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Join the Discussion



The calm serenity of the golf course, where 
the only thing that’s on your mind is golf, 
takes you away from the negative of the 
world and the chaos of the pandemic. 
Braeden Berry | Covington, GA | Local News Coverage



Quick On-Course Changes to Ensure Safety



Walking Vs. Driving

• Walking suggested
• Walking required
• One to a cart
• Constant sanitization
• No caddies



Limiting Human Interaction

• Two club-lengths
• No Handshakes
• No high fives
• Rangers keep distance



On the Course



Tools for Meeting Off-Course Restrictions
Christian Arntsen | Sr Product Manager



Overview

• Increasing increment settings

• Requiring online payments

• Online sales

• Starter sheet

• Mobile check-in

• Digitize your payment methods



Tee Time Increments

• Increase tee time increments 
for social distancing



Require Online Payments

• Touchless operation



Online Sales
• Gift Cards
• Passes



Digital Starter Sheet

• Touchless operation
• Manage pace of play
• Enforce rules



Mobile Check-In

Give your customers the 
opportunity to check 
themselves in via their cell 
phones or home computer!



Mobile Check-In

Pay now!



Digitize your 
payment 
methods

• Ring up a tab, or utilize 
payment methods on 
customer file

• No more swiping credit 
cards



Maintaining Revenue Streams 



Subscription Golf Model



Successful subscriptions we have seen by courses

• Unlimited range use

• Value added items on visit

• Better rack rates and privileges

• Cancellation notices

• Trial periods



Stay Social



Support Local Businesses



Keep Your Customers Aware



Hermitage – March 26

• 28 take-out dinners served
• 362 golfers



foreUP Email 
Marketing



Reassure Your Customers

• Sanitization procedures
• Team safety measures 
• Stay informed with government regulations



Now Offering Managed Marketing Services

• Grow your revenue

• We’ll plan the year WITH 
you

• We execute your plan

• Let experts handle the 
Nitty Gritty

Last year we saw an 11% lift in revenues over the prior year, across 168 courses



Save Golf

Sign the petition



Join the Discussion



Resource's For You

• Blog posts
• Webinar's
• Podcast
• Facebook group



Questions?



Thank You For Joining Us

Amy LaVange
Director of Marketing

amy@foreUP.com

Christian Arntsen
Sr Product Manager

christian@foreUP.com

Mark Farrow
Director of MMS

mark@foreUP.com

foreUP
(800) 675-0422

sales@foreUP.com




	Managing your Course During COVID-19
	Join the Discussion
	Slide Number 3
	Quick On-Course Changes to Ensure Safety
	Walking Vs. Driving
	Limiting Human Interaction
	On the Course
	Tools for Meeting Off-Course Restrictions
	Overview
	Tee Time Increments
	Require Online Payments
	Online Sales
	Digital Starter Sheet
	Mobile Check-In
	Mobile Check-In
	Digitize your payment methods
	Maintaining Revenue Streams 
	Subscription Golf Model
	Successful subscriptions we have seen by courses
	Stay Social
	Support Local Businesses
	Keep Your Customers Aware
	Hermitage – March 26
	foreUP Email Marketing
	Reassure Your Customers
	Now Offering Managed Marketing Services
	Save Golf
	Join the Discussion
	Resources For You
	Questions?
	Thank You For Joining Us
	Slide Number 32

