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They are Young & the Majority

Sources: United Nations, AFDB 2012 African Economic Outlook

1.2 Billion Population
(2017 est. Approx. 17% of
the worlds population

15 & below: 41% (2017 est.)
19 & below: 51% (2017 est.)

Millennials: less than 30%
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They are all Mobile & Connected
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Sources : GSMA Mobile Economy 2017; World Econom ic Forum



They are Mobile First: Have Higher phone usage

Sources: IPSOS MORI- Millennial Myths & Realities; GeoPoll straw polls on Millennials in Africa; PricewaterhouseCoopers.



They are ALL are on social media

KEY STATISTICAL INDICATORS FOR THE REGION'S INTERNET, MOBILE, AND SOCIAL MEDIA USERS

TOTAL INTERNET ACTIVE SOCIAL MOBILE ACTIVE MOBILE
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They are killing TV, Radio & Print

Source: 2017 GeoPoll Audience Measurement data, Nielsen’s Africa Prospects Indicators (APi) report 2016.
International Telecommunications Union




They don’t care about Serious Matters

Civic Engagement
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Source: Afrobarometer Round 6, 2014/2015
Source: Afrobarometer Round 6, 2014/2015
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They don’t care about Serious Matters

Failed fight on corruption and unemployment the
biggest failures by governments in Sub-Saharan Africa
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KDecision making unit for\

millennials has evolved.

Qohort?

Degree of social
exclusion and integrated
communication.

Millennials are conscious
about ‘serious matters’.

Who are these Gen Z
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