty, features 113 important primary source
documents and will deepen your enjoyment of
the course.

Your gift will help Hillsdale College expand its

To This

Today, you can be the first to get Hillsdale's
NEW “Constitution 101" DVD Box Set for
viewing in your home or for giving as a gift. It
can also be used as part of a home school
curriculum or for small group discussions.

The “Constitution 101" DVD box set can be

yours for a gift of $100 or more to Hillsdale

College. For a gift of $200 or more, we will

include our 790-page companion book for the

course, The U.S. Constitution: A Reader. This

book, edited by Hillsdale’s politics department For a gift of $200 or more, we will include
faculty, features 113 important primary source our 790-page companion book for the
documents and will deepen your enjoyment of course, The U.S. Constitution: A Reader.
the course.

efforts to teach millions of Americans about For a gift of $200 or more, we will include Your gift will help Hillsdale College expand its efforts to teach millions of Americans

the Constitution and its importance to liberty our 790-page companion book for the about the Constitution and its importance to liberty at this crucial time.

y e course, The U.S. Constitution: A Reader.
at this crucial time.




Make Your Donation

$50 $100

$100.00 (minimum $10.00)

* Payment Plan
© One-time payment for the full amount

Monthly (12 per year) ongoing payments.

Write a Message of Support

What would you like your tribute message to say (optional)?

Display this message on Kate's site.

How would you like to sign your message?

Jeff Giddens

Make this an anonymous tribute donation.

Your Information

* First Name * Last Name

Jeff Giddens

1. Choose Your Donation Amount

$50 $100

$100.00 (minimum $10.00)

* Payment Plan
© One-time payment for the full amount

Monthly (12 per year) ongoing payments.

2. Write a Message of Support

What would you like your tribute message to say (optional)?

Display this message on Kate's site.

How would you like to sign your message?

Jeff Giddens

Make this an anonymous tribute donation.

3. Enter Your Information (It's Secure)

* First Name * Last Name

Jeff Giddens







Intensify
Attentiveness

To promote the suspension of disbelief
and suspension of distraction




Logo

[Specific campaign benefit others
experience from your organization]

In this first part of the copy, you need to Time left until [deadline name]
describe the specific situation that your
organization Is trying to impact, What are | (XX]| |[XX]| |[XX]  |[XX]
N Days | | Howrs | aiates] (secondy
the circumstances? How dire the need?
‘What values are at stake? Make sure that as you describe the scenario,
you touch on all those values that are impartant to your core audience
as part of that, or, you describe all of ents that are part of the
situation

But there is a solution... (optiog header)

Next, describe how your organization has/will enter the picture. Be
specific on how it comes in to help. In this brief section, pecple need to
believe that you are truly intercepting the scenario by the way you
describe it.

Now briefly touch on the impact/result of your organization entering
the picture. Before you mention each item, consider a quick sentence

Be careful about using bullets. Some organizations can get away with it
here, but you'll rarely see a storyteller use bullets when they tell a story;
only business people trying to save others time use that type of
approach.

° o
- You interrupted someane, and the story format is what is helping draw
[ ] n I n e I CS them in and keep them in.

Next, introduce the donor into the story. If you are celebrating their
involvement to inspire more, then start with a 'because of you’ message.

° Body Co py Fo rmat But if you are falling short, and need that as a driver, start with a "We

need your help” type of message.

Now make your gift request. Reinforce briefly, again, how exactly their

7
8. Design Elements
9

If there is a challenge gift, now is the time to talk about it in more detail.

. No Video T s

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

(@) This is a one-time gift for the amount above

would like to make this gift today and every manth (12 per year}

2. Enter Your Information (It's Secure)

First Name Last Name

Address 1

Addrass 2

city State ‘bp:ode ‘

Emal {for receipt) Freferred Phone (optional] ‘
Credit Card ACH Bank Account

Credit Cord Wusrber Vesification Code

C ]

—_—
Make My One-Time
$50 Gift

Your giftis gaing to help impact [this specific
change] that we already talked about. This s
ust a small reinforcement




From This

Providing safety, education, and God's love through
a pair of shoes

New shoes put children on the path to hope and a future. For children, shoes mean:

Health: Protecting against disease and infection
Education: Lowering barriers to school attendance
Hope: Demonstrating worth and God's love
Opportunity: Connecting families to holistic ministry

By August 31, we need raise enough money to provide shoes for 8,178 orphans and vulnerable children. We want to be sure these children
have the necessities they need to be ready for the coming school year.

However, we cannot meet this goal without support. We cannot provide these children the shoes they need without your help.

To This

Providing safety, education, and God's love through
a pair of shoes

New shoes put children on the path to hope and a future. For children, shoes mean:

HEALTH EDUCATION

O O

Connecting
families to
holistic ministry

Protecting
against disease
and infection

Lowering barriers
to school
atftendance

By August 31, we need raise enough money to provide shoes for 8178 orphans and vulnerable children. We want to be sure these children
have the necessities they need to be ready for the coming school year.

However, we cannot meet this goal without support. We cannot provide these children the shoes they need without your help.

2367

In Donations




From This

But in this critical time, our efforts on behalf of liberty must be stapped up even more —
and you are key to this effort.

You can help educate ever greater numbers of
Americans on the Constitution.

can also help educate our natic
people nationwide.

u can help Hillsdale stand for founding
principles of libcrt_\-'

xte I
an hehalf of liberty, are pnvately funded thmugh the generosity of
Amaricans like you.

To expand ita amhbitious autreach initiatives an beh; herty, Hilladale must raise

Time left until June 30

To This

Decades of persistent, intentional groundwork laid by progressives have led our country
to a time when the Consfitution — the decument that secures our liberty — has been
misunderstood by the citizens it protects.

it is futile in the

But we believe that this crisis can be
averted.

outstanding citizens and leaders. It's mp kind of education lhﬁ Fuunder" ihcuaht

cessary for the preservation of free government. A core compenent of this education
is urse—"The Meaning and History of the Constitulion"—that every student must
take in order to graduate,

ver, not every studen 3 the rescurces fo attend Hills
why the College made its required course on the Constitution free to take enline.
mare than a million -,rudentv. of aII ages have taken this course, and other

a fact that bears repeating: more than one million students have learned
about liberty from Hillsdale College.

Imagine the impact these cours ave had on American civil society and culture
However, they miss a critical stage of educational development: 2 education. That's
why Hil aunched the Barnay ( 1 nitiative, to launch 50 classical
charler schoals across America by 2022, This answers the urgent need for fundamental

reform of American K-12 education - including the revival of strong civics education,
ernment and the benefits of free

Reviving Liberty — Without One Penny of
Taxpayer Funding

Through nal outreach, the College will restore the prinzipl

underlying the Constitution. To accomplish this, Hillsdale must fierce|

|ndr=|:|en|:le ce, pe rmy of unelected

fundlng

Teaching the besl and brighles! college students. Teaching everyday Americans
through enline courses, Teaching the young through charter schools.

We need your help to fund these ambiticus outreach initiatives on behalf of liberty, and
ve set a goal to raise 250,000 by midnight on J 30 (the end of cur fiscal year).

e restore the principles Time left until June 30

riy in our couniry?
gift before midnight on June m E

In Donations



Heritage: The trusted conservative leader
A8 8 CONBErVENVE, § are your voice in Washingtan.
For mare then forty years, Herilage has championed conaervative principles by
countiding the bl al paligien snd keeping conservalive ideas at the cantar of
sene of the Movements strangest
“Wa nead Heritage's ideas to becoma the tools of battle ™
Sen. Ted Cruz (R-TX)

ioma oft 3 fine
breathe at Tha Heritage Foundation.”

—Rush Limbaugh

“No organization on earth ia a better supplier of mnovativa, conservative
ideas grounded in founding principles than Herflag

—Sean Hannity

Your membership gets results

refarmms ko weltare programe and made the case far
breaking the link batween food stamps and subsidies to farmers.

W educated nawly-siecied cangrassmen o haw the Washingicn Establishment
warks, and we davedoped a strang bench of new yaung ladees b help laad the

ger natonwide retwork amang 38
Harsage gave cur mavement new st

athar courtries, Heritage axparts pravided crudial
farsign palizy.

Haritaga worked with Cangrassional leadars to countar tha administration’s push
far mare requlations and red taps, which would imf freacom and increase prices
for consumens whils expancing the size and scope of the

It's time to move conservative ideas forward

As we anter this o &l . Hariage will buld on
creating momeebum that will carny ug through the migtern ale
i the timea fie it irvaived.

With your lax deductbla denation, you will join with hundreda of thousande
& nalicn supparting Herilag tio restore an Amesica
oetunity, proepe ind civil society llourieh.

Togeiher, we ean make oL congarvalive ideas & regily. Jain Hartaga today!

Join Heritage today!
My Donation

$25 F100

$500 Other

{rinimum $3.00]

Paymant Pian

© One-tima payeet, 'or the Tul amount
Monthly (12 par yrar) angaing payments.

My Information

First Name

Courtry
Unhiad States.

ve stholars
age Foundation,

—Rush Limbaugh

“Mo organization on earth is a better supplier of
innovative, conservative ideas grounded in founding
principl s tnan Heritage.”

—Sean anni ¢
Your membership gets results
the imp.

+ Heritage led the fight to get rid of Obamacare. During the summer,
met with tens af tho of citizens at town hall me

B d
the can!

$100

Other
frininen §

her Amount

Payment Plan

© Cne-time payment for the full amount

Maorithly [1

My Information

First Name

Emall Address




From This

A Special Story of Hope this Christmas

For most people, this season is a time for family and celebration. Unfortunately, that is not always the case for many children that live
each day with an abusive family or an uncaring foster system. However, there can be hope for many of these children.

Please take 2 minutes to see one particular child that found hope and love at Christmas.

age from Buckner President Albert L. Reyes

At Buckner, we want to create more stories like this. Our mission is to bringing hope and stability in the midst of turbulence to
vulnerable and at-risk children. But this Is only made possible by people like you, people that want to care for these children that need
it most.

‘When you give to Buckner International, you are placing children on a trajectory to living full, healthy, happy lives—in Jesus' name.

Please give a generous year-end gift. When you do, your donation will be doubled due to a matching gift from a generous donor that
shares your heart for children.

Your gift must be received by December 31 to be doubled, and to qualify for a tax deduction for 2016.

Please make a gift using the secure form below

Donation Information 100% of your gift will go
Amount: directly to support ministry

To This

A Special Story of Hope this Christmas

A Message from Buckner President Albert L. Reyes

About a year age, | came across a Christmas story of a young lady whe had recently been adopted. After years in the foster system, she
new had a forever famlly.

This family was taking Christmas pictures in a photographer’s studic. Immediately, as soon as the picture was over she jumped out of her
seat, ran behind the photographer into the dark area of the studio, and got real quiet. A moment or so after that you could hear her
crying.

Maturally her mom went over to find out what was wreng.

"Why are you crying? What's wrong?” She said, "Well, Mom, it's just that all of my life, foster families that | was with would ask me to sit
over to the side so they could take their family picture at Christmas.” She said, "Today Is the first time that I've been allowed to be In
the Christmas photo with the famlly."

As | read that story, | just had to take a break. It just knocked me off my feet. | couldn't help but think of just how wrong it is to not be
included. | remember all the times that my own family would take Christmas photos and there was never a question of who would be in
the picture,

This Is what Buckner does.

‘We provide families for children so they can be in the family and, naturally, be in the picture. For 137 years, Buckner has consistently
provided a Christmas experience for thousands of children that otherwise would have gone without. We're able to do that because of

pecple like you, generous donors whe make contributions to make family possible for children that are vulnerable and in need.

There are Christmases that can be created, but we can't do It without your h m gaoing to invite you to join us and make a generous
gift, perhaps your best gift in a while, Christmas so that we can shine hope into the lives of children who we serve.

This Christmas, when you do make a gift to Buckner, your donation will be doubled due to a matching gift frem a generous doner that
shares your heart for children.

But, your gift must be received by December 31 Lo be doubled, and to qualify for a tax deduction for 2016.

Please make a gift using the secure form below

Donation Information 100% of your gift will go

Amount: directly to support ministry
programs

560

In Donations







Increase
Urgency

To accelerate the need to
complete




From This

DONATE NOW

Your gift will go to work right mway to defend religlons freadom, Giving ks guick, easy,

and secure. Simply complete the form below to make 2 tax-deductible domation.

Gift Information
Glfs Amount* & Moathly gift (automatic)

Billing Information

Name On Card *
Credit Card Number *
Expiration Date * Month

Contact Information

i Privacy & Security

© Financial Accountability

“ Give by Phone or Mail

To This

DONATE NOW

Your gift will go to woek right away to defend religlous freadom, Giving s guick, essy,

and secure. Simply complete the form below to make 2 tax-deductible donation. Time Until the june 30™ Deadline

Glift Amount * s Moonthly gift (automatic)

Make your gift before the end of June 30™ to help ADF
simns Information continne their defense of your freedoms.

Namme On Card *
Credit Card Number * & Privacy & Security
Explration Date *  Month

¢ Financial Accountability
Contact Information

“ Give by Phone or Mail

12.6%

In Donations




From This

Your Gift Matters

As we count down to the end of 2014, help us reach our $1.2 million goal with a tribute
donation.

Give to CaringBridge

Donation Amount

[ J
To This
Your Gift Matters

As we count down to the end of 2014, help us reach our $1.2 million goal with a tribute
donation in honor of Deborah.

Give to CaringBridge

Donation Amount

68.1%

In Donations



VS.
Without Countdown Clock

Week Before
the Deadline
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Add Social
Influence

To simulate social
encouragement




Add social influence

11. Progress Meters
12. Recent Gift Callouts

Logo

[Specific campaign benefit others
experience from your organization]

In this first part of the copy, you need to Time left until [deadline name]
describe the specific situation that your

organization is trying to impact, What are | [XX| |[XX] | [XX] | [XX]
the circumstances? How dire the need? e ] o | e oo
What values are at stake? Make sure that as you describe the scenario,
you touch on all those values that are important to your core audience
as part of that, or, you describe all of the elements that are part of the
situation

But there is a solution... (optional header)

Next, describe how your organization has/will enter the picture. Be
specific on how it comes in to help. In this brief section, pecple need to
believe that you are truly intercepting the scenario by the way you
describe it.

Now briefly touch on the impact/result of your organization entering
the picture. Before you mention each item, consider a quick sentence

{i.e. transition) connecting the impact or need for it relative to the central
scenario.

Be careful about using bullets. Some organizations can get away with it
here, but you'll rarely see a storyteller use bullets when they tell o story;
only business people trying to save others time use that type of
approach.

You interrupted someone, and the story format is what is helping draw
them in and keep them in

Next, introduce the donor into the story. If you are celebrating their
invalvement to inspire more, then start with a *because of you” message.
But if you are falling short, and need that as a driver, start with a "We
need your help” type of message.

Now make your gift request. Reinforce briefly, again, how exactly their
gift plays part in the narrative you've described up to now.

If there is a challenge gift, now is the time to talk about it in more detail.

SKIOLXXX Goal

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

(@) This is a one-time gift for the amount above
would like to make this gift today and every m r

2. Enter Your Information (It's Secure)

First Name Last Name

Address 1

Addrass 2

city State ‘bp:ode ‘

Emal {for receipt) Freferred Phone (optional] ‘
Credit Card ACH Bank Account

Credit Cord Wusrber Vesification Code

C ]

—_—
Make My One-Time
$50 Gift

Your giftis gaing to help impact [this specific
change] that we already talked about. This s
ust a small reinforcement




J
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From This

HiLispALE COLLEGH

You can support a rebirth of
liberty and learning

Update: Due ro the cvermhelming response and support, we have expanded the goof 2o raise
o odditional $100,000 by midmight fonight!

Our bolovid Country sLands at a Nstonc crossroads, Over the past lew yoars, pragressie
reformers Rave racdically trarsfarmed our government, disregardging the limits imposed by
the Constitution and creating & buresucratic despotism that increasingly violates our righes.

This year and next, are cnucial to determining whether Americs wil retum to limited
government or continue to side. pernaps irreversibly, (nto buresucratic despotism,

To This

M HiLLspALE COLLEGE
i

You can support a rebirth of
liberty and learning

Update: Due to the overwhelming response and support, we have expanded the goal to raise
an additional $100,000 by midnight tonight!

Our beloved country stands at a historic crossroads. Over the past few years, progressive
reformers have radically transformed our government, disregarding the limits imposed by

the Constitution and creating a bureaucratic despotism that increasingly violates our rights.

This year and next, are crucial to determining whether America will return to limited
government or continue to slide, perhaps irreversibly, into bureaucratic despotism.

20.5%

In Revenue / Visitor



From This To This

Make your year-end gift to Heritage! Make your year-end gift to Heritage!

Your donation is tax-deductible What the experts are Your donation is tax-deductible Recent Donors

e S e A

“We need Heritage's Jim & Beth from Tucson, AZ: $25.00
Other Amount g | ideas to become the tools Jeeannie fram Caronade, CA: $200.00
of battle.” — Wanda from Westerville, OH: $38.00
—Sen. Ted Cruz (R-TX) Jefferey from Amarillo, TX: 538.00
Barbara from Venlura, CA: $75.00
My information "Some of the finest My information Darrell from Tuscola, TX: $26.00
conservative scholars Joseph from Danville, PA: $250.00
First Name alive today, live, work, First Name Bob from Schenectady, NY: §25 00
|.. e Y :;?i g:tp:u ::‘I ;::1 . r 1 ] Joseph from Edgemoor, SC: $30.00

—Rush Limbaugh

(mirirum $5.00)

Dravid from Marshall, MI: $50.00
“No palicy shop has more Virginia from Ocean Isle Beach, NC: §100.00
THE WALL clout than the - aul frorm Dee . NY: $100,00
mﬂ“ﬁl canservative Heritage
| United States ! Foundation.*

—Wall Street Journal )
Street Address Street Address

! Recent Media

Street Address 2 .Smwt Address 2
e Appearances

K =

Mrownhan

The Washington Jost

Ift




3 generosity inhibitors







Unmet Relational
Expectations

Is this what | was expecting / hoping for?




Unmet relational
expectations

13. Intro Copy: Make sure it matches the email

14. Gift Array: test a single, open field unless average
gift is low/lower than other channels

15. Gift Type: If heavily emphasizing a recurring gift,
prime them prior to arrival

Logo

[Specific campaign benefit others
experience from your organization]

In this first part of the copy, you need to Time left until [deadline name]
describe the specific situation that your
organization Is trying to impact, What are | (XX]| |[XX]| |[XX]  |[XX]
N Days | | Howrs | aiates] (secondy
the circumstances? How dire the need?
‘What values are at stake? Make sure that as you describe the scenario,
you touch on all those values that are important to your core audience
as part of that, or, you describe all of the elements that are part of the
situation.

But there is a solution... (optional header)

Next, describe how your organization has/will enter the picture. Be
specific on how it comes in to help. In this brief section, pecple need to
believe that you are truly intercepting the scenario by the way you
describe it.

Now briefly touch on the impact/result of your organization entering
the picture. Before you mention each item, consider a quick sentence

{i.e. transition) connecting the impact or need for it relative to the central
scenario.

Be careful about using bullets. Some organizations can get away with it
here, but you'll rarely see a storyteller use bullets when they tell o story;
only business people trying to save others time use that type of
approach.

You interrupted someone, and the story format is what is helping draw
them in and keep them in

Next, introduce the donor into the story. If you are celebrating their
invalvement to inspire more, then start with a *because of you” message.
But if you are falling short, and need that as a driver, start with a "We
need your help” type of message.

Now make your gift request. Reinforce briefly, again, how exactly their
gift plays part in the narrative you've described up to now.

If there is a challenge gift, now is the time to talk about it in more detail.

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

This is a one-time gift for the amount above

would like to make this gift today and every month (12 per year)

2. Enter Your Information (It's Secure)

First Name Last Name

Address 1

Addrass 2

city State ‘bp:ode ‘

Emal {for receipt) Freferred Phone (optional] ‘
Credit Card ACH Bank Account

Credit Cord Wusrber Vesification Code

C ]

Y i
$50G

Your giftis gaing to help impact [this specific
change] that we already talked about. This s
ust a small reinforcement




From This

Share God's Word with Others

by making a gift to Harvest Ministries today.

God's Word is trustworthy, accurate, and without error—=and
it holds the promise of eternal life for all who believe. Fastor
leff Lasseigne's brand-new book, Unlecking the Sible, will
give you a deepar understanding of Scripture, whera it came
from, why we can believa it. and how to apply it to vour life.
It will be sent to you when you give a generous gift to
Harvest Ministries today.

Your gift to Harvest allows God's Word to be
proclaimed through
Large-scale crusade evangalism and discipleship
Biklical teaching om radio, television, and tha web
Encouraging devoticns, massagsas, and podcasts

Print and digital resources that help peaple grow in faith

To This

Gain a Deeper Understanding of Scripture

And Help 5hare God's Word with Others.

God's Word is trustworthy, accurate, and without error—and
it holds the promise of etermal life for all who believe. Fastor
left Lasseigne’s brand-naw bo: fnfocking the Hible, will
g@ive vou a deepar understanding of Scripture, whera it came
from, why wa can believe it, and how to apply it to your lifa.

This resource will lay the groundwerk for your davotional
time with God during this season of change as you settle into
new routines and habits.

‘You will be sant this resource when you give a genarous gift
to Harvast Ministries today.

When you give a gift to Harvest Ministries, not only will you
gain a deeper understanding of Scripture through receiving
and reading the book Unlacking the Bibla, but you are
helping share God's Ward with others by supperting the
ministry of Harvest.

‘Your gift will help Harvest proclaim the gospel to
athers through:

* |arge-scale crusade evangelism and discipleship
= Hiklical teaching on radio, television, and the web
* Encouraging devotions, massagas, and podcasts

= Print and digital resources that help people grow in faith

85.77%

In Donations




From This

Your gift before June 30 will be effectively
doubled thanks to a $350,000 challenge grant!

$ 250.00

Payment Info

©OCredit Card (eCheck

2015 - CCV:

Billing Information

To This

Your gift before June 30 will be effectively
doubled thanks to a $350,000 challenge grant!

Donation Amount:

usD

©Credit Card eCheck

Payment Info

Name on card: = John Dos
Card number:

Expires: ' 01 Jan 2015 Card type:  VISA

1187%

In Donations



From This

Your donation
B

‘ Other Amount |

(minimum $2.00)

Payment Plan

© Monthly (12 per year) ongoing payments. $10.00 per payment,
until you contact us to cancel.

One-time payment for the full amount

To This

Your donation

‘ Other Amount |

{minimum $2.00)

Payment Plan
© One-time payment for the full amount

Monthly (12 per year) ongoing payments.

5.5% 49;

In Donations

In Avg Gift






Flow
Interruptions

Wait... What?




Unnecessary flow
Interruptions

16. Header items
17. Alternate Payment Methods
18. Verification Pages

Logo

[Specific campaign benefit others
experience from your organization]

In this first part of the copy, you need to Time left until [deadline name]
describe the specific situation that your
organization is trying to impact, What are | [XX| |[XX] | [XX] | [XX]
the circumstances? How dire the need? e ] o | e oo
What values are at stake? Make sure that as you describe the scenario,
you touch on all those values that are important to your core audience
as part of that, or, you describe all of the elements that are part of the
situation

But there is a solution... (optional header)

Next, describe how your organization has/will enter the picture. Be
specific on how it comes in to help. In this brief section, pecple need to
believe that you are truly intercepting the scenario by the way you
describe it.

Now briefly touch on the impact/result of your organization entering
the picture. Before you mention each item, consider a quick sentence

{i.e. transition) connecting the impact or need for it relative to the central
scenario.

Be careful about using bullets. Some organizations can get away with it
here, but you'll rarely see a storyteller use bullets when they tell o story;
only business people trying to save others time use that type of
approach.

You interrupted someone, and the story format is what is helping draw
them in and keep them in

Next, introduce the donor into the story. If you are celebrating their
invalvement to inspire more, then start with a *because of you” message.
But if you are falling short, and need that as a driver, start with a "We
need your help” type of message.

Now make your gift request. Reinforce briefly, again, how exactly their
gift plays part in the narrative you've described up to now.

If there is a challenge gift, now is the time to talk about it in more detail.

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

(@) This is a one-time gift for the amount above

would like to make this gift today and every manth (12 per year}

2. Enter Your Information (It's Secure)

First Name Last Name
Address 1
Addrass 2

city State ‘bp:ode ‘

Freferred Phone (optional]

Ford ACH Bank Aiccount

Credit Card Number Werification Code =]

C ]

Make My One-Time
$50 Gift

Your giftis gaing to help impact [this specific
change] that we already talked about. This s
ust a small reinforcement




From This

To This

oooooooo w HERITAGE

397%

In Donations

51.7%

In Average Gift



From This

THANKS OUR

BECOME A MEMBER OF OUR
LOYAL MEMBERS

GROWING MOVEMENT TODAY!

g Choose Your Donation Level 2

Basic Membership: DOUBLE your IMPACT!

With your membership gift, you will receive a free copy of our monthly newsletter,
the Watchdog, and get updates of what your membership is helping accomplish
Plus, because of a Challenge Grant from two of our Trustees, any gift you
make is doubled!

$25.00 - Member—Doubled to $501

® $50.00 - Charter Member--Doubled to $100!

To This

BECOME A MEMBER OF OUR
GROWING MOVEMENT TODAY!

g Choose Your Donation Level Q

m Monthly Gift Donate with [F7ENZAEL

Basic Membership: DOUBLE your IMPACT!

With your membership gift, you will receive a free copy of our monthly newsletter,
the Watchdog, and get updates of what your membership is helping accomplish
Plus, because of a Challenge Grant from two of our Trustees, any gift you
make is doubled!

$25.00 - Member--Doubled to $501 L}

@ $50.00 - Charter Member--Doubled to $100! “Brent Bozell and the Media

65.3%

In Donations

6.6%

In Average Gift



To This

DONATE ONLINE Q@ cemrien @ vy ©
Ploans varily ihat your infarmmation s cosmect, o <1k L b0 muke changes.

Personal Information

ol Mo

Contact Information

Fhoose Numbes

Straight to
— Thank You Page

Dissignat
R mence
Paymant Typs

™he Y
Billing Information

Type
ard Number
Varification Number

Expir n Date

Pleass verily that your information i cosmect, or <1k e to mwke changes.

In Donations






Forgotten
Re-assurance

Their Safety
Their Impact




Forgotten impact and

safety re-assurance

19. CTA Transition Copy: Always include it and
reinforce impact

20. Payment Fields: Make them feel secure with
separation and lock

21. CTA Button Area: Re-assure donors with badges
safety) and text (impact

19

[Specific campaign benefit others
experience from your organization]

In this first part of the copy, you need to Time left until [deadline name]
describe the specific situation that your

organization is trying to impact, What are | [XX| |[XX] | [XX] | [XX]
the circumstances? How dire the need? e ] o | e oo
What values are at stake? Make sure that as you describe the scenario,
you touch on all those values that are important to your core audience
as part of that, or, you describe all of the elements that are part of the
situation

But there is a solution... (optional header)

Next, describe how your organization has/will enter the picture. Be
specific on how it comes in to help. In this brief section, pecple need to
believe that you are truly intercepting the scenario by the way you
describe it.

Now briefly touch on the impact/result of your organization entering
the picture. Before you mention each item, consider a quick sentence

{i.e. transition) connecting the impact or need for it relative to the central
scenario.

Be careful about using bullets. Some organizations can get away with it
here, but you'll rarely see a storyteller use bullets when they tell o story;
only business people trying to save others time use that type of
approach.

You interrupted someone, and the story format is what is helping draw
them in and keep them in

Next, introduce the donor into the story. If you are celebrating their
invalvement to inspire more, then start with a *because of you” message.
But if you are falling short, and need that as a driver, start with a "We
need your help” type of message.

Now make your gift request. Reinforce briefly, again, how exactly their
gift plays part in the narrative you've described up to now.

If there is a challenge gift, now is the time to talk about it in more detail.

Yes! | want to [supportword] [benefit others experience
from organization]

1. Enter Your Donation Amount

(@) This is a one-time gift for the amount above

would like to make this gift today and every manth (12 per year}

2. Enter Your Information (It's Secure)

First Mame LastHame.
|[Fre flld |
Ackdress 1
aetdres 2
ity Stete _ ZipCode
Email (for receipt] Freferred Phone (optional]
g credicad ACH Bank Aiccount

Your giftis gaing to help impact [this specific
change] that we already talked about. This s
just a small reinforcement




From This

The Heritage Foundation, America's most broadly-supported policy

organization, effectively communicates rigorous conservative policy
research to Congress and the American people.

More than 500,000 Americans donate to support Heritage's work
Our more than 100 policy experts and researchers are invited to
testify before Congress nearly 40 times a year

Heritage experts appear daily in America's top news outlets—Fox
News, CNN, and the Wall Street Journal, as well as new media like
Facebook and the Daily Signal

Located steps from the Capitol, Heritage has promoted principled
solutions for more than 40 years

Your Donation

To This

The Heritage Foundation, America’s most broadly-supported policy
organization, effectively communicates rigorous conservative policy
research to Congress and the American people.

+ More than 500,000 Americans donate to support Heritage's work
* Our more than 100 policy experts and researchers are invited to
testify before Congress nearly 40 times a year
Heritage experts appear daily in America's top news outlets—Fox
News, CNN, and the Wall Street Journal, as well as new media like
Facebook and the Daily Signal
Located steps from the Capitol, Heritage has promoted principled
solutions for more than 40 years

Your donation will advance your principles—free enterprise, limited
government, individual freedom, traditional American values, and a strong
national defense—at a time when our nation needs these principles most.

Your Donation

In Donations



From This To This

Credit Card Information

. Credit Card Information
Card Number
‘7 Card Number *

R T o — e — R
’ ‘ ‘ M -_— - .
-
A | 4 v -

cwv [What is this?] £ [What is this?]

Exp. Month * Exp. Year "

Make My $50 Gift
Make My $50 Gift

9.5%

In Donations




* Credit Card Number

* Expiration Month

-Choose-

Donate $70

From This

* Expiration Year

-Choose-

* Verification Code

To This

* Credit Card Number * Verification Code

* Expiration Month * Expiration Year

-Choose- -Choose-

Donate $70

Your tax-deductible donation to CaringBridge powers our non-profit service of providing safe, protected websites for
no charge. Every 7 minutes, a new CaringBridge site is created - along with a new compassionate community to
surround that individual on their health journey.




What other things should | be
doing on my website,
ESPECIALLY during the final
week?



In-Site Ads



Site Banners

Homepage Banner

DOUBLE YOUR GIFT!
Help parents with their toughest challenges

Timeframe: 12/6/2017 - 12/13/2017 Timeframe: 12/21/2017 - 12/27/2017

1.1% Conversion Rate 4.6% Conversion Rate



Pop-ups



On Pop-ups

\y/]5888S

FAMIL

Give to support
family ministry




On Pop-ups

What happened when we removed it?

N,



Conversions

On Pop-ups

60
40

20

\ A _
-/’-__, ‘\' v \Ay \ l\)‘.f‘\,

16. Dec 18. Dec 20. Dec 22. Dec 24. Dec 26. Dec

= No Popup = Has Popup

A

\

28. Dec




Experiment #8190

POP-UP EXIT-INTENT

You can tell a neglected child You can tell a neglected child
that someone cares. that someone cares.

. . When you make your gift before December 31st, you will be providing the
When you make your gift before December 31st, you will be providing the
. services needed to heal both the mental and, often, physical wounds the
services needed to heal both the mental and, often, physical wounds the pry
‘ children served by Buckner have suffered. You will be providing safety,
children served by Buckner have suffered. You will be providing safety,

support, and a representation of God's love for them.
support, and a representation of God's love for them.

Time left t ke d gift
Time left to make your year end gift IMe [ETt o make youryear end g

1|1 5]2 6]4 8 a1 sj26les

DAYS HOURS  MINUTES SECONDS
DAYS HOURS  MINUTES SECONDS

MAKE YOUR GIFT BY DECEMBER 31ST >> MAKE YOUR GIFT BY DECEMBER 31ST >>

@37.5%*

In Donations

*approaching validity




Editorials, Blogs, and
Social Posts



Experiment #5988

Background

This non-profit was preparing for a final week year-end campaign and
wanted to determine the potential influence (if any) of editorial on

donations.

Objective
Which approach would result in more donations?



The Treatment (5988)

Dbama Mealth Secretary s
Speech ignores the

Consegaences of
Uhamacan

For a period of time leading up to their
year-end donation campaigns, the Daily
Signal, the partner’'s owned news site,
produced six different articles that

Papalar NY Restasrant
Shuts Il Dosrs, Blames
Seffocating Governmeat
Regulations

Sessions Is 3 Hghly

Geseral

highlighted the impact donors have on The ObamacareTaesDviing Republican
the organization and illustrated the R T AR
need for additional contributions.

o

- -
-
-
--

Rememberiag George Washmgton's New Year s Victary Over
the Beitish at Princeton




SHTHEDGI SIGNAL

December 20

Eow :our Eonafllon!to
& Dally Signal Viakes

a leference

December 26
The Daily Signal Is
Having an Impact.

Here are 4 Examples.

December 21

or The

ritical.

d These 21 Comments

An
I Are Pretty Awesome Too. I

December 28

Reporting From the

War Zone: Why

Conflict Journalism

Matters

December 27
What It’s Like to Be
The Daily Signal’s

White House
. Correspondent -

AR R

o

December 29

Live From Washington,

It's The Daily Signal




The Treatment (5988)

These articles did NOT:
e (Contain a donation ask
e (Contaln a link

hese articles did lay out the:

 Need
* |mpact




VWhat Happened:

Increase in
» 196.6% ponATIONS

Version Conv. Rate Relative Diff. Stat. Confidence
Did not see articles 1.9%
Saw the articles 5.5% 196.6% 100.0%

Those that saw one of the articles, were nearly 3x more likely to give at year end.




Global Navigation
(EXCEPT on your donation page)



Experiment #8909

LOCATIONS CAREERS MOTUNE NEWS BLDG CONTACT & ABOUT LOCATIONS CAREERS HOTLINE NEWS BLOG CONTACT
Saving Children Healing Families

100

YEARS

WHATWEDO WHOWEHELP YOUCANHELP  FOR PARENTS @ O P Y eNEWS WHATWEDO WHOWEHELP  YOUCANHELP  FORPARENTS RORATE VO
A

6.6%

In Clicks




Experiment #9453

Original
Catholic - : : - - -

‘ N A News Editors Service Aboutus Advertise Donate Italian Spanish Portuguese German NCRegister
gency

News Resources Columns Mama Needs Coffee CNABlog RSS Feeds CNA Video Custom Search n

C N Catholic
News
Agency

In Clicks




Experiment #5540

Original

THEDAILY SIGNAL

Must Reads Gender Identity Obamacare Terrorism Voter ID

- : M“ Senators Promise to Block "o

Treatment

Gender Identity Obamacare Terrorism Voter ID

138%

In Donations




Experiment #6991

Original
J EWS FI:I R J E S U S Knowing God Chatroom Gontact Us search. .

Home  Answers About  Judaica Events Geflnvolved ForCongregations Donote Publications Resources Staff  Store




Plan to be more present
than usual in the final five
days.



Summary



7 core year-end donation page strategies

* Be clear on where they’re at, and < Meet their relational expectations

what they are affecting
* Decrease unnecessary flow
* Intensify their attentiveness interruptions
* [ncrease their urgency to act * Re-assure their impact & their

safety at the end

« Add social encouragement



4 extra website add-ons for Dec 26-31

« Leverage your site’'s banner ad space
« Use pop-ups (instead of exit intents)
* Blog about the need and donor impact

* Make your donation button pop on your global
navigation



Just because you say it
once doesn’'t mean you
shouldn’t say it again.



nextafter.com/campaign-template

Exp. #1447 - 18% Increase In

donations.

[Email appeals that eliminated
suggested arrays

ExXp. #4132 - 34.2% increase in

clicks.
Exp. #5678 - 208% increase in
clicks

’

Gift Type: Do not detaultor
overemphasize a recurring gift.

Exp. #6750 - 20% Increase in
revenue.

Exp. #245 - 5.5% Increase In
donations.

Form Flelds: Pre-populate with
‘customer Information and
ensure phone Is always
optional.

Exp. #1066 - +29.5% Increase in
donations using prepopulation.
Exp. #6086 - No difference when
adding optional phone number.
Exp. #2112 - 42.6% decrease in
donations when requiring phone.

payment
control (Le. PayPal).

Exp. #867 - 65.3% decrease In
donations when adding PayPal.
Exp. #6509 ~ No difference
‘when adding ApplePay.

~
~

T
1

S

~
R o,

N

~ experience from your organization] /

[Specific campaign benefit others

In this first part of the copy, you need to
describe the specific situation that your
orgaieation s aring tompact horare (004 004 004 (o
the circumstances? How dire the need? Son

Wttt e o sta? Ml s ht 4y ecrb the s,
Yo s o8 iheme et ot o mparon 1 o core suberce
Parsof ot o, o oo it samars ot ar are
thton

Tima s [dntioe amal

But there is a solution... (optional header)
Next, describe how your organization has/willenter the picture. Be

specifc on how it comes into help. I thisbriefsection, people need to

beleve that you sre ruy Intercepting the scenarioby the way you

describe it y

the picture.  consider a qui
(L. transition) connecting the impoct or need for it relative tothe central

e careful about using bullets. Some organizations can get away with It
hese, but you'll orely see a storyteller use bulets when they tefl o story,
only business people trying to save others time use that type of

apgroach
, and the story

them in and keep them in.

Next, 2

involvement to inspire mare, then start with a ‘because of you' message. _ 7

8ut f you are falling short, and need that as 3 driver, start with a “We N

need your help” type of message. (\

M there is a challenge gift, now is the time to talk about it in more detail

s

Yes! | wantto [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

L T e——
b e ke s sy 45 vy o (12 e oo

2. Enter Your Information (It’s Secure)

Vo gt n g 1o e manc [ s A
Changei ot we sy oedstont. Ths |
s mat rmbrcemire.

Call-to-action Button Area:
Use credibility seals and
relnforce Impact of gift with
briet copy.

Adding credlbiity Icons

Exp. #4990 - 22% Increase In
‘donations.

Add value reinforce text
Exp. #1234 - 31.3% Increase In
donations.

Exp. #1053 - 31.3% increase in
donations.

' Exp. #5827 - 560% Increase In
donations.

Exp. #7291- 236% increase in
donations.

Body Copy Message: Frame the
message around the donor's.

Impact.

Donor enables impact vs
Organization's impact

Exp, #550 - 22.9% increase in
donations.

In-Line Premiums: Use them
here with an image and ship
date, but do not expect big
results.

Including an in-line premium on
a donation 3 page

Exp. #2947 - 6.8% Increase In
donations.

Adding an Image of the premi-

um

Exp. #6070 - 10.6% increase in
average gift size.

Indicate fast day to ship it a hol-

Exp. #2852 - 16.8% Increase in
donations.

Call-to-Include It once at the
end of the body copy
Impact reinforcement and not
multiple times
throughoutaction Copy:

Exp. #641- 166.4% Increase In
donations.

Exp. #4269 - 49.4% increase in
donations.

Flold Support Content: Avold
recont gift call-outs.

Exp. #2683 - 36% decrease In
revenue using recent gift
calt-outs.

clarity
Add headers with numbering to
clarlfy decision points.

- 12.5% increase in

) -
Pages: Eliminate them.
»mm-msxmm

Exp. #3712 - 130.6% increase in
donations.



What are your
QUESTIONS?

Jon@nextafter.com




Get Your Year-End Donation Page Or
Email Appeal Optimized Live

Reserve your spot for the December 4th
webinar and send in your year-end donation
page or email appeal to be optimized live
at...

NEXTAFTER.COM/WEBINAR

4 Pifion Hills

- MINISTRIES




Thank You




