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Tip #1: Promote the app on your Mobile Site.
Many brands, including Yelp, invite you to download their
mobile app when you visit their mobile site.

Tip #2: Promote the app to current customers.
Touch points such as email, websites or billing statements can be
easily enabled for promotion, or use a script on your homepage to

alert mobile browsers to the availability of your app.

Tip #3: Create buzz on Social Media.

Facebook and Twitter both offer app-install ads. Furthermore,
create Twitter and Facebook update features within your app,
S0 users can easily post comments on their social network
about how great your app is.

Tip #4: Target loyal users with your app-

related ads. They usually take actions that lead to ROl
such as downloading a coupon, making in-app purchases,
placing orders, registering for newsletters, using app repeatedly.

Tip #5: Work on App Store Optimization.
App Store Optimization is a new subset of SEQ. To improving
your position within the app store, make sure that the
information about your app is relevant and well structured.

Usablenet helps leading companies in multiple industries to create mobile
sites and apps for their customers on smartphones, tablets and on kiosks.

ﬂ Usablenet Visit our website www.usablenet.com and follow us on Twitter @Usablenet.
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