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Presentation Notes
No brainer BUT where it does get more complicated is making sure that your brand stands apart from all the other brands trying to achieve the same thing at the same time with the same audience. 


OPTION 1: OPTION 2:
é Outspend your Formulate a more
strategic game plan

competition, and

hope your brand and based on brand

creative are strong strengths (yours +
enough to go toe to competitors) AND
toe with the big guns. unfolding events.
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Option 2, this is where we can help…


DURING THE WORLD CUP WE CONDUCTED

100000+

MOBILE INTERVIEWS IN NIGERIA TO TRACK VIEWING
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How can we help? During the 2018 FIFA World Cup we conducted almost one hundred thousand interviews in Nigeria, generating over half a million data points


GeoPoll Audience
Measurement (GAM)

Bespoke
Research

Mobile TV audience panel
representing 14 states

Daily ratings using 4 hour
recall of viewing in 30
minute time blocks

Included pay TV, FTA,
mobile/online streaming
+ OOH viewing

Campaign ROI, market
insight + concept testing
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WE COLLECTED A

OF AUDIENCE DATA
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Data on who watched which games on which days, when, where and how


& Keep your
eye on the

clock
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How did fans choose which matches to watch?

*Croatia v Nigeria

*Tunisia y England

*fpland v Senegal

*Argentina v Croatia

eria v Iceland

*Belgium v
Tunisia

*Nigeria v Argentina/Iceland v

*England v
Panama

Croatia

*Serbia v Brazil/Switzerland v
Costa Rica

*SF Croatia v England
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HEADLINES: While there was obviously strong viewership for Super Eagles’ matches, it is difficult to discern from audience data any trends which reveal particularly popular or unpopular teams.  There is certainly no evidence that Nigerian audiences have a particular interest in matched involving other African teams – Senegal, for example, was not box office at all. Matches involving England had some of the highest audiences, but also some of the lowest. Beyond these rather obvious findings though we uncovered a few other insights that will helping you formulate a winning game plan.


)

Life goes on, even during the World Cup...

Weekday Matches - Afternoon

Weekday Matches - Evening

Weekend Matches
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HEADLINES: The data suggests that the matches with the highest audiences (other than the ones featuring the local team) were the ones that fit best into people’s busy lives. In general, the first weekday match of the day during the World Cup kicked off at 4pm Nigeria time, making it more difficult for many people to watch the game live. Evening and weekend games did better…


& Anticipate
(and plan for)

DEFLECTIONS
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>
The World Cup took sport beyond the typical target
audience. New audiences need new strategies...
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HEADLINES: Almost 50% of the audience for the Nigeria vs Iceland game was female, in fact throughout the whole tournament female viewing was strong




Presenter
Presentation Notes
Players that make a name for themselves (for any reason) can carry audiences into club/league tournaments after the World Cup is over



(+ Con5|der the

o,
**whole team
NOT just star players
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Nobody watches sport alone...

63%

48%

30%

6%

Watched with  Watched with  Watched with  Watched alone
family friends colleagues
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HEADLINES: Watching sport is a social activity, so it doesn’t make sense to strategise as if the viewer is alone in a quiet room with their TV


/‘ Prepare for an
* *AWAY GAIVIE

(in the middle of a big, busy, distracting tou
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A third of the audience for the Super Eagles’” win over
Iceland watched it outside their home...

Russia v Saudi Arabia

Nigeria v Iceland

N\

At Home

—OQOut of Home

France v Croatia

\/\
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HEADLINES: The size of the out of home TV audiences for sports events raises particular communication challenges…


®
Sports fans can get a little distracted...
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HEADLINES: Implications for communication? Your brand is not just competing with other brands, it is also competing with:
That terrible referee decision in the first half
Suya
Beer
Social media
That good looking girl at the bar
The implications of the current scoreline on our chances of qualifying for the next round
The restroom (urgently)
The restroom queue (oh no)
Did anyone see where that girl went?
Second half already?





/‘ Mark the
**STRIKER

(to react to and learn from)

1GeoPoll



®)

To break through, you first need

to get past Coke...

Coke assodiation with 2018 World Cup 36%
(before the World Cup started) - 0

Second highest assodation: Pepsi (2%)

Question: Name any brands or companies that are having a 2018 World Cup promotion. Reply with
name of brands/Companies

41%
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Headline – Coke was the only brand that a significant number of people were aware of as a WC sponsor before the WC actually started. Coke’s legacy association with the World Cup, built on many years of partnership, as well as the World Cup Trophy Tour, creates a halo effect that puts all other brands at a disadvantage before their campaigns even start.


&.Be BEST

on (and off) field
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If your brand, or your : Awareness of World
. . < ae : Cup campaign/

campaign, is not distinctive sponsorship:

enough, you’ll end up

helping your competitors...

a World

World Cup Sponsor  Global Competitor Local Competitor
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Headline – We tracked brand and campaign awareness for one of the key global World Cup sponsors, and noted very strong awareness – which is good since they paid at least 100 million dollars for it. But in the Nigerian market their two key competitors also had very strong recall of World Cup campaigns, despite having invested absolutely nothing…


/+ Don’t hug the

®°4.7® |ine, channel or strategy

Be reactive and topical
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Presentation Notes
This year, Italy failed to qualify for the World cup for the first time since 1958. As part of their advertising campaign, McDonald’s and Uber Eats decided to help World Cup winner Andrea Pirlo from the Italy team find a new country to support during the FIFA World Cup. The “Team for Pirlo” campaign is a fun approach to a somewhat touchy topic for Italians. Many would have given up on any efforts to harness the marketing potential of the world cup after a country’s team was eliminated but McDonald’s and Uber Eats show us there is always a brand opportunity if you think laterally enough.



Great joke AND

MARKETING
OPPORTUNITY
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Headline – 
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Headline – 








See you In
2022
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