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ADMINISTRATIVE = AGENDA

® 5 mins Intro ® Conversational Growth Strategy
® 30 mins keynote and Q & A ®* HubSpot Experts 2019 Trends Panel
®* Short break ®* OpenQandA

® 20 mins Panel discussion

® Slides will be shared

® #SydneyHUG

#SydneyHUG
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Today’'s buyer
knows what they
want and when
they want it.




TODAY’'S NON LINEAR
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DIGITAL MARKETING TRENDS

A Customer
Centric
Approacn
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Free Sleep Assessment

This assessment asks you 11 questions designed to see if
you're at risk of a sleeping disorder. Your results will be sent to

Interactive

, . Offers

- — / ResMed Malaysia

Last Name

Let's Get Started

>king the button above, | agree that | have read and accepted ResMed's Privacy Policy and that | may receive communications to which | can unsubscribe from at any time.



Free Sleep Assessment

This assessment asks you 11 questian designed to see if
you're at risk of a sleeping disorder. Your results will be sent to
the email entered below.

First Name

Glenn

-

Last Name

Purcell }



High Risk

Thank you Glenn for completing the Sleep Assessment.

The results of your sleep assessment indicate that you may be at high risk of having sleep apnea. Sleep

apnsa is 8 serious health condition which, when laft untreated, can lead to severe chronic health issues.

The good news is that treating sleep apnea has baen snown 1o Improva patients' quality of life and may

help improve yvour health.

To find out about BesMed's sleep apnea product solutions see the link below. Your results also indicate
you have a number of high risk factors that are affecting your lifestyle. If you are concerned about your
sleeping patterns and the effects of sleep apnea read our article linked below and make sure you book

an appointment to speak to your doctor,

What is Sleep Apnea? Explore ResMed's Products

Instant
Results

24/7 Communication
with the customer
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FRITICIONLESS EXPERIENCE

Age of Voice

19



HubSpdt

PRODUCT’S IN ACTION







Select an action

Search actions

Send Slack notification X

Send notification to

Custom Slack Notifications

Keep your team connected to your customers everywhere — & "
they go with HubSpot’s native Slack integration. Senc a
notifications in Slack based oft conditions and triggers 3 tsere

using Workflows in HubSpot. [ Quintin Marcus (@quintin

Mark Hazlewood (@marklar)
Available Now | All Enterprise Products

Bella Wu (@bella)

Amanda Jensen (@ajensen)

3 Channels

#dbs

Add to a static list

Remove from a static list




Custom Bots

inquiries to the right team, booking appointments, and
more. Use custom code to handle any type of inquiry.

Deploy usetul bots that can assist with simple requests
ike surfacing relevant help documentation, routing

Available Now | All Enterprise Products

Actio

Hi there! | will be |

B8 Email address

Thanks First nams

get disconnected’

W Number of emplc

Can you tell me he

‘ 1-5 ‘ 3-10

Deploy inline code

Nickname * Runtime Environment
Lockup catalog in DB View logs MNode.js 4.3 v
Node.js 6.10

1~ exports.handler = (event, context, callback) => {

2 Node.js 4.3
3- var responselSON = {] gt

4 "continue”: true,

5 “customPayload”: *", IPTIONAL: working do Java 8
(5] "gquickReplies”: null, ' SO

7 “cards™: null, PTIONA ) cards N obiji

8 “customVars”: null, - biect o Fython 3.0
9 "nextModule”: 1227738

10 }

11

12 var email,

13 managerEmail,

14 team,

15 subject,

16 companyNaome ,

17 customerRegion,

18 customersStatus,

19 issueType,

20 mre,

21 customerSite,

22 timing,

23 description;

24

25 event.replyHistory = JSON.parse(event.replyHistory);

26

27 - for (var i = 8, len = event.replyHistory.length; i < len; i++) {
28

You may interact with third party services and systems and return data that manipulates the

conversation. Read our documentation here.

-_ [ o e |
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DELIVERING THE EXPERIENCE

Craft the narrative Tirst.
Build the pot second.

24
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...... The least “technologically enabled”

------ members of the team often have the

!!!!!!
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...... most impact in the development of the
conversational design
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Shared
Knowledge

The collective total of information
available for use.




Standardise
Contextualise
Jptimise
Fersonalise
-mpatnize




HUBSPOT VIDEO




E Today, people gravitate towards

® personal, authentic videos.

© The businesses that match this change are the ones we pay attention to. But
video strategy is dated and our tools are incomplete. Growth through video can
be transformative, but it won’t happen if you don’t match this change and bring
video to your entire business.




® .
HubSpot now elevates video

® Across your entire business.

_________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

HubSpot Video helps you execute a video strategy that matches how people consume

video today. Your sales team will build stronger relationships with more authentic 1-1

video emails, your services team will help people faster with personalized 1-1 video
Tickets, and your marketing team will finally have all the tools they need to create,

actionable, automated, ROI positive video campaigns.




HubSpot Video Marketing

Marketers can now host and manage video files
inside of HubSpot for free. Users can embed those
videos into website pages, and blog posts with just
one click, and add in-video CTAs and forms to
make videos interactive.

New video landing page and blog post
performance analytics help maximize the impact of
video marketing campaigns.

Available Now | Marketing Hub Pro & Enterprise

IE . TRY ITOUT
(v D ff EidgE CTA
el Last updated 25 Jul 2018 11:42

Video views Video: All

TRY ITOUT

Ridge CTA

Last upcated 25 Jul 2018 11:42

CHECKIT OUT

TA Large
ted 25 Jul 2018 11:42

ALL TO ACTION
Name

Video form 1 (August 1, 2018 3:32:45PM) Action

wed 25 Jul 2078 11:41

Video retentit

Header

Sign up for email updates

Font Font size

Campaign: All campaigns ~ Type: All ~



Insert video

(&]wdumd' GoVideo v =« NEW VIDED

. SurseniAcoodnd - bl com © Camera Recording

Q Search
@ Screen Recording

& Upload

HubSpot Video Selling

Salespeople can build stronger relationships with

prospects by creating, sharing, and tracking
personalized videos right from the HubSpot CRM.

[® Mow naote = Email . Call + Log activity £ Croate task 8 Schac
Brian Halligan —
CEQ Templdtes SlgpUnoE DrogumiEnli Mealin LI

Actiom = To Bian Halligan foh+ KX F#S@hubepor com)

Available Now | Sales Hub Pro & Enterprise

= About Brian Halligan Stk | JRch st
T
Fiewt nasren
Brian 1]
Laat nams Hugo Walop
Halligan Fwplicp Fatepod com
Emad
bh+822505@hubspot.com A I @ 0 A F =
Pt FiLim B
BRB-A8F. TTEE Acthity Motes Ermasiy Calls Tagis
HubSgat pemar —
Hugo Weike

uuuuuuu tei Upcumi ng
1901/2018 13:54 GMT+1

Lifecpchs stage
Subscr e ' You have s mesting with Brian Halligan

Cupcake creator demo

Hry guys, looking fonwand to taking a tour of the sxtra tasty cupcake
creator tomarroe.

Diurasian
0 MEnutes




Markating

HubSpot Video Service

Johnny Appleseed

ik . b Tithe a1 Co
Hay Johinny, thanks for meching out. Would love 10 sat up some tema 1o chat i ol b e o sk 4

Service teams can help customers faster and more
completely with personalized help videos created
and shared directly from Service Hub.

Service agents can record their screen right from a
ticket and send to customers, improving service and

solving issues faster. Service teams can also host
and embed videos in their knowledge base.

Available Now | Service Hub Pro & Enterprise

®

1. "What are your biggest weaknesses?"




Social

Publishing Maonitoring Reports

YouTube: &7 Biglytics v Last 30 days = &, Export

YouTube Overview: Biglytics

Date range: from 32172018 o 4920148

YouTube Integration

1,300 646 100 20
& 00 & 178 & 12 & 12

View detailed statistics on the performance Ao s e . e
80% 646 100 646

of video content you've uploaded to YouTube. ‘om = v e

In Beta | Marketing Hub Enterprise

Watch time o Views o
Dt vange; rem 37212018 o £A12018 Date rangpe: frarm 372 172078 1o 47192018
1‘8 ?5 & 7% F Oegpar: wieas 6?3 e O Choame vaws
Al
50 El

-Wd- MM
o« L]

10

i

Mard A 1% Wlar 21 diy
Interactions e Subscribers o
Crate vange: from 2212018 o $MR2018 Date range: from 32172078 10 4112018

6?8 Foa D Likes Q0 Dmdbem O Comerent 1 Sharm ED o O Swibrecribeein gined O Submeribein loe




FRITICIONLESS EXPERIENCE

| i
Omni-Channe e

Social Online
Networks \ ~ Marketplace

Customer

Brick & Mortal
Store
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DELIVERING THE EXPERIENCE

The right message
At the right time
To the right person
With the right information
On the right channe

Fvery. Single. Time




If the salesperson can not beyond the
information the buyer can find on their own,
the buyer has no reason to engage with the salesperson.




eSignature

Collect signatures on quotes and other
documents right inside of HubSpot.

Available Now | Sales Hub Enterprise

Create a quote G e 0

DETAILS BUYER YOUR INFORMATION  SIGNING & PAYMENT PRODUC

Signing and Payment

Signature options
No Signature
Include space for a print signature

@ Use eSignature
100 more quotes can be eSigned this month

What's this?

Required signatures

[v] Sam Ganges (sam.ganges@bigly.tics)
M "E‘:Hm"lih;.l-flﬂlbﬁrth (charlie.holbarth@bigly.tics)

0 countersigners

Payment options

- Use a connected Stripe account
Stripe receipts are always sent to your prospects

What's this?

Collect shipping information on checkout

Cloud Service - Enterprise
e no s has gone befn =
i A gusgpgnint
Innallatsn
L pdsew gl pErya
Cloud Sarvite - Pramium
rar 500 TH Fagheai

Thie g

Thin quecte e= Sebing lax w=lo comiderston L
stharwius by the cortomas. A 1 177% Larvics OF
Coatitonsias dngeirird 1o iy Bl £ o Cooitn aiadl BP0
10 g aftae o irara 0 saile, ol Whans pred b G
ianbrrve iapprbend privt imadly e




Review Draft: Quote to approve

Once this quote is published, a web page link will be generated that your team can send to prospects. b 4

@ Hllhs-F-ﬂ't i Print | Corwnbnad _

This i & grest example of Cucte that resdd 1o be approved

Quote Approvals

Products & Services

Require approval for quotes that meet

Test product RO
§9599.00 chscourd  $1.00

certain criteria, like percentage discounts.

In Beta | Sales Hub Enterprise S

Cuestions? { ‘:E'
HubSpet

Contact me ullia Palma 25 First Street, 2nd floor
pabma@hubspot.com 2 Camibridga, M, Linfted Stabes
o4




Automation Reports

Playbook
# New note "4 Er
Discovery Call Script
Leave a note... Use this script when conducting a discovery call with new leads. Recos
dnNsSwers fﬂr easy dCCess later.
How far out are you on making a purchase decision?
P ‘ a bO O ks [1-3 months 3-6 months &+ months
y A &8 % Lifecycle stage
Lead
Build a library of sales best practices and resources. Adicy ~~ Fde
. Add notes her
Use rules-based automation to surface recommended PO AR
une
content to your sales team, right inside of HubSpot. Q
. . | harl
Available Now | Sales & Service Hub Enterprise ‘ lemmy
Goals:

= Understand their business model, business goals, and why they chose
£ senT () DEL

goals.

e \What are the top initiatives at the company right now?
‘ Charlotte Al e How does your business model work?
June 3 at 11:1 e Who is your target customer?

a Hevwe evany ~nicteamare e e o Bassa mmaas?




A TRUE STORY

Branad Experience

43

lyht

Thanks for riding with Rodrigo!
August 30, 2018 at 9:03 AM

Ride Details

Lyft fare (1.51Tmi, 6m 20s) US$5.80

visa | \/isa *7965 US$5.80

This and every ride Is
carbon neutral
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Thursday, 30 August 2018 12:32:51 pm Pacific Daylight Time

Subject: [Lyft] Re: Follow-up from Lyft

Date: Thursday, 30 August 2018 9:26:15 am Pacific Daylight Time
From: Lyft <support@lyft-new.zendesk.com>

To: Tony Eades <tony@saltedstone.com>

Your request (125467014) has been updated. To add additional comments, reply to this email.

Iy Passenger help bot (Lyft)

Tony,

Thanks for using our passenger help bot to let us know about your recent ride
issue.

We take every ride with Lyft seriously, and any ride that doesn’t meet our standards
is carefully reviewed.

A member of our customer support team will email you once we start the review
process.

Thank you for your patience,
Lyft

Zendesk



Thursday, 30 August 2018 12:31:45 pm Pacific Daylight Time

Subject: [Lyft] Re: Follow-up from Lyft

Date: Thursday, 30 August 2018 9:31:47 am Pacific Daylight Time
From: Lyft <support@lyft-new.zendesk.com>

To: Tony Eades <tony@saltedstone.com>

Your request (125467014) has been updated. To add additional comments, reply to this email.

R Janea (Lyft)

Hi Tony,
We appreciate your time and effort in reaching out to us about your promo.

It looks like your promotional credit should have applied. As courtesy, I've gone
ahead and refunded the full amount of $5.80, which will return to your account
within 5-7 business days.

Welcome to Lyft, Tony! © We are happy to have you as part of the community. Stay
safe and have a great day ahead.

If there is anything else that Lyft can help you with, please do not hesitate to email
us back.

All the best,
--Janea
Lyft Support Representative

Help Center

Ask Lyft on Twitter!

45



Thursday, 30 August 2018 12:31:45 pm Pacific Daylight Time
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Thursday, 30 August 2018 12:32:06 pm Pacific Daylight Time

Subject: [Lyft] Re: Follow-up from Lyft

Date: Thursday, 30 August 2018 9:31:47 am Pacific Daylight Time
From: Lyft <support@lyft-new.zendesk.com>

To: Tony Eades <tony@saltedstone.com>

Your request (125467014) has been updated. To add additional comments, reply to this email.

R Janea (Lyft)

Hi Tony,
We appreciate your time and effort in reaching out to us about your promo.

It looks like your promotional credit should have applied. As courtesy, I've gone
ahead and refunded the full amount of $5.80, which will return to your account
within 5-7 business days.

Welcome to Lyft, Tony! © We are happy to have you as part of the community. Stay
safe and have a great day ahead.

If there is anything else that Lyft can help you with, please do not hesitate to email
us back.

All the best,
--Janea
Lyft Support Representative

Help Center

Ask Lyft on Twitter!

Subject: [Lyft] Re: Follow-up from Lyft

Date: Thursday, 30 August 2018 9:46:47 am Pacific Daylight Time
From: Lyft <support@lyft-new.zendesk.com>

To: Tony Eades <tony@saltedstone.com>

Your request (125467014) has been updated. To add additional comments, reply to this email.

Tony Eades

Thank you @Lyft ... | love your service!
Cheers

Tony

TONY EADES

CSO | CEO (APAC)

(02) 8824 7880 saltedstone.com

Want to schedule a meeting? Here's my calendar with my availability.

Zendesk



Thursday, 30 August 2018 12:32:24 pm Pacific Daylight Time

Subject: [Lyft] Re: Follow-up from Lyft

Date:  Thursday, 30 August 2018 10:25:50 am Pacific Daylight Time
From: Lyft <support@lyft-new.zendesk.com>

To: Tony Eades <tony@saltedstone.com>

Your request (125467014) has been updated. To add additional comments, reply to this email.

ll_.lﬂ' Janea (Lyft)

Hi Tony,
You are very much welcome and it's been my pleasure to assist you.

| am more than happy to hear that you are having a great experience with us, and
we'd love to continuously give you more of that! ©

We value and appreciate your continued support. Stay safe and have a great day
ahead, Tony. ®

If there is anything else that Lyft can help you with, please do not hesitate to email
us back.

All the best,
—--Janea
Lyft Support Representative

Help Center

Ask Lyft on Twitter!

Zendesk
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Thursday, 30 August 2018 12:32:24 pm Pacific Daylight Time

Subject: [Lyft] Re: Follow-up from Lyft

Date:  Thursday, 30 August 2018 10:25:50 am Pacific Daylight Time
From: Lyft <support@lyft-new.zendesk.com>

To: Tony Eades <tony@saltedstone.com>

Your request (125467014) has been updated. To add additional comments, reply to this email.

ll_.lﬂ' Janea (Lyft)

Hi Tony,
You are very much welcome and it's been my pleasure to assist you.

| am more than happy to hear that you are having a great experience with us, and
we'd love to continuously give you more of that! ©

We value and appreciate your continued support. Stay safe and have a great day
ahead, Tony. ®

If there is anything else that Lyft can help you with, please do not hesitate to email
us back.

All the best,
—--Janea
Lyft Support Representative

Help Center

Ask Lyft on Twitter!

Zendesk
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DIGITAL MARKETING TRENDS

Brand Cholce

Consumers only want to be
connected with 5 brands.

The challenge is to be one
of those 5 brands.

19
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MOBY
SIDDIQUE

@MobySiddique

Digital Marketing Strategist
RedPandas Digital

SYDNEY HUG CO-LEADER
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