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People like to travel for many reasons. People travel to le

more about history. They travel to see beautiful
beaches. They travel to attend a concert Vel fo

pleasure is called tourism. Tour try,

businesses to earn mo Irline “ants earn
money from toup and ?thalso earn money
by C ‘E

M’ c do o far to enjoy visiting a new place.

\ \ any p travel in their home state. State tourism is

?? good for a state. Tourism creates jobs and businesses. Most states
have a tourism board that is in charge of tourism in the state.
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A Tourists and travelers
spend money at this diner
on what was once Route
66,a famous highway.
—

PRSI

Photo Credit: Rafat Prochniak, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://www.flickr.com/people/burlap/
http://creativecommons.org/licenses/by-sa/2.0/

Tourists who ski in Colorado
spend money and make jobs for
ski lodge workers. W
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Visitors’ centers are places where visitors can get information. People go to
visitors’ centers to find out about places to stay, such as hotels or camping
sites. Visitors’ centers also have information about state parks and outdoor N
activities. They have brochures about historic sites and museums. Visitor lﬂ\e
find out about special events, such as art fairs, festivals, and par . %

Visitors’ centers are located in many different places{‘@ﬁe located

near hotels, state parks, museums, or other p urist,

eEnt O“G private, run

visitors’ center may be public, run b

by a company or by a chambﬁ
nnNua

< This visitors’ center in South Dakota provides
information about the state’s history.

1. Why do people go to
visitors’ centers? (scanning)

2. Who runs visitors' centers?

(scanning)

Photo Credit: Rural Learning Center, used under the Creative Commons Attribution 2.0 Generic license


http://www.rurallearningcenter.org/
http://creativecommons.org/licenses/by/2.0/

=

s
SET 2

SLIDE 1

How does the state’s natural ?\€\|\€\N

environment affect tourism? \0\\\

Have you ever wanted to Cllmb a e of
states have amazmg na, rs La t what
people do in a s es c11 rists travel to

natur

6‘ adventure
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500 Kilometers.

a4 Rock climbing in Utah'’s
N :
“  mountains. V¥

Photo Credit: Kate, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://www.flickr.com/people/allegri/
http://creativecommons.org/licenses/by-sa/2.0/
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egls warm year-round p>

and has beautiful beaches.
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1. How are states’ natural environments similar and different in
attracting tourists? (compare and contrast)

2. Based on this map of the United States, which areas of the country
attract tourists who want to ski? Which areas attract tourists who
like beaches? (making inferences, understanding visuals)

Left Photo Credit: Kate, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://www.flickr.com/people/allegri/
http://creativecommons.org/licenses/by-sa/2.0/
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State and national parks protect natural
environments. Construction and traffic is
limited in these parks. National and state
parks protect deserts, swamps, beaches,
forests, and mountains.

<« Even in June, snow lingers around
a lake in Chugach State Park, Alaska.

Photo Credit: Frank Kovalchek, used under the Creative Commons Attribution 2.0 Generic license


http://www.flickr.com/people/72213316@N00/
http://creativecommons.org/licenses/by/2.0/
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Many tourists visit parks on vacation.
Visitors can camp and hike in these

parks. But there are also rules visitors

W

STATE PARK RULES
No littering

must follow.

' No feeding the animals

No picking plants
dl

' A The natural geysers in Yellowstone .
National Park are a tourist attraction. How do state and national

— parks protect the environment?
(main idea/supporting details)

Photo Credit: Greg Willis, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://greg-willis.com/
http://creativecommons.org/licenses/by-sa/2.0/
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How does history affect tourism?

Visiting an historic landmark is like traveling back in time. QQQ\E

Historic places help people learn about what life was
like long ago. Some old buildings have been t r?"
museums. Monuments are buildings ﬂé@ crea
to remember something im aP

With a street m m rist g@ ugh a
town or C ﬁbou’c 1 ople may enjoy

i @ ulldmgs or visiting the
\ h\thplac n& erson.

Why are museums and old buildings
important for tourism?

(main idea/supporting details)
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 Territorial Enterprise Mark Twain Muse
Virginia City, Nevada. Writer Sa

first used the pen Nhne
working m‘&fe erritorial Enterprise,

per

Feaiunng

.M"u k TW"nnl :

[ _MUSEUIM

a City & the Com iacrl:la

The Hlstu

Photo Credit: teofilo, used under the Creative Commons Attribution 2.0 Generic license


http://www.flickr.com/people/teofilo/
http://creativecommons.org/licenses/by/2.0/
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Many visitors centers provide maps for taking a L SET 3
walking tour.This map is of Washington, D.C. ¥

SLIDE 4

y/ainnlninEl — i | N

17th Street

Constitution Avenue B 0“
c=_) =
Washington G S. off
] Monument

?ﬁh Street

1/2 Mile
|

1/2 Kilometer

Based on this map shown here, what buildings
or monuments could you see on a walking

tour of Washington, D.C.? (understanding visuals)
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Slater Mill, an old cotton A
mill in Pawtucket, Rhode Island

Photo Credit: Doug Kerr, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://www.flickr.com/people/dougtone/
http://creativecommons.org/licenses/by-sa/2.0/
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<4 Monuments also tell the histo ﬁw
The Gateway Arch in St wﬂl ors
-8 the Lewis and Expedition” [n 1803, Lewis
% an¢§1‘e m St. Louis to explore the
?st rritories. Since then, St. Louis has
een knoy e Gateway to the West.”

P —T—
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e e | A People have been living in this Pueblo in New Mexico for more P
W than 1,000 years. Tourists visit here to learn about the Pueblo culture.
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What kinds of historic sites de some
tourists like to visit? (scanning)

<« Washington
Monument

e e A
ey 1558

, ENTERPRISE
R

S

WA AT A A Pl | A4
s A
o e 1587 N B L

.

.~ Fealuring * |,

The History of Tirginia
¢+ and i Comstock
"PAN _EOR

New Mexico Pueblo P>

Top Photo Credit: Doug Kerr, used under the Creative Commons Attribution-Share Alike 2.0 Generic license
Bottom Center Photo Credit: teofilo, used under the Creative Commons Attribution 2.0 Generic license


http://www.flickr.com/people/dougtone/
http://creativecommons.org/licenses/by-sa/2.0/
http://www.flickr.com/people/teofilo/
http://creativecommons.org/licenses/by/2.0/
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What role do arts and culture

‘ \G\Apﬁ W@

play in state tourism? e\“e\N

Visitors’ centers often promote their state’s arts an 1\®§
tourists like to visit museums and gallerles (Eron

history, science, or on the visual
Institute of Chicago i m 1S, ha ‘@ﬁ ections of art
from around thegwo u n the area where they are

Pk m
located thﬁ ew Mex1co in Santa Fe honors the

eritage in the state of New Mexico.

How do museums help state
tourism? (making inferences)
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Many tourists like to see the performing arts,
such as theater, music, and dance. New York
City is famous for its Broadway theaters. Many
major cities have a symphony orchestra and a
ballet company. Smaller towns may also have ?

performing arts. Jonesborough, Tenne @0
famous for its annual storytwﬁst- ; 00

G\‘ﬁ\a N 1. How might the arts in a big city be
?\ different from the arts in a small town?
(compare and contrast)

2. What arts performances have you seen?
(connecting)
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Folk musicians perform at L0 7
N afestivalin Maryland W ﬁ‘ ol g
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Photo Credit: Jim Kuhn, used under the Creative Commons Attribution 2.0 Generic license


http://www.flickr.com/people/takomabibelot/
http://creativecommons.org/licenses/by/2.0/
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Chicago, lllinois. ¥
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Photo Credit: Jeff Dlouhy, used under the Creative Commons Attribution 2.0 Generic license


http://jeffd.org/
http://creativecommons.org/licenses/by/2.0/
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<« An inter-tribal powwow
in Seattle, Washington

Photo Credit: Philo Nordlund, used under the Creative Commons Attribution 2.0 Generic license


http://www.flickr.com/people/philon/
http://creativecommons.org/licenses/by/2.0/

i -
- J
—- <
1 195 S > y=—z
i T T
7% O v L (L
ig ra ] — — i £
e
= o
X}
imasa = :
| | = = E
. 3
" I - " 3
| o
A | Ao

e
= il ey =g
o

In Cleveland, Ohio, the Rock and Roll Hall of Fame displays ten A
foot tall sculptures of guitars in front of the building. Additional
guitar sculptures are scattered throughout the city.

Photo Credit: Andrew Hitchcock, used under the Creative Commons Attribution 2.0 Generic license


http://andrewhitchcock.org/
http://creativecommons.org/licenses/by/2.0/
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Why is shopping important

to state tourism?

Many tourists like to buy postcards, T-shirts, jewelry, and other items that WI“ \ew
help them remember their trip. When tourists shop and visit restau 3
state takes in money. These purchases of goods and se @‘& tto a
state’s economy. ‘{\

Tourists enjoy shopping, eating, and wa
Many tourists like to eat the foodWhe &Ci&l Q
es in Mielige ‘

a opping areas.
are visiting,
like eating lobster in M&

00 1. How does shopping help states?

(making inferences)

2. Has anyone ever sent you a postcard

from another place? What did the
postcard tell you about that place?
(connecting)
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A The River Walk in San Antonio, Texas, includes many
outdoor restaurants because its climate is warm year-round.
Many people enjoy going on boat rides down the river.

Photo Credit: Melissa McCloud, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://www.flickr.com/people/mjparnell/
http://creativecommons.org/licenses/by-sa/2.0/
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San Francisco, California, has the largest Chinatown
outside of Asia, so visitors often buy Chinese artifacts, ==
such as jade jewelry or paper lanterns. W

Photo Credit: Scott Leslie, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://www.flickr.com/people/nessman/
http://creativecommons.org/licenses/by-sa/2.0/
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A souvenir is an item that serves
as a reminder of a special place or
event. Magnets, mugs, and T-shirts
are popular souvenirs. Many
souvenir shops are located near
popular tourist attractions. Visitors

to the Space Needle in Seattle, QJheSpace Needle is a landmark

in Seattle, Washington. Visitors can
enjoy a meal in its restaurant and
browse in its gift shop.

Washington, can buy Space Needle
T-shirts, Space Negdle nwigs, and
Space Needl€ snaw*globes.

Why do people buy
souvenirs? (scanning)

ol RN Y




-

SET 5

SLIDE 5

Visitors may also buy souvenirs N
that are special to a state’s cult ,“\e
industry, or natural envir mﬂ%

Souvenirs ma, @
bob

————— - = -‘ ble- or they may be
1 1 2 | cﬁ i ,m«ﬂe metimes
: ' " = smous, htouris SQ@) nirs that don’t
. ———— — | @ oney, such as a seashell
loil v . Ul :

" S VERIONT GIERSE und on a beach. Tourists may also
Mobiloil

~

save ticket stubs, maps, and photos

{ } to keep in scrapbooks.

£

S— r~

v
E _ <« Because of its forests, Vermont is famous

F
. - }:? for maple syrup. Many tourists buy syrup or
@ HEY — = - r

maple sugar candy.

Photo Credit: Alan Levine, used under the Creative Commons Attribution 2.0 Generic license


http://www.flickr.com/people/cogdog/
http://creativecommons.org/licenses/by/2.0/

What are state symbols?

-
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All states have symbols. A state symbol is a thing that

represents what is special about the state. A state’s 0“
A\

symbols are often connected to its wildlife and n

environment. Every state has a bird, tr @é?er e
symbol. Some states also have disijan , an \)G

a state Q Q state

e7
\

insects as symbols.

1. Why might a state have a symbol?
(making inferences)

2. What do you think might make a good

symbol for your state? Explain why.
(connecting)
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The grizzly bear is the state mammal of California. A
grizzly bear is shown on the California state flag. W
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<« The sagebrush is the state
flower of Nevada. This flower is
show on the Nevada state flag.

Photo Credit: Cliff Hutson, used under the Creative Commons Attribution 2.0 Generic license


http://www.flickr.com/people/themarmot/
http://creativecommons.org/licenses/by/2.0/
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Green Bay Packers fans wear the team p» _ | SLIDE 5
colors of green, gold, and white to show _
their support in Green Bay, Wisconsin.

Sports Teams

Sports teams are very 1mportaww

state might be home ue fo

basketball, o ams
V(k 0 S zz, and the
bs. But é

ay also be proud of

teams. Some tourists travel to see their favorite
teams play. Sports teams can bring in a lot of
tourism money to their states.

Why are sports teams important

to states? (scanning)

Photo Credit: Jame Healy, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://www.jamehealy.com/
http://creativecommons.org/licenses/by-sa/2.0/
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Why do states advertise tourism?

Companies advertise to get people
to buy their goods or services.
Travel and tourism industries p
advertise, too. Airlines and WGShlngtOH D c
hotels encourage people | : ’ o e
to take a vacation. S a
tourism bo

e
p Tours of major
monuments availghle
Wednesday—Saturday

ITa.m=3 p.m.

Why do state tourism boards need to
advertise? (main idea/supporting details)
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Ads use a number of techniques to
attract attention. These include:

1. Attention-getting headhaﬂ \e
The headline

t Week
Eighth Annual Washington, D.C., Restauran
|
?rom August 1-

m
s ‘-‘“‘%“f) to klflO 5 : ﬁﬁ the product.
(s finest restaura I
« More than 100 of Washington, 00\5 520. *h e us hebro
e me -
« hwe-inspiring, mulfi-cours ““e'
« Prepared especially for this gourmet event n|

h tten rst words
% h 1;?& elevision ad can
ike a headline. A headline
y ‘ hooks the reader or listener.
A headline might promise
personal satisfaction or arouse
curiosity. A headline might
offer interesting information

about a product.

—

Photo Credit: La-Citta-Vita, used under the Creative Commons Attribution 2.0 Generic license


http://www.flickr.com/people/koshalek/
http://creativecommons.org/licenses/by/2.0/
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2. Slogans or jingles. Slogans are short phrases. Jingles
are short phrases set to music. They are used frequently.
Good slogans and jingles are easy to remember.

3. Testimonials. These are statements §
made by people saying they like bwm

the product. It can be an or nB

person or a famous
person m ng on
hav rodu

THE AMERICAN

EXPERIENCE |

Cap. you Anlalzes any slogans A This slogan promotes summer
or jingles used to advertise tourism in Washington, D.C.

products? (connecting)
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4. Product characters. These are fictional
characters created by the advertising
company to sell the product. Product

characters become identified with the
product and often tell about the pro&@

———wOilerRd

Product characters are frequently

used with young children.Why do
you think that happens?
(making inferences)




How does industry affect

state tourism?

Businesses, jobs, and factories
are all part of a state’s industry.
Businesses also shape the history
and culture of a place. Hershey,

Pennsylvania, is famous for
the chocolate company that

employs many people int
area and brings S

most fa

o
dcFiBN AJ::H“

Why is industry important to a state?
(making inferences)

Photo Credit: Perry Quan, used under the Creative Commons Attribution-Share Alike 2.0 Generic license

)

"
SET 8

SLIDE 1

4 Thetwins

ﬁﬂ‘ghey, te

nnsylvania



http://www.flickr.com/people/pquan/
http://creativecommons.org/licenses/by-sa/2.0/
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A state’s natural resources also shape

(e g, - -

its businesses. For example, Kentucky

is rich in coal deposits. Because of N
this, mining compamesw e

operating in Kent

than 1 m“(

maJ or tourist

ky include the

caves

How do natural resources
affect the businesses in a
state? (scanning)

<« Akind of stalactite called drapery forms
on the ceiling while stalagmites form on the
floor of Onyx Cave in Kentucky.

Photo Credit: Navin75, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://www.flickr.com/people/navin75/
http://creativecommons.org/licenses/by-sa/2.0/
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Coastal states that make money from
fishing are also popular with tourists
4 for the fresh seafood. Some tourists
even enjoy catching fish themselves.

e
St ", E -
| —2= e -
S _ —— % A One of Alaska’s main industries is fishing. Tourists
= —— e 1 also enjoy fresh seafood when they visit. —

Photo Credit: echoforsherg, used under the Creative Commons Attribution 2.0 Generic license


http://www.flickr.com/people/echoforsberg/
http://creativecommons.org/licenses/by/2.0/
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In states such as Indiana,

Pennsylvania, and Ohio,
many tourists like to visit
Amish communities. Amish
people do not drive cars, use
electricity, or have telephones.
They farm and make beautiful
crafts, such as furniture and

quilts. While many Amish
people do not like to h“ =
bothered by touﬂ@( :
eir
?\ ms Tourists (Ql
fe

w of the simple pleasures
of Amish life when they visit
Amish restaurants and stores.

A Because of its rich land, many Amish
people settled in Indiana to farm.

Photo Credit: Kendal Miller, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://www.flickr.com/people/switzerland_county_in_tourism/
http://creativecommons.org/licenses/by-sa/2.0/
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What special events are

part of state tourism?

€\| \€‘N

Visitors’ centers inform tourists about special events ar “
state. Tourists often travel to participate in spe ions.

Some celebrations happen in all the ﬁ a as the h of
tate

July. Other celebrations va @é&s
celebrate the harv @“ Wﬁ in Sun Prairie,
Wisconsi Cele part of their heritage
@ﬁ Xﬁ@ ar the Mississippi Delta Blues
e

\ N Heritag brates the music of the South.

Why do different areas have celebrations?

(main idea/supporting details)
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1 -
\C,
?? W
Many tourists like to visit p>

Washington, D.C., on the
Fourth of July.

Photo Credit: Chris Staley, used under the Creative Commons Attribution 2.0 Generic license


http://www.flickr.com/people/cmstaley/
http://creativecommons.org/licenses/by/2.0/
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A Fallis a popular tourist season in
New England. Every year Keene, New
Hampshire, holds a Pumpkin Festival.

Photo Credit: Eric McCarthy, used under the Creative Commons Attribution-Share Alike 2.0 Generic license


http://limulus.net/
http://creativecommons.org/licenses/by-sa/2.0/

SET9

Visitors enjoy a performance at the New Orleans Jazz

and Heritage Festival in New Orleans, Louisiana. W SLIDE 4

~hera‘10ﬂ
j] YeW. (Orle 31]

Photo Credit: Gedet Basumatary, used under the Creative Commons Attribution-NoDerivs 2.0 Generic license


http://www.flickr.com/people/86931652@N00/
http://creativecommons.org/licenses/by-nd/2.0/

~

s
SET9

SLIDE 5

a
A

Why would tourists want to join in a
celebration? (making inferences)

What kinds of celebrations do you like
to attend? Explain why. (connecting)

Left Photo Credit: Eric McCarthy, used under the Creative Commons Attribution-Share Alike 2.0 Generic license
Center Photo Credit: Rafael Rezende, used under the Creative Commons Attribution-Share Alike 2.0 Generic license
Right Photo Credit: Chris Staley, used under the Creative Commons Attribution 2.0 Generic license



http://limulus.net/
http://creativecommons.org/licenses/by-sa/2.0/
http://www.flickr.com/people/rafael-rezende/
http://creativecommons.org/licenses/by-sa/2.0/
http://www.flickr.com/people/cmstaley/
http://creativecommons.org/licenses/by/2.0/



