
Anti-Corruption
DIGITAL PLUG´N´PLAY LEARNING



It has been some dark years for anti-corruption. Den-

mark has lost its leading position as the least corrup-

tive country in the world, and the media coverage 

determines that there are big challenges in compa-

nies all over Europe. 

There are many grey areas when it comes to receiv-

ing gifts and making favors in the business world and 

public institutions. Both employees and managers 

risk because lack of knowledge to make mistakes 

that can cost the company a public scandal and a 

tainted reputation. 

Learningbank’s new learning game Anti-corruption 

is developed together with Coop Danmark and their 

lawyers. But now every company can benefit from 

the anti-corruption game, which is flexible in regard 

to design and content, so it can be adapted to all 

companies and businesses.

Powerful anti-corruption 
learning game

So the employees can gain experiences 

through typical everyday dilemmas – without 

the consequences if they fail. 

To create a foundation of awareness about 

grey areas and to give the employee a wake-

up call.

Because the interactive learning game is 

engaging and a motivating way to train. 

To ensure that the training is accessible and 

fits into a busy workday. 

To document learning.

Introduction

Why



The combination of game mechanics, engaging storytelling, and high profes-

sional learning content ensures that your employees gain basic awareness and 

get a wake-up call, so they in the future will think twice when they face everyday 

dilemmas. 

Forget everything about an all-day course with legal terms and heavy reading 

materials. With 15 minutes’ digital learning your employees get an insight in 

bribery, embezzlement, facilitating payment, nepotism, and conflicts of interest 

through visual scenarios that relate to an ordinary workday.

Built by experts 
The game is built by psychologists, lawyers, graphical designers, and user ex-

perience experts who understand your employees and through that can present 

them with a learning content that is both visually striking, involving, and with high 

professional ballast.

ABOUT THE GAME

•   The game can be adapted to the customer’s visual universe. 

•   The game can be delivered in every language. 

•   The game can be delivered as a SCORM file 

     and can be implemented in every SCORM compatible learning platform.

Digital learning game that 
combines theory and practice 

Practical information 



Copenhagen,

Denmark

learningbank.dk

+45 71 999 123

Trusted by

Try the game online. Book a 
demo at learningbank.dk/en

“It’s the first time I’ve been introduced to digital learn-

ing that I really believe in. Furthermore, the team is 

super inspiring and competent. It’s a real pleasure to 

work with them!”

Tina Brix Kjelgaard, HR Partner,

Reitan Convenience Denmark A/S

“At McDonald’s, we have a motto: ‘Be bold!’ This 

means having the courage to be brave, to stand out 

and to find new ways of doing things. I believe that’s 

what we have done here. This is definitely the most 

modern example of digital learning I have come 

across yet.”

Thorbjørn Milling, HR & Training Consultant,

McDonald’s 


