ﬂ]’ Usablenet Industry Bites

Android leads mobile traffic

through the
Usablenet Platform

Traffic from iPhone 6 users jumped 13%

FAST FACT: FAST FACT:
“Mobile devices are increasingly becoming By 2019, smartphone and
the go-to device for communications and tablet users will make 195
content consumption. By 2018, more than billion mobile commerce
50 percent of users will go to a tablet or transactions annually, up
smartphone first for all online activities.” from 72 billion in 2014.
- GARTNER — JUNIPER RESEARCH

What We’'re Reading

The Mobile Forecast for 2015

Following a year of speculation about the fate of wearables, mabile
payments and connected technology, the verdict is in for 2015. Now that
90% of consumers own a mohile phone and 30% own a tablet, the number
of mabile devices has “surpassed the global human population” (Mashable).
2015 will be the year of mabile-first and omnichannel thinking, alongside a
rise of technologies like mobile wallets, phablets and fitness trackers (PC
Magazine). Digital will complement but not replace the physical, and both
products and brands that can marry the two will win in 2015. Find further
insights into this year’s trends at Betanews.
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http://mashable.com/2015/01/02/mobile-trends-2015/?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://www.pcmag.com/article2/0,2817,2474114,00.asp?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://www.pcmag.com/article2/0,2817,2474114,00.asp?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://betanews.com/2014/12/15/predictions-top-ten-mobile-trends-for-2015/?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
https://www.internetretailer.com/2014/12/05/retail-sales-mobile-app-skyrocket-uks-black-friday?mkt_tok=3RkMMJWWfF9wsRoks6vNZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScJlI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D

The Future of the ‘Internet of Things’

The Internet of Things is among the hottest predicted trends of tomorrow,
and the phenomenon expected to be “just as revolutionary as the
smartphone” is seemingly too focused on impressive gadgets, and not
enough on user adoption (Ad Week). Samsung CEQ BK Yoon has noted that
loT “must be and should be human-centric,” emphasizing the importance of
naturally integrating into and enhancing consumers' lives. Read more on the
shortcomings of the IoT here.

Task-Oriented App Usage Rocks 2014
and Beyond

The tremendous growth in the usage of mabile apps in recent years,
particularly in shopping and productivity apps, may be pointing to a greater
mobile consumer shift (Bl Intelligence). Users are increasingly turning to
mohile for tasks that have typically been conducted on desktops. Looking
ahead, positive attitudes toward mobile apps have the potential to grow,
opening the doors to an “app-first movement.” A deeper look at the possible
future of a mobile app takeover is available at BizReport.

Team Insights and Client Achievements

Hilton CEO on being everything to every guest, everywhere

American Airlines’ magazine takes flight on mobile to extend reach

The nuts and bolts of building a successful mobile site

Usablenet
Coverage and Virgin Atlantic using augmented reality to entice customers and
Conversation train crew
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https://intelligence.businessinsider.com/welcome?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://www.bizreport.com/2014/12/experts-app-usage-will-change-in-2015.html?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://www.adweek.com/news/technology/infographic-why-internet-things-hasnt-really-caught-yet-162134?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://www.usatoday.com/story/tech/2015/01/05/samsung-ceo-internet-of-things/21269663/?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://skift.com/2014/12/29/interview-hilton-ceo-on-being-everything-to-every-guest-everywhere/?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://www.mobilemarketer.com/cms/news/media/19498.html?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://www.mycustomer.com/feature/technology/building-successful-mobile-site-nuts-and-bolts/168592?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://skift.com/2015/01/02/virgin-atlantic-using-augmented-reality-to-entice-customers-and-train-crew/?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://skift.com/2015/01/02/virgin-atlantic-using-augmented-reality-to-entice-customers-and-train-crew/?mkt_tok=3RkMMJWWfF9wsRoks6XOZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DScFjI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
http://usablenet.com/contact-us?mkt_tok=3RkMMJWWfF9wsRokvKrJZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DT8tmI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
https://www.facebook.com/usablenet?mkt_tok=3RkMMJWWfF9wsRokvKrJZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DT8tmI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
https://plus.google.com/u/0/+Usablenet/about
https://twitter.com/Usablenet?mkt_tok=3RkMMJWWfF9wsRokvKrJZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DT8tmI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
https://www.linkedin.com/company/156593?mkt_tok=3RkMMJWWfF9wsRokvKrJZKXonjHpfsX57%2BkpWK%2B%2BlMI%2F0ER3fOvrPUfGjI4DT8tmI%2BSLDwEYGJlv6SgFTLTBMbJ60rgEXRg%3D
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