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Introduction

This trial guide is intended to give you a first impression of Microsoft Dynamics Marketing. You will learn how to
create a 30 day trial, setup your company, create contacts, marketing lists, emails, build and execute a campaign
and more.

Setting up your free 30 day trial

To setup your free 30 day trial follow these easy steps

1. Start your browser in Private/Incognito mode
2. Enter this URL: http://go.microsoft.com/fwlink/?Linkld=399078&clcid=0x409
3. You are presented with our "Welcome" guide

Want to add this to an existing subscription?

Microsoft

Dynamics We|Come,

Marketing

Enterprise Trial Letls get to knOW yOU
Select EI

This can't be changed after sign-up. Why not?

Step 1 ®

About you | Eiet

Step 2

Create an ID SR

Step 3

You're in

B2 Microsoft
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Select your country and provide your name, email, phone number, and company name

Microsoft

Dynamics
Marketing
Enterprise Trial

Step 1

About you

Step 2

Create an ID

Step 3

You're in

| .
| Microsoft Denmark s

Y i

B Microsoft Legal

'Y
i
f

Privacy

Want to add this to an existing subscription?

Welcome,
Let's get to know you
[oemmor B

This can't be changed after sign-up. Why not?

Jesper | ‘Osgaard ‘ 13 A l I

oY iy i - ‘M\

josgaard@microsoft.com

a oy %4

- -

l +4551578253

Community
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5. Type your preferred user name and the name you will use for your Office 365 tenant (must be unique)

Hello Jes per Want to add this to an existing subscription?

T Create your user ID

Marketing
Enterprise Trial SR ‘
‘ ourcompan .onmicrosoft.com ‘

Microsoft

X

This will be the first part of the user
ID you'll use with your Office 365
account.
Example: Jesper

Step 1 v

About you john@yourcompany.onmicrosoft.com
Step 2 - Wl corim
Create an ID i it

Step 3

You're in

B Microsoft Legal Privacy Community

ello Jes per Want to add this to an existing subscription?
Microsoft

BycEes Create your user 1D

Marketing
Enterprise Trial

‘josgaard
‘ mymdmtrial150608 .onmicrosoft.com
Step 1 v
About you v josgaard@mymdmtrial150608.onmicrosoft.com B O
o g a1 ot
R [AY.
Step 2 & ~
i A p— i ..
Create an ID - = Password strength: strong
Step 3 %
You're in 3 Néxt @

B Microsoft Legal Privacy  Community
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6. Provide your mobile phone for two factor authentication

ello Jes per Want to add this to an existing subscription?

Dynamics Prove. You're. Not. A. Robot.

Marketing
Enterprise Trial © Sendtetmessage O Call me

(+45) |v ’ 51578253 ‘

Microsoft

Step 1 v
About you TeXt me @

Step 2 v

Create an ID
Step 3 [
You're in
B Microsoft Legal Privacy  Community

| |O JeS per Want to add this to an existing subscription?
Microsoft

Dynamics Prove. You're. Not. A. Robot.

Marketing
Enterprise Trial

| 697536 ‘

Didnit get it or need a new code? Try again

Ste p 1 v Microsoft Online Services will be contacting you with tips and advice for using our products and services. You can unsubscribe at any time. For

more information on communication options, please see our Privacy Statement.
About you

Microsoft Online Services may contact me with information about their products, services and events:

Step 2 v 0] Email

[J Phone
Create an ID [ Microsoft Partners may contact me with information about their products, services and events
Ste P 3 ® By clicking Create my account, | confirm that | have read and understand the Trial Agreement. If | am signing up on behalf of an organization,
when | click Create my account, | represent that | have the authority to bind my organization to the terms in this agreement and that, s the
You're in representative of my organization, | agree that my is bound by this and its linked websites.

Create my account ®
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7. Creating the account

Microsoft

Dynamics
Marketing
Enterprise Trial

Step 1

About you

Step 2

Create an ID

Step 3

You're in

B2 Microsoft Legal

Waiting for portal.office.com.

Microsoft
Dynamics
Marketing
Enterprise Trial

Step 1

About you

Step 2

Create an ID

Step 3

You're in

B Microsoft Legal

Privacy

Privacy

Hello Jesper

Save this info. You'll need it

later.

Office 365 sign-in page
https://portal.office.com

Your Office 365 user ID

Jjosgaard@mymdmtrial150608.onmicrosoft.com

Creating your account...

Community

Hello Jesper

Save this info. You'll need it

later.

Office 365 sign-in page
https://portal.office.com

Your Office 365 user ID

Jjosgaard@mymdmtrial150608.onmicrosoft.com

Y¢ Bookmark the sign-in page

You're ready to go... ®

Community
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8.  We will land you in the Office 365 Admin page — click the menu in the upper left corner

Office 365

Page 6

o

ffice 365 admin center «
Search users, admin tasks an O
DASHBOARD
SETUP
b USERS

COMPANY FROFILE

GROUPS

DOMAINS

PUBLIC WEBSITE

b BILLING

b EXTERNAL SHARING

b SERVICE SETTINGS

b SERVICE HEALTH

b SUPPORT

PURCHASE SERVICES

MESSAGE CENTER

TOOLS

4 ADMIN

Azure AD

me to Office 365

h the video to get an overview

your services
Download your software

Get inform: on Yammer

atch the video

Service overview

Service health

No service issues

Service requests

No open service requests

Message center

No new messages in the past 7 days

Microsoft Denmark (Edit)

admin shortcuts

Office 365 Admin app
Get the Office 365 Admin app on
any device

App Store

srrent health

oad from

Windows Store

No issues.

No issues.

Planned maintenal

No planned maintenance scheduled.

Office 365

Your apps live here.

Setting up..

b BILLING

b EXTERNAL SHARING

b SERVICE SETTINGS

b SERVICE HEALTH

» SUPPORT
PURCHASE SERVICES
MESSAGE CENTER
TOOLS

4 ADMIN

Azure AD

tome to Office 365!
I1the video to get an overview
} your services

load your software

on Yammer

My apps

Service overview

Service health

No service issues

Service requests

No open service requests

Message center

No new messages in the past 7 days

Microsoft Denmark (Edit)

admin shortcuts

asswords

new users

user |

Office 365 Admin app
Get the Office 365 Admin app on
any device

srrent health

I Identity Service No issues

Mo issues.

Planned maintenal

No planned maintenance scheduled.
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9. A minute or two and Dynamics Marketing is ready

Office 365

Page 7

Office 365 admin center «

Office 365!

DASHBOARD Watch the videa to get an overview
=D p your services
your software
p USERS

on Yammer
COMPANY PROFILE

GROUPS

DOMAINS

Wiatch the video to

PUBLIC WEBSITE

} BILLING
Vi erview
» EXTERNAL SHARING Service overview
» SERVICE SETTINGS
Service health
» SERVICE HEALTH
No service issues
» SUPPORT

PURCHASE SERVICES Service requests

MESSAGE CENTER No open service requests
TOOLS
Message center
4 ADMIN =
No new messages in the past 7 days
Azure AD

Office 365

rrent health

No issues
Microsoft Dynamics

No issues
Marketing

No issues

1 maintenanc

No planned maintenance scheduled.

Microsoft Denmark (Edit)

admin shortcuts

Office 365 Admin app
Get the Office 365 Admin app on
any device

App St&;re

GET

Google p

Windows Store

Your apps live here.
rome to Office 365!
!!I “# | the video to get an overview

Marketing e lozd your software

formation on Yammer

video to

My apps
} BILLING
Vi erview

» EXTERNAL SHARING Service overview
» SERVICE SETTINGS

Service health
» SERVICE HEALTH

No service issues
» SUPPORT

PURCHASE SERVICES Service requests

MESSAGE CENTER Ne open service requests
ToOLS
Message center
4 ADMIN -
No new messages in the past 7 days
Marketing
Azure AD

Current health

1 No issues
1., N No issues

Marketing
No issues

Planned maintenanc

Ne planned maintenance scheduled.
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10. First things first — select your currency, accept the license agreement, and click Submit

El ®

SITE
Microsoft Denmark
Site Options
* [ Defaurt (sample) Contoso (Sample) Logging O
License Name Trial Process Alerts v
Regional Options
Language * [ English (United states) Time Zone * | wTC-0800) Central Time (US & Canada)

ServerTimeZone  * | (UTC-06:00) Central Time (US & Canada)

Country/Region Specific Options
Faktur Pajsk (Inde... ]

Financial Options

Multiple Currencies [ Advanced Discoun..  []
Default Currency ~ * ‘ E| Vendor Approval O
Fiscal Start * [ January v Show Budget Totsls

Financial Numbering

Invoice Numbering Check Numbering
QGenerate Invoice Numbers in the format of AAnnnnnnnn, where A4 is the Oenerate check numbers with a two character alpha numeric prefix in addition
Company Code of the Parent Company specified on the Invoice and nnnnnnnn is tothe numeric check numbers.

the sequential invoice number for the Parent Company. Each Company Code has

its own numeric sequence, beginning with 00000001, and resetting to 00000001
each January 1.

Contact Options

Lock Display As ] Contact Find Thre.. | 50 |
UseFull Tet Search [ Duplicate Detection | Allow contacts to share an email address 2
Display Contact s * | First name Last name Company [v]e

Company Options

Site Company * [ Microsoft Denmark | Show Advertiser O

Default Company Microsoft Denmark Show Agency O )
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11. Select what role you want to try — select All

Welcome!

Select the role you want to try:

Marketing Manager v

M Don't show me this again

Start Intro Video @

Skip intro

Al Microsoft Dynamics Marketir

Welcome!

Select the role you want to try:

Marketing Manager
Marketing Manager
Creative

Media Buyer

Jwaird niuuvu viucu @

Skip intro

12. Click either "Start intro video" or jump right in by clicking "Skip intro

Microsoft Dynamics Marketing Trial Guide
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13. Dismiss the prompts (not important for this trial)

Microsoft Dynamics Marketing A  Home v . -2 2
I Turn on full-text search for faster searches and more search features  Go to Site Settings Dismiss x
Dismiss | X

1. Double opt-in for emails Open company settings and enable double opt-in for promotional emails.

Welcome Jesper Widgets

Add Widgets il Deli ili
dd Widget Email Deliverability (Last month)

Budget Usage (Last three months) oY x

No data available

No data available

Lead Performance (Last month)

No data available

File Usage (Last month)

Lead Performance (Last month) oY x

Ne data available

No data available

14. You now have a cristine instance of Microsoft Dynamics Marketing (you can "Enable sample data for trials"
if you prefer so — see https://www.microsoft.com/en-us/dynamics/marketing-customer-center/enable-
sample-data-for-trials.aspx for more)
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Microsoft Dynamics Marketing A Home v [ ——

Widgets

Welcome Jesper

Add Widgets
dd Widget: Email Deliverability (Last month)

Budget Usage (Last three months) oY x

No data available

Na data available

Lead Performance (Last month)

Ne data available

File Usage (Last month)
Lead Performance (Last month)

]
-«
x

No data available

My Tasks

Note
For information on how to navigate the application please see "Appendix A:
Learn how to work and get around in Microsoft Dynamics Marketing”, page 126.

Digging In

Having setup your trial, you are now ready to try a few walktroughs to explore some of the features of Microsoft
Dynamics Marketing, going from basic to advanced features.

Walkthrough 1: Create marketing contacts and lists

Microsoft Dynamics Marketing provides a marketing database where you can store contact details for all of the
people and companies that will be the recipients of your marketing communications. Once they're in your
database, you can collect these records into static and dynamic lists that you can use for targeting email marketing
messages, automated campaigns, direct mailings, telephone campaigns, event invitations and more. As you
engage with your contacts, and as they engage with your automated campaigns, Dynamics Marketing will collect
both manually entered and auto-generated records, and associate these with each contact. You can then use this
information to gauge interest and link contacts to leads and opportunities, so salespeople can follow up with them.

Microsoft Dynamics Marketing Trial Guide
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In this walkthrough, you'll explore this fundamental feature of Dynamics Marketing while also reviewing the basics
of how to get around in the system. You'll also generate sample data for use in later walkthroughs.

Step 1: Create a fictional client company

Dynamics Marketing supports both in-house marketing and marketing agencies. For in-house marketing, all
marketing initiatives will be associated with the company that has licensed the Dynamics Marketing instance; while
at an agency, the agency company owns the Dynamics Marketing instance and uses it to support marketing
activities on behalf of their clients. In this walkthrough, the term site company refers to the company that owns the
Dynamics Marketing instance and the term client company refers to a customer of a marketing agency. For in-
house marketing, there might be no clients at all, just the site company. For some, especially large, organizational
structures, administrators might choose to set up global marketing as the site company and assign individual chain
stores, dealerships, or franchises as clients. Alternatively, these may be set up as divisions of the site company,
depending on your organization's financial and management structure.

To support this range of scenarios, Dynamics Marketing enforces a belongs to concept throughout the application,
which assigns various types of marketing entities (such as marketing contacts, leads, jobs, campaigns, marketing
emails, and marketing lists) to a specific client or site company. Entities that have a "belongs to” assignment will
only be available for use with other entities that also belong to that same client or site company. This ensures
confidentiality, fairness, and good business practices because it ensures that expensive and jealously guarded
intellectual properties, including contacts and leads, are reserved for those organizations that own them.

Regardless of the situation at your organization, you'll create a fictional client company for this walkthrough, and
will continue to use this company for the other walkthroughs included in the online help. This will let you create
marketing entities and initiatives for this fictional client without disrupting any site-wide policies that may already
be planned or in place at your organization. All of the elements created in this walkthrough will be configured as
belonging to this fictional client.

Create a fictional client company:

Microsoft Dynamics Marketing Trial Guide



1. Go to Marketing Execution > Clients > Client Companies.

ASSETS & MEDIA BUDGETING PERFORMANCE

Lead Management

EA
0]
5|
E

Home v

PROJECTS

MARKETING EXECUTION

Clients

Y cirtcomc
B cirtcompars
< E Contracts

Marketing Lists

= [

#

Marketing

Client Companies

| status ~ | Name -

No records to display.

Email strategy

Marketing Plans

Landing Pages Marketing Plans

Leads

Opportunities

Opportunity Metrics

Opportunities Forecast

ution v Clie

CNORCNONUNORONCONCNCRS

City -

State/Province -

Microsoft Dynamics Marketing Trial Guide
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Internet Marketing
BN onine visitors
]

@, Redirecting URLs

Websites
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Country/Region
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Event Managemen

Events

Lodging

Attendance >

Registrations

Sponsorships

Staffing

BaEE[mD

s108pIM
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2. Choose the New button @ from the Client Companies list-page toolbar to open the New Client Company
page.

Microsoft Dynamics Marketing ﬁ Marketing Execution v Clients v es sgaare - Q

COMPANY/CLIENT

New @

F x

= I

« (IMarketing W client [vendor

Status * | Active v Group
Code [ Phone
Name = Fax
Adress URL
City

State/Province
Zip/Postal Code

Country/Region

Description

Enable double opt.. (]

vLead Management

Submit Cancel Save

3. Enter a Name for the new client company. Choose a distinctive name that will make this company easy to
recognize later, for example, “WalkthroughClient”. For this trial guide I'll name my fictional company "Pop Up

Microsoft Dynamics Marketing Trial Guide
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Art"

Microsoft Dynamics Marketing M Marketing Execution ¥  Clients v Jesper Osgaarc B o

COMPANY/CLIENT

F x
==
Status o[ active = P « CMarketing ¥ Client [(vendor
Code Phone
Name * | Pop Up At Fax
Address Tuborg Boulevard 12 URL
City Hellerup
State/Province
Zip/Postal Code
Country/Region Denmark
Description
Enable double opt.. [

rLead Management

Submit Cancel Save

Tip

Consider naming your client company after your favorite series of movies, books or TV shows; you could then use this as
a theme to liven up the other fictional data you'll be entering during the various walkthroughs. Either way, make note of
this client-company name because you need to associate it with each of the other elements that you'll create during this
and other walkthroughs.

Choose Save to save your new client. The page refreshes to include related-information tabs below a dotted
line near the bottom of the page. Use the drop-down list just below the dotted line to choose which related-
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information tab to show. This user-interface mechanism is common throughout Dynamics Marketing.

Microsoft Dynamics Marketing ﬁ Marketing Execution v Clients v

CLIENT - COMPANY

Pop Up A ®
o rt =
]

F ox ;_D,

(=l

Status « [ active = T = [ client Clvendor

Code Phone

Name * | Pop Up At Fax

Address Tuborg Boulevard 12 URL

City Hellerup

State/Province

Zip/Postal Code

Country/Region Denmark

Description

Enable double opt.. ]

»Lead Management

Details

General

Category Folder

Financial

Approved Vendor O Expense Account
Payment Hold O Billing Account
Terms v AR Account
Credit Limit AP Account
1099 Vendor v AP Priority v
Tear sheet Qty Tax Rate
Supplier/Tax 1D

4. Choose the Details related-information tab from the drop-down list below the dotted line.

5. Check the Email strategy setting at the bottom of the Details tab. Make sure it is set to “Send one email per
contact.” This means that if more than one contact shares the same email address, Dynamics Marketing will
send a copy of a given marketing email to each of these contacts. As a result, more than one mail may be sent
to the same address.

Marketing Automa...
Default Subscripti... v

Email strategy Send one email per contact v

6. Click Submit to save and close

Microsoft Dynamics Marketing Trial Guide
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Tip

Many organizations prefer to filter outgoing mails to ensure that only one mail is sent to each address, even if that
address is shared by more than one contact (this is the way it will work if you choose the “Send one email per email
ID" option here). However, for this walkthrough, you'll be creating several different contacts that all use your same
email address. This is convenient because you'll be able to see the mails arrive in your own inbox and interact with
each mail in a different way to see how Dynamics Marketing records and scores various types of interactions.

For more information about the other settings in the "Client — Company" dialog, see the online help topic
Company settings and configuration.

Step 2: Create a set of marketing contacts that belong to the new client

There are four types of contacts in Dynamics Marketing: marketing, vendors, clients and staff.

Of these, only marketing contacts have (and must have) a belongs-to company. Marketing contacts are people you
target your campaigns and other marketing initiatives to. Each marketing contact can be associated with a
marketing company, such as their employer), but this isn't required.

Tip

Marketing companies, like marketing contacts, are prospective customers for a marketing campaign. They represent
accounts for B2B marketing and, like marketing contacts, must have a belongs-to company. Also like marketing contacts,
marketing companies can be associated with leads and opportunities. For these walkthrough exercises, you'll treat all of
our marketing contacts as individuals, so you can ignore the marketing companies for now.

In this trial we will create five marketing contacts, each with an email address and account that you can read and
each belonging to the fictional client that you just created:

1. Go to Marketing Execution > Marketing Database > Marketing Contacts. This brings you to the Marketing
Contacts list page.
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ﬁ Marketing Execution v RETIEY

ASSETS & MEDIA BUDGETING PERFORMANCE SETTINGS

Campaign Management A/B Testing Marketing Database Vendors Clients

Program Templates

PROJECTS

MARKETING EXECUTION

Fulillment

Marketing Calendar

1 Osgaard o . ol

CRONCRCHCNONCNENONONONCRONONONCRCRCNTCNON D)

One Click Task v

Microso amics Marketi M Marketing Execution v

Marketing Contacts

SEARCH  FILTER

5103pIM

Belongs To | Microsoft Denmark

All Contacts (7) Contacts with leads (0) Contacts with unread leads

O/ ContactImage Display Mame * | Company - | Tite ¥ | Phonel (Primary) ~ | Mobile Number + | Email 1 (Primary) v | Leads Belongs To -

Mo records to display.
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2. Choose the New button @ in the toolbar. The New Contact maintenance page opens.

Microsoft Dynamics Marketing A  Marketing Execution ¥  Marketing Database ¥ Jesper Osgaard -
CONTACT
New

Active Group « ¥ Marketing (I Client O staff [ Vendor

Salutation v Belongs To # | Microsoft Denmark

Title Role v

Name Phone

First Name o) Phone 1 (Primary)

Last Name ) Mobile Number

Company o) Fax v

Display As € Mobile v

Address Email

Address Type Business v Email 1 (Primary)

Address v

City v

State/Province Facebook

Zip/Postal Code Twitter

Country/Region URL

Memo

3. Make the following settings:

o

o

Group: Make sure that only the Marketing box is selected (it should be by default).

Belongs to: Enter the name of the fictional client company that you just created. This is a type-ahead field,
so after you type the first few letters of the name, you'll be able to select the company name from a drop-
down list (or enter “%%" as a wildcard to choose from a list of all available companies.)

First Name and Last Name: Enter any names that you like. Try to pick a name that gives some kind of
meaning to you so you will recognize it later, for example, by following a theme, as mentioned previously
for the client company.

City: Enter any city name, for example, New York or Paris.

Email 1 (Primary): Enter a valid email address with an inbox that you can read, for example, your own
address. Usually, any number of contacts can share the same email address; you'll reuse this address for all
of the contacts and emails you create during this and other walkthroughs.
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Microsoft Dynamics Marketing ﬂ Marketing Execution v Marketing Database v Jesper Osgaard - ﬁ

CONTACT

Pablo Picasso Spainart

Adtive Gum « [ Marketing [ Client [ Staff [ Vendor
Salutation v Belongs To * | Pop Up Art

Title Role v
Name Phene

First Name (| Pablo Phone 1 (Primary)

Last Name ()| Picasso Mobile Number

Company ()| Spainart Fax v

Display As Pablo Picasso Spainart <« Mobile v

Address Email

Address Type Business v & Email 1 (Primary) karenb@msdascie2015spring.onmicrosoft.com | %
Adress v

City Aalborg v

State/Province Facebook

Zip/Postal Code 9000 Twitter

Country/Region Denmark URL

Memo

For more information about the settings here, see the online help topic Manage contacts.

4. Choose Submit to save your new contact and close the page.

Microsoft Dynamics Marketing 4  Marketing Execution ¥  Marketing Database v Jesper Osgaard - % g 2
HDOPHEA@OEPRRPEDA@OODO®BEO®

Marketing Contacts

One Click Task ¥
SEARCH FILTER

Go Clear
Belongs To | Pop Up Art
@ All Contacts () Contacts with leads () Contacts with unread leads
O | Contactimage Display Name v | Company v | Title = | Phonel(Primary)  ~ | MobileNumber  ~ | Email1 (Primary) v | Leads | BelongsTo ~
O Pablo Picasso Spainart Spainart karenb@msdascie201Sspring.onmicrosoft.com Fop Up Art

5. Repeat this procedure four more times to create five contacts in all. When it comes to the City, let three
contacts come from city 1 and two from city 2, for example, three from New York and two from Chicago). Be
sure to set the Email 1 (Primary) address for all five contacts to an email address that you can read (they can
all be the same if needed). Make a note of the name of each contact that you create; you'll need these later.
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Microsoft Dynamics Marketing #  Marketing Execution ¥ Marketing Database ¥ Jesper Osgaard -8 2
ONORGESNCONGNCNENONONCECRORONONCONGRCK NN

One Click Task ¥

Marketing Contacts

SEARCH FILTER
Go Clear

Belongs To | Pop Up Art

@Al Contacts () Contacts with leads () Contacts with unread leads

[0 | Contact Image Display Name ~| Company ~ | Title v | Phonel(rimary) v | MobileNumber > | Email 1(Primary) ~ | Lleads | BelongsTo ~

O Henri Matisse Frenchart Frenchart karenb@msdascie2015spring.onmicrosoft.com Pop Up Art

O Andy Warhol Usaart Usaart karenb@msdascie2015spring.onmicrosoft.com Pop Up Art

O Vincent van Gogh Dutchart Dutchart 1e2015spring nicrosoft.com Pop Up Art

O Claude Monet Frenchart Frenchart i€20155pring Ticrosoft.com Pop Up Art

O Pablo Picasso Spainart Spainart karenb@msdascie2015spring.onmicrosoft.com Pop Up Art
Important

By default, the Dynamics Marketing database will accept multiple contacts that share the same email address,
but it is possible to configure the system to prevent this as part of its duplicate-detection algorithm. If your
system is configured to disallow shared email addresses, then you will be prevented from saving a new contact
with an existing email address (as suggested here). If this is true for you, then instead use or set up several
different email accounts that you can read. For details about how to configure the duplicate detection option in
Dynamics Marketing, see the online help topic Configure site settings.

Step 3: Create a static marketing list

Marketing lists enable you to collect contacts into a group and then to target the group with marketing emails and
automated campaigns. You will typically establish a marketing list for each segment in your marketing strategy.
There are two types of lists: static and dynamic. Static lists are maintained manually, so they can contain an
arbitrary collection of marketing contacts (though all members must belong to the same client as the list itself).
Marketing contacts can even be allowed to join and leave static lists themselves via the Dynamics Marketing
subscription-center feature; use this, for example, to enable contacts to opt-in to various mailing lists. We will
return to the concept of dynamic lists in the next step.

Create a static marketing list:

1. Go to Marketing Execution > Marketing Lists > Marketing Lists. This brings you to the Lists/Queries list
page. Both static lists (lists) and dynamic lists (queries) are listed here.
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ﬁ Marketing Execution v [ENENGTIRREIELE2Y Jesper Osgaard _ - o] s ?

ASSETS & MEDIA BUDGETING PERFORI C SETTINGS

Clients Marketing Lists Lead Management Marketing Plans Internet Marketing Event Managemen

PROJECTS

MARKETING EXECUTION

Client Contacts E Marketing Lists Landing Pages Marketing Plans Online Visitors Events
Client Companies Leads @\, Redirecting URLs Lodging
Websites Attendance 3

B o [ ormornes
E Opportunity Metrics

Opportunities Forecast

Registrations

Sponsorships

BRAEE@ED

Staffing

Microsoft Dynamics Marketing M Marketing Execution ¥  Marketing Lists v

POPPEPE®®

Lists/Queries «

Go Clear

O Type ~ | Neme ~ | Suppression Quantity -

No records to display.

2. Choose the New button @ in the toolbar. The Type page opens.

Microsoft Dynamics Marketing M Marketing Execution v Marketing Lists v lesper Osgaard [~ X D 2

Type

Select the Type * | Email List (Rented) v

Submit Cancel

3. Select “List” from the Select the Type drop-down list and then click on Submit to continue to the New List
maintenance page.
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Microsoft Dynamics Marketing ﬁ Marketing Execution v  Marketing Lists v

Type

Select the Type

Email List (Rented) v

Email List (Rented)

Mailing List (Rented)

Query

Microsoft Dynamics Marketing ﬁ Marketing Execution v Marketing Lists v New Jesper Osgaard v a ’IU- ?
usT

Active Qty

List 3| Subscription O

Contact * | Jesper Osgaard Suppression m}

Synchronize with CRM  [] Company * | Microsoft Denmark

Description

»Details

Submt Canee

Make the following settings:

o

Active: Make sure this box is marked. Inactive lists aren't available for use elsewhere in Dynamics Marketing,
but you can reactivate them at any time.

List: Enter a descriptive name for the list that you will easily recognize later, for example, “FamousList”.

Contact: This is the contact who owns the list; by default, this will be you since you are creating it. Just leave
your name here. Depending on the security settings your administrator has made, this setting might limit
the visibility of the list. For example, it might be available only to you and other people on your team.

Company: This is equivalent to the "belongs to” setting for marketing contacts; the list will only accept
marketing contacts that belong to this same company, and the list can only be used with emails and
automated campaigns that also belong to this company. Enter the name of the fictional client company that
you created for this walkthrough (type-ahead assistance is provided).
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o Subscription: Select this check box. This setting will cause the current list to appear on the subscription
center, thus enabling marketing contacts to add or remove themselves from the list.

Microsoft Dynamics Marketing ﬁ Marketing Execution v Marketing Lists v Jesper Osgaard - e s
LisT

Active Gty

List * | FamousList

Contact * | Jesper Osgaard O

Synchronize with CRM [ Company * | Pop Up Art

Description

»Details

Submit Cancel Save

For more information about the settings here, see also List management and segmentation.

5. Choose Save to save your new list. The page refreshes to include related-information tabs below a dotted line
near the bottom of the page.

Microsoft Dynamics Marketing ﬁ Marketing Execution v Marketing Lists v Jesper Osgaard - Q s ?
usT

FamousList

Active Qty

List * [ Famouslist Subseription

Contact * | Jesper Osgaard Suppression O

Synchronize with CRM ] Company * Pop Up Art

Description

vDetails

Contacts - CNCRTRCNCNCNERONONCRCRONONONCRON N RGN

One Click Task v
SEARCH FILTER

Go Clear

(@ All Contacts () Contacts with leads (7) Contacts with unread leads

O contactImage Display Name + | Company «| Title  + | Phonel (Primary) + | Mobile Number + | Email 1 (Primary) - | Leads

No records to display.

St Conca

6. Ifit's not already shown, select the Contacts related-information tab from the drop-down list below the dotted
line.
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7. Choose the New button @ in the toolbar at the top of the Contacts tab. The Add Contact pop-up opens.

Add Contact

Type in the name of the person you wish to add to the list.

Contat | \

[ MewContact | [ Cancel | [ Addrolis |

8. Enter the first name of one of the contacts that you just created for this walkthrough. The type-ahead feature
quickly provides a list of full names of matching contacts; select the right one and then choose Add to List.
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Add Contact

Type in the name of the person you wish to add to the list.

Contact pab

Pablo Picasso Spainart

LIST )
FamousList

Active Qty 1

List 0 ‘ FamousList | Subscription
Contact * [ Jesper Osgeard | Suppression ]
Synchronize with CRM [ Company * Pop Up At
Description

»Details

Confacts» P POWEO@OPPOODOOOIOEOO®

One Click Tasi v |

SEARCH FILTER

[ e ][ cer |
@Al Contacts () Contacts with leads () Contacts with unread leads
Drag a column header and drop it here to group by that column.
[0 | Contactl.. | DisplayName ¥ | Company~¥ | Title ¥ | Phonel(Pri.. * | MobileNu.. v | Email1 (Primary) v | Leads
O Pablo Picassa Sp...  Spainart karenb@msdascie201 Sspring.onmicrosoft.c...
[ submit  |[ cancel ] Save |
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9. Repeat the previous two steps to add any three of your new, fictional contacts to the list.

Microsoft Dynamics Marketing ﬁ Marketing Execution v  Marketing Lists v Jesper Osgaard M Q c ?
~
LisT
FamousList
Active Qty
List # | FamousList Subscription
Contact * | Jesper Osgaard Suppression O
Synchronize with CRM [ Company * Pop Up Art
Description
rDetails
Contacts PP REI@OPOPPEODOOPIEEO®
One Click Task v

SEARCH  FILTER

Go Clear
@ All Contacts (7) Contacts with leads (*) Contacts with unread leads
0 | Contactl. | DisplayMame = | Company~ | Title ~ | Phonel (Pri.. ™ | MobileMu..~ | Email 1 (Primary) - | Leads
O Henri Matisse Fre..  Frenchart karenb@msdascie2015spring.onmicrosoft.c...
O Vincent van Gogh...  Dutchart karenb®msdascie201 5spring.onmicrosoft.c..
O Pablo Picasse Spai..  Spainart karenb@msdascie201 5spring.onmicrosoft.c..
Submit Cancel Save

10. Once you have added three names to the list, choose Submit to save your settings and close the page.

Microsoft Dynamics Marketing M Marketing Execution ¥  Marketing Lists v Jesper Osgaard - B e 2
Lists/Queries « @@O® ®
Go Clear
O | Type - | Name ~ | Suppression Quantity -
[ List FamousList 0

Step 4: Create a dynamic marketing list (query)

Queries are dynamic marketing lists whose membership is determined by logical rules rather than individual
assignments. Dynamics Marketing provides a wide selection of criteria for defining query membership, including
demographic (age, gender, location, income), behavioral (event attendance, email interactions, web visits) and
structural (membership in other lists). Queries enable you to create large lists very quickly and to establish logic
that matches your marketing segmentation strategy.

Create a query based on contact location:
1. Go to Marketing Execution > Marketing Lists > Marketing Lists.
2. Choose the New @ button in the toolbar. The Type page opens.

3. Select "Query” from the Select the Type drop-down list and then click on Submit to continue to
the New Query maintenance page.
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Microsoft Dynamics Marketing ~

Marketing Execution ¥  Marketing L

Type

Select the Type = l List

Email List (Rented)
List

Microsoft Dynamics Marketing F.3

Marketing Execution ¥  Marketing Lists Jesper Osgaard -3 2
QUERY

New

Active Suppression O
Name Company * | Microsoft Denmark
Contact * | Jesper Osgaard

Synchronize with CRM

Description

»Details
»Query

Submit Cancel

4. Make the following settings:

o Active: Make sure this check box is selected. Inactive lists aren't available for use elsewhere in Dynamics

Marketing, but you can reactivate them at any time.

Name: Enter a descriptive name for the query that you'll easily recognize later, for example,
“FamousQueryRoskilde".

o Contact: Just leave your own name, as before.
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o Company: Enter the name of the fictional client company that you created for this walkthrough (type-ahead
assistance is provided).

Microsoft Dynamics Marketing #

Marketing Execution ¥  Marketing Lists %

QUERY
New

Active Suppression O
Name

eryRoskilde Company * | PoplUp At
Contact * | Jesper Osgaard

Synchronize with CRM

»Details
»Query

Submit Cancel

See also List management and segmentation for more information about the settings here.

Expand the Query heading if it is not already open. This is where you will establish the membership criteria for
the list.

Microsoft Dynamics Marketing ﬁ

Marketing Execution v Marketing Lists v

Jesper Osgaard A ]
QUERY

New

Active Suppression O

Name * | FamousQueryRoskilde

Company * | PopUp At
Contact * | Jesper Osgaard
Synchronize with CRM

Description

»Details
4Query

How do you want to query contacts?

= 4g X

Submit Cancel

From the How do you wish to query contacts? drop-down list, choose “Filter on contacts”, which means that
we will test against the demographic data recorded on each individual contact's maintenance page.
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4Query

How do you want to query contacts? v

Select based on leads
Select based on lead interactions

.................................................... Select based on opportunities

Select based on contact behaviors

Select based on email marketing behavior
Select based on event attendance

Select from other lists

Combine multiple lists

4aQuery

How do you want to query contacts? | Filter on contacts

For example: | want to find Marketing contacts that have a parent company in a certain country.

AND

+ 4

=

[§

Choose the Add Expression button *= from the toolbar in the Query area. A new expression is added to the
query; use the various drop-downs and fields to set it to: “Contact City | Equal To | Roskilde”. (Change the city
name as needed, depending on the cities you used for your contacts.) The result should resemble the following
image:
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4Query

How do you want to query contacts? | Filter on contacts El
For example: | want to find Marketing contacts that have a parent company in a certain country.
AND = 3= x

51

| ContactID Equal To |0

{Contact ID ='07)

4aQuery

How do you want to query contacts? | Filter on contacts El

For example: | want to find Marketing contacts that have a parent company in a certain country.
AND

||'ﬁ|
i

+ .4

L Contact City Equal To |Roskilde X

(Contact City = ")

8. Choose Save to save your query. The page refreshes to include related-information tabs.

9. Ifit's not already shown, choose the Contacts related-information tab. You should now see a list that includes

all of the marketing contacts that belong to the same Company as the current query and who live in the city
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that you specified.

4Query
How do you want to query contacts? | Filter on contacts v

For example: | want to find Marketing contacts that have a parent company in a certain country.

AND = 3= x

Contact City Equal To |Roskilde X
(Contact City = 'Roskilde’)

Apply

Contacts v

Showing 3 of 0 contacts.

Contact ID Contact First Name Contact Last Name Contact Email 1 (Primary)

111104 Claude Monet karenb@msdascie2015spring.onmicrosoft.com
111106 Andy Warhol karenb@msdascie2015spring.onmicrosoft.com
117 Henri Matisse karenb@msdascie2013spring.onmicrosoft.com

10. If you like, spend some time playing with the Query controls and use the Apply button to see how your
settings affect the selection of Contacts included in the list. Note that you can create quite complex queries
with grouped expressions and a mix of AND, OR, and NOT operators.

11. Click Submit to save and close the query (dynamics list) and return to the Lists/Queries page. You now have
two marketing lists

mics Marketing ﬁ Marketing Execution v Marketing Lists v v Jesper Osgaard - &

Lists/Queries « @@ ® ®

Go Clear

| Type | Name + | Suppression Quantity -
O List FamausList 0
Quer FamousQueryRoskilde 0
ry ry

Walkthrough 2: Create, send and monitor a marketing
email

Marketing emails are commercial messages sent out to a large number of recipients. With Microsoft Dynamics
Marketing, you can create email marketing messages, deliver them to all of the contacts from one or more
marketing lists, and measure the response.
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Microsoft works closely with regulators, ISPs, large email providers, and other interested parties to help ensure
that Dynamics Marketing emails will get past spam filters while keeping your organization off email blacklists.

Dynamics Marketing emails are fully CAN-SPAM compliant, which means that they must always include the
following:

e An subscribe/unsubscribe link (subscription center)

e The physical address of the sending company

e Plain-text content that is equivalent to the styled (HTML) content
e Avalid sender address

e Asubject

Step 1: Prerequisites: one client, some contacts, and a list

For this walkthrough, you'll need the following items in your Dynamics Marketing database:
e A fictional client company configured to allow shared email addresses.

e A small collection of fictional marketing contacts that belong to the fictional client company and whose email
you're able to read (they can all share your email address).

e A static marketing list that includes two to five marketing contacts (both the list itself and all of
its contacts must belong to the same fictional client). Select the Subscription check box for the list, which will
make the list visible on the subscription center page.

You should already have all of these items if you did the marketing-database walkthrough. See "Walkthrough 1:
Create marketing contacts and lists", page 11 for instructions.

Step 2: Set up the required plug-ins

Email marketing plug-ins help to automate several important aspects of your marketing emails, including CAN-
SPAM compliance and other best practices. Usually you will only create a small number of plug-ins and reuse these
with all of your various mailings and campaigns.

Step 2.1: Create a subscription center plug-in

The subscription center is a webpage hosted by Dynamics Marketing that enables contacts to add or remove
themselves from various mailing lists.

Each subscription-center plug-in creates the required webpage and provides a managed link to that page to be
included with your marketing emails.

Dynamics Marketing won't send marketing emails that don't include a subscription-center plug-in.

1. Go to Settings > Campaign Management > Email Marketing Plug-ins. The Plug-Ins list page opens.
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PROJECTS NG N MEDI/ BUDGETING PERFORMANCE
SETTINGS

My Company Campaign Management Media Rules and Models

E Company Settings Virtual Teams Phone #3 Result Types Markets Lead Scoring M¢
Channels E Staff ﬂ Source Codes Postal Codes Lead Assignmer
Departments E Teams Campaign Templates EE Day parts Approval Templ: 3
Divisians D Qffers. Approvals
Locations a Email Marketing Plug-ins Response Mode
Regions = Marketing Automation Cross-Campaigr

Plug-Ins « ® @

Drag a column header and drop it here to group by that column.

s1e8pIm

O | Type v | Plug-in + | Company v | Created by -
[]  Sender Address Contoso Address (Sample) Contoso (Sample) Default Administrator (Sample) Contoso (Sample)
[  Forwardto a Friend Contoso Forward to Friend {Sample) Contoso (Sample) Default Administrator (Sample) Contoso (Sample)
[J  Subscription Center Contoso Subscription Center (Sample) Contoso (Sample) Default Administrator (Sample) Contoso (Sample)

Plug-In Type

Select the Type * | Sender Address
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3. Choose “Subscription Center” from the Select the Type drop-down list and choose OK to continue to the New
Subscription Center page.

Plug-In Type

Select the Type Sender Address v

Sender Address
Subscription Center
Forward to a Friend

External Subscription Center
Double opt-in link

§ s conprn @ - B
SUBSCRIPTION CENTER 8
New =
[=H
aQ
Active Created by * | Jesper Osgaard @
w
Name = Company >
Contact Information  Click on the check boxes to enable Subscribers to edit their Contact information.
View Edit Field View Edit Field
O Salutation O State/Province
O First: Name O Zip/Postal Code
O Yori First Name O Country/Region
a Last lame ] URL
) Yomi Last Name O Ernail 2
O Company O Email 3
O Yormi Company Name O Phane
0 Title | Phone 2
) Address ] phone 3
O City
Redirect URL
Head Content <title »Subseription Center </title > @
<style>
-
{font-family:Tahomas
body
{margin:0px;padding:0px;}
subCenterform
G
subCentertaindiy
subCenterRordy hd
View more information about these styles
Body Content £

4. At minimum, enter the following:

o Name: Enter a descriptive name for the plug-in that will be easy for you and other users to recognize, for
example. "WalkthroughSubCenter".

o Company: Enter the name of the fictional client company mentioned in the prerequisites for this
walkthrough. The current plug-in will only be available for use with marketing emails also designed for this
same company. The subscription center itself will enable contacts to join or leave lists that are associated
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with this company and configured as subscription lists.

Microsoft Dynamics Marketing M  Settings v Campaign Management v Jesper Osgaard

SUBSCRIPTION CENTER ¥

Active Created by * | Jesper Osgaard
Narme * | WalkthroughSubCenter Company *| PopUp Att

For more information about the other settings on this page, see the online help topic Create a Subscription
Center page using a plug-in.

5. Choose Submit to save your new plug-in and close the page.

Microsoft Dynamics Marketing ﬁ Settings v Campaign Management v Jesper Osgaard ~ Q
Plug-Ins « CRORORCONC)
O | Type | Plug-in ~ | Company ~ | Created by -
[]  Sender Address Contoso Address (Sample) Contoso (Sample) Default Administrator (Sample) Contoso (Sample)
[]  Forwardtoa Friend Contese Forward to Friend (Sample) Contoso (Sample) Default Administrator (Sample) Contoso (Sample)
[]  Subscription Center Cantoso Subscription Center (Sample) Contoso (Sample) Default Administrator (Sample) Cantosa (Sample)
[]  Subscription Center WalkthraughSubCenter Pop Up Art Jesper Osgaard

Step 2.2: Create a sender-address plug-in

Anti-spam regulations and systems require that all marketing emails include the physical street address of the
sender. Dynamics Marketing won't send marketing emails that don't include a sender-address plug-in. The plug-in
will generate both horizontal and vertical layouts based on your specified address; you will be able to choose
either layout to include in your email design.

1. If you're not already on the Plug-Ins list page, go to Settings > Campaign Management > Email Marketing
Plug-ins.

2. Choose the New button @ in the toolbar. The Plug-In Type pop-up opens.

3. Choose "Sender Address” from the Select the Type drop-down list and choose OK to continue to
the New Sender Address page.
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Plug-In Type

Select the Type * | Sender Address v

oK Cancel

Microsoft Dy keting ﬁ Settings v  Campaign Management v v Jesper Osgaard [

SENDER ADDRESS !

New £
i3

Active Company * | Microsoft Denmark el
73

Name * Created by * | Jesper Osgaard

Sender Name * | Microsoft Denmark Address

Phone City

Email Address State

URL Postal Code

Country/Region

Preview

Horizontal

Vertical

Submit Cancel Save

4. Enter your physical address using the fields provided.

o As with the subscription center, choose a descriptive Name like
"WalkthroughSenderAddress” and set the Company to your fictional client (the same one you chose for the
subscription center). Note that many of the address fields may be filled in automatically to match the
contact record for the Company you specify.
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o Fill'in all required fields (which are marked with a red asterisk).

Microsoft Dynamics Marketing ﬁ Settings v

SENDER ADDRESS ¥

New

Active

Name * | WalkthroughSenderAddress
Sender Name * | PopUp At

Phone +45 4489

Email Address popupart@fictionaldomain.com
URL www.fictionaldomain.com
Preview
Horizontal
Vertical

Campaign Management v

Company * | Pop Up At
Created by # | Jesper Osgaard
Address # | Tuborg Boulevard 12
% City * | Hellerup
State *| cPH
Postal Code
Country/Region # | Denmark
Submit Cancel
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For more information about the other settings on this page, see the online help topic Sender Address plug-ins.

5. Choose Save to see the previews (how the addresses will appear in your mails)

Microsoft Dynamics Marketi M Settings ¥

SENDER ADDRESS

Campaign Management ¥

WalkthroughSenderAddress

Active

Name * | WalkthroughSenderAddress
Sender Name *| PopUp Art

Phone +45448

Email Address popupart @fictionaldomain.com
URL

fictionaldomain.com

Preview

Horizontal rt, Tuborg Boulevard 12, Hellerup, CPH
6 popupart@fictionaldomain.com

Vertical Pop Up Art

Tuborg Boulevard 12
Hellerup, CPH 2900
Denmark

p naldomain.com
www fictionaldomain.com

Company * | Pop Up Art

Created by Jesper Osgaard

Address * | Tuborg Boulevard 12
t City * | Hellerup

State *|Cl

Postal Code g

Country/Region * | Denmark

Denmark
ictionaldemain.com

Submit Cancel
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6. Choose Submit to save your new plug-in and close the page.

Microsoft Dynamics Marketing ﬁ Settings v  Campaign Management v Jesper Osgaarc ~ Q
Plug-Ins « CRORORCNC)

| Type ~ | Plug-n ~ | Company ~ | Created by -
[]  Sender Address Contoso Address (Sample) Contoso (Sample) Default Administrator (Sample) Conteso (Sample)

[] Forwardto a Friend Contoso Forward to Friend (Sample) Cantoso (Sample) Default Administrator (Sample) Contoso (Sample)

[]  Subscription Center Contoso Subscription Center (Sample) Contoso (Sample) Default Administrator (Sample) Contoso (Sample)

[ SenderAddress WalkthroughSenderAddress Pop Up Art Jesper Osgaard

[  Subscription Center WalkthroughSubCenter Pop Up Art Jesper Osgaard

Step 3: Create a simple, valid email template

All marketing emails must include the following elements in order to be sent by Dynamics Marketing:
e A subscription-center plug-in
e A sender-address plug-in
e A subject
e A from address

Now that you have set up all of the plug-ins you'll need, you will create an email template that assembles all of
these minimum required elements. Having this template available as a baseline will make it fast and easy to go on
to create new, valid email designs (as will be required for the various walkthrough exercises going forward).

Tip

In general, you do not need to create a new template each time you design a marketing email. You could instead create one-off designs
that are based on the default, blank-message template, but in this case you would also need to add each of the required plug-ins
manually every time. You can also use any existing email message as a de-facto template by creating a copy of it and then editing the
copy. However the template that you will create in this step serves as an illustration of the template system and, as mentioned, will also
come in handy when working with this and later walkthroughs.
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1. Go to Marketing Execution > Email Marketing > Templates. The Email Templates list page opens.

ﬁ Marketing Execution v ESUETRNENEOIEY Jesper Osgaard - - Q s ?
ERFOR C

ASSETS & MEDIA BUDGETING SETTINGS

PROJECTS

Event Management Social Media

MARKETING EXECUTION

Email Marketing Calendar

E Events Templates Travel E Social Media E Email Marketing Messages Activities
(] Lodging Equipment Requests @ Templates

< m Attendance EE Equipment Availability External Content >
Registrations zE Equipment Inventory

Calendar

ﬂ Marketing Execution ¥ Email Marketing v

Email Templates - ®O0@O ®

Go Clear

s198pIA

O status * | Name ~ | Subject ~ | Target TimeZone ~ | Created by -

No records to display.

2. Choose the New button @ in the toolbar. The Template page opens.

Marketing Execution v Email Marketing v

Template

Select a template or leave blank to create a new Email Message

The sample templates are subject to the license terms. By enabling the sample
templates, you accept these license terms. Further restrictions apply depending
on your location.

s1e3pIA

Template Blank email v

Company * | Microsoft Denmark

Submit Cancel

3. Make the following settings:

o Template: Set to “Blank email”. This template creates a blank email that uses the graphical, drag-and-drop
designer interface.

o Company: Set to the same fictional client that you used for your plug-ins and list.
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o Send externally: Leave this box unchecked (if present).

Microsoft Dynamics Marketing ﬁ Marketing Execution v  Email Marketing v

Template

Select a template or leave blank to create a new Email Message
The sample templates are subject to the license terms. By enabling the sample

temnplates, you accept these license terms. Further restrictions apply depending
on your location.

Template Blank email b

Company * | Pop Up Art

Submit Cancel

4. Choose Submit to go on to the Email Marketing maintenance page.

Microsoft Dynamics Marketing M Marketing Execution ¥  Email Marketing

Jesper Osgaard - Ok

EMAIL MARKETING ¥
New
B0 R
Status v Designation * | Commercial v
Category Company * | Pop Up At
Name = | Joona3 Created By * | Jesper Osgaard
Send recurring O Subscription Center  * v
Forward to a Friend v
rDetails

St Concal

Enter the following values here:

o Name: Enter a descriptive name that you and others will recognize like “WalkthroughTemplate”.

o Designation: Set to Commercial.
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o Subscription Center: Select the plug-in that you created previously.

Microsoft Dynamics Marketing ﬁ Marketing Execution ~  Email Marketing v Jesper Osgaard - Q

EMAIL MARKETING *
New

:= N

Status v Designation * | Commercial v
Category Company * | Pop Up Art
Name * | WalkthroughTemplate Created By * | Jesper Osgaard
Send recurring O Subscription Center  * | WalkthroughSubCenter v
Forward to a Friend v
vDetails
Submit Cancel Save

For more information about the other settings on this page, see the online help topic Create or view email
marketing messages.

5. Choose Save to save your settings while remaining on the Email Marketing maintenance page.

ynamics Marketing #  Marketing Bxecution v  Email Marketing Jesper Osgaarc R o

EMAIL MARKETING ¥ @ ®
WalkthroughTemplate 100043

BC G

Status v Designation * | Commercial v

Category Company * | Pop Up At

Name * | WalkthroughTemplate Created By # | Jesper Osgaard

Send recurring O Subscription Center  * | WalkthroughSubCenter v
Forward to a Friend v

»Details

Lists/Queries @ ©®®e®

Ol Name v | Suppression Subscription Folder v | Quantity v | Priority v

Ne records to display

Validate Test send Send Submit Cancel
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6. Choose the Edit Content top-level tab icon % located near the top of the page. This brings you to the
graphical email designer.

Jesper Osgaard

Microsoft Dynamics Marketing ﬁ Marketing Execution v Email Marketing v

EMAIL MARKETING % TESTSEND % SEND [ VALIDATE

WalkthroughTemplate 100043
= @ Content segment| Default content

L]

Content Styles Settings

4 Content

Text
H Image

Ly HTML

4 Layout

& 1 cotomn
E 2 Columns
m 3 Columns
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7. Drag a 1 Column block E from the Content area (on the right) onto the canvas.

Microsof arketing Marketing Execution ¥  Email Marketing ¥

EMAIL MARKETING & TESTSEND ¥ SEND [J VALIDATE

WalkthroughTemplate 100043
= @ Content segment | Default content ¥

s1e8pIMm

Content Styles Settings

+ Content
Text
E Image
HTML

4 Layout

E 1 Column
[ :cotumns
m 3 Columns

Marketing Execution ¥  Email Marketing

EMAIL MARKETING ™ TESTSEND M SEND [J VALIDATE

WalkthroughTemplate 100043
= @ Content segment| Default content ¥

=
i)
’(__&
&

Content Styles Settings

content block h

o

4 Content
Tet
E Image
HTML

4 Layout

[E :coomn
[ 2cotumns
[ s cotumns
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8. Drag a Text block Bl from the Content area onto the column that you just placed on the canvas.

EMAIL MARKETING

WalkthroughTemplate 100043
=M &

— o q““‘_\ o
4+ Content

Tedt
B rooe
HTML
4 lLayout
[E column

[ :cotumns
[0 :coumns

& Marketing Execution v Email Marketing v ——
EMAIL MARKETING T TESTSEND & SEND [ VALIDATE
WalkthroughTemplate 100043 =
=
— . 09
= @ Content segment | Default cantent| v %

Sty S NG
Please input your text here.. Content Styles Settings

4+ Content

et
By e

R HTML

4 lLayout

& 1 cotomn
[ 2 cotumns
m 3 Columns

9. Choose the “Please input your text here...” text that appeared on the canvas after you dropped the Text
block there. The rich text editor now opens in the right-hand column. It too shows the text “Please input your
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text here...”

Microsoft Dynamics Marketing ﬁ Marketing Execution v Emai

EMAIL MARKETING % TESTSEND & SEND [3 VALIDATE

WalkthroughTemplate 100043
= &

Content segment| Default content ¥

i =]

© Text ®@®

Content Styles

|F‘\ease input your text here

Font [T Ao~

Insert Plug-In w || Insert Field |-

Please input your text here...

10. Do the following while working in the rich text editor:
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o Select and delete the placeholder text.

[‘u’erdana . ” e Hi . ” - v‘
87|y |[E=E === ==&
['”Ser‘f P v”lnsert Field 'E‘

[Verdana v” T v”i v” Y v‘
8]z v |[E[=]=]edli=]i=][=]=] ]
[lnsertPIug—In v”lnsertFieId 'E‘

o Create a greeting by typing “"Hello” in the text box, and then choose “First Name” from the Insert Field
drop-down list. The result looks like: “Hello @Contact.FirstName” (be sure to include a space before the
@). Later, when Dynamics Marketing sends the emails, it replaces the second part of this text with each
contact's actual first name. You can add other fields, for example, last name, to the text as needed using this
drop-down, and mix these values freely with other text, graphics, plug-ins, etc.
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lIII[IIIIHHHI

llnsert Plug-In ] | v

Hello First Mame

Last Mame
Title
Company

Address
City
State —

Postal Code

Country/Region

« ] 3

== e[
(o] [u|@=[=]es|l=]E] ===
[Inserl Plug-In - ”Inserl Field - B

Hello @Contact.FirstName
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M Marketing Execution v Email Marketing v

Microsoft Dynamics Marketing

EMAIL MARKETING

WalkthroughTemplate 100043
= g (&

Page 49

i TESTSEND &G SEND D VALIDATE

=
—t
=%
[1=]
[¢]
[}
@

Content segment| Default content ¥ |

© Text ®o®e

Hello @Contact FirstName

Content Styles

Verdana | T~v|A~ &~
v“\nsertFwe\d -B

[\nserl Plug-In

Hello @Contact.FirstName

o With the cursor on a new line, choose the Insert Link button el to open the Insert Link pop-up. Enter an
arbitrary URL, for example, “bing.com,” and Title (display text) in the fields provided and choose OK to

place the link.

Insert Link

URL:

Title:

C]Open in a new window/tab

Ok | Cancel
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Insert Link

URL: bing.com

Title: bing.com

@Gpen in a new window/tab

@ Cancel

fici keting ﬂ Mark xecution ¥ Email Marketing v
EMAIL MARKETING & TESTSEND & SEND D VALIDATE
WalkthroughTemplate 100043 <
(=N
= s ontent segment ault content] =
@

© Text

| Content Styles

Hello @Contact FirstName

bing.com
Verdana [T v A [ &~

050 DO n ool

Hello @Contact.FirstName
bing.com

[\nsertplug-ln

Create a new line, then open the Insert Plug-In drop-down list and choose Subscription Center. (Note that
the actual subscription-center plug-in used will be the one that you set on the Summary tab earlier in this

procedure.)
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Verdana [T «||A «| # =
= = 1=l =i = =
B |7 |U|EEEcoli=i=|EE|I
Insert Plug-In || Insert Field |-
Forward to a Friend e

One Click Subscribe to Farmo
WalkthroughSenderAddress/|
WalkthroughSenderAddress/)
Subscription Center

View as Webpage

Microso ﬁ Marketing Execution v Email Marketing v

EMAIL MARKETING % TESTSEND & SEND [3 VALIDATE

WalkthroughTemplate 100043
= &

Content segment | Default content| ¥

1]

Hello @Contact FirstName @ Text @ ®

bing.com Sty
|Subscription Center Content Styles

Verdana

B 7|U

Insert Plug-In w || Insert Field |-

Hello @Contact.FirstName
bing.com
Subscription Center

o Place the cursor at the bottom of the text and open the Insert Plug-In drop-down list; choose the
horizontal or vertical version of the sender-address plug-in you created.
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Verdana (7T =

B 7 EH_ = |is

Insert Plug-In || Insert Field |-
a Friend e

Subscribe to FarmnousList
ghSenderAddress/Horizontal
ghSenderfAddress/Vertical
pn Center

ebpage

eting Execution ¥ Emai

EMAIL MARKETING % TESTSEND % SEND [ VALIDATE

WalkthroughTemplate 100043
= &

0
o
:

Content segment | Default content| v

® Text ®@®®

Content Styles

Hello @Contact.FirstName

bing.com

Subscription Center
{{WalkthroughSenderAddress/Horizontal}}

Font v|[T v A~ &~

Insert Plug-In w || Insert Field

Hello @Contact.FirstName

bing.com

Subscription Center
{{WalkthroughSenderAddress/Horizontal} }

o Your text should now look something like this:

Hello @Contact.FirstName
Bing.com

Subscription Center
{{WalkthroughSenderAddress/Horizontal}}
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11. Optional — choose the Validate button [+ "““"*™® at the top right corner to see the Validation Results so far.

Note that amongst other things we need to provide a Subject. Click the X to close the Validation Results dialog

Microsof keting ﬂ Marketing Execution v  Email Marketing v Jesper Osgaard 9

EMAIL MARKETING = TESTSEND

= & SEND [, VALIDATE

WalkthroughTemplate 100043
= @ Content segment | Default content ¥

)

* jtyles Settings
Hello @Contact FirstName . . =
bing com Validation Results

Subscription Center
{{WalkthroughSenderAddress/Horizon

(]

A subject is required. edit

The plain-text version was generated automatically. odit

At least one email recipient is required. odit

A subscription center is set. edit

The from address is set. edit

0000

The email content compiles successfully. odit

12. Click the back button @ above the text editor to close the editor.

© Text @ ®

Content Styles

Font || T

-
B|7|U|EEE e ==
Insert Plug-In * || Insert Field |-

Hello @Contact.FirstName

bing.com

Subscription Center
{{WalkthroughSenderAddress/Horizontal}}
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13. Choose Settings in the right-hand column to open the Settings form.

amics Marketing ﬁ Marketing Execution v Email Marketing v

EMAIL MARKETING

WalkthroughTemplate 100043

X TESTSEND & SEND [ VALIDATE

o= @ Content segment| Default content, ¥
Hello @Contact.FirstName Content Styles Settings
bing.com
Subscription Center
{WalkthroughSenderAddress/Horizontal}} 4 Content

o

E Image

«

4 Layout

E 1 Column

E 2 Columns

[ :cotumns

Microsoft Dynamics Marketing #  Marketing Execution ¥ Email Marketing

EMAIL MARKETING

WalkthroughTemplate 100043

= @ Content segment | Default content ¥
Hello @Contact FirstName Content Styles  Settings
bing.com
Subscription Center .
{{WalkthroughSenderAddress/Horizontal}} From .
® Contact O Expression
Jesper Osgaard

Subject *

Font Direction
LTR v

Enter the following:

o From: This is the address that contacts will see in the "from” field when they receive your email. By default, it
is set to your user; leave this for now. Note that you can also set this to an expression if you would instead
like to show, for example, each contact's own sales representative here (see the online help topic Design
message content using the graphical editor for details).

o Subject: Enter a subject for the mail. Contacts will see this text in the “subject” field when they receive your
email. Note that you can also include field values here using the same syntax as in the body text, so to add
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the contact's first name to the subject, enter “@Contact.FirstName”.
ntent Styles Settings

From ™
® Contact O Expression

Jesper Osgaard

Subject *

@Contact.FirstMame, this one is for you

Font Direction
LTR W

Tip

A familiar From address and an enticing Subject can drastically improve open rates.

14. Click B to return to the summary page and then choose Submit to save and close your new template.

Microsoft Dynamics Marketing A Marketing Execution ~  Email Marketing New [ —
Email Templates PO®O ®
Go Clear
0| stetus - Name - | Subject - | Target TimeZone - | Createdby -
O WalkthroughTemplate Hi @Contact FirstName - this one is for you Jesper Osgaard

Step 4: Create, verify and send a marketing email

Now that you have created a basic template, you can use it to create a new marketing email and then verify and
send the email.

1. Go to Marketing Execution > Email Marketing > Email Marketing Messages. The Messages list page
opens.
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Marketing Execution ¥ nail Marketing ¥ " Jesper Os .. 3 2 -
PROJECTS ASSETS & MEDIA BUDGETING: PERFORI C SETTINGS
MARKETING EXECUTION
Event Management Social Media Email Marketing Calendar
E Events Templates Travel E Social Media ﬁ Email Marketing Messages Activities
Lodging Equipment Requests @ Templates Calendar
< m Attendance Equipment Availability External Content >
Registrations Equipment Inventory
@ Sponsorships Venues
E Staffing Venue Facilities

keting Execution ¥  Ema

Messages « PO0OPOOEO®®

Go Clear o
o
Dates Al v Start End [£4
17
Remaining Messages: Today
Ol status ~ | Name ~ | Subject * | Date * | Target TimeZone v | Created by -

Ne records to display

2. Choose the New button in the toolbar. The Template page opens.

cution v Email Marketing v

Template

Select a template or leave blank to create a new Email Message

The sample templates are subject to the license terms. By enabling the sample
temnplates, you accept these license terms. Further restrictions apply depending
on your location.

Template Blank email v

Company * | Microsoft Denmark

Submit Cancel

3. Make the following settings:
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o Template: Choose the template that you just created.

oft Dynamics Marketing ﬂ- Marketing ion v  Email Marketing v

Template

Select a template or leave blank to create a new Email Message

| Blank ema L

Blank email
EBlank email with HTML editor

alkthroughTemplate

o Company: Set to the same fictional client that you used for your plug-ins and list.

Dynamics Marketing ﬁ' Marketing Execution ¥ Email Marketing

Template

Select a template or leave blank to create a new Email Message

The sample templates are subject to the license terms. By enabling the sample
temnplates, you accept these license terms. Further restrictions apply depending
on your location,

Ternplate WalkthroughTemplate v

Company * | Pop Up Art

Submit Cancel

o Send externally: Leave this box unchecked (if present).
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4. Choose Submit to go on to the Email Marketing maintenance page.

5.
6.

Microsoft Dynamics Marketing #

Marketing Execution

Email Marketing v

EMAIL MARKETING ¥

WalkthroughTemplate 100045 100045

[ = JR:

Status

Category

Mame * [ WalkthroughTemplate 100045

Send recurring O

rDetails

@ ®
Designation * | Commercial v
Company * | Pop Up Art
Created By ® | Jesper Osgaard
Subscription Center  * | WalkthroughSubCenter v
Forward to a Friend v

Lists/Queries v

O] Name * | Suppressien Subscription

No records to display.

Validate Test send Send

Enter the following values here:

GNCNONONONONONE

Folder * | Quantity ~ | Priority -

Submit Cancel

o Name: Enter a descriptive name that you and others will recognize, for example,

"WalkthroughCommercialEmail”).

o Designation: Leave set to Commercial (this setting was inherited from the template).

o Subscription Center: Leave set to the plug-in that you created (this setting was inherited from the

template).

Microsoft Dynamics Marketing

#

Marketing Execution v Email Marketing v

EMAIL MARKETING !

WalkthroughTemplate 100045 100045

= NIAE

Status b4 Designation
Category Company
MName * | WalkthroughCommercialEmail Created By
Send recurring O Subscription (

See also the online help topic Create or view email marketing messages for more information about the

settings on this page.

Choose Save to save your settings while remaining on the Email Marketing maintenance page.

Page 58

After you have saved the page at least once, the related-information area is shown at the bottom of the page

(below the dotted line). Choose Lists/Queries from the drop-down at the top of this area to open
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the Lists/Queries related-information tab.

Microsoft Dynamics Marketing ﬁ Marketing Execution v Email Marketing v

EMAIL MARKETING @ ®
WalkthroughCommercialEmail 100045

Br Rk

$193pIM

Status v Designation * | Commercial v
Category Company * | Pop Up Art

Name * [ WalkthroughCommercialEmil Created By * | Jesper Osgaard

Send recurring O Subscription Center  * | WalkthroughSubCenter v

Forward to a Friend

»Details
Lists/Queries ~ ® @O ®
] MName = | Suppression Subscription Folder v | Quantity v | Priority -
No records to display.

Submit Cancel Save

Validate Test send Send

7. Choose the Add button G) in the toolbar for the Lists/Queries related-information tab. The Select
Lists/Queries pop-up opens, showing a list of all marketing lists belonging to the same company as the current
marketing email.

Select Lists/Queries
Go Clear
List Send Suppression
| FamousList O O [l
| FarmousQueryRoskilde | O [l
Submit Cancel |

8. Mark the Send checkbox for the marketing list that you prepared for this walkthrough (as mentioned in the
prerequisites, see also "Step 3: Create a static marketing list", page 21).
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Select Lists/Queries

Go Clear
List Send Suppression
FamousList J 1
FamousQueryRoskilde | [l |

Then choose Submit to add the list to your marketing email. Dynamics Marketing will send the email to all of
the contacts in all of the send lists that you include here. (Note that you can also add suppression lists, which
block listed contacts from receiving the mail, thus overruling the send lists.)

Jesper Osgaard [N

Microsoft Dynamics Marketing ﬁ Marketing Execution v Email Marketing v

EMAIL MARKETING @ @
WalkthroughCommercialEmail 100045

:= N

Status v Designation * | Commercial v

s1e3pTAL

Category Company * | Pop Up Art

Name & ‘ WalkthroughCommercialEmail Created By * | Jesper Osgaard

Send recurring O Subscription Center  * | WalkthroughSubCenter v
Forward to a Friend v

+Details

Lists/Queries - ® ©®O®®

[ | Name ~ s Folder ~ | Quantity ~ | Priority -

[]  FamousList & 3 1

Validate Test send Send Submit Cancel Save

9. Choose Save to save your settings while remaining on the Email Marketing maintenance page.

10. Because you started with our basic template, your email already includes all of the remaining required settings

and plug-ins. Go to the Edit Content top-level tab 7 to see your template design. (Note that your email is
now completely independent of the template; settings that you make in the email from now on will not affect
the template and if you update the template, your changes there will not affect any existing email designs that
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used it.)

Microsoft Dynamics Marketing ﬁ Marketing Execution ~  Email Marketing v Jesper Osgaard - Q

EMEBERREEING % TESTSEND & SEND [ VALIDATE
WalkthroughCommercialEmail 100045
= @ Content segment | Defautt content ¥
Hi @Contact FirstName Content Styles  Sett
Bing.com
Subscription Center
{{WalkthroughSenderAddress/Horizontal}} 4 Content
o
H Image
L HTML
4 Layout
[E 1 cotwmn
E 2 Columns
m 3 Columns

11. Choose the Validate button I """ at the top-right of the Edit Content page (also available at the bottom
left of the Summary). Dynamics Marketing checks your message to ensure that it meets the minimum
requirements for content and anti-spam regulations. The Validation Results pop-up opens on your screen,
showing the results of the test

ynamics Marketing ft  Marketing Execution ¥ Email Marketing v New Jesper Osgaard - 2

EMAIL MARKETING = TESTSEND & SEND [ VALIDATE
WalkthroughCommercialEmail 100045
= @ Content segment | Default content ¥
Hi @Contact FirstN -
i @Contact FirstName . .
Bing.com Validation Results
Subscription Center
{{WalkthroughSenderAddress/Horizon t
The plain-text version was generated automatically. edit .
@ The email subject is set. edit L
@ A subscription center is set. edit
@ The from address is set. edit
@ At least one recipient is assigned. edit o
@ The email content compiles successfully. edit o

umns

12.You may also see the following message: “The plain-text version was generated automatically.” Dynamics
Marketing emails automatically include both a rich-text (HTML) and plain-text version of your design (spam
filters often check to make sure the plain-text and HTML versions of an email both exist and roughly match one
another). However, you have not yet seen the auto-generated plain-text version, so you should inspect it now.
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Select the Edit button next to this message in the Validation Results pop-up. This opens the Plain-Text
Email editor, which you can use to clean up your text message if you like. Be careful not to disturb the special

codes used to place your field values and plug-ins. Choose Save when you are done.

Micrasoft Dynamics Marketing A Marketing Execution v

Email Marketing v

EMAIL MARKETING

WalkthroughCommercialEmail 100045
= &

Hi @Contact FirstName

Bing.com . .
Subscription Center Plain-Text Email
{{WalkthroughSenderAddress/Horizon

Insert Plug-In v
Hi @Contact FirstName
http://Bing.com

% TbSUBSCRIPTION_CENTER%7b%7b
kthreughSenderAddress/Horizontal}}

%
{wall

x

& Re-generate from HTML

Insert Field w

t

umns

umns

M TESTSEND &

SEND [ VALIDATE

Content segment| Default content ¥

13. Choose Validate again to re-run the validation check. This time you should see that all tests have passed, but if
not, continue to use the Edit buttons here to address any further errors that are reported. Otherwise, just select
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the close button to close the Validation Results pop-up.

Microsoft D ics Marketing ﬁ Marketing Execution v Email Marketing v

EMAIL MARKETING % TESTSEND & SEND [3 VALIDATE

WalkthroughCommercialEmail 100045
= E)‘ Content segment| Defauft content ¥

i =]

" *  Styles Settings
Hi @Contact FirstName E

Bing.com Validation Results
Subscription Center
{{WalkthroughSenderAddress/Horizon t
@ The email subject is set. edit e
@ A subscription center is set. edit L
@ The plain-text version is set up. edit
@ The from address is set. edit
@ Atleast one recipient is assigned. edit .
@ The email content compiles successfully. edit i

umns

14.Your message is ready to send. Select the Send button = “f'U at the top-right of the page. This actually runs

the validator again, bringing you back to the Validation Results pop-up, which should show green checks for
everything. Select Send Now to send the message.

x
Validation Results
1 t
@ The email subject is set. odit |
@ A subscription center is set. it |
@ The plain-text version is set up. odit
@ The from address is set. wdit
@ At least one recipient is assigned. odit
@ The email content compiles successfully. it
Schedule Later
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The messages are queuing to be sent to the contacts on your marketing list

Micrasoft Dynamics Marketing M Marketing Execution ¥  Email Marketing v

Jesper Osgaard - 13

EMAIL MARKETING

100045 Queuing on 6/8/2015 9:14 AM

= @ Content segment | Default content| v
Hi @Contact.FirstName Content Styles Settir
Bing.com
Subscription Center
{{WalkthroughSenderAddress/Horizontal}} 4 Content

Text
E Image
L2y HTML
4 Layout
& 1 cotumn
E 2 Columns
m 3 Columns

and soon after dispatched

Microsoft Dynamics Marketing M Marketing Execution ¥  Email Marketing v

Jesper Osgaard A o]

EMAIL MARKETING ' @
100045 Dispatched on 6/8/2015 9:14 AM

B0 G

Status Dispatched Designation * | Commercial v

Category Company * | Pop Up Art

Mame * [ walkiroughCommercialEmil Created By * | Jesper Osgaard

Send recurring O Subscription Center  * | WalkthroughSubCenter v
Forward to a Friend v

Step 5: Interact with the mails and view performance results

Your mail has now been sent to all of the contacts on your send list. In this case, your list should have included at
least two contacts, each with a different name but both using an email address that you can read. Now you'll
interact with the mails and see how Dynamics Marketing is able to track your actions.

1. Go back to the maintenance page for your marketing email in Dynamics Marketing (under Marketing
Execution > Email Marketing > Email Marketing Messages) and select the Summary = top-level tab.
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PROJECTS

Marketing Execution ¥

MARKETING EXECUTION

Event Management

Events
Lodging

Attendance

Staffing

O
<H
25
22

Registrations

Sponsorships

Templates
5] oot s
v

Equipment Availability

M
M

Equipment Inventory

@ Venues

Venue Facilities

ASSETS & MEDIA

Travel

BUDGETING PERFORI C

Social Media Email Marketing Calendar
E Social Media ﬁ Email Marketing Messages Activities
@ Templates Calendar
External Content >

Page 65

SETTINGS

EMAIL MARKETING

100045 Dispatched on 6/8/2015 9:14 AM g
(=N
i)
BC . g
o w
Status Dispatched Designation * | Commercial v
Category Company * | PopUp Art
Name * | WalkthroughCommercialEmail Created By * | Jesper Osgaard
Send recurring O Subscription Center WalkthroughSubCenter v
Forward to 2 Friend v
»Links
4Details
Create Date = | g/8/201 AM ] Google Analytics O
Bounce Handling Purge Hard Bounces v Topic
Division Type
Program Folder
Campaign Source Code v
Event Phone v
Job Offer v
Importance MNormal v
Lists/Queries ~ ® OO ®
O | Name ~ | Suppression Subscription Folder * | Quantity v | Priority A
O FamausList 4 3 1
Cancel

ecution v

Messages -

Dates All

Remaining Mess:

CRURCRONNCORORORCNC)

(m} Status -

[]  Dispatched

Go Clear 2.
5]
v Start End o
7]
es: Today: 47 This Month:
Name ~ | Subject - | Date + | Target TimeZone - | Created by -
WalkthroughCommercialEmail Hi @Contact FirstName - this one is for you 6/8/2015 9:14:27 AM (UTC-0:00) Central Time (US & Canada) Jesper Osgaard

Microsoft Dynamics Marketing Trial Guide



Page 66

2. Open the Performance related-information tab using the drop-down list under the dotted line.

Lists/Queries ~

Files

Invoices

Lists/Queries

Motes

Orders

Performance

Products

Results

Team

Here you can see three fold-down sections: Chart, Summary and Details, each of which displays charts and
statistics about the performance of your email (expand the sections to see more). Right now, you should be
able to see the number of people the email was sent to, but not much else.

Performance «

vChart
rSummary
vDetails

Performance ~

+Chart
rSummary
4Details
View List V] @
Dates Al o] s 6/8/2015 End 6/14/2015
| Name | Sent| Delivered| Opened| %| Forwards| %| Uniqueclicks| %| Totalclicks| % Softbounces| %| Hardbounces|
[  FamousList 3 3 0 000 0 000 0 000 0 000 0 000 0 0
Total 3 3 0 000 0 000 0 000 0 000 0 000 0 o

Submit Cancel Save
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3. Go to the inbox for the email account to which you sent the emails, where you should now see your test
emails (you may need to wait a minute or two before they arrive). Open just one of the emails and note or
do the following:

o If your mail client is configured to load images only after the user approves it (as many clients are),
choose to load the images (even if you think there aren't any).

Office 365 Qutlook

INBOX Corwersati by Date w " . . . a
@ New onverstons by e Hi Henri - this one is for you

All Unread Tome Flagged

P Search Mail and People €Reply  €EReplyall  =DForvard

J‘?SPE( O;gaard A Jesper Osgaard <josgaard@mymdmtrial150608.onmicrosoft.com> Mark as read
Hi Henri - this one s for you 7:14a o
A Folders Hi Henri Bing.com Subscription Center Pap Up A, T... Mon 6/8/2015 7:14 AM
L0 Jesper Osgaard
Hi Vincent - this one is for you 7143 To: M Karen Berg;

Hi Vincent Bing.com Subscription Center Pop Up Art,...
A Groups # Hew

Jesper Osgaard To help protect your privacy, some content in this message has been blocked. To re-enable the blocked features, click here,
Rl Wil be orderine 3 Hi Pablo - this one is for you T:14a
Hi Pablo Bing.com Subscription Center Pop Up At T.. To always nt from this sender, click here.
Team B 1
Last week Hi Henri
More
crmoln@microsoft.com Bing.com
Planned system maintenance for Microsoft D Fri 6/5 Subscription Center
No Action Required: Planned system maintenance fo... Pop Up Art, Tuborg Boulevard 12, Hellerup, CPH 2900, Denmark

+45 4489 9876 popupart@fictionaldomain.com www fictionaldomain com

Two weeks ago

o

Hi Henri - this one is for you
#E=Reply 4E=Feply all w FOrward wen

1O Jesper Osgaard <josgaard @mymdmtrial150608.onmicrosoft.com> Mark as read

Mon 6/8/2015 7:14 AM

To: E Karen Berg;

To help protect your privacy, some content in this message has been blocked. To re-enable the blocked features, click here.

To always show content from this sender, click here.

Hi Henri

Bing.com
Subscription Center
Pop Up Art, Tuborg Boulevard 12, Hellerup, CPH 2900, Denmark

+45 4489 9876 popupart@fictionaldomain.com www fictionaldomain.com

o You should have included an arbitrary link in the mail (for example, to Bing.com). Click this link if you didn't
already.

o Try the subscription center link. This brings you to a page hosted by Dynamics Marketing, which provides a
form enabling you to subscribe and unsubscribe to various mailing lists (those configured as subscription
lists for the same company that owns the contact, list, email and subscription center plug-in). Try to
unsubscribe to one or more lists and then submit the form. (Note — if you have only one marketing list
marked for subscription, you'll see only the "Remove form all mailing list" checkbox below)
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Update your personal information:
Email Address karenb@msdascie2015spring.onmicrosoft.com

Subscriptions:
FamousList E

O

MNotSoFamouslist

Remove from all mailing lists ]

Save

4. Now go back to the Summary page for your email design and look at the Performance information. After a
minute or two, you should be able to see that your mail has been opened, that a link was clicked and that an
unsubscribe event occurred. Experiment with the various graphics, views and statistics here. Note that you can
even click through from the Summary table to see exactly which contacts unsubscribed from which lists.

So how can Dynamics Marketing collect all of these details about how contacts interact with your emails? To find
out, continue on to Walkthrough 3: Behavior analysis and campaign automation.

Walkthrough 3: Behavior analysis and campaign
automation

In this walkthrough, you'll learn about the behavior-analysis features of Microsoft Dynamics Marketing, some of
which you've already seen when interacting with emails in "Walkthrough 2: Create, send and monitor a marketing
email, page 32". You'll be able to see how the background details associated with behavior analysis come into play
during an automated campaign.

Introduction to behavior analysis

The behavior-analysis features of Dynamics Marketing enable the system to analyze how contacts interact with
your emails, websites, events, and campaigns.

How are interactions recorded?
Dynamics Marketing makes use of the following technologies to collect behavior data:

o Email graphic (invisible GIF)
Dynamics Marketing automatically embeds an invisible GIF into all marketing emails. The GIF itself is hosted on
the Dynamics Marketing server, so the email client must request it when a contact opens the mail. The image
link is constructed so that it submits an ID code together with the image request, thus identifying the contact
and email message to Dynamics Marketing. (If contacts don't choose to allow images to load, Dynamics
Marketing won't register the mail as opened. As a result, you might sometimes see results where there are
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more “clicks” than opens. Therefore, it can be a good idea to design graphically rich emails that include useful
images, thus tempting contacts to load the graphics.)

Redirect URLs
All links that you embed in your marketing emails are coded to link to Dynamics Marketing first (which records
the click and associates it with a specific contact and email message) and then forwards the user directly to the
expected URL.

Cookies

Cookies enable a web server to uniquely identify a specific browser program and computer. It's an important
technology for enabling website sign-ins and ecommerce. The cookie itself is a string of text and associated
metadata sent from a given web server and stored in the browser. The cookie metadata identifies the server
that set it and specifies an expiration date. Whenever the browser communicates with a server it has a cookie
from, it automatically sends that cookie back to the server together with each page request, thus identifying

the client. For more information about how Dynamics Marketing uses cookies, see the online help topic Cookies
and privacy issues.

Website behavioral-analysis scripts
Dynamics Marketing is able to generate behavioral-analysis scripts, which interact with cookies as a contact
browses a site, thus enabling Dynamics Marketing to record site visits. The script must be included on each
page where you wish to record visits.

Direct interactions with landing pages, subscription centers, forwards, and other forms

Dynamics Marketing generates several types of pages that interact directly with contacts, including subscription
centers, forward-to-a-friend pages and landing pages. Each of these provides a form that interacts directly

with Dynamics Marketing. Here, Dynamics Marketing is receiving input directly from a contact and is able to
associate that input with a contact, campaign, email, lead, website and other elements.

What's recorded?

Dynamics Marketing uses the previously mentioned technologies to record the following actions:

Email opens and clicks

Dynamics Marketing emails automatically include an invisible GIF and redirect URLs, each of which contacts

the Dynamics Marketing server when activated and identifies the email message and the individual contact. This
data is used to analyze the engagement of individual contacts and to measure the success of individual email
campaigns. (Clicks on plug-in links are not counted as email clicks; these interactions are recorded separately.)

Website visits

Website behavioral-analysis scripts and cookies enable Dynamics Marketing to record website visits. Cookies
enable each browser to be uniquely identified, but the actual contact will remain anonymous until he or she
submits a landing page, thus enabling the anonymous cookie ID to be mapped to a Dynamics

Marketing contact ID.

Landing page visits and submissions

In Dynamics Marketing, a “landing page” is an HTML form that enables visitors to enter and submit contact
details such as their name, address and email. You might typically use them to enable people to sign up for a
mailing list, event, webinar, download, etc. The landing page should include a website behavioral-analysis script
to enable Dynamics Marketing to log the visit and to associate the newly registered contact with any existing,
anonymous website behavioral-analysis data. On submission of the form, Dynamics Marketing matches the
incoming first name, last name, email and belongs-to company against existing contacts; if all four values
match an existing contact, then that contact is recorded as having submitted the form (which could then be
used to create and score a lead linked to that contact). The landing page also stores its own cookie that
encodes all user-submitted values, thus enabling it to remember and display these as default form values if the
contact returns to the form in the future.
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Offer response

Offers are a special type of managed link that you can include in your marketing emails. The link is a redirect
URL, which not only registers that a contact has engaged with the email and offer, but also can redirect to
different URLs depending on whether the offer is valid (according to date range and claims limit (if

any)). Dynamics Marketing records how many times an offer was delivered and claimed.

Mail forwards

Dynamics Marketing provides a forward-to-a-friend email plug-in feature, which can provide a link to a
forwarding form hosted by Dynamics Marketing. When a contact clicks on the link, Dynamics

Marketing displays a form in which the contact can enter one or more email addresses. Dynamics

Marketing then logs each entered address as a “forward” and sends copies of the original mail to each
address. Dynamics Marketing is not able to record when contacts use the forward button in their email client.

Unsubscribes

The Dynamics Marketing subscription center enables contacts to add or remove themselves from mailing lists.
A link to a subscription center must be included with all marketing emails. Dynamics Marketing records which
users unsubscribe in response to which marketing emails.

How is behavior and interaction data used?

Once collected, behavior and interaction data is used in Dynamics Marketing as follows:

Judge email performance

For each marketing email you send, Dynamics Marketing records the number of opens (via the invisible

GIF), clicks (via redirecting URLs), forwards (via forward-to-a-friend) and unsubscribes, plus several other factors
that aren't related to contact interaction (such as bounces).

A/B testing

This feature enables Dynamics Marketing to send two similar emails to different sets of recipients and then
compare the performance of each version to choose a winner. You can configure the victory conditions, but
they will be based on the same metrics as those presented for judging standard marketing email performance.

Lead scoring
Most types of behavior and interaction data can be used to create lead-scoring rules. Lead scoring can also use
many other types of information beyond behavior (such as demographics, event attendance, and much more).

Campaign automation

Behavior and interaction data is used in campaign automation in two ways: to display counts on canvas tiles
(such as number of emails or offers that were opened) and as input to triggers (for example, to trigger a follow-
up email for all contacts that submitted a landing page).

Landing pages
Landing pages combine information submitted by the contact with a cookie ID collected by the website
behavioral-analysis script to map previously anonymous website visits to an actual contact.

Walkthrough: Create an automated campaign with a landing page

An email campaign that features a landing page touches on nearly every aspect of the behavioral-analysis system.
In this walkthrough you're going to set up a fully featured landing page and then include the page in a simple
automated campaign and observe how these features present and make use of behavioral-analysis data.

Prerequisites

To complete this walkthrough you must have the following elements available:
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e A fictional client company for whom you'll prepare the automated campaign, such as the one you created in
"Step 1: Create a fictional client company", page 12.

e A marketing list including at least two contacts, each of which is configured with your email address (such as
the one you created in. "Step 3: Create a static marketing list", page 21 .All contacts and the list itself must
belong to the fictional client company.

e A basic email template with associated plug-ins and all other basic requirements, such as the one you created
in "Walkthrough 2: Create, send and monitor a marketing email”, page 32 .This template must belong to the
fictional client company.

Step 1: Create a website behavioral-analysis script

In Dynamics Marketing, a “website” is a simple database record that associates a given website with a website ID,
which is encoded into a behavioral-analysis script generated by the feature. When included on a webpage, the
script will record visits, associate each visit with the script's website ID, and report activity back to Dynamics
Marketing. Note that the actual website's URL isn't part of this equation, so if you include the same script on
multiple domains, all visitors will be registered in Dynamics Marketing as being on the same “website.” Similarly,
you might use two different Dynamics Marketing website scripts in two different sections of a single, large domain,
thus registering the two sections as being different “websites” in Dynamics Marketing.

Website behavioral-analysis scripts are important for landing pages, too. Here, they are responsible for linking a
contact's actual identity (which becomes known when the contact submits the landing-page form) to the
anonymous ID used by the script.

1. Go to Marketing Execution > Internet Marketing > Web Sites to open the Web Sites list page.

Microsoft Dynamics Marketing Home v - e 2
PROJECTS ASSETS & MEDIA BUDGETING PERFOR SETTINGS
MARKETING EXECUTION
Clients Marketing Lists Lead Management Marketing Plans Internet Marketing Event Managemen

Client Contacts E Marketing Lists Landing Pages Marketing Plans Online Visitors E Events
Client Companies Leads Redirecting URLs Lodging
< E Contracts Opportunities Websites E Attendance >
E Oppaortunity Metrics El Registrations
E Opportunities Forecast @ Sponsorships
E Staffing

Microsoft Dynamics Marketing 4 Marketing Execution ¥  Internet Marketing v New Jesper Osgaard |8

Web Sites - ®

Go Clear

S1OBPIM.

Active ~ | Name ~ | URL ~ | Create Date =

No records to display.
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2. Select the New button @ from the toolbar on the Web Sites list page. A new Web Site maintenance
page opens.

Microsoft Dynamics Marketing A Marketing Execution ¥  Internet Marketing v New Jesper Osgaard - 0

WEB SITE !

New

Active Create Date = | 6/12/2015 2:07 AM c]
Company * | Microsoft Denmark Visit Timeout (Minut...® | 30

Name & Type

Created by # | Jesper Osgaard Category

URL

Description

Submit Cancel Save

3. Fill out the form on the Web Site maintenance page. At a minimum, make the following settings:

o Company: Set to the name of the fictional client company that you created for this walkthrough (see also
the prerequisites).

o Name: This is the name by which the website will be identified within Dynamics Marketing. Choose a
descriptive name that you will recognize later as being part of this exercise (for example,
"WalkthroughWebsite").

Microsoft Dynamics Marketing M Marketing Execution ¥ Internet Marketing v New Jesper Osgaard -

WEB SITE !

New

Active Create Date ® | 6/12/2015 2:07 AM [c]
Company * | Pep Up Art Visit Timeout (Minut..* | 30

Name * | WalkthroughWebsite Type

Created by * | Jesper Osgaard Category

URL

Description

Submit Cancel Save

For more information about these and other settings on this page, see the online help topic Create a
website behavioral-analysis script.

4. Choose the Save button to save your settings while keeping the maintenance page open. The page reloads,
now showing the generated script. You must copy and paste this script onto any webpage that you want to
monitor as being part of this website. You can also associate this record directly with any landing page
in Dynamics Marketing to include the script on that page (you'll do this later).
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Microsoft Dynamics Marketing #  Marketing Execution ¥ Internet Marketing ¥ New Jesper Osgaard
WEB SITE ¥
WalkthroughWebsite (1) £
o
Active Create Date [C] =}
by
Company * | Pop Up Art Visit Timeout (Minut...* | 30
Name = | WalkthroughWebsite Type
Created by * [ Jesper Osgaara Catzgory
URL
Description
Redirecting Script E il
s nguage="javascript” type= "text/javascript”>
warsre:
# (documentlocation. protocol === "https") {
src = 'httpsi//el.mtt/a/ajs}
else|
st = 'hittpy//el.m.t/afa s
}
varts = document.createElement('script’):
ts.5 sre;
ts.type = 'text/javascript;
var head = document.getElementsByTagName('head )[0];
var triggerCount = 0;
o callback = functions
if( triggerCount == 0} .

Submit Cancel Save

Step 2: Initialize a campaign

Campaigns are a central element of Dynamics Marketing. You will use them to collect all kinds of information
about your marketing campaigns, record responses, compute returns and more. The feature also enables you to
create automated email campaigns, as you will soon see in this walkthrough. In this step, you'll set up a campaign
workflow which, when finished, will look something like this:

Testing L P lavine: @ LFW banmdiing s Rher Bepiteied LA Thasnh¥ i
=
M o e Sa P s e e
- E

The workflow begins on the left side with a marketing list, then sends an email with a linked landing page to each

member of that list.

The landing page is an online form that invites contacts to sign up for an offer (for example, a whitepaper
download).

Then a trigger waits for contacts to submit the landing page form; each time a contact submits the form, the
trigger passes that contact to the last tile, which is a follow-up email (containing, for example, a link to the
promised whitepaper).

In this step, you'll set up the basic workflow. In the remaining steps of this walkthrough, you'll configure each tile
and then test the result.

1. Go to Marketing Execution > Campaign Management > Campaigns to open the Campaigns list page or
calendar.
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ERFORMANC

PROJECTS ASSETS 8 MEDIA BUDGETING SETTINGS
MARKETING EXECUTION

Campaign Management A/B Testing

Marketing Database Vendors Clients

m Campaigns ﬂ Offers A/B Testing Marketing Companies Vendor Companies . Client Contacts
Campaign Templates Marketing Contacts Vendor Contacts Client Companie

ﬁ Fulfilment
. Marketing Calendar
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& C 2

Marketing Execution v Campaign Management v

Campaigns OCNCRCNCRORONORCKNC)

SEARCH  FILTER
Geo Clear

Ol e D v | Mame v | Status v | StartDate ~ | EndDate + | Created By

Ne records to display.

s1edpIm

Dynamics Marketing remembers the view (list or calendar) you used last time you were here. If you're looking

at the calendar, choose the Summary "= top-level tab to go to the list.

2. Select the New button @ from the toolbar on the Campaigns list page to open the Template page

Marketing Execution v  Campaign Management v

Template

Select a template or leave blank to create a new campaign:

Template | v

Company * | Microsoft Denmark

Divisien

Submit Cancel

3. Make the following settings:
o Template: Leave this blank.

o Company: Choose the same fictional client company that you have been using so far.
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o Division: Leave this blank.

Microsoft Dynamics Marketing ﬁ Marketing Execution v  Campaign Management v

Select a template or leave blank to create a new campaign:
Template b4
Company * | Pop Up Art
Division
Submit Cancel

4. Choose Submit to continue to the Campaign maintenance page for your new campaign.

Microsoft Dynamics Marketing M Marketing Execution ¥  Campaign Management v Jesper Osgaard - B
CAMPAIGN

New

=

Status * | Active v Start Date

Code End Date

Name Quantity

Company * | Pop Up Art Type ~
Division Folder

Department Lead Scoring Model v
Program

Description Objectives

5. Make the following settings:

o Name: This is the name by which the campaign will be identified in Dynamics Marketing. Choose a
descriptive name that you and others will recognize later (for example, "WalkthroughCampaign”).

o Start Date and End Date: These are the dates during which your campaign will be active and the
automation steps will run. Set the Start Date to yesterday and allow the campaign to run for a week.
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CAMPAIGN

New

E» ¢

Status * | Active

Code

Name * | WalkthroughCampaign
Company *| Pop Up Art

Division

Department
Program

Description

cution v

Cam anagement v

Start Date
End Date
Quantity
Type

Folder

Lead Scoring Model

Objectives

Submit

6. Choose Save to save your campaign, but keep it open.

CAMPALS

IGN

WalkthroughCampaign (100011)

Status

¢

* | Active v
Code

Name * | WalkthroughCampaign

Company * Pop Up Art

Division

Department

Program

Description

+Results

Start Date

End Date 6,

Quantity
Type

Folder

Lead Scoring Model

Objectives

Cancel Save

@ ®

B o
O
©

Activities «

Search

Filter on

Dates

O

All v

o | Status ¥ | Activity ¥ | Contact

No records to display

Value

Start

VOODOEOe®

End

- Start Date/Time ~ End Date/Time ~

Submit

Go

Clear

Time Zone v Session ¥

Cancel
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7. Select the Automation top-level tab ™ to go to the campaign-automation canvas

Microsoft Dynamics Marketing M Marketing Execution ¥  Campaign Management ¥

CAMPAIGN [% ACTIVATE [3 VALIDATE

WalkthroughCampaign (100011)
=) e

I

Y

Activities Properties Goal
Add marketing list
4 Action Type

Bl emai
Landing Page
Task

Bl scon
[ socil Medic
B et Morketing List
Printed Mail
H e

B o

B weteting
Webinar

Marketing Lists

B st
B oymamic

4 Response

E Scheduler
B oo

.
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8. Drag a Static marketing list tile B from the Activities column to the first position on the canvas (where it says
"Add marketing list").

Marketing Execution v Campaign Management v

CAMPAIGN [3 ACTIVATE [3 VALIDATE

WalkthroughCampaign (100011)
=) e
o

Activities Properties Goal
Define Marketing List Drag activity here
4 Action Type

E Email
Landing Page
Task

B scoine
n Social Media
E Edit Marketing List
Printed Mail
H o

n Offer

E A/B Testing
Webinar

Marketing Lists

[
Bl oyome

4 Response

[ scheduter
n Trigger

o2]

S
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9. Drag an Email action-type tile K from the Activities column and drop it to the right of the list tile.

Marketing Execution % ~ Campaign Management ¥

CAMPAIGN [% ACTIVATE [ VALIDATE

WalkthroughCampaign (100011)
=EJ e
W oQ

Activities Properties Goal
Define Marketing List Define Email Drag activity here
4 Action Type

E Email
Landing Page
Task

B scoins
n Social Media
E Edit Marketing List
Printed Mail
H oo

n Offer

H A/B Testing
Webinar

Marketing Lists

E Static
Bl oo

4 Response

B scheduier
E2 oo

s
%

S
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10. Drag a Landing Page tile K from the Activities column to the right of the new Email tile.

Microso g ﬁ

CAMPAIGN

WalkthroughCampaign (100011)

=3 e

m Define Marketing List

Campaign Management v

E Define Email L) . Define Landing Page

LAY

D

Activities Properties Goal

4

S

[3 ACTIVATE [ VALIDATE

oo

Action Type

E Email
Landing Page
Task

B some
n Social Media
E Edit Marketing List
Printed Mail
H o

n Offer

B 2 resing
Webinar

Marketing Lists

[
Bl oo

Response

E Scheduler
2 vigser

Note the link icon now shown between the two tiles, indicating that the landing page will be linked in that

email.
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11. Drag a Trigger tile ¥ | from the Activities column to the position after the Landing Page.

Marketing Execution v Campaign Management v New Jesper Osgaard [

CAMPAIGN [3 ACTIVATE [3 VALIDATE

WalkthroughCampaign (100011)
=) e
LY

Activities Properties Goal
rheting List Define Email =5 @ Define Landing Page Define Trigger
4 Action Type

E Email
Landing Page
Task

B scone
D Social Media
B it Merketing List
. Printed Mail
H e

n Offer

E A/B Testing
‘Webinar

Marketing Lists

B s
BY oymomic

Response

Scheduler
7 R

aq

S

S
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you might want to scroll right to see the paths of the trigger

Microsoft a a g Marketing Execution ¥ Campaign Management v Jesper Osgaard [

CAMPAIGN [3 ACTIVATE [3 VALIDATE

WalkthroughCampaign (100011)

1=
;_”,

6 oQ

Activities Properties Goal
\ding Page Define Trigger Drag activity here
4 Action Type

E Email

Landing Page
[ ] Define Scheduler Drag activity here
Task

Scoring
Social Media

Edit Marketing List
Printed Mail

Event

Offer

A/B Testing

Webinar

EOOoDERAOR

S

Marketing Lists

B setc
B oymemic

4 Response

E Scheduler
B o
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12. Drag an Email action-type tile %) from the Activities column and drop it to the right of the green circle (upper
path) of the trigger tile.

Marketing Execution ¥  Campaign Management ~ Jesper Osgaard |8

CAMPAIGN [% ACTIVATE [J VALIDATE

WalkthroughCampaign (100011)
=) e
o

Activities Properties Goal
\ding Page Define Trigger Define Email Drag activity here
4 Action Type

E Email

Landing Page
[ ] Define Scheduler Drag activity here
ok

B scoine
n Social Media
E Edit Marketing List
. Printed Mail
H o

n Offer

H AfB Testing
Webinar

Marketing Lists

B s
B3 oyneric

Response

E)] Scheduler
n Trigger

aQ

S

S
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13. Optionally zoom out to see smaller tiles using the zoom Q icon

Microso ting Marketing Execution v Campaign Management v

CAMPAIGN

WalkthroughCampaign (100011)
=) e

B B-8 O-8
‘B

W@

Activities Properties Goal

4

S

S
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Jesper Osgaard [l

[3 ACTIVATE [3 VALIDATE

aQ

Action Type

E Email
Landing Page
Task

B3 scorin
D Social Media
B it Merketing List
Printed Mail
&

n Offer

H A/B Testing
Webinar

Marketing Lists

B s
B oymaric

Response

. Scheduler
2 vigoer

Step 3: Configure the marketing list and sign-up email tiles

All automated campaigns begin with a marketing list, which establishes the group of contacts that will be targeted
by the campaigns. In this step, you will choose a target marketing list and create a marketing email to send to that

list as part of the campaign.

1. While still working in your new campaign, double-click the Static tile B from your workflow to open

its Properties in the right column.
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CAMPAIGN

Marketing Execution ¥ Campaign Management v

WalkthroughCampaign (100011)

=) e

E Define Marketing List

E Define Email

o Define Landing Page

W Q

Page 85

[3 ACTVATE [% VALIDATE

S19BPIA,

Activities Properties Goal

STATIC MARKETING LIST @@
Title Nurmber of People
FamousList 3
NotSoFamousList 1

Here you'll see a list of static marketing lists that are associated with the same company as your campaign.

Choose the marketing list that you created in "Step 3: Create a static marketing list", page 21 and then choose
the Select button to apply that list to the tile.

Activities Properties Goal

STATIC MARKETING LIST

@ FamousList

Marme
Created by
Individual
Date

Select

FamuousList
Jesper Osgaard
3

06/08/2015

Microso ing #H

CAMPAIGN

Marketing Execution v  Campaign Management v

WalkthroughCampaign (100011)

=) e

Famouslist
at3

E Define Email

= Define Landing Page

LY

Jesper Osgaard [

[3 ACTIVATE [} VALIDATE

g
=)
&

Activities Properties Goal

STATIC MARKETING LIST

@ FamousList 4

Mame FamousList
Created by Jesper Osgaard
Individual 3

Date 06/08/2015
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Note that the tile updates to show the selected list name and the number of members of that list.

223

FamousList

3. Double-click the Email tile from your workflow to open its Properties.

Microso

CAMPAIGN

#®

Marketing Execution ¥  Campaign Management %

WalkthroughCampaign (100011)

=) e

FamousList

s

IE' Define Email ) Define Landing Page

LY

Activities Properties Goal

EMAIL

Name

No records to display.

Jesper Osgaard

[3 ACTIVATE [ VALIDATE

Created By

Page 86

s108pIM.

®O
0

4. Choose the New button @ in the Properties area. A fly-out slides open, showing the Template settings.

Microsoft Dynamics Marketing

CAMPAIGN

WalkthroughCar
=) e

FamouslList

3

#®

Marketing Execution ¥  Campaign Management ¥

Template

Select a template or leave blank to create a new Email Message

The sample templates are subject to the license terms. By enabling the sample
templates, you accept these license terms. Further restrictions apply depending
on your location.

Template Blank email v

Company * | PopUp At

Submit Cancel

Jesper Osgaard

s103pIAM.

5. Choose the template that you created in "Walkthrough 2: Create, send and monitor a marketing email”, page

32.
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Select a template or leave blank to create a new Email Message

The sample templates are subject to the license terms. By enabling the sample
templates, you accept these license terms. Further restrictions apply depending

on your location.

Template

Company

Page 87

I,Eflani: email

Blank email
Bl

ank email with HTML editor

alkthroughTemplate

Note that the Company is read-only here and preset to match the company for which you are creating the

campaign.

6. Choose Submit to go on to the Email Marketing maintenance page, which shows its design view.

Microsoft Dynamics Marketing ﬂ Marketing Execution ¥ Campaign Management v
?7 x
CAMPAIGN
WalkthroughCar e e ® =
(=N
=) e WalkthroughTemplate 100046 100046 S
w
:= NICAE
FamousList Status Designation * | Campaign Automation
b3 Category Company * | Pop Up Art
Name * | WalkthroughTemplate 100046 Created By * | Jesper Osgaard
Subscription Center  * | WalkthroughSubCenter v
Forward to a Friend v
»Details
Lists/Queries @®E @
O] Name ~ | Suppression Subscription Folder ~ | Quantity - | Priority -
No records to display.
Validate Test send Activate Submit Cancel Save
You should see the content here that you established for the template from the email walkthrough.
7. If not chosen already choose the Summary top-level tab = here to go to the summary settings for your new

mail. Note that many of the settings here have been inherited from the template. Enter/note the following

values:

o Name: Enter a descriptive name of the mail so you will recognize it later, for example,
"WalkthroughSignUpEmail”

o Designation: Note that this is set to “Campaign Automation” and is read only (because we are working
from the campaign-automation canvas itself).
All marketing emails must have this designation in order to be used with the campaign canvas.
Because the send list and send actions will be controlled by the campaign automation, emails with this
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designation do not allow you to add lists to their local Lists/Queries settings (there is no @ button) and do

not include a Send

button.

EMAIL MARKETING !

WalkthroughTemplate 100046 100046
= W

Status
Category

Mame

+Details

* | WalkthroughSignUpEmail

Designation
Company
Created By
Subscription Center

Forward to a Friend

=

? X
®
* | Campaign Automation
* | Pop UpArt
* | Jesper Osgaard
WalkthroughSubCenter v
M

Lists/Queries «

] Name

No records to display.

Validate

~ | Suppression Subscription

Test send Activate

Folder

E@OVOEOO®®

Quantity ~ | Priority -

Submit Cancel Save

8. Choose the Submit button at the bottom of the fly-out. Your new email design is saved and the fly-out closes.

Microsoft Dyn

CAMPAIGN

ics Marketing #

Marketing Execution %

WalkthroughCampaign (100011)

IE' Define Email o Define Landing Page

= e

FamousList
a3

Campaign Management ¥

[3 ACTIVATE [} VALIDATE

®

Activities Properties Goal

EMAIL

®e
0

Name Created By

WalkthroughSignUpEmail Jesper Osgaard

s1eTpIM.

You return to the canvas with the Properties tab open in the right column. You should now see your newly
created email design listed here by the name that you entered.

9. Choose the new design from the list to open a small preview of the message and then choose Select to apply
that message design to the current tile.
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Activities Properties Goal

(© WalkthroughSignUpEmail ’
MName WalkthroughSignUpEmail

From Jesper Osgaard

Subject Hi @Contact.Firsthame - thi...

Status

Micrasoft Dynamics Marketing 4  Marketing Execution ¥  Campaig

Maragement ® ren ——

CAMPAIGN [3 ACTIVATE [J VALIDATE

WalkthroughCampaign (100011)
=) e
® o

FamousList WalkthroughSignUpEmail Activities Properties Goal
= @ Define Landing Page
st vo o ®o

@ WalkthroughSignUpEmail &

Mame WalkthroughSignUpEmail
From Jesper Osgaard
Subject Hi @ContactFirstName - thi...

Status

10. Your new email tile should now show the name you assigned to your email design together with some
statistics.

WalkthroughSignUpEmail

vo FFo Qo
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11. Choose Activities in the right column to go back to the Activities list, but keep your campaign open.

Microsoft Dynamics Marketing 4  Marketing Execution ¥  Campaign Management v

CAMPAIGN [ ACTIVATE [, VALIDATE

WalkthroughCampaign (100011)
=3 e
W oq

FamousList WalkthroughSignUpEmail @ Activities Properties Goal
R =5} Define Landing Page
283 vo Ko Qo 4 Action Type

E Email
Landing Page
Task

ﬂ Scoring
n Social Media
E Edit Marketing List
. Printed Mail
H o

n Offer

A/B Testing
Webinar

Marketing Lists

B s
B oo

4 Response

m Scheduler
B oo

s
%

S

Step 4: Configure the landing page

A landing page is an online form in which new and existing contacts can enter contact details to sign up for
mailing lists, offers, events and more. By including a landing page in a campaign and linking to it from a campaign
email, you can encourage the targeted contacts to fill it out and then program the automated campaign to react
when contacts submit the form.

1. Double-click the Landing Page tile from your workflow to open its Properties in the right column.

Microsoft Dynamics Marketing ﬁ Marketing Execution ¥ Campaign Management v Jesper Osgaard

CAMPAIGN [3 ACTIVATE [3 VALIDATE

WalkthroughCampaign (100011)
=) e
@ Q

FamousList WalkthroughSignUpEmail Activities Properties Goal
) @ Define Landing Page
s 3 vo B0 Qo
LANDING PAGE @

0

s1e8pIpm

Title Updated By

N records to display.

Microsoft Dynamics Marketing Trial Guide



Page 91

2. Select the New button @ from the toolbar in the Properties column to open a fly-out for creating a new

landing page.
Microsoft Dynamics Marketing ﬁ Marketing Execution ¥ Campaign Management v New Jesper Osgaard |8 J
? X
CAMPAIGN
WalkthroughCar  wuonesmee o =
o
a9
=[Je New :
17
Active Company * | Pop Up Art
Name = Division
FamousList
. URL Program
83
Web Site v Campaign * | WalkthroughCampaign
Start Date [c] Event
End Date [©] Source Code

Created By * | Jesper Osgaard Phone Number
Category Offer

Description Instructions

sLead Management
+Content

Submit Cancel Save

3. Fill out the Landing Page form shown here. At minimum, make the following settings:

@)

Name: This is the name by which the landing page will be identified within Dynamics Marketing. Choose a
descriptive name that you will recognize later as being part of this exercise (for example,
"WalkthroughLandingPage”).

Web Site: Choose the name of the website behavioral-analysis script that you made earlier in this
walkthrough (if you followed the example to the point it is "WalkthroughWebsite").

Web Site ‘; v

Start Date alkthroughWebsite |

The result of this setting is that the behavioral-analysis script will be included on the landing page. This is
important because this enables Dynamics Marketing to record the landing-page visit and also makes it
possible to link the registered contact to any existing anonymous website-visit data.

Company: Note that this is pre-set to the same fictional client company that you chose for the campaign
and is read-only because you are already working inside the campaign.

Campaign: Note that this is pre-set to the current campaign and is likewise read-only.

Lead Management > Create lead or interaction: Expand the Lead Management heading if it is not
already open and make sure this checkbox is marked (it should be by default).
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alead Management

Create lead or intera...

Creation Strategy Per Campaign Creation Scope Per Prospect Contact
Status v Days Until Due
Type Priority b

This enables landing page interactions to create new leads and/or increase the lead score of contacts who
use it. Less obviously, it also makes it possible to use landing page interactions as a trigger in campaign
automation, which is what you want to do in this walkthrough.

For more information about these and other settings on this page, see the online help topic Create and
customize landing pages.

Note

Many organizations prefer to embed the landing page (which is generated and hosted by Dynamics
Marketing) onto their own website using an iframe.

This is fine, but the behavioral-analysis script linked in the landing-page configuration will not work when
the page is imported using an iframe.

In this case, you must place the behavioral-analysis script manually onto the same local page that is also
hosting the iframe.
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4. Choose the Save button to save your settings while keeping the fly-out open.

Microsoft Dynamics Marketing #

Marketing Execution ¥  Campaign Management v

Jesper Osgaard [

Page 93

CAMPAIGN

WalkthroughCar
=) e

Famouslist
at3

WalkthroughlLandingPage

Active

Name + [ WallthroughLandingPage |

URL
Web Site WalkthroughWebsite v

o
B o

Start Date

End Date

Created By * | Jesper Osgaard

Category

Description

4Lead Management
Createlead orintera..

Creation Strategy Per Campaign
Status hd

Type

»Content

Company * | Pop Up Art

Division

Program

Campaign * | WalkihroughCampaign
Event

Source Code
Phene Number
Offer

Instructions

Creation Scope Per Prospect Contact
Days Until Due

Priority v

Approvals

]| ™ | Type | Priority ~ | DueDate =~ | Status =~ | Request ~

CNURONSNGROEONONONCRE

Assigned Te | StatusDate v | CompletedDate v | Description

5198pIM.

The fly-out reloads, now showing the related-information tabs (which you won't use right now), and also

generates the landing page itself (and a link to it).
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5. Expand the Content heading if it is not already open and note the link shown here.

Microsoft Dynamics Marl g Marketing Execution ¥ Campaign Management v

? X%
CAMPAIGN

WalkthroughCar ’
= m ¢ aLead Management

Createlead or intera...

s103pTAL

Creation Strategy Per Campaign Creation Scope Per Prospect Contact
o Status v Days Until Due
ats3
Type Priority

aContent

® @

Language Language Code| Content iframe URL

] English (United States)  en-US https://mymdmtrial15060: keting.dynamics.com:443/ eadManac /1 eadForm.aspx?SOURCEKEYQID= 1000478

Select a language to edit content

Language English (United States) v

playout
tForm Details

1-Confirmation

Approvals ~ CRONORSRONUEANONONCNC]

Ol m= Type Priority Due Date ~ Status Request « | AssignedTo Status Date = | Completed Date  ~ Description

No records to display.

Submit Cancel Save

6. Choose this link to preview your landing page in a new browser tab.

Language Language Code| Content iframe URL

O English (United States)  en-US httgs:e'e'mvmdmtrial'l50608.marketir1u.dvnamics‘com:443-"LeadManauement«'MaintainLeadForm.M?SOURCEKE\’OIDz10004?8!
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@ https://mymdmtrial150608.marketing.dynamics.com/LeadManagement/MaintainLeadForm.aspx?SOURCEKEYOID= 100047 &L ANGUAGECODE=en-US

Email

Salutation

First Mame *

Last Mame =

Company

Title

City

State

Postal/ZIP

Country/Region

Phone 1

Phone 2

|
|
|
|
|
|
Address |
|
|
|
|
|
|
|

Phone 3

Category

Language | V|

Lead Time | |

Time Zone | (UTC-12:00) International Date Line West V|
Do Not Call |

Do Mot Email O

Do Mot Mail O

Contact Preference | V|

Message Format | HTML v|

Type | hd |

Generate a new image
Play the audio code

Type the code from the image. =

* Required information

[] Remember my information

You should see a plain page with a fairly long form. This is good enough for now, but if you like you can
explore the various settings under the Content heading to experiment with the layout and content of the page.
(For example, on a real landing page you should use the smallest possible number of fields because large forms
intimidate users and lower response rates.). Dismiss (close) the preview page.

Choose the Submit button at the bottom of fly-out. Your new landing page is saved and the fly-out closes. You
return to the canvas with the Properties tab open in the right column.
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CAMPAIGN

WalkthroughCampaign (100011)
=) e

FamousList WalkthroughSignUpEmail @
o Define Landing Page
a3 vo Ko ®o

LY

Page 96

[ ACTIVATE [J VALIDATE

S19BpIM.

Activities Properties Goal

LANDING PAGE ®E
Title Updated By
WalkthroughLandingPage Jesper Osgaard

As with your email design, choose your new landing page from the list and then choose Select to apply it to

the current tile.

Activities Properties Goal

LANDING PAGE
@ WalkthroughLandingPage ’
MNarme WalkthroughlLandingPage
Created by Jesper Osgaard
Start Date

Select

5 Marketing A Marketing Execution ¥  Campaign Management v

CAMPAIGN

WalkthroughCampaign (100011)
=) e

FamousList WalkthroughSignUpEmail @ WalkthroughLandingPage
(]
ats vo Bo ®o

LY

Jesper Osgaard I8

[% ACTIVATE [ VALIDATE

s}e8pIm

Activities Properties Goal

LANDING PAGE

(© WalkthroughLandingPage s
Name WalkthroughLandingPage
Created by Jesper Osgaard

Start Date
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9. Your new landing page tile should now show the name you assigned.

@ WalkthroughLandingPage

10. Double click on the email message to which your new landing page is linked. As before, the Properties tab
opens in the right column, showing information about your message. Choose the Full Editor button # here to
open the message design in the fly-out.

Jesper Osgaard [l

Microsoft Dynamics Marketing M Marketing Execution ¥ Campaign Management ¥
CAMPAIGN B R

Wa | kth roug hCa I EMAIL MARKETING [3 ACINATE X TESTSEND [3 VALIDATE S

=Y e WalkthroughSignUpEmail 100046 5

FamousList
iz Device

Hi @Contact FirstName

Bing.com Orientation
Subscription Center
[}

{WalkthroughSenderAddress/Horizontal}}

WalkthroughLandingPage

Note that the content of your email message (automatically) has updated to include the landing-page link at
the bottom.

Hi @Contact FirstName

Bing.com

Subscription Center
HWalkthroughSenderAddress/Horizontal}}

WalkthroughLandingPage
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Tip

The email editor also provides controls for adding landing-page links if you prefer to have more control over where the link is
placed, but this design will work for now. Note also that the name you assigned to the landing page becomes the link text here;
consider this when choosing your landing page names in the future.

11. Choose the Close button to close the fly-out and then choose Activities in the right column to go back to the
Activities list, but keep your campaign open.

Microsoft Dynamics Marketing A  Marketing Execution ¥  Campaign Management v New Jesper Osgaard

CAMPAIGN [% ACTIVATE [ VALIDATE

WalkthroughCampaign (100011)
=EJ e
W oQ

FamousList WalkthroughSignUpEmail @ WalkthroughLandingPage Activities Properties Goal
(]
st vo o ®o 4 Action Type

E Email
Landing Page
Task

B scos
E Social Media
E Edit Marketing List
Printed Mail
A -

n Offer

E /B Testing
Webinar

Marketing Lists

B s
B o

4 Response

m Scheduler
3 oo

s
%

S

Step 5: Configure the trigger

The trigger adds logic to your automated campaign, enabling it to react differently based on contact interactions
and/or other criteria.
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1. Double-click the Trigger tile from your workflow to open its Properties in the right column.

Marketing  f  Morketing Excaution v Compaign Management v @ new ——
CAMPAIGN [3 ACTIVATE [ VALIDATE

WalkthroughCampaign (100011)
=3 e
W o

ghlandingPage Activities Properties Goal
Define Trigger [ ] Define Email Drag activity here
TRIGGER TYPE

Simple Advanced

] E Define Scheduler Drag activity here Landing Page - WalkihroughLandingPage
O Landing Page Visited

O User Registered

Microsoft Dynamic

2

Email - WalkthroughSignUpErmail
O Email Delivered

O Email Opened

O Email Link Clicked

O Email Bounced

2. Mark the Landing Page > User Registered radio button.

Activities Properties Goal

TRIGGER TYPE

Simple Advanced

Landing Page - WalkthroughlandingPage
O Landing Page Visited

® User Registered

Email - WalkthroughSignUpEmail

O Email Delivered

O Email Opened

O Email Link Clicked

O Erail Bounced

User Registered

&n0

This programs the trigger to react when a contact included in the campaign's marketing list submits the landing
page, thus sending that contact along the green (user-registered = true) path. Note also the following:
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o The red (false) path of the trigger always includes a Scheduler tile. You could use this path to set a time (for
example, four days) after which the trigger will stop waiting for landing-page submissions and send all
unresponsive contacts down that path (perhaps to receive a follow-up email). In this walkthrough, you'll
allow unlimited time to respond and therefore do nothing with the scheduler and negative path.

o People not included in the campaign's marketing list might also submit the form. In this case, Dynamics
Marketing will collect the details and create a new contact in its database, but will not otherwise draft this
new contact into the campaign, so the trigger will not process this contact, nor will he or she receive the
follow-up email.

3. Choose Activities in the right column to go back to the Activities list, but keep your campaign open.

Microsoft Dynamics Marketing M Marketing Execution ¥  Campaign Management v

CAMPAIGN [3 ACTIVATE [ VALIDATE

WalkthroughCampaign (100011)
=3 e
LY

ghLandingPage User Registered Activities Properties Goa
Define Email Drag activity here
o0 4 Action Type

E Emnail

Landing Page
[ ] Define Scheduler Drag activity here
To

B s
n Social Media

B3 ot Marketing Lt
Printed Mail

[ &

n Offer

A/B Testing
Webinar

Marketing Lists

E Static
B o

Response

m Scheduler
7 R

aq

S

S

Step 6: Configure the follow-up email message

In this step you'll set up a thank-you email, which will automatically be sent to contacts who submit the landing-
page form. In some scenarios, this mail might include a link to a download, a webinar invitation or other incentive
designed to encourage contacts to submit the form with a valid email address.

1. Double-click the last Email tile from your workflow (to the right of the trigger) to open its Properties in the
right column.
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Microsoft Dynamics Marketing ﬁ Marketing Execution v Campaign Management v New Jesper Osgaard

CAMPAIGN

WalkthroughCampaign (100011)
=) e
woQ

ghlandingPage User Registered Activities Properties Goal
% Define Email Drag activity here
]
EMAIL ®E
[ ] E Define Scheduler Drag activity here Name Created By
WalkthroughSignUpEmail Jesper Osgaard

[3 ACTIVATE [ VALIDATE

s1eBpIA

2. Click the plus sign @ to open the fly out and chose at template

Microsoft Dynamics Marketing #  Marketing Execution ¥  Campaign Management New Jesper Osgaard

CAMPAIGN

WalkthroughCar
Template
= m ¢ Select a template or leave blank to create a new Email Message

The sample templates are subject to the license terms. By enabling the sample

s1e8pIM.

templates, you accept these license terms. Further restrictions apply depending

ghlandingPage User R on your location.
= Template Blank email [
0

Company * | PopUp At

Submit Cancel

3. Chose the template you created in the section "Walkthrough 2: Create, send and monitor a marketing email*,
page 32
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Template

Select a template or leave blank to create a new Email Message

The sample templates are subject to the license terms. By enabling the sample
templates, you accept these license terms. Further restrictions apply depending
on your location.

Template %Blank email 2‘/

Blank email
Blank email with HTML editor

-

Company

WalkthroughTemplate

EMAIL MARKETING ¥ @
WalkthroughTemplate 100049 100049

= NI

Status | Izl Designation * | Campaign Automation
Category | | Company * | Pop Up Art
MName * | WalkthroughTemplate 100043 | Created By * | Jesper Osgaard

Subscription Center  * | WalkthroughSubCenter

Ll B L L <]

Forward to a Friend |

4. Configure the new mail as follows:

o On the Summary top-level tab "= , set the Name to a descriptive name you will recognize it later, for

example, “WalkthroughThankYouEmail”

EMAIL MARKETING ¥

WalkthroughTemplate 100049

[ := NI
Status | ]

Category | |

MName = | WalkthroughThankYouEmail |

o On the Edit Content top-level tab ¥ , choose Settings in the right-hand column and set the Subject to a

relevant thank you message.
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EMAIL MARKETING

WalkthroughThankYouEmail 100049
=M &

[# ACTIVATE X TESTSEND [, VALIDATE

Hi @Contact FirstName Content Styles Settings
Bing.com

Subscription Center From
{{WalkthroughSenderAddress/Horizontal}} em

@® Contat O Expression

| Jesper Osgaard |

Subject*

| Hi @Contact.FirstName - THAMNK YOU for registering |

Font Direction

| LTR E|

o Also on the Edit Content top-level tab ¥ , edit the body text to include a simple thank you message (but
be sure to keep the subscription center and physical address plug-ins).

EMAIL MARKETING

WalkthroughThankYouEmail 100049
= [&

[# ACTIVATE X TESTSEND [J VALIDATE

Hi @Contact FirstName © Text @ ®

. Content Styles
ITHANK YOU for reqgistering for our event. We look forward to see you|

soon.
Bing.com [Verdana - ” T - ”i - ” & v|
Subscription Center — ===
{WalkthroughSenderAddress/Horizontal}} I“ |1|g HE f”’z i= [E = @|

[

[Inser‘t Plug-In v|

Insert Field - F|

Hi @Contact.FirstName

THANK YOU for registering for our event. We look
forward to see you soon.

Bing.com
Subscription Center
{{WalkthroughSenderAddress/Horizontal}}
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5. As before, save your new message design (on the Summary Page) and apply it to the new email tile.

Microsoft Dynamics Marketing M Marketing Execution ¥  Campaign Management v [ —

CAMPAIGN

WalkthroughCampaign (100011)
=3 e

ghLandingPage User Registered Activities Properties Goal
N Define Email Drag activity here
o
EMAIL ®E

[3 ACTIVATE [ VALIDATE

S19BPIAL

% Q

£

[ | E Define Scheduler Drag activity here Name Created By
WalkthroughSignUpErmail

Jesper Osgaard

WalkthroughThankYouEmail ~ Jesper Osgasrd

Microsoft g Marketing Execution ¥  Campaign Management v

CAMPAIGN

WalkthroughCampaign (100011)
=) e
% oQ

ghlandingPage User Registered Activities Properties Goal
Define Email Drag activity here
oo
rd

@ WalkthroughThankYouEmail

Name WalkthroughThankVouEmail
[ ] Define Scheduler Drag activity here From Jesper Osgaard

Subject Hi @Contact.FirstName - T.

[3 ACTIVATE [ VALIDATE

oo

Status

Select

WalkthroughThankYouE...

vo FFo ®o

Step 7: Activate the emails and the campaign

All of the elements of your automated campaign are now in place. All that is left is to activate the emails and then
the campaign itself.
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[3 VALIDATE

1. Test your campaign by selecting the Validate button in the upper-right corner of the page.

Microsoft Dynamics Marketing ‘ﬁ- Marketing Execution v  Campaign Management v

CAMPAIGN

WalkthroughCampaign (100011)

B 0-8 -8
B

2. You should now see a red exclamation-point icon on each of your email tiles, which indicates that something is
wrong with those elements. Hover your mouse pointer over the red icon to see what the problem is.

Email has not been activated, please activate it via properties panel
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3. As the message says, your emails need to be activated. Double click on your first email message to go to its
Properties pane

Activities Properties Goal

@ WalkthroughSignUpEmail

MName WalkthroughSignUpEmail
From Jesper Osgaard
Subject Hi @Contact.Firsthame - thi...

Status

Select

4. Choose the Full Editor button # here to open the message design in the fly-out once again.

Microsoft Dynamics Marketing ~ f}  Marketing Execution ¥ Campaign Management v

CAMPAIGN ? %

Wa | kth roug hca f EL T [ ACTIVATE & TESTSEND [J VALIDATE g
=1 »> [ WalkthroughSignUpEmail 100046 3

EE D Preview Settings

| - [
B o o

Hi @Contact.FirstName

Bing.com QOrientation
Subscription Center
{{walkthroughSenderAddress/Horizontal}} =

Walkthroughl andingPage

Microsoft Dynamics Marketing Trial Guide



Page 107

5. Choose the Activate button I ““T"AT¢ i the upper right corner.

Validation Results

The plain-text version was generated automatically. o

The email subject is set. it

A subscription center is set. it

The from address is set. it

000 OC

Activate

The email content compiles successfully. edit

Dynamics Marketing checks your mail for errors and displays the Validation Results. Fix any problems reported
(for example, by editing the plain-text version — just click Edit to enter the plain-text version editor, and then
click Save to exit the editor again) and try again until no errors are shown.

Validation Results

The email subject is set. edit

A subscription center is set. adit

The plain-text version is set up. odit

The from address is set. edit

0000

Activate

The email content compiles successfully. odit

6. Then choose the Activate button at the bottom of the Validation Results pop-up. The Activate, Test Send, and
Validate buttons are now gone from the upper right corner of the editor
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Microsoft Dynamics Marketing #t  Marketing Execution ¥ Campaign Management v Jesper Osgaard

CAMPAIGN ?2 %
WalkthroughCar e msaeme 2
=y e 100046 Queuing w{;;

EE D Preview Settings

f I—L__, @ Device
B 5 o

Hi @Contact FirstName

Bing.com Orientation
Subscription Center
{{WalkthroughSenderAddress/Horizontal}} =

WalkthroughLandingPage

The following now occur behind the scenes:
o The email design is processed and moved from your Dynamics Marketing server to our bulk-mail server.
o The activated version of your design is made available to the campaign canvas.

o The email design remains visible in Dynamics Marketing, but is now locked because the active version is no
longer available on the Dynamics Marketing server. (You cannot deactivate the mail again, so if you need to
change the design after activating, you must create a copy and work from there.)

Choose the Close button * to close the fly-out.
Repeat the previous steps to activate your thank-you email.

Try again to Validate the campaign. This time, the red warning badges should disappear from the mail tiles. (If
more errors are found, read each error message, fix the problem, and try again.)

Microsoft Dynamics Marketing ﬁ Marketing Execution v Campaign Management v Jesper Osgaard

CAMPAIGN [3 ACTIVATE [3 VALIDATE

WalkthroughCampaign (100011)
=3 ¢
o

E E =5 n E Activities Properties Goal
¢ b )

@ WalkthroughThankYouEmail

Name WalkthroughThank¥ouEmail
| From Jesper Osgaard
Subject Hi @Contact FirstName - T...

Status Active

s1edpIm
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Microsoft Dynamics Marketing A

Marketing Execution ¥  Campaign Management ¥ Jesper Osgaard

CAMPAIGN

WalkthroughCampaign (100011)

[% ACTIVATE [3 VALIDATE

S19TpIM.

o oQ

Activities Properties Goal
@ WalkthroughThankYouEmail s

MName
| From

Subject

‘WalkthroughThankYouEmail
Jesper Osgaard
Hi @Contact FirstName - T...

Status Active

[ ACTIVATE

10. Choose the Activate button to activate the campaign. Note the following:

o Processing will begin on the Start Date configured for the campaign and continue until the End Date is
reached, after which it will be deactivated.

o If any new contacts are added to the marketing list while the campaign is active, those contacts will also be
processed by the campaign.

o Campaign automation is not instantaneous, so several minutes may pass before the emails arrive and,
likewise, several minutes may pass between each tile.

o The Activate button is changed to Deactivate 'S "#<TATE
Step 8: Interact with the campaign and observe the results

Your landing page, email and campaign are now up and running. Now you'll interact with them and see how our
actions affect the campaign and are reported by Dynamics Marketing.

1. Open the email inbox for the email address that you assigned to the contacts in the campaign send list. After a
minute or two, you should see the emails sent by the campaign.

Hi Henri - this one is for you

O Search Ml and Pecpls €Reply  €Repyal >
IJesper Osgaard i Jesper Osgaard <josgaard@mymdmtrial 150608.onmicr Mark as read
i Hi Henri - this one is for you 233a e
A Folders Hi Henri Bing.com Subscription Center Pop Up Art, T... Fri 6/12/2015 233 AM
More Jesper Osgaard
Hi Pablo - this one is for you 2332 To: M Karen Berg:
_ Hi Pablo Bing.com Subscription Center Pop Up Art, T... i
A Groups # new
) Jesper Osgaard ent in this r 0 re-enable the
Will be ordening 1 Hi Vincent - this one is for you 2:33a
Hi Vincent Bing.com Subscription Center Pop Up Art,..
Team B 1 content from this sender, click here.
Monday
More Jesper O y Hi Henri
esper Usgaar o Bing.com
Hi Henn - this one is for you Ion 7114z Subscrinti Cent
Hi Henri Bing.com Subscription Center Pop Up Art, T... ubscription L.enlter
Pop Up Art, Tuborg Boulevard 12, Hellerup, CPH 2900, Denmark
Jesper Osgaard +45 4489 9876 popupart@fictionaldomain.com www fictionaldomain.com
Hi Vincent - this one is for you Mon 7:14a Walkthroughl andingPage

Hi Vincent Bing.com Subscription Center Pop Up Art, .
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2. Open one of the messages and load images, but don't click any links.

& https://outlook.office365.com/owa/projection.aspx

Hi Henri - this one is for you
W Delete  €=Reply  €€=Replyall  =DForward ees

10 Jesper Osgaard <josgaard@mymdmtrial 150608.onmicrosoft.com> Mask as unread
Fri 6/12/2015 2:33 AM

Inbox

To: M Karen Berg:

® To help protect your privacy, some content in this message has been blocked. To re-enable the blocked features, click here.

# To always show content from this sender, click here.

Hi Henri

Bing.com

Subscription Center

Pop Up Art, Tuborg Boulevard 12, Hellerup, CPH 2900, Denmark

+45 4489 9876 popupart@fictionaldomain.com www fictionaldomain.com
WalkthroughLandingPage

Allow blocked content (ie hidden GIF)

& https://outlook.office365.com/owa/projection.aspx

Hi Henri - this one is for you
T Delete  €=Reply  €€=Replyall  =3Forward  ees

] Jesper Osgaard <josgaard @mymdmtrial 150608.onmicrosoft.com> Mark as unread
Fri 6/12/2015 2:33 AM

Inbox

To: M Karen Berg:

Hi Henri

Bing.com

Subscription Center

Pop Up Art, Tuborg Boulevard 12, Hellerup, CPH 2900, Denmark

+45 4489 9876 popupart@fictionaldomain.com www fictionaldomain.com
WalkthroughLandingPage

3. Go back to your Campaign canvas and look at the tile numbers. At this point, they should resemble those
shown here, for a campaign sent to three contacts.

Famouslist WalkthroughSignUpEmail @ WalkthroughlandingPage User Registered
=
a3 vi 1 Qo 3n3

o The List tile shows the number of contacts included in the campaign.

o The first Email tile shows the number of emails sent (which should now match the number on the List tile),
the number opened and the number bounced. You should see that the email was opened once (can take a
little time to reflect count of opened emails)
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o The Trigger tile shows the number of contacts waiting to be processed by the trigger. In this case, the

trigger is waiting for contacts to submit the landing page. Since none have done so, you should see the
same number here as the number of sent mails.

It can sometimes take a few minutes for the tile displays to update. If your numbers don't match the preceding

descriptions, wait a minute or two and then choose the Refresh button E in the navigation bar. After one or
two tries, you should see the numbers update.

4. Go back to the message that you opened in your email client and choose on the landing page link at
bottom of the mail.

Hi Henri - this one is for you
W Delcte  €=Reply  €€=Replya

Jesper Osgaard <josgaard@mymdmtrial 150608.onmicrosoft.com>
Fri 6/12/2015 233 AM

Inbox

To: M Karen Berg;

Hi Henri

Bing.com

Subscription Center

Pop Up Art, Tuborg Boulevard 12, Hellerup, CPH 2900, Denmark

+45 4489 9876 popupart@fictionaldomain.com www _fictionaldomain.com
Walkthroughl andingPage

This brings you to the landing page you designed earlier. Fill out all of the required fields in the landing
page, using the first name, last name, and email address of the contact that received the email

Microsoft Dynamics Marketing Trial Guide



Page 112

[ Subscription Center x

€« 2> C [ﬁ.https:/,"mymdmtn'al‘l50608.marketing.dynamics.comjLeadManagEmentjMaintainLeadForm.aspx?SOURCEKEVOID:10004?&LANGUAGECODE:En-lﬁl =

Email

Salutation

First Mame N

Last Name N

Company

Title

Address
City

|
[
|
|
|
|
|
|
State [
|
[
|
|
|
[
[
|

Postal/ZIP

Country/Region

Phone 1

Phone 2

Phone 3

Category
Language

Lead Time

Time Zone | (UTC-12:00) International Date Line West ¥

Do Not Call o
Do Not Email [m]
Do Not Mail ]

Contact Preference [ v]

Message Format [HTMmL v

Type [ v

7.

Bl ot 5
rRXC
Generate a new image
Play the audic code

Type the code from the image.

* Required infarmation

) Remember my information
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Email * |karenb@m5dascie20‘l 55pring.onmicrosoft.cor|
Salutation | M. v
First Name + |Henri |
Last Mame * |Matisse |
Caompany |Frenchart |
Title |Painter |
Address |Bredgade 1 |
City Roskilde |
State CPH |
Postal/ZIP 4000 |
Country/Region | Denmark v |
Phone 1 |+4544890100 |
Phane 2 | |
Phone 3 | |
Category | v |
Language | v |
Lead Time | |
Time Zone | (UTC+01:00) Brussels, Capenhagen, Madi ¥ |
Do Not Call O

Do Mot Email O

Do Not Mail O

Contact Preference | Email v
Message Format |HTML v

o ¥ e - F S
Generate a new image
Play the audic code

Type the code from the image, * |VJE 3

* Required infarmation

¥ Remember my information

| Submit || Clear |
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Important

o The first name, last name, and email address that you enter must match exactly those of the contact that
received the email. Dynamics Marketing will compare these to the contacts included in the campaign; if they
exactly match an existing contact that is part of the campaign, the landing-page submission will be credited
to that contact and the contact will pass through the trigger.

o If any of these three values don't match an existing contact, Dynamics Marketing will instead create a new
contact, but won't attach the new contact to the campaign.

o For other fields, for example, city or phone number, you can enter any value that you like; this updates the
record for the existing contact (with matching fist name, last name, and email).

Note that this list applies to the default duplicate-detection setting in Dynamics Marketing. It is possible to
configure the system so that email address alone uniquely identifies a contact on landing pages and elsewhere. For
more information about the Duplicate Detection setting, see the online help topic Configure site settings.

5. Click Submit to submit the the landing page form — you'll get at confirmation from the page

The page at https://mymdmtrial 150608.marketing.dynamics.com says: *

Thank You. The information has been received.

6. Return to your email inbox. After a short time, you should receive the thank you email.

Office 365 Outlook

® New o Conersaton Hi Henri - THANK YOU for registering ”
All Unread Tome Flagged enly
P €reply €6 = Forward
J?Spe" Osgaard o Jesper Osgaard <josgaard@mymdmitrial150608.onmicrosoft.com=> Mark as read
Hi Henri - THANK YOU for registering 403a JO ) S
A~ Folders Hi Henri THANK YOU for registering for our event. Fri 6/1 03 AN
Mere Jesper Osgaard
Hi Henri - this one is for you 233 To: MKaren Berg;
Hi Henri Bing.com Subscription Center Pop Up A, .. -
Hi Henri
Jesper Osgaard
¢ 1 Hi Pablo - thiz one is for you 2332 THANK YOU for registering for our event. We look forward to see you soon.
Hi Pablo Bing.com Subscription Center Pop Up Art, T...
1 Bing.com
Jesper Osgaard Subscription Center
Mere Hi Vincent - this one is foryou i 2332 Pop Up Art, Tuborg Boulevard 12, Hellerup, CPH 2900, Denmark
Hi Vincent Bing.com Subscription Center Pop Up Art... +45 4489 9876 popupart@fictionaldomain.com www fictionaldemain.com

Monday

7. Go back to your Campaign canvas and look at the tile numbers.

FamousList WalkthroughSignUpEmail @ WalkthroughLandingPage User Registered WalkthroughThankYou...
(5=}
353 vi B2 Qo &2 vi BE1 Qo
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The trigger tile should now show one fewer contacts as waiting

User Registered

& 2

and the thank you Email tile should show that a thank you mail has been sent. If you opened the mail (and
loaded images), this should also be indicated here.

WalkthroughThankYouE...

vi F1 Qo

Again, if the number displays have not updated yet, just wait a few minutes for the various logs to propagate
through the system.

Explore other areas where behavior and interaction data is shown

You have now covered all of the minimum requirements for setting up an automated email campaign with a
landing page, behavior, and interaction reporting. You have, in fact, generated even more data than you have
looked at so far. If you are curious, try some of the following:

1.

Go to Marketing Execution > Internet Marketing > Online Visitors. Here you can find information about all
website interactions on pages where a Dynamics Marketing behavioral-analysis script was present. You should
be able to find sessions associated with your landing-page visits here. If you reload the landing page a few
times in your browser, you'll be able to observe the changes here, too. For more information see the online
help topic View web visitors and their activity

Osgaard 9 . o]

Microsoft i keting ﬁ Marketing Execution v MeEINETRERE]
ERFORMANCE

PROJECTS. BUDGETING SETTINGS

Clients Marketing Lists Lead Management Marketing Plans Internet Marketing Event Managemen

. Client Contacts E Marketing Lists Landing Pages Marketing Plans Online Visitors. E Events
Client Companies Leads Redirecting URLs Lodging
B oo [ omornnes [& e

ASSETS & MEDIA

MARKETING EXECUTION

Attendance 5

Opportunity Metrics

3 [

Registrations
Sponsorships

Staffing

[ EEH
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cution v Internet

Visitors

Show Contacts Onhy{ ]

s1e8pIm

» Contact ~ | Company ~ | Start Date/Time - Duration Pages This Visit = Total Pages = | Last Page Viewed -

O 6/12/2015 3:05 AM 0:00 1

hittps://mymdmtrial 1506,
[ Jessie Osgood MSDAS MSDAS 6/12/2015 5:30 AM 2228 6

EY

https://mymdmtrial1506...

2. Go to Marketing Execution > Marketing Database > Marketing Contacts and remain in the list view.

Marketing Execution v [RIESESY g - 2

PROJECTS

ASSETS & MEDIA BUDGETING PERFOR = SETTINGS
MARKETING EXECUTION

Campaign Management A/B Testing Marketing Database Vendors Clients

m Campaigns ﬂ Offers A/B Testing Marketing Companies Vendor Companies . Client Contacts
Campaign Templates Marketing Contacts Vendor Contacts Client Companie

Program Templates

Fulfillment

]
=

Marketing Calendar

Marketing Contacts ®®® ® ©®860®

One Click Task ¥

=
SEARCH FILTER s
aQ
Go Clear <%
7
Belongs To | Pop Up Art
All Contacts () Contacts with leads () Contacts with unread leads
[ | Contactimage Display Name ~ | Company <~ | Title ¥ | Phonel(Primary)  ~ | MobileNumber ¥ | Email 1 (Primary) ~ | Leads | BelongsTo =
Henri Matisse Frenchart Frenchart Painter  +4544890100 karenb@msdascie2013spring.onmicrosoft.com ! Pop Up Art
O Andy Warhol Usaart Usaart karenb@msdascie20 Sspring.onmicrosoft.com Pop Up Art
O Vincent van Gogh Dutchart Dutchart karenb@msdascie201 Sspring.onmicrosoft.com Pop Up Art
O Claude Menet Frenchart Frenchart karenb@msdascie201spring.onmicrosoft.com Pop Up Art
O Pablo Picasso Spainart Spainart karenb@msdascie2013spring.onmicrosoft.com L Pop Up Art

Select the check box for each contact that you included in the campaign and then select the Marketing
Engagement button & from the toolbar (right most button)
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Marketing Contacts

SEARCH FILTER

BelongsTo | Pop Up Art

Contacts with leads

O | Contact Image Display Name -
Henri Matisse Frenchart

O Andy Warhol Usaart

Vincent van Gogh Dutchart

m} Claude Monet Frenchart

Pablo Picasso Spainart

Contacts with unread leads

Company
Frenchart
Usaart
Dutchart
Frenchart

Spainart

Title = | Phone 1 (Primary)

Painter +4544890100

Mobile Number

~ | Email 1 (Primary)
karenb@msdascie201Sspring.cnmicrosoft.com
karenb@msdascie201Sspring.onmicrosoft.com
karenb@msdascie2015spring.onmicrosoft.com
kerenb@msdascie2)1Sspring.conmicrosoft.com

karenb@msdascie2015spring.onmicrosoft.com

~ | Leads | BelongsTo
' Pop Up Art
Pop Up Art
Pop Up Art
Pop Up Art

Pop Up Art

The Marketing Engagement page provides an overview of the various ways in which the selected contacts have
interacted with your marketing initiatives.

Marketing Engagement

End

Contacts Pablo Picasso Spainart; Vincent van Gegh Dutchart; Henri Matisse Frenchart
Dates Last Month v Start
Go Clear

Email Marketing Messages

Contact = | Company
Pablo Picasso Spainart Spainart
Pablo Picassa Spainart Spainart
Vincent van Gogh Dutchart Dutchart
Vincent van Gegh Dutchart Dutchart
Henri Matisse Frenchart Frenchart
Henri Matisse Frenchart Frenchart

Website Visits
Contact = | Company

No records to display.

Landing Page Submissions
Contact ~ | Company
Henri Matisse Frenchart Frenchart
Henri Matisse Frenchart Frenchart

Email Name
WalkthroughSignUpEmail
WalkthroughCommercialEmail
WalkthroughSignUpErmail
WalkthroughCommercialEmail
WalkthroughSignUpEmail

‘WalkthroughCemmercialEmail

Page Name

Landing Page Name
WalkthroughLandingPage

WalkthroughLandingPage

Sent Date ~ | Opened Date =
6/12/20154:33 AM
6/8/2015 %14 AM
6/12/2015 4:33 AM 6/12/2015 5:5.
£/8/2015 814 AM
6/12/20154:33 AM 6/12/2015 5:2...

6/8/2015 %14 AM

Visit Date/Time

Submission Date

6/12/2015 5:59 AM
6/12/2015 5:41 AM

Clicked Date ~ | Bounced...
6/12/2015 5:5.
6/12/20155:3...

For more information see the online help topic See how contacts are engaging with your campaigns

Go to Marketing Execution > Marketing Database > Marketing Contacts and find one of the contacts you

included in the campaign.

Microsoft Dynamics Marketing Trial Guide


http://www.microsoft.com/en-US/dynamics/marketing-customer-center/see-how-contacts-are-engaging-with-your-campaigns.aspx

PROJECTS

MARKETING EXECUTION

Campaign Management

&
]
=

ﬂ Offers

Campaigns
Campaign Templates
Programs

Program Templates
Fulfillment

Marketing Calendar

Marketing Execution
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ASSETS & MEDIA

BUDGETING PERFORMANCE SETTINGS

Marketing Database

Marketing Companies
Marketing Contacts

A/B Testing Vendors

Vendor Companies
Vendor Contacts

Clients

. Client Contacts
Client Companie

A/B Testing

Microso ecution

Marketing Contacts

SEARCH FILTER

BelongsTo | Pop Up Art

[J | Contactimage Display Narme = | Company ~| Title ~ | Phonel(Pimary) = | Mobile Number  ~ | Email 1 (Primary) = | Leads | BelongsTo ~
O Henri Matisse Frenchart Frenchart Painter +4544800100 karenb@msdascie2013spring.onmicrosoft.com ] Pop Up Art
O Andy Warhol Usaart Usaart karenb@msdascie2013spring.onmicrosoft.com Pop Up Art
Vincent van Gogh Dutchart Dutchart ft.com Pop Up Art
O Claude Monet Frenchart Frenchart i ¥ ft.com Pop Up At
O Pablo Picasso Spainart Spainart karenb@msdascie2013spring.onmicrosoft.com Pop Up Art

v

Jesper Osgaard

CRORCNCNOEORONCNCNCE RSN

One Click Taski ¥

5103pTAL

Open the contact's maintenance page (click the Display Name)
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rketing Dat <

MARKETING CONTACT BELONGS TO: POP UP ART Ge

Vincent van Gogh Dutchart ® ®

TxAEOY

Adive Gom « ¥ Marketing [ Client [J sttt [ Vendor
Salutation v Belongs To * Pop Up Art

Title Role A
Name Phone

First Name ) Vincent Phone 1 (Primary)

Last Name ()| van Gogh Maobile Number

Company (9| Dutchart Fax v

Displ Vincent van Gogh Dutchart €« Mobile v

Address Email

Address Type Business v Email 1 (Primary) karenb@msdascie2015spring.onmicrosoft.com |
Address A

City Aalborg v

State/Province Facebook

Zip/Postal Code Twitter

Country/Region Denmark URL

Memo

Activities « PO

Ol « Status ¥ | Activity ¥ Contact - Start Date/Time ~ | End Date/Time ~ | TimeZone ¥ Session ¥

No records to display.

Sabmit Conce

and then choose the Email Marketing related-information tab.
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MARKETING CONTACT BELONGS TO: POP UP ART

Marketing Datab

Vincent van Gogh Dutchart

®E OO

TxREE@EY

Active Gy « M Marketing [ Client [ staff [ Vendor
Salutation v Belongs To * Pop Up At
Title Role v
Name Phone
First Name ()| Vincent Phone 1 (Primary)
Last Name (%) van Gogh Mobile Number
Company ()| Dutchart Fax v
Display As Vincent van Gogh Dutchart € Mobile v
Address Email
Adress Type Business v| @& Email 1 (Primary) @ 2015spring.onmicrosoft.com |
Address v
City Aalborg v
State/Province Facebook
Zip/Postal Cade 9000 Twitter
Country/Region Denmark URL
Memo
Email Marketing -

Designation ~ | Type v | Date/Time = | Target TimeZone v | From  ~ | Status v | Campaign ~ | Program =

2 Commercial 6/8/2015 91427, (UTC-06:00) Central Time (US...  Jesper Osg..  Delivered
3 Campzign Automa... Jesper Osg..  Click WalkthroughCampaign
Submit Cancel Save
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Bég
B
a
w

Here you can see details about each marketing

email that contact has received. Note that the contact received

a Commercial email (from the 'manual’ send in Walktrough 2), as well as a Campaign Automation email (from
this walktrough). For more information see the online help topic Manage contacts

Go to Marketing Execution > Email Marketing > Email Marketing Messages and find the invitation mail
you made for this walkthrough.

PROJECTS

Marketing Execution v [RESEISEREVEREUIISEY

MARKETING EXECUTION

Event Management

i

=]

Registrations

Lodging

Templates

Equipment Reguests
Equipment Availability
Equipment Inventory
Venues

Venue Fadilities

ASSETS & MEDIA BUDGETING PERFORMANCE SETTINGS

Social Media

E Social Media

2]

Jesper Osgazrd | o |- 2

Calendar

ﬁ Email Marketing Messages Activities

Email Marketing

Calendar
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#®

Microsoft Dynamics Marketing

Messages -

Dates All A

Start

Remaining Mess

®

Microsoft Dynamics Marketing

EMAIL MARKETING

Marketing Execution

O Status * | Name -
[J  Dispatched WalkthraughCommercialEmail

O  Adive WalkthraughSignUpEmail

O  Acive WalkthroughThankYouEmail

Marketing Execution v

Email Marketing

End

Subject
Hi @Contact.FirstName - this one is for you
Hi @Contact.FirstName - this one is for you

Hi @Contact.FirstName - THANK YOU for registering

Email Marketing v

WalkthroughSignUpEmail 100046

B0 R

Date

Clear

6/8/2015 9:14:27 AM

Status Active Designation Campaign Automation

Categary Company * | Pop Up Art

Name * | WalkthroughSignUpErmail Created By * | Jesper Osgaard
Subscription Center  * | WalkthroughSubCenter
Forward to a Friend

+Details

Page 121

Jesper Osgaard -

PO0APOEERO®®

Target TimeZone v | Crestedby v
(UTC-06:00) Central Time (US & Canada) Jesper Osgaard
Jesper Osgaard
Jesper Osgsard
Jesper Osgasrd - 0

Lists/Queries «

O Mame ~ | Suppression

No records to display.

Subscription

(ONORONONCAGRE)

Folder ~ | Quantity

Submit

Cancel

Priority

Open its maintenance page and then open the Performance related-information tab.
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EMAIL MARKETING ®

WalkthroughSignUpEmail 100046
B0 R

Status Active Designation * | Campaign Automation
Category v Company * | Pop Up Art
Name = | WalkthroughSignUpEmail Created By * | Jesper Osgaard
Subscription Center * | WalkthroughSubCenter v
Forward to a Friend hd
rDetails
Performance
»Chart
rSummary
rDetails
Submit Cancel Save
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s1e8pIM

Here you can see even more details about how the mail was sent and how contacts interacted with it.

rketing Execution ¥  Emai

EMAIL MARKETING ¥ @
WalkthroughSignUpEmail 100046

= WA

Status Active Designation * | Campaign Automation

Category v Company * | Pop Up Art

Name * | WalkthroughSignUpEmail Created By * | Jesper Osgaard
Subseription Center  * | WalkthroughSubCenter v
Forward to a Friend v

rDetails

Performance ~

4Chart
200
Total clicks
(166.67)
100
0 - -
Opened Unique clicks Total clicks Hard Bounce
« >
sSummary
Actual Estimate Variance
% aty % Qty % Qty
Sent 100.00% 3 100.00% 0 0.00% 3
Delivered 100.00% 3 0% 0 0.00% 3
Opened 66.67% 2 0% 0 0.00% 2
Unique clicks 66.67% 2 0% 0 0.00% 2
Total clicks 166.67% 5 0% 0 0.00% 5

aq
g
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Open the Contacts related-information tab to see which contacts received the mail.

Microsoft D

ution ¥  Email

EMAIL MARKETING ¥

WalkthroughSignUpEmail 100046
BCk

£
=)
<3
&

Status Active Designation * | Campaign Automation

Category v Company *| PopUpant

Name * | WalkthroughSignUpEmail Created By * | Jesper Osgaard

Subscription Center  * | WalkthroughSubCenter v
Forward to a Friend v
4Details
Create Date ~| & 240 AM Q Google Analytics O
Bounce Handling  * | Purge Hard Bounces v Topic v
Division Type v
Program Folder M
Campsign WalkthroughCampaign Source Code v
Event Phone A
Job Offer v
Impertance Nermal v
Contacts ~
Go Clear

Name v | Email v | Type ~v| Opensv| Clicks~ | Forwards~ | Date -

Pablo Picasso Spainart i ft.com Delivered [] [] 0 6/12/2015%:40 AM

Vincent van Gogh Dutchart ie201 rosoft.com Clicks 1 1 0 6/12/2015 10:58 AM

Henri Matisse Frenchart €201 rosoft.com Clicks 4 4 0 6/12/2015 10:52 AM

Submit Cancel Save

(Note that you can also see this information in the fly-out for the email directly on the campaign canvas.) For
more information see the online help topic Create or view email marketing messages

5. Go to Marketing Execution > Campaign Management > Marketing Calendar.

ﬁ Marketing Execution v

Email

PROJECTS ASSETS & MEDIA

MARKETING EXECUTION

Campaign Management A/B Testing

0 o

Campaigns

([

Campaign Templates
Programs

Program Templates
Fulillment

("]
=

Marketing Calendar

|
BUDGETING PERFORMANCE SETTINGS
Marketing Database Vendors Clients
@ Contracts >

Microsoft Dynamics Marketing Trial Guide


http://www.microsoft.com/en-US/dynamics/marketing-customer-center/create-or-view-email-marketing-messages.aspx

Page 124

Microsoft Dynamics Marketing A  Marketing Execution ¥  Campaign Management Jesper Osgaard -

Marketing Calendar ®®

Today | Year Quarter Month Week @ @

Jun1-7 Jung-14 Jun 15 - 21 Jun22-28 Jun29-!
Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Me Tu We Th Fr Sa Su Mo Tu

~ WalkthroughCampaign I.- WalkthroughCampaign v

This opens a Gantt chart that shows all campaigns that are currently running (probably only the one you just
created). You can expand a campaign to see its components.

Microsoft Dynamics Marketing ﬁ Marketing Execution v Campaign Management v W Jesper Osgaard - Q

Marketing Calendar ®®

Today | Year Quarter Month Weelk @ @
Jun1-7 Jun g -14 Jun 15 - 21 Jun 22 - 28 Jun 29 -!
Mo Tu We Th F Sa Su Me Tu We Th Fr Sa Su Mo Tu We Th F Sa Su Mo Tu We Th F Sa Su Mo Tu
- WalkthroughCampaign ¥® WalkthroughCampaign ~
WalkthroughlandingPage WalkthroughLandingPage
WalkthroughSignUpEmail E WalkthroughSignUpEmail
WalkthroughThankYouEmail E WalkthroughThankYouEmail

You can click the campaign name or the name of any of its components (eg. an email) to view details of the
selected item in a fly-out.
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Marketing Execution ¥  Campaign Management v
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Jesper Osgaard

Marketing

Today | Year Quartg

- WalkthroughCampaign
WalkthroughLandingP
WalkthroughSignUpE:

WalkthroughThankYou

EMAIL MARKETING

WalkthroughThankYouEmail 100049

g [3]

Hi @Contact FirstName

THANK YOU for registering for our event.
We look forward to see you soon.

Bing.com
Subscription Center
{{WalkthroughSenderAddress/Horizontal}}

s198pIM.

Preview Settings

Device

0l

Orientation

=

For more information see the online help topic Keep track of company-wide projects with the marketing

calendar
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Appendix A:
Learn how to work and get around in Microsoft
Dynamics Marketing

This topic introduces many of the common user-interface elements and working methods that you'll use while
working in Microsoft Dynamics Marketing. You'll get a basic understanding of the logic and conceptual approaches
implemented by the system. Once you understand these, you should be able to gain an intuitive understanding for
how to get started working with the various features and areas.

Sign in to Dynamics Marketing

To access Microsoft Dynamics Marketing, you must have an Office 365 subscription and be assigned as a Dynamics
Marketing user by your Office 365 administrator. Usually, this means that you also need to have a license for
Dynamics Marketing, though some limited functionality is available to non-licensed users (these are called “portal
users”. However, even portal users must have a Office 365 subscription and be set up as users to your Dynamics
Marketing instance.

To sign in to Dynamics Marketing, do one of the following:
¢ Sign in to your Office 365 portal and choose Microsoft Dynamics Marketing in your list of services.

e Enter (or bookmark) the URL for your Microsoft Dynamics Marketing instance into your browser. If you aren't
already signed in to Office 365, you'll be asked to enter your Office 365 user name and password. If your
credentials are accepted, you'll be forwarded to Microsoft Dynamics Marketing.

Navigate around the main areas of the site

Use the bar at the top of the page to navigate between all of the various features and displays of Microsoft
Dynamics Marketing. The exact selection of pages available to you here will depend on your role in the system and
the set of permissions set up for you by your system administrator.

Breadcrumb and
P navigator drop-down
Application areas ‘ _

| Compaign Maragement  Media Prasjects Marketiny) Databsase Othes Reports |
 reature catcpories S ISR EE - PR e ol e
ﬂ Wartrtng bt @ Hutha Uhage et Actusl va. £t Tima Extirrated Timw E Cepartunitas Foret
Erarphants m Srcues Wetrics Timg Wioridzad
adia Trafi; Approval Wiorkdosd E Irwvgiond Taeee:
Bl Whairicy E Tatks Woridond

The navigation controls are as follows:

e Breadcrumb and navigator drop-down: To open the navigator, choose the text label to the right of the home
button in the navigation bar. (The label here is a 2-level breadcrumb, which indicates the area and category in
which you are currently working.)

o Application areas: The main areas of the application are represented by this row of colorful tiles. Select a tile to
view the categories and features associated with a given area.
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Feature buttons: Select a button to go to a specific feature. (Usually, this brings you to a list
can use to find and open the maintenance page for a specific record).
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Feature categories: The various features are grouped by category. The category names are shown here.

page, which you

Scroll arrows: In some areas, the menu might be wider than your screen; in this case, you can scroll using the

arrows on the left and right side of the menu. Try also to use your mouse scroll wheel to scroll here.

collection of graphical widgets (see below).

Find and manipulate records with list pages

Home button: Choose the home button to go to your home page, which you can populate with a customized

In most cases, the first thing you will see when you navigate to a feature is its list page, which resembles a

spreadsheet. Each row represents an individual record in the database, with the content of each
summarized in the displayed columns. From here you can search, sort, filter, group, create, copy

record
and delete

records—and more. You can also customize the set of columns displayed and adjust their widths. List pages are

useful both for finding a specific record and for analyzing groups of records. For some features,
records directly on the list page, but in most cases you will need to open the maintenance page
record in order to change the data it contains.

A typical list page is shown below. Note the search/filter area, the column filter and the toolbar.

[€

®

@

[ ) 12

Campaigns

[=rern

I

4
~1

Search and Filter

TR

Group records

Filtered column

20 I )

Sort by column value & '

Selectboxes

Sos emad temptane 100

$ § 5§ 3

Driey message send in Poe bt

ez ated Semo Cvmpann tempete N4 €302 W

you can edit
for an individual

548 Toolbar buttons

_ Filter by column
gl value

3

)

p—"
rorbenntd A
mtnat)

1 Dwitry wov tomtesol) 11

Search and Filter: The search form searches in all data fields at once to find matching records. Most (but not

all) list pages also provide a Filter link here; choose it to open a form in which you can search for specific types
of values (such as status or start date). Each page provides those filters that are most useful for a given type of
list. Enter text and choose Go to search. Choose Clear to remove all custom filters, groups and search criteria.

Group records: To list records in groups according to values in a given column, drag a column header to the

area just above the table (onto the text that says “Drag a column header and drop it here to group by that
column”). Once grouped, you will be able to see the groupings and sort-direction for each group here. To stop

grouping by a given column name, click and drag that column name away from this area.

Filter by column value: Choose the filter button at the right side of any column heading to set up a filter for

values in that column. This opens a menu that includes an input field and a selection of logical operators. Enter

a value and choose an operator.

Filtered column: The filter button turns into a funnel button for each column that has an act
the filter button to adjust or remove the filter.
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e Sort by column value: Choose any column header to sort the list according to the values of that column.
Choose one again to reverse the list. An arrow button is shown to indicate which column is sorting the list and
the direction of the sort.

e Toolbar buttons: The toolbar includes several buttons that enable you to manipulate the list. For example, you
can choose to see only those records that you have created or to also see records created by other users; you
can add or remove columns shown in the list; you can add or remove records; and you can show or hide
inactive records. Some of the functions here are available on a wide variety of view pages (summarized below),
while others might be very specific to just one or a couple of pages.

o Select boxes: Some toolbar functions only affect selected records. Mark the boxes here to select (or deselect) a
record on which to operate with a toolbar button (such as delete).

e Rearrange columns: Use drag and drop to reposition the columns relative to one another.
e Resize columns: Click and drag the right edge of a column header to resize that column.

e Open a record: In most cases, you can choose any column value to go to the maintenance page for the
associated record. From the maintenance page, you can edit all field values, create associations, add new
associated records and/or navigate to associated records.

¢ Inline edit: For some types of records and fields, you are able to edit field values directly in the list view. For
fields where this is supported, choose the target column value for a given record; in this case, you will be
presented with an input field rather than going to the maintenance page.

The following table provides an overview of the most common toolbar icons shown on list pages (and some
maintenance pages). The collection of icons provided on a given page will depend on the specific area in which
you are working, but those listed below are typical. Specialized commands are also available in some areas; see the
related section of this online manual for details about these.

Note

Several toolbar buttons act on one or more “selected records.” To select a record, mark its check box in the left-
hand column; all marked records will then become targets of the toolbar operation (for example, deletion).

Tip
Toolbar icons provide tool tips that will help you discover and remember what each button does. Hover your
mouse pointer over a button to view the tip.

Toolbar Description

button

@ Creates a new record.

New

@ Creates a copy of a selected record. Your new record will open in its maintenance page,

ready for editing. (You can also copy several records at once, but just one of these will be

C
opy available for editing immediately afterwards.)
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Creates a copy of a selected record. Your new record will open in its maintenance page,
ready for editing. (You can also copy several records at once, but just one of these will be
available for editing immediately afterwards.)

Deletes one or more selected records.

Toggles between showing or hiding records that you do not own or did not create (records
owned or created by members of any teams you are on count as your own records too).
You will always be able to work with your own and your teams' records, but your ability to
work with records belonging to other users will depend on your site permissions.

Toggles to show or hide records that are inactive or deleted. (In most cases, “deleted”
records still exist in the database; they are simply marked as inactive in case they are
needed later.)

Opens a menu that enables you to modify the selection of columns shown in the table.

Downloads the current list as a Microsoft Excel document, enabling you to sort, format and
present the data using Excel's advanced functionality. All filters, column and view settings
will be applied to the exported list (not including pagination, however--all matching
records will be included in the Excel file).

Prints the information you are currently looking at. For list pages, this will usually just print
the current list page, just as you see it on your screen (including pagination). In other cases,
this will print a formatted report of a selected record or collection of records.

Sends mail to the primary email address associated with each selected record. The content
of the mail will depend on the specific list page you are working with; it might start out as
an addressed (but empty) message, or it might include some default text (such as the name
of a job) or even a report in PDF format (such as an invoice). You may also be asked to
select an email template if appropriate. In all cases, you will go to an email form in which
you can edit the message, add and remove addresses, and see any generated attachments.

Starts a wizard that will help you to import records, such as marketing contacts, into the
database.

Edit fields and work with related records by using maintenance pages

Maintenance pages display all of the data belonging to a single record and enable you to edit that data. They also
display related records, enable you to create new relations between existing records and to create and associate

new related records.
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The main navigation controls are shown above. See the list below for a legend.

e Breadcrumb: A small number of maintenance pages provide a breadcrumb display at the top of the page,
which indicates a path of relations between the current record and other related records. When present, you
can choose any of the parent items in the breadcrumb to navigate to that record. For example, the maintain
Task page provides a breadcrumb with links to the parent job and company records.

e Toolbar: A few functions for working with the current record may be available here. These may include print
and email functions, notes, etc.

o Top-level tabs: Some maintenance pages provide two or three fundamental ways of viewing data about a
selected record. This will typically include a tab with a summary of data values, plus maybe a tab for a graphical
flowchart (such as the campaign-automation canvas) and/or a tab for posting related widgets, etc. Top-level
tabs appear at the top of the page (below the title) when they are available.

¢ Local data fields: simple information fields that hold data about the current record (shown, but not labelled, in
the illustration above). Though often important, the data in this type of field are typically not part of any
advanced functionality.

e Required fields: fields marked with a red asterisk are required. You will not be able to save the record unless all
of the required fields hold valid values.

¢ Related data fields: these look like standard, local data fields, but they actually link to a record from another
data table. Typical examples of this type of field include the name of an existing company, contact, campaign,
etc. associated with the current record. Fields of this type must hold a matching value from the related table (or
be blank if they are not required). Values that do not match a current value from the related table will be
rejected.

o You can tell a related field by hovering your mouse over the field label; if the field relates to another table,
the field label will show an underline on hover.

o Choose the label of a related field to go to the related table; if the field already contains a value, you will go
to the maintenance page for that record; if the field currently has no value, you will go to a form to create a
new record in the related table.
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o Related data fields include a type-ahead lookup feature. Therefore, if you start typing in a related-data field,
you will begin to see matching values displayed as suggestions. If you are not sure what to type, try typing
"% %" to see a list of all available values.

¢ Time and date input controls: Data fields expecting time and/or date values provide these controls, which
provide a pop-up calendar or time picker. These controls are fast to use and ensure that your values are
entered using the correct format.

o Drop-down list values: These provide a limited set of values to choose from. In many cases, you can customize
the choices shown in a given drop-down to match the values required by your business. See “Use categories to
group information” for details about how to customize the values shown here.

o Fold-down section: Some types of records include a large number of data fields. For these, we have nested the
more specialized fields under fold-down sections to organize them and keep them out of the way. Choose the
fold-down arrow to open or close these sections (when present).

o Related-information tabs: Near the bottom of most maintenance pages you will see a dotted horizontal line
below which you will find a drop-down list and several related controls (such as a toolbar, search form, record
list, etc.). There you can find records that are related to the currently displayed record. Use the drop-down list
to navigate between related-record types. We often refer to this control as a “tab” rather than a drop-down list
because it completely replaces all of the content below the dotted line. For example, if you are looking at the
maintenance page for a campaign, choose the Tasks tab to see and create tasks that are related to the current
campaign, choose the Email tab to read and create emails related to the campaign, etc. These tabs can provide
a wide range of functionality; for example, some tabs feature controls that work very much like a list page, while
others provide graphical tools and analysis features.

e Submit/Save/Cancel: These buttons either save or discard your unsaved edits. Use Submit to save your
changes and go back to the last view you had open; use Save to save your edits and remain on the current
page; use Cancel to discard your changes. In some cases, you must save your record first before you can
submit it (thus reloading the page with more information that you need to consider before continuing).

o User-defined fields (not shown): User-defined fields (UDFs) are created by your site administrator to help
customize Microsoft Dynamics Marketing for the business needs of your specific organization. When present,
these typically appear near the bottom of the main field set, but they are otherwise not special. For details
about how to create UDF fields, please see “Configure user defined fields".

Work more effectively by customizing your home page and widget dock

Use the home page and side dock to customize Microsoft Dynamics Marketing so that it takes you directly to
those features and data that are most important to you in your day-to-day work.

Every time you log in to Microsoft Dynamics Marketing, you will arrive at your home page, which you can
customize using any number of specialized widgets. These provide charts, tables, lists and/or maps that give a
quick overview of those areas of Microsoft Dynamics Marketing that are most important and relevant for you. You
can arrange your home page using easy drag-and-drop operations and also change and configure your collection
of widgets at any time. You can filter your data, drill down on a record, or just open a record to view it without
needing to navigate to the various areas of the application.

Like the home page, the widget dock is also able to hold your preferred set of widgets, though the selection of
available widgets is slightly smaller here than on the home page. You are able to view these from any page in the
site by clicking on the show/hide dock button located on the right just below the help button.
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Controls for working with your home page and widget dock are highlighted in the illustration above. See the list
below for a legend.

Home button: Choose this to view your home page and work with its widgets.

Add Widgets: Choose this to open a menu for choosing a widget to add to your home page.

Maximize button: Choose this to zoom in on a widget.

Filter button: Choose this to change the settings for the widget (for example, to show a different date range).

Close button: Choose this to remove a widget from your home page or widget dock.

Widget name: Choose the name and use drag-and-drop to reposition the widgets on the page as needed.

Show/hide dock button: Choose this to show or hide the widget dock. You can do this on any page of the
site. Once open, the dock will remain open as you navigate the site until you close the dock again.

Add dock widget button: Choose this to add a new widget to the dock.

The best way to get a feel for how these various widgets work is to experiment with them. Start by finding a widget
that displays the types of data you are interested in and then adjust its settings until the information you need is
best highlighted for your day-to-day work.

Find files, jobs, and contacts quickly with site-wide search

The search field in the navigation bar at the top of every page enables you to search for files, jobs and contacts
(other types of records are not indexed here). To use the search feature, start typing in the field; matching records
will automatically be listed as type-ahead suggestions in a drop-down. When you can see the record you are
looking for, choose it in the drop-down (or use arrow keys and press return to select). There is no search-results
page, so you will always go straight to the relevant record from here.

Create common record types quickly with site-wide create
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Quick-create hyperlinks are available via the New menu in the navigation bar at the top of every page. They save
time by enabling you to create new records without navigating to a specific list page. Edit your preferences to
customize the set of links that are displayed here (see Configure your preferences).
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