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Gyros supplies a potentially game-changing technology used for the 
characterization and development of biological drugs. The applications range 
from early biopharmaceutical development through preclinical and clinical trials 
to production. Its revolutionary Gyrolab platform was produced after years of 
work by teams of dedicated scientists and technicians.
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The Brief 
Market research showed that the company was relatively unknown, and in the transition 
phase between their technology being used by the early adopter and the early majority. 
The management asked us, with our global expertise in the life science tools industry, 
to help the company become more visible and to communicate its true value to the 
customer.   

Process 
It was important to identify the early majority, the key customer group, as they had the 
potential to influence additional customer groups. User interviews revealed a strong 
Value Proposition: when the pressure is on, people turn to their Gyros system. This is 
because the speed enhancement enables customers to carry out same-day decision-
making and accelerate the progress of clinical studies. 
We found clear advantages over traditional analytical methods that could be presented 
as a sub-theme to satisfy the need for a technological reference point. 
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Work 
A new website was created, based on benefits and applications. It included two key 
creative ideas: ‘Productivity. Multiplied.’ and ‘Biopharma R&D Revolutionized’. Our 
online experts supported the website with Search Engine Optimization and a new 
Inbound Marketing process, including directed emailing, contact qualification and 
segmentation. We also conceived and wrote the content for a blog. 

The Result 
The new site communicated the Value Propositions and Unique Selling Points clearly, in 
contrast to the old techno-centric site. Our SEO raised Gyros’ keywords to #1 position, 
improving organic searches and, combined with inbound marketing activities, boosted 
visits from 2,000 to 10,000 per month. 

More 
See the Gyros website: http://www.gyros.com 
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