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5 Reasons for a new website
Inbound Marketing 101

Website development

UX / Customer centric web design
Website structure

Growth-Driven Design

Current web design trends
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Time for a new home for your online content!
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5 reasons for a new website

- Current website is older than 3 years

- SEO optimization : 2()/
- User Experience (UX) optimization 0

of online users first use
- Outdated design search engines to look for
services and products.

- Inbound Marketing Strategy implementation

for online lead generation

> Your website is the anchor of your Inbound Marketing Strategy!
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Buyer’s Journey

Buyer’s Journey

Latent need o Awareness of a Seeking Researching Justifying the Making the
opportunity need or solutions solutions solution buying
opportunity decision

b

Awareness

111

Targeted Information

> 60%

Research

111

Targeted Information

Decision

111

Targeted Information

08.09.2016

Brandsensations | Inbound Marketing Strategies



Inbound Marketing Methodology

Inbound Marketing Methodology

The best way to turn strangers into customers and promoters of your business.

Attract Convert Close Delight

Promoters

SIrangers VISIIOTS! Leads Customers

Blog Calls to Action Email Social Media
Social Media Landing Pages Workflows Smart Calls to Action
Keywords Forms Lead Scoring Email
Pages Contacts CRM Integrations Workflows
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First steps: your goal

What is your main goal?

- Increasse awareness?

- Generate leads?
- Qualify leads?
- Convert leads to customers?

> Set a S.M.A.R.T. goal!

Example: , We want to increase the website traffic from
3.000 to 8.000 until March 31st, 2017"
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First steps: your Buyer Personal(s)

Semi-fictional person who describe your ideal Ja ne SOCiaI MEdia Expe rt

customer:
GOALS:
. ] ] + To move the discussion of social media
Thelr chaIIenges and llfe goal on from where it is. Discuss how real

ROI can be calculated.

- Where they get their information and which + Increase her readership by keeping
audience informed of latest updates on

kind of content they like most social platforms.

What She Shares:

- Their daily problems and pain points - Loves content on social ROI. How
companies can use social data to
improve their marketing.

+ Wants to be first on new feature
Then you will: announcements for Facebook & LinkedIn

How to noticed:

+ Create interactive tool to show the ROI
of time spent on twitter and share for

- offer relevant content feedback

* Survey readership on best Facebook

. . . change over past year. Ask Jane to
- earn trust and be able to build a relationship comment. 7

- be better found by these persons
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First Steps: USP (Unigue Selling Proposition)

Once you defined your buyer persona you will have to define your USP.

Advantages:

Offer better fitting solutions to your leads

Differentiation from your competitors

Strengthen your market position

Development of relevant content
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Second Step: Structure of the website

Kiche

Social Medi
i

Legal'{ Home
l\\ = /I
About us BlOg / SEO

Schlatzimmer Wohnzimmer

—]

The structure of your website is like a ground plan, showing L2
how it is planned to work. a

—

Bibliothek

| Produktseiten
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UX User Experience

Always have the buyer persona in mind

while planning the website and its content.

You build the website for your visitor / lead /

-
W

: U ere

customer. Not for you.

xperlence
Function, then Design.
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Customer Centric Web Design

Golden Rule of Web Design:
.1ell me where to click.”

You need to develop first the website

structure.

Build your website with a visible path.
Always guide your visitor to the next

action with link or CTAs.

Seth’s Blog: , The first rule of Webdesign”
http://sethgodin.typepad.com/seths_blog/2015/02/the-first-rule-of-web-
design.html

08.09.2016

Brandsensations | Inbound Marketing Strategies

13



Customer Centric Web Design

CALLUS +1 (678) 603-0605 ABOUTUS PARTNERAGENCES ELOG  RESOURCES  LEARNINGCENTER  CONTACT

HOME  CUSTOMER CENTRIC WEB DESIGN  SMART TEMPLATES  DEVELOPMENT

markets osore

Front Page Example
Turn Your Website Into Your Best Salesperson

Market 8 specializes in helping B2B companies sell more through better websites
Based on customer analysis, usability and conversion research

USP: not only web design but sales focused websites > 2 WAYS WE CAN HELP YOU

We'll make a site that helps you Start your site within 10 minutes
grow your business with a smart template

2 different offers for the different stages e

Customer-Centric Sites Simplex Smart Templates

of the buyer’s journey > o

(1%

Market 8 is one of our most reliable partners for web design. Their
process based implementation and focus on making the process

Testimonial increase trust >

streamlined and easy has helped a ton of HubSpot customers."

Pete Caputa
VP Sales, HUBSPOT

Always try to answer at once the visitor question: ©
.What's in it for ME?"

So, we do websites...

..however,
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Front Page (,Home")
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First impression counts (ZMOT*)
Am | at the right place?

Show your USP!

Clear Navigation

Don't forget to list your Social Media
.Follow me" icons throughout the whole

website (header or footer)

* Zero Moment Of Truth

16




sifele

» Your blog is your most important SEO

element of your website!

» Ranking: Google love fresh and relevant

content

» Time on site

» Tone of voice: there are so many blogs...

Be different. Don't write neutral texts.

heuvelmarketing”

Moderne B2B Marketing Blog

™ Meld jezelf aan voor ons blog @ Direct na publicatie © Eenmaal per week

& Florie van Hummel 9 6 september 2016 8:00:00 CEST W bZb & Robbertvan den Heuvel ) 2 september 2016 8:00:00 CEST W & Nynke de Blaauw 4 30 augustus 2016 8:00:00 CEST W

marketing strategie b2b marketing strategie marketing automation. b2b marketing strategie

Van face to face naar online: zo doe je dat! Marketing technologie en de 6 clusters waarin ze 26 statistieken die niet mogen ontbreken in je
verdeeld worden marketing rapport

=

Heuvel Marketing Website:  https.//www.heuvelmarketing.com/blog
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https://www.heuvelmarketing.com/blog

SEO

SITE
ARCHITECTURE

On-Page SEO:
The 9 most important elements on EACH of your

pages!

= Keywords — Use Long Tail Keywords !!!

= Page title e Se
> Meta description (shown on SERP Search Engine , c) o ® 2
Result Pages) ) C;JTM fﬁfi, Optimizaton ~
» URL . .
= HAlleg RANKING  jnDEXING  BACKLINKS
> Page content (Text) KEY WORDS
» Call to action
> Internal links Off-Page SEO: Link building (Backlinks)
> Pictures (File name and ALT Text) » Domain authority matters!
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Product / Services

)

= Always start with your most important

service or product

» UX matters

> Information is easy to find

» Search field

= Resource page for your content

Conversion may start from here too
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About us

3 most visited page

Who are the people behind the brand?
Where is the company located?

What is their vision?

All this information helps you building a

relationship with the visitor.

Don’t exagerate!

08.09.2016
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Social Media — Not an option but a necessity

]

The Internet in Real-Time
How Quickly Data is Generated
Click here to watch as these internet giants accumulate wealth in real-time.
660 Yllll VidlozHoours Linked m 8 @ 11171140 Likes
’ Ao;:zr;sOCBzaed 138840 Uploaded u 60000 comments
ot 1200 gy oo s 41640
() osts
3 ® A =, t @
GOOSI@ $96120 6 780 Comments
347220 1380 $96120 12720 vores 27780 14280

+1s Blog Posts

347220

foursquare  yelpe DA g; |
Stories Viewed
& 486120

Messages Sent

204166680 694440

Emails Sent Files Saved

2100 30

Check-Ins Reviews

3131760 vikes 720 NETELIX PANDORA
f 3298560 posts @ f{’;}i“;&*’z‘ﬁa
3 60 G B oroee Messages Sent Hc%r?\lgged Ho?r;l Slriged
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http://pennystocks.la/internet-in-real-time

Social Media

Spread your content

Build your network / community
Real-time interactions

Monitoring of your brand / products
Market research / trends

Always remain authentic

No more B2B or B2C. It's H2H.

H2H. Human to Human.
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Online Conversion Path

Blog / Web Page > Call to action > Landing Page with form > Thank You Page > Next Action

TP - rmsieosis  PRINIDGIGES 600 msoWGS

© oesignarunction .. T P S |

LR TR COie

Design&Function

Toa ks oy

e o B2 ke S

A Starter’s Guide to Making a High-
Converting Landing Page

e Evatuation Methods

WEBSITE
REDESIGN EBOOK
Hous to turs your website info

jour best salesperson
——— Walr Bt solosperacn

Vour UX
FREE DOWNLOAD

UXva. Decoration ~ Web Design HubSpot INDOUND 13 Wrap Up INBOUND 2014 HubSpot CRM
Txan and Sidckicks

VX s o i, i sty Mok B e

marketg -

Website Redesign for Maximum
Marketing Performance

“Your websdte §s your marketing honse base. Todar's custamers ars doing mere aod more of
tiseis pesearch cniline. Yous website is e place where all your coeusmusications shodk be
cemralized.

If you are looking Into launching a website re-design, there is one major
thing that you need to consider: Your website is your best salesperson.

Thie et {mporant reusom fo You to ngage tn 3 website redesign {3 o take the necessary
£tp b0 nsure that your et pasforme at 3 Jevel that parallali oe bastt vous bast
salesperzn

Key takeaways from this eBook:

Some of the ke characteriszes covered by the book are:

Presants 3 proper image of Yous compam
i your prodict o service cfferiag at an expert bevel
Adiu e nuessage accordlag o the audlence
Find leads
Closes the deal 2t the right moment withont the “hard sel” appreach
= Keapt track of hic own performance
And. don't forget that your wek: 1 be abl than aay sl b
measuring the effectivenssss of your online marketing efforts

Emadl*

| ]
What best describes o

= -]
Your Website URL

Tswes vom ase curvently deaing seith (Check 23 that
appivE ¢

] turstesgostagy

[ ot peersting mazy lends

[ camtcomventisnds to saten

(] mratnesronion

[] ste s contusing to sur clissts
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Online Conversion Path

Blog / Web Page > Call to action > Landing Page with form > Thank You Page > Next Action

CALLUS +1 {678) 608-D505 FAMINEH ASENLIES UL RESUUMLES  LeAWNNGLENIES  LURIALI

iy
% CUSTOMER-CENTRIC OME  CUSTOMES R DE PR fp— .
marketv e — HOME  CUSTOMER CENTRICWEB DESIGN  SMARTTEMPLATES  DEVELOPMENT

Thank you for downloading our Website
Redesign eBook

Awesome, You're well on your way to understanding what it takes to build a high functioning website.

| You can download the eBook from here.

I hope you'll find the fnfopmation valnable and if you ever have questions about it, feel free to shoot us an
ema i

Meanwhile, share this insight with vour business network:

OOVO®E
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Growth-Driven Design

Website Redesign:

How long will stay

your website

offline?
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Growth-Driven Design

Traditional Web Design vs. Growth Driven Design
’ 4
(%)

Launch new site

Impact

F':':'r:-ly'

Bildquelle: www.growthdrivendesign.com

Growth-Driven Design (GDD) means:

> Quick start

» Budget control

» Optimization of investitions

= Website is always online and up to date

= Agile approach
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Current Web Design Trends

() airbnb

Verhuren opent een
wereld van
mogelijkheden.

Verdien geld doar je extra ruimte te
delan met reizigers.

Even weg dit weekend

Ontdek nu nieuwe en inspirerende plekkan dichtb] fuis.

e WE KEEP YOUR BUSINESS
IN BUSINESS

Big pictures or background videos

08.09.2016
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Current Web Design Trends

Clean navigation

ROVEMENT
JEMENT

ers, and strategists working with
ove the world through software.

WHAT WE'VE BEEN UP TO

Plenty of white space

QAF Group

CONNECTING PATIENTS WITH
CAREGIVERS

When employees are injured on the job. they need to find
caregivers quickly. without a lot of red 1ape from employers or
insurance companies.

http://wearemammoth.com
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Current Web Design Trends

Long pages

Flat call-to-action buttons

https://www.hubspot.de
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Current Web Design Trends

NBOUND
CIRCLE

Home  Uberuns  Agenturen  Blog

Fracgerr? W viec S S £ + 208001 51 95 91

Inbound Circle Blog

Fragen? Wir sind fur Sie da +49 8091 51 95 91 . . . . o o
Hier erfahren Sie wie Inbound Marketing wirklich funktioniert.

[ | Inbound Circle Blog
INBOUND
CRCLE

Hiet nifuhitan Sio we inbound Marketng winkdch funkbonion

Was ist Inbound Marketing? Was ist Inbound Marketing? BLOG ABONNIEREN
Email *

Inbound CerIE Blog Langs verofientlicht sm 25 02 2015 17 00.00 e von Carsten Lange verdffentlicht am 25.02.2015 17:00:00
Hier er_fahre_n S_Ie nLE In_bm_md Eae - e - ] - e Notification Frequency *
Marketing wirklich funktioniert. Bkl o Twest [ share
[~ Email O Instant © Daily

nDer Koder muss dem Fisch schmecken und nicht dem

Angler! Noch rie war disser altbekannte © Weekly © Monthly
Marketingleitsatz zutreffender! Und inbound Marketing .. - . . -

g ’ .Der Kéder muss dem Fisch schmecken und nicht dem Angler!* Noch nie war dieser m
st die Marketing Methode, die diesern Lellsstz

Was ist Inbound
Marketing?

heutzutage am beaten gerscht wird. altbekannte Marketingleitsatz zutreffender! Und Inbound Marketing ist die Marketing Methode,

Sie It die newe Marketingform im digitalen Zeitaiter und die diesem Leitsatz heutzutage am besten gerecht wird.
N RSS Feed abonnieren
Fst zur Zeit das Buzzword im Bereich Online Marketing.

Sie ist die neue Marketingform im digitalen Zeitalter und ist zur Zeit das Buzzword im Bereich

Wahrend Inbound Marketing in den USA bereits seit
wiglen Jahren als erfolgreiche Marketingmethods Online Marketing. ZULETZT VEROFFENTLICHT

e

von Carsten Lange verdffentlicht am

Gehort Social Media zu Content Marketing?
Wihrend Inbound Marketing in den USA bereits seit vielen Jahren als erfolgreiche

25.02.201517:00:00 Marketingmethode anerkannt ist, ist die Methode in Deutschland gerade einmal angekommen.

Inbound Marketing Agentur: Worauf Sie bei der Auswahl
achten sollten

Sie fragen sich vielleicht: Was ist Inbound Marketing? Ist das wieder einmal nur ein Reiseveranstalter im Content Marketing Check

Wie Inbound Marketing der Kaltakquise Warme gibt

W Tweet Shal £ Like e M b N | f o N kurzfristiger Trend? Ich méchte Sie gerne in das Thema Inbound Marketing einfiihren und
Qe obile first: a responsive

Ihnen die Vorteile aufzeigen, die lhnen durch den Einsatz der Inbound Marketing-Methode

entstehen. Kuhlmann

website is a must!
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Analytics / KPI / Reports

Blog | tetfress Contont Marksing iog =
” ™™ Sources
Page Performance o nuww [ T v || @ At comans v Sobeiomprt

Contacts L A . W Dathbeard

= reghed

. A i - = - e ol sawces | Ehe wsis b corts °
N ’ . Pl 2
1,405 1,223 0 20 ¥ 5,198 N VASYALVA 18
3 & aen

& conments
s toein YT —r—— « | 2o o ; 1 topies

A4 Euane
Marketing Performance .. - Landing Pages ..o

2,027 cnprednnz .: m = ""-' I

Al
-
Elogging
46 o o
Emails
D seese 1200 274 25 2%

e

Important: don't analyse everything! Focus on the KPI (Key Performance Indicators) which make sense for you.

ROI calculation is only possible if you perform your analytics on a regular basis.
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Key Takeaways

= Your website shouldn’t just be an online services directory of your company but your best sales person!

= Implement Inbound Marketing Strategies together with an optimized website for ongoing online lead

generation and lead qualification.
» Golden rule of web design: ,Tell me where to click.”
= Use a CMS. Modern websites have to be responsive.
> User first: UX matters for success.

> Don‘t forget to include the costs for Content and Social Media in your Inbound Marketing Budget.
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