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Agenda 

• Pre-launch Activities 

• Usage of Smart911 

• Press Launch 

• Marketing Best Practices and Resources 

– Smart911 

– Smart911Facility 

• Resources 

• Next Steps 

 



Pre-Launch Activities 
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Pre-Launch Activities 

Rave Customer Portal 

– www.ravecustomer.com  

– Smart911 Administrative Console 

– Smart911 Reporting Console 

– Smart911 First Responder Portal 

– Rave Academy 

 

• Did you receive your PSAP Admin 

Credentials? 

 

 

http://www.ravecustomer.com/
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Internal Education 

• Have telecommunicators complete the 

Smart911 Training Course in Rave 

Academy.  

– http://ravemobilesafety.litmos.com/

self-signup Password: Smart911 

• Encourage all staff to sign up at 

www.smart911.com  

– Send internal email  

– Discuss at staff meetings 

– Promote Smart911 with posters 

and flyers 

 

 

•  

 

http://ravemobilesafety.litmos.com/self-signup
http://ravemobilesafety.litmos.com/self-signup
http://ravemobilesafety.litmos.com/self-signup
http://ravemobilesafety.litmos.com/self-signup
http://www.smart911.com/
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Leveraging Response Agencies 

• Police 

– Roll call training 

– Smart911 for MDTs 

• Fire 

– Community outreach events 

– Incorporate Smart911 into Free Fire Alarm Program 

• EMS 

– Provide business cards to hand out 

 

https://safety.smart911.com/portal/internal-education/  

https://safety.smart911.com/portal/internal-education/
https://safety.smart911.com/portal/internal-education/
https://safety.smart911.com/portal/internal-education/
https://safety.smart911.com/portal/internal-education/
https://safety.smart911.com/portal/internal-education/
https://safety.smart911.com/portal/internal-education/
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Usage of Smart911 



Proprietary & confidential 

Usage of Smart911 

 

 

 

Platform Functions 

Citizen provided profiles Facility provided profiles 

Opt-In Opt-In 

Every Call 
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Smart911 Safety Profiles 

Individuals create Safety Profiles at 

www.smart911.com 

• Provide: 

– Names 

– Photos 

– Addresses 

– Medical 

– Pets 

– Emergency Contacts 

 

http://www.smart911.com/
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Rave Facility 

Facility managers create Facility 

Profiles at www.smart911facility.com  

Provide: 

•  Multiple buildings within a campus 

•  Point(s) of contact on site 

•  Fire alarm contact 

•  Security alarm contact 

•  Property owner contact information 

•  Gates or access codes 

•  Geographical boundaries including parking 

lots 

•  Floor plans of each building 

• Landline phone numbers within a building 

http://www.smart911facility.com/
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Platform Functions 

Smart911Chat 

• Text to all mobile callers 

• Resolve accidental dials and 

hang ups 

• Send help for those who can’t 

communicate 

– Home invasion 

– Domestic Violence 

Smart911Notes 

• Logs tied to all phone numbers 

• Not tied to any Safety Profile 
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SmartSave Award 

• SmartSave Award Winners: 

–  Receive a certificate 

– National press release 

– Pizza party for their shift 

 

 

 

 

 

Submit here: https://safety.smart911.com/submitsmartsave/  

https://safety.smart911.com/submitsmartsave/
https://safety.smart911.com/submitsmartsave/
https://safety.smart911.com/submitsmartsave/


Press Launch 
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Public Launch – Media Communications 

Media Outreach 

• Do you want a press conference 

or open house? 

 

Smart911 Provides: 

• Press Release Template 

• Smart911 Use Cases 

• Smart911 Fact Sheet 

• Press Conference Speaking 

Points 
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Public Launch – Media Communications 

Social Media 

• Who controls social media accounts? 

• https://safety.smart911.com/outreach-materials-

social-media-graphics/  

 

Media Tracking and Web Support 

• Smart911 posts all media coverage on website 

• https://safety.smart911.com/news/  

 

https://safety.smart911.com/outreach-materials-social-media-graphics/
https://safety.smart911.com/outreach-materials-social-media-graphics/
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Marketing Best 

Practices 
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Smart911 Marketing Best Practices 

• Electronic Communications 

– Email blasts, Website, Social Media,  

e-Newsletter 

• Printed Materials / Mailings 

– Flyers, Direct Mailings, Newsletters 

• Send reverse 9-1-1 message / alert 

• Severe weather messaging 

– Pre and post storm 

• Community partnerships 

– School, Nonprofits, Advocates, Religious Groups 

• www.safety.smart911.com/portal  

http://www.safety.smart911.com/portal


Proprietary & confidential 

Utility or Other Mass Mailings 

• Newsletter 

– Framingham, MA saw a 51% 

increase in sign ups from a 

printed newsletter 

• Magazine Article 

– Layton, UT saw an increase of 

19% in a quarterly magazine 
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SmartSave Awards 

• Lawrenceburg, KY 

– 12% increase 

 

• Ionia County, MI 

– 15% increase 

 

• DuPage County, IL 

– 1% increase 



Proprietary & confidential 

Media Pitch: Culpeper County, VA 

• Culpeper County, VA saw a 41% increase in sign ups during a February storm 
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Reverse 9-1-1 Message & Email: Suffolk County, NY 

• Suffolk County, NY saw a 67% increase in sign ups from reverse notification 

SMS Text Message:  SMART911.com is where you can provide important information 

about your household to 911 before the storm.  We included a return email in case 

people question the source.  VPOEM@Suffolkcountyny.gov was sent 4600+ 

messages.  Also realized the 200+ bad emails, and cell numbers.  Forcing the after 

action for the vendor to address validation of registered subscribed users.     

 

Email Message:  with a severe storm approaching, Suffolk County Fire, Rescue and 

Emergency Services encourages all residents to prepare for the weather by signing up 

at www.smart911.com and providing information on their household to emergency 

officials.  In the event you need to dial 9-1-1, we will be better prepared to help 

you.  Sign up for the free service now at www.smart911.com  

 

 

mailto:VPOEM@Suffolkcountyny.gov
http://www.smart911.com/
http://www.smart911.com/
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Post-storm Outreach: Missoula County, MT 

Missoula County experienced a violent storm last 

September. Even with double the number of 9-1-1 

dispatchers on duty, the volume of emergency calls 

coming in was overwhelming. 

 

Post-storm, Missoula County 9-1-1 took action to 

spread the word about Smart911 by: 

 

- Reverse 9-1-1 Messaging 

- Involving the Media 

 

Missoula increased the number of Smart911 

registrations by 55% 
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Smart911Facility Outreach 

Outreach Partners: 

• Fire Department 

• Business Licenses 

• Building permits 

Community Partners: 

• Schools 

• Senior centers 

• Hospitals & medical centers 

• Retail stores 

• Office buildings 

• Hotels 

• Churches  

• www.smart911facility.com  

 

http://www.smart911facility.com/


Resources 
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Resources 

http://www.ravecustomer.com/  https://safety.smart911.com/portal/  

http://www.ravecustomer.com/
http://www.ravecustomer.com/
https://safety.smart911.com/portal/
https://safety.smart911.com/portal/
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Marketing and Outreach Toolkit 

https://safety.smart911.com/portal/  

https://safety.smart911.com/portal/
https://safety.smart911.com/portal/
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Smart911 Library: 

• Target Materials 

• Flyers  

• Web graphics 

• Social media graphics  

• Videos 

• Text for Email, SMS and News 

letters 
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Social Media Outreach 

https://safety.smart911.com/category/outreach-materials 

https://safety.smart911.com/category/outreach-materials/
https://safety.smart911.com/category/outreach-materials/
https://safety.smart911.com/category/outreach-materials/
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Rave Facility Outreach 

Marketing Materials: 

• Video 

• Flyers 

• Tri-fold brochure 

• Business Cards 

• Logo 

• Web badges 

• https://safety.smart911.

com/smart911facility/  

 

 

https://safety.smart911.com/smart911facility/
https://safety.smart911.com/smart911facility/
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Monthly Campaigns 

https://safety.smart911.com/category/safety-topics/  

https://safety.smart911.com/category/safety-topics/
https://safety.smart911.com/category/safety-topics/
https://safety.smart911.com/category/safety-topics/
https://safety.smart911.com/category/safety-topics/


Questions? 
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Next Steps 

1. Complete dispatcher training and internal education 

2.  Begin Smart911 platform usage: Smart911 Safety Profiles, Smart911Chat, 

Smart911Notes, Smart911Facility 

3. Schedule launch date and finalize press release 

 


